
viii 
 

DAFTAR ISI 

 

HALAMAN JUDUL ........................................................................................... i 

HALAMAN PERSETUJUAN ............................................................................ ii 

HALAMAN PENGESAHAN ............................................................................. iii 

HALAMAN MOTTO ......................................................................................... iv 

HALAMAN PERSEMBAHAN ......................................................................... v 

KATA PENGANTAR ........................................................................................ vi 

DAFTAR ISI ....................................................................................................... viii 

DAFTAR TABEL ............................................................................................... x 

DAFTAR GAMBAR .......................................................................................... xi 

ASBTRAK .......................................................................................................... xii 

ABSTRACT .......................................................................................................... xiii 

BAB I PENDAHULUAN 

1.1. Latar Belakang ....................................................................................... 1 

1.2. Rumusan Masalah .................................................................................. 5 

1.3. Tujuan Penelitian ................................................................................... 5 

1.4. Manfaat Penelitian ................................................................................. 6 

1.5. Kerangka Teori ...................................................................................... 6 

BAB II TINJAUAN PUSTAKA 

2.1. Komunikasi Pemasaran .......................................................................... 8 

2.1.1. Model Komunikasi Pemasaran .................................................... 12 

2.2. Strategi Komunikasi Pemasaran ............................................................ 14 

2.3. Bauran Promosi ...................................................................................... 15 

2.4. Internet Marketing ................................................................................. 18 

2.5. Daya Tarik Penjualan ............................................................................. 20 

2.6. Penelitian Terdahulu .............................................................................. 21 

2.6.1. Strategi Komunikasi Pemasaran Buku ......................................... 21 

2.6.2. Strategi Komunikasi Pemasaran Exportir Future ........................ 22 

2.6.3. Strategi Komunikasi Pemasaran Produk Suzuki .......................... 23 

BAB III METODE PENELITIAN 

3.1. Jenis Penelitian ....................................................................................... 24 

3.2. Lokasi Penelitian .................................................................................... 25 

3.3. Teknik Pengumpulan Data ..................................................................... 25 

3.4. Teknik Analisis Data .............................................................................. 27 

3.5. Keabsahan Data ..................................................................................... 29 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN 

4.1. Gambaran Umum ................................................................................... 32 

4.1.1. Sejarah Troy Company ................................................................ 32 



ix 
 

4.1.2. Visi dan Misi Perusahaan ............................................................. 35 

4.1.3. Logo Troy Company .................................................................... 35 

4.1.4. Struktur Organisasi dan Uraian Jabatan ....................................... 36 

4.1.5. Deskripsi Produk .......................................................................... 42 

4.1.6. Mitra Perusahaan ......................................................................... 45 

4.1.7. Rekapitulasi Penjualan Online ..................................................... 48 

4.1.8. Gambaran Umum Website Troy Company ................................. 50 

4.2. Hasil Penelitian ...................................................................................... 55 

4.2.1. Segmentasi, Targetting, Positioning, dan Pesaing ....................... 56 

4.2.2. Perencanaan Strategi Komunikasi Pemasaran ............................. 58 

4.2.3. Implementasi Strategi Komunikasi Pemasaran ........................... 61 

4.2.4. Tanggapan Konsumen terhadap Pembelian Troy Company  

melalui online .............................................................................. 75 

4.3. Pembahasan............................................................................................ 78 

BAB V PENUTUP 

5.1. Kesimpulan ............................................................................................ 90 

5.2. Saran ...................................................................................................... 91 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



x 
 

DAFTAR TABEL 

 

Tabel 1.1 Data Komunitas Distro Clothing di Yogyakarta tahun 2006-2011 .... 2 

Tabel 4.1 Produk-Produk Troy Company ........................................................... 43 

Tabel 4.2 Rekapitulasi Penjualan Online Tahun 2015 ........................................ 48 

Tabel 4.3 Pendapatan Promo Diskon Online Troy Company tahun 2015 .......... 70 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



xi 
 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Diagram Penjualan Troy Company tahun 2015 .............................. 4 

Gambar 2.1 Model Komunikasi Pemasaran........................................................ 12 

Gambar 3.1 Triangulasi Sumber  ........................................................................ 31 

Gambar 4.1 Logo Troy Company ....................................................................... 36 

Gambar 4.2 Struktur Organisasi Troy Company ................................................ 37 

Gambar 4.3 Logo Bank Mandiri ......................................................................... 45  

Gambar 4.4 Logo Bank BRI ............................................................................... 46 

Gambar 4.5 Logo Bank BCA .............................................................................. 46 

Gambar 4.6 Logo Bank BNI ............................................................................... 47 

Gambar 4.7 Tampilan Home Website ................................................................. 50 

Gambar 4.8 Tampilan Store Website .................................................................. 51 

Gambar 4.9 Tampilan Store Website .................................................................. 51 

Gambar 4.10 Tampilan Store Website ................................................................ 52 

Gambar 4.11 Tampilan Blog Website ................................................................. 53 

Gambar 4.12 Tampilan Blog Website ................................................................. 53 

Gambar 4.13 Tampilan Galeri Website ............................................................... 54 

Gambar 4.14 Tampilan Kontak Website ............................................................. 55 

Gambar 4.15 Aktivitas Admin ............................................................................ 62 

Gambar 4.16 Tampilan Order Website ............................................................... 63 

Gambar 4.17 Tampilan Order Website ............................................................... 64 

Gambar 4.18 Tampilan Order Website ............................................................... 65 

Gambar 4.19 Chat Admin kepada Konsumen .................................................... 65 

Gambar 4.20 Testimoni Pelanggan ..................................................................... 66 

Gambar 4.21 Promo Diskon Troy Company Year End Sale .............................. 67 

Gambar 4.22 Promo Diskon Troy Company Fast Sale ...................................... 68 

Gambar 4.23 Promo Diskon Troy Company Fast Sale Independen Day ........... 68 

Gambar 4.24 Promo Diskon Troy Company Happy Idul Adha 1436................. 69 

Gambar 4.25 Promo Diskon Troy Company Spesial Christmas Offer ............... 70 

Gambar 4.26 Sticker Troy Company .................................................................. 73 

Gambar 4.27 Testimoni Konsumen .................................................................... 77 

Gambar 4.28 Testimoni Konsumen .................................................................... 77 

Gambar 4.29 Analisis Model Komunikasi Troy Company ................................ 83 

 

 

 

 

 

 

 

 

 

 

 




