
ABSTRACT

CurrentlyRailwayshasbecome one of themasstransportationis a mainstay ofthe
community. Starting1 April 2013IndeonesiaPT KeretaApi(Persero) Regional
OperationsVIYogyakartaimplementGraphTrainJourney(Timetabling) 2013.Public
Relations ofPT KeretaApiIndonesia(Persero) must usegood strategyandeffective
communicationmodelsthat socializationcango according to plan, so
thatpassengersknowandadjust thetrainschedule changesarenew. The purposeof this
studywas to determine thecommunication modelusedPR
PTKeretaApiIndonesia(Persero) in the
socializationDaopVIYogyakartatraintimetablechanges.
Thisresearchusesdescriptivequalitativemethod, thetechnique ofcollecting data
throughobservation, interviews, library research, anddocumentation.
Dataanalysiswas conducted usinginteractive analysis. Testing the validity ofthis
study using themodel oftriangulation.The results ofthis studyaremodelsof
communicationin the socialization ofthe traintimetablechangesaremodels of
publicinformationsthat areone-way. The modelis
lesseffectivebecausemanypeoplearestillnotaware of
anysocializationtraintimetablechanges. The negative impactofthe model isthe lack
of effectivenegative coveragein the media. Researchersprovide
recommendationsin the form oftwo-waycommunication modelthatis feltwould be
able toreach out tothe community andprovidean understanding of thechanges
inthe railwaytimetable. The modelmenngunakansocialmediainternetashistool.The
modelcanbe effectiveas long asthemediapublishedthe addressandthePublic
Relations of PTKeretaApiIndonesia(Persero) activelyusethemedia.
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