ABSTRACT

This s Sl
Enterprises(S ;/;Zjdy quan-t:tf:mvet'y examines the strategies of Small and Medium
s) and digital creators in managing their digital presence through

three main varia : _ i
bles: authenticity, consistency, and ethical monetization. The

findings indicate that authenticity, reflected through openness and r

Addz'ti.onally, consistency is measured not only by upload frequency but also by the
stability of values and content quality, both of which significantly affect emotional
COnnecn:on and Parasocial Interaction (PSI) with audiences. Furthermore, the
conversion of influence into purchase intention is strongly influenced by
transparency and value congruence between creators and promoted products.
Therefore, professionalism in implementing social and political strategies

positively contributes to trust, engagement, and success withi

n the modern digital
ecosystem.
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