DAFTAR PUSTAKA

Achir, I. F., Navanti, D., & Woelandari, D. S. (2020). Pengaruh Content marketing
dan E-Marketing Melalui Live streaming Tiktok terhadap Keputusan
Pembelian.  Jurnal  Ilmiah  Ekonomi  Dan  Manajemen,  3(8).

https://ejurnal. kampusakademik.co.id/index.php/jiem/article/view/6229

Aditya, F., & Sirojudin, D. A. (2025). THE INFLUENCE OF TIKTOK LIVE
STREAMING AND CONTENT MARKETING ON INTENTION TO
PURCHASE STREETWEAR PRODUCTS. Indonesian Interdisciplinary

Journal of Sharia Economics, 8(2), 4311-4325.

Anand, A. (2023). Brand awareness. International Journal for Multidisciplinary
Research (IJFMR), 5(3), 1-26.

https://doi.org/10.36948/ijfmr.2023.v05103.3571

Andaresta, L. (2022). Berawal Jadi Reseller, Perempuan Muda Ini Sukses
Berbisnis Masker Organik. Hypeabis.Id.
https://hypeabis.id/read/9610/berawal-jadi-reseller-perempuan-muda-ini-

sukses-berbisnis-masker-organik?

Ansari, S., Ansari, G., Ghori, M. U., & Kazi, A. G. (2019). Impact of Brand
awareness and Social Media Content marketing on Consumer Purchase
Decision. Journal of Public Value and Administrative Insight, 2(2), 5-10.

https://doi.org/10.31580/jpvai.v2i2.896

APIJIL (2025). Survei Penetrasi Internet dan Perilaku Penggunaan Internet 2025.

146



148

Azizah, N., & Chalimatusadiah. (2025). Uji Validitas dan Uji Reliabilitas

Instrumen Penelitian Pemahaman Konsep Dasar Aljabar. 9(1), 6637-6643.

Bhisana, R. P., Tulung, J. E., & Saerang, R. T. (2024). R . P . Bhisana ., J . E .
Tulung ., R . T . Saerang THE INFLUENCE OF HOST CREDIBILITY ,
INTERACTIVITY AND LIMITED-TIME OFFER ON FASHION PURCHASE
DECISION IN TIKTOK LIVE STREAMING SHOPPING PENGARUH
KREDIBILITAS HOST , INTERAKTIFITAS DAN PENAWARAN WAKTU
TERBATAS TERHADAP KEPUTUSAN PEMBELIAN FASHION DI TIKTOK
LIVE STREAMING SHOPPING Jurnal EMBA Vol . 12 No . 1 Februari 2024

, Hal . 809-817. 12(1), 809-817.

Bougie, R., & Sekaran, U. (2019). Research Methods for Business : A Skill Building
Approach 8th Edition. John Wiley & Sons Inc.
https://books.google.com/books/about/Research Methods For Business.htm

%0A 1?7hl=id&id=1kI6EAAAQBAIJ

Dewi, N. A. N. L., & Maradona, A. F. (2024). The Effect of Influencer Marketing,
Live streaming, Brand awareness and Price on Purchasing Decisions for
TikTok Users. Quantitative Economics and Management Studies, 5(5), 1090—

1097. https://doi.org/10.35877/454r1.qems2812

Dudziak, A., Stoma, M., & Osmolska, E. (2023). Analysis of Consumer Behaviour
in the Context of the Place of Purchasing Food Products with Particular
Emphasis on Local Products. International Journal of Environmental

Research and Public Health, 20(3). https://doi.org/10.3390/ijerph20032413



149

Fatika, R. A. (2024). 10 Negara dengan Pengguna TikTok Terbesar, Indonesia
Urutan Berapa? Goodstats. https://data.goodstats.id/statistic/10-negara-

dengan-pengguna-tiktok-terbesar-indonesia-urutan-berapa-xFOgl

Febryaningrum, V., Buana, A. V., Rohman, A. F., Rochmah, A. N., Soraya, A., &
Suparta, 1. M. (2024). Penggunaan Analisis Structural Equation Modelling (
SEM ) Dengan PLS Untuk Menguji Pengaruh Variabel Intervening Terhadap

Hubungan. 1(6), 258-266.

Ghozali, H. 1., & Kusumadewi, K. A. (2023). Partial Least Squares: Konsep,
teknik, dan Aplikasi Menggunakan Program SmartPLS 4.0 untuk Penelitian

Empiris.

Goodstats. (2024). Platform Live Shopping Terbanyak Digunakan di Indonesia
Tahun  2024. https://data.goodstats.id/statistic/platform-live-shopping-

terbanyak-digunakan-di-indonesia-tahun-2024-56 W4S

Hair, J. F., Hult, G. T. M., & Ringle, C. M. (2021). A Primer on Partial Least

Squares Structural Equation Modeling ( PLS-SEM ).

Hardani, Fardani, R. A., Ustiawaty, J., Utami, E. F., Sukmana, D. J., & Abadi, H.

(2020). Metode Penelitian Kualitatif & Kuantitatif. Pustaka Ilmu.

Hidayatullah, A. A., Muinah, F., & Hutami, L. T. H. (2025). The Influence of
Influencer Marketing and Social Media Marketing on Purchase Decisions with
Brand awareness as an Intervening Variable for TikTok Shop in Generation

Z. Dinasti International Journal of Economics, Finance & Accounting, 5(6),

5678-5691.



150

Honeybill, R. (2025). TikTok Shop Statistics: 2025 Data Analysis. Rootdigital.

https://rootdigital.co.uk/blog/tiktok-shop-statistics/

Janna, N. M., & Herianto. (2021). Artikel Statistik yang Benar. Jurnal Darul

Dakwah Wal-Irsyad (DDI), 1-12.

Kementerian Perindustrian. (2024). Gemilang pada Triwulan I11I-2024, Sektor
IKFT Dibidik Tumbuh 6 Persen Tahun 2025.
https://bbt.kemenperin.go.id/blog/gemilang-pada-triwulan-iii-2024,-sektor-

ikft-dibidik-tumbuh-6-persen-tahun-2025

Kemp, S. (2024). Digital 2024:  Indonesia. — Data  Reportal.

https://datareportal.com/reports/digital-2024-indonesia

Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). Marketing 5.0 : technology for

humanity. John Wiley & Sons, Inc.

Kotler, P., & Keller, K. L. (2016). Marketing Management (14th ed.). PT Indeks.

Kotler, P., & Keller, K. L. (2019). Marketing Management. Pearson Education.

Kurniawan, A. S., Fitriana, R., Vrisaliani, M., & Adesti, N. S. (2025). Pemanfaatan
Media Sosial Tiktok untuk Pemasaran Bisnis Digital sebagai Media Promosi.

11,200-209.

Liu, X. (2024). The Role of Consumer Behavior in Shaping Market Demand and
Economic Trends. International Journal of Education and Humanities, 15(2),

10-16. https://doi.org/10.54097/skmxzd63

Maharani, A., Suryana, A., & Wirakusumah, T. K. (2024). Strategi Pengelolaan



151

Akun Tiktok Edukatif ( Studi Kasus Pada Akun Tiktok @ Buiramira ). 2(2).

Maharani, D., & Takarini, N. (2023). The Effect of Live streaming and Video
Content on TikTok in Increasing Brand awareness (Case Study on
Slinkywhite Products). International Journal of Business Marketing and

Management, 8(6), 105-110. www.ijbmm.com

Mailani, I., Maftuchach, V., & Wati, L. N. (2025). The influence of discounts, live
online shopping on TikTok on purchasing decisions through product quality.
Journal  of Economics and  Business Letters, 5(3), 14-29.

https://doi.org/10.55942/jebl.v5i3.481

Mustofa, R. (2022). Pengaruh Content marketing Terhadap Minat Berbelanja
Online Pada Media Instagram ( Studi kasus : Mahasiswa STIE Persada Bunda

di Pekanbaru ). November 2019.

Nadshav’s Daily. (2021). Tanya Nadshav 1 | Camille Pernah Hampir Bangkrut!!!

Youtube. https://www.youtube.com/watch?v=0heUgoDDoR0

Pane, H. P., Napitupulu, 1., Luthfi, S., & Situmorang, S. H. (2024). Evaluating the
Influence of Viral Marketing and Brand awareness on Purchase Decisions a
Study Tiktok Shop. Formosa Journal of Science and Technology, 3(11),2527—

2538. https://doi.org/10.55927/fjst.v3i11.12404

Petrus, P. D. T., Musyaffi, A. M., & Khairunnisa, H. (2024). Analisis Rasio
Keuangan Pada PT. Garuda Food Periode 2019-2022. Jurnal Akuntansi,
Perpajakan Dan Auditing, 53), 569-584.

https://doi.org/10.21009/japa.0503.08



152

Pulizzi, J. (2020). More Praise for Epic Content marketing.

Rachman, M. A., & Eddyono, F. (2024). The influence of marketing content on
brand awareness and its impact on citamin product purchase decisions. Jurnal

Ekonomi, 13(1), 845-855. https://doi.org/10.54209/ekonomi.v13i01

Rahmawati, K., & Permana, E. (2025). Analisis Overclaim Marketing dalam
Membangun Kepercayaan Konsumen pada Produk Daviena Skincare Program
Studi Administrasi Bisnis Terapan , Jurusan Administrasi Niaga , Politeknik
marketing adalah Daviena Skincare . Produk ini banyak dipromosikan melalui

m. Jurnal Bisnis, Ekonomi Syariah, Dan Pajak, 2(2), 155-167.

Ramadani, D., Miftahuddin, M. A., Rachmawati, E., & Suyoto. (2025). The Effect
of Content marketing, Live streaming, and E-WOM on Purchasing Decisions
on the Tiktok Application (Study on generation Z Skintific consumers in
Purwokerto). Asian Journal of Management Entrepreneurship and Social

Science, 5(1), 467-488. https://ajmesc.com/index.php/ajmesc

Rivaldi, R., Wibowo, S. N., & Misbak. (2024). The Influence of TikTok Live
streaming, Content marketing on The Decision to Purchase Nike Shoes in FEB

UGJ Students. Indonesian Interdisciplinary Journal of Sharia Economics

(ILJSE), 7(2), 3541-3556.

Safina, M., Kusuma, K. A., & Sari, D. K. (2025). The Influence of Live streaming,
Content marketing, and Brand Ambassadors on Purchasing Decisions for

Fashion Products on TikTok. 05(02), 97-108.

Sari, D. K. (2025). Improve purchasing decisions through Content marketing ,



153

Brand Image , and Customer Trust in Decisions. 1071-1076.

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior. Pearson Education.

Septiani, L. (2024). 80% Penjualan di TikTok Shop Indonesia via Live streaming.
Katadata. https://katadata.co.id/digital/e-commerce/669792c62d515/80-

penjualan-di-tiktok-shop-indonesia-via-live-streaming

Septiani, S., & Fatimah, G. N. (2024). The Role of Content marketing and Live
streaming in Improving Decisions to Purchase Skincare Products on the

Shopee Application. 2(2), 59—66.

Statista. (2025). Kosmetik - Indonesia. Statista.
https://www.statista.com/outlook/cmo/beauty-personal-

care/cosmetics/indonesia

Sugiyono. (2023). Metode Penelitian Kuantitaif, Kualitatif, dan R&D. Alfabeta.

Sulam, R. T., & Fasa, M. 1. (2025). Inflasi : Jurnal Ekonomi , Manajemen dan
Perbankan TikTok Shop sebagai Inovasi Social Commerce: Analisis
Pengalaman Pengguna , Kepuasan Konsumen , dan Inflasi : Jurnal Ekonomi

, Manajemen dan Perbankan. 2, 97-106.

Wahyu, 1. W., Pramerta, P., & Suparna, G. (2024). The Role of Brand Image
Mediates the Effect of TikTok Content marketing on Purchase Decisions.
International Research Journal of Economics and Management Studies, 3(6),

327-335. https://doi.org/10.56472/25835238/irjems-v316p136

We Are Social, & Meltwater. (2024). Digital 2024.



154

https://wearesocial.com/id/blog/2024/01/digital-2024/

Yuan, S., Xiang, S., Xiaotong, L., Yue, G., & Kun, N. (2019). How live streaming
influences purchase intentions in social commerce: An IT affordance
perspective.  Electronic Commerce Research and Applications, 37.

https://doi.org/https://doi.org/10.1016/j.elerap.2019.100886



