
72 

 

 

 

DAFTAR PUSTAKA 

Adams, J. S. (1965). Inequity In Social Exchange. Advances in Experimental Social 

Psychology, 2(C), 267–299. https://doi.org/10.1016/S0065-2601(08)60108-2 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T 

Badan Pusat Statistik. (2025). Keadaan Ketenagakerjaan Indonesia Februari 2025. 

Jakarta: BPS. 

Chanifah, N. I., Atmaja, H. E., & Verawati, D. M. (2025). Pengaruh E-recruitment, 

Reputasi Perusahaan, dan Kompensasi terhadap Intensi Melamar Kerja 

Generasi Z di Kota Magelang. J-MIND (Jurnal Manajemen Indonesia), 10(2), 

13–23. 

Chi, C. G., & Gursoy, D. (2009). Employee satisfaction, customer satisfaction, and 

financial performance: An empirical examination. International Journal of 

Hospitality Management, 28(2), 245–253. 

https://doi.org/10.1016/j.ijhm.2008.08.003 

Christopher, J. (2004). Exploring Applicant Pool Quantity and Quality : the Effects 

of Early ... Personnel Psychology, 57(3), 685–717. 

Rahmawati, R. & Dyah Ratnasari, S.D. (2021). Pengaruh online recruitment dan 

persepsi pencari kerja terhadap niat melamar pekerjaan (studi pada mahasiswa 

semester akhir di kota malang. EKONIKA Jurnal Ekonomi Universitas Kadiri, 

6(2), 266. https://doi.org/10.30737/ekonika.v6i2.1500 

Geofanny, R., & Faraz, F. (2023). Employer Branding and E-recruitment Against 

Interest in Applying for Generation Z Jobs. Psikostudia : Jurnal Psikologi, 

12(1), 146. https://doi.org/10.30872/psikostudia.v12i1.9922 

Gupta, S., & Saini, G. K. (2020). Information Source Credibility and Job Seekers’ 

Intention to Apply: The Mediating Role of Brands. Global Business Review, 

21(3), 743–762. https://doi.org/10.1177/0972150918778910 

Handi, & Safitri, W. (2023). Pengaruh Reputasi Perusahaan, E-recruitment, Dan 

Kompensasi. Jambura, 6(1), 210–218. 

http://ejurnal.ung.ac.id/index.php/JIMB 

Hayomi, Y. A., & Suharnomo. (2024). Pengaruh E-recruitment, Kompensasi, 

Lingkungan Kerja Dan Reputasi Perusahaan Terhadap Minat Melamar Kerja 

(Studi Pada Fresh graduate Di Semarang). Jurnal Ilmiah Manajemen Bisnis 

Dan Ekonomi Kreatif, 3(2), 66–80. https://doi.org/10.26877/jibeka.v3i2.942 

Junça Silva, A., & Dias, H. (2022). The relationship between employer branding, 

corporate reputation and intention to apply to a job offer. International Journal 

of Organizational Analysis, 31(8), 1–16. https://doi.org/10.1108/IJOA-01-

2022-3129 

Michael, S. (1973). Job Market Signaling. Quarterly Journal of Economics, 355–



73 

 

 

 

374. 

Kementerian Pendidikan, Kebudayaan, Riset, dan Teknologi. (2024). Hasil Tracer 

Study Lulusan Perguruan Tinggi Tahun 2024. Jakarta: Pusat Data dan 

Teknologi Informasi Kemendikbudristek. 

Parry, E., & Wilson, H. (2009). Factors influencing the adoption of online 

recruitment. Personnel Review, 38(6), 655–673. 

https://doi.org/10.1108/00483480910992265 

Pramudya, R. M. L. R., Noni Setyorini, & Dr. Bayu Kurniawan. (2024). 

https://journal2.upgris.ac.id/index.php/jibeka. Jurnal Ilmiah Manajemen, 

Bisnis Dan Ekonomi Kreatif Vol 3 (No.2), 67–80. 

Prasetya, A. D., & Suryono, D. W. (2025). Pengaruh reputasi perusahaan, e-

rekrutmen, dan kompensasi terhadap minat melamar kerja. Jurnal Manajemen 

STEI, 11(1), 69–80. https://doi.org/10.36406/jmstei.v111i1.36 

Rynes, A. L., Bretz, R. D., Gerhart, B., Rosenthal, D., Weber, C., Bozec, J., Hoover, 

B., Eccles, S., Connerley, M., Marron, G., & Levy, D. (1991). THE 

IMPORTANCE OF RECRUITMENT IN JOB CHOICE: A DIFFERENT 

WAY OF LOOKING. Personnel Psychology. 

Saad, Z., Ashraf, M., & Azuan, A. (2024). Job application intention and search 

behavior of crowd workers. Journal of Emerging Economies and Islamic 

Research, 12(2). https://doi.org/10.24191/jeeir.v12i2.861 

Schaarschmidt, M., Walsh, G., & Ivens, S. (2021). Digital war for talent: How 

profile reputations on company rating platforms drive job seekers’ application 

intentions. Journal of Vocational Behavior, 131(August 2020), 103644. 

https://doi.org/10.1016/j.jvb.2021.103644 

Sekaran & Bougie. (2017). Research Methods for Business: A Skill-Building 

Approach. Leadership & Organization Development Journal, 34(7), 700–701. 

https://doi.org/10.1108/lodj-06-2013-0079 

Shalahuddin, S., Sari, M. F., & Hidayat, N. (2022). Peran Kompensasi dan E-

recruitment: Analisis Minat Melamar Pekerjaan Pada Calon 

Karyawan/Pegawai Generasi Millenial. At-Tadbir : Jurnal Ilmiah Manajemen, 

6(1), 66. https://doi.org/10.31602/atd.v6i1.6088 

Sharma, Y., Garg, M., & Bansal, A. (2020). IMPACT OF COMPENSATION 

MANAGEMENT ON EMPLOYEES’ PERFORMANCE Yashika Sharma, 

Student of Master of Business Administration (2 nd sem). International 

Journal of Management, IT & Engineering, 10(05), 5. 

Susilo, S. R., & Widhianto, C. W. (2022). Effect of Employer Branding and Prestige 

on Intention To Apply in the Top 5 E-Commerce in Indonesia. Jurnal Ilmiah 

Bisnis Dan Ekonomi Asia, 16(2), 241–259. 

https://doi.org/10.32815/jibeka.v16i2.758 

Thompson, L. F., Braddy, P. W., & Wuensch, K. L. (2008). E-recruitment and the 

benefits of organizational web appeal. Computers in Human Behavior, 24(5), 



74 

 

 

 

2384–2398. https://doi.org/10.1016/j.chb.2008.02.014 

Wibowo, I. A., Winarno, A., & Fakhri, M. (2025). the Influence of E-recruitment 

on the Intention of Gen Z To Apply: the Mediating Role of Employer 

Branding. Informing Science, 28. https://doi.org/10.28945/5518 

Zayed, N. M., Rashid, M. M., Darwish, S., Faisal-E-alam, M., Nitsenko, V., & 

Anwarul Islam, K. M. (2022). The Power of Compensation System (CS) on 

Employee Satisfaction (ES): The Mediating Role of Employee Motivation 

(EM). Economies, 10(11). https://doi.org/10.3390/economies10110290 

 

  


