THE INFLUENCE OF PERCEIVED ENJOYMENT, PROMOTIONAL
URGENCY, AND CONSUMER TRUST ON PURCHASE DECISION OF
WHITELAB VIA TIKTOK LIVE IN YOGYAKARTA

ARTIKEL

Disusun Oleh:

Kartika Tifania Fadilla

141220023

PROGRAM STUDI MANAJEMEN

FAKULTAS EKONOMI DAN BISNIS

UNIVERSITAS PEMBANGUNAN NASIONAL “VETERAN”

YOGYAKARTA

2026



