DAFTAR ISI

HALAMAN JUDUL...uuuiiiiiiiiiiiiiiiinensiesessiinnsssssssssssessssssssssssssssssssssssssses i
HALAMAN PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI........... ii
HALAMAN HALAMAN PENGESAHAN .....ccooiiiiiierencnniinnnccseneneseeenens iii
HALAMAN PERSEMBAHAN ..ottt nnssssssssssseeesesns iv
HALAMAN MOTTO ...cuuuiiiiiiiiiiiiininneenereesiissssssssssssssssssssssssssssssssssssssssses v
HALAMAN ABSTRAK ...cooiiiiiiiiiiiiininteeeeinnnsssssssssesesssssssssssssssssssesssns vi
J SN IV N i D0 . N 1. N viii
LD 2N N 2 ) Xi
DAFTAR GAMBAR ...ttt nsssssssssee s ssssnssees Xiv
DAFTAR TABEL. ...ttt nnnsnssssrese s sssssssssssss s s s Xi
DAFTAR LAMPIRAN ....ccoiiiiiiiiiiiinntrertnnnnssnssssssese s sssssssssssss s Xi
BAB I PENDAHULUAN.....cccoiiiiivriiitiininisissssssnnennnssssssssssssssssssssssssssssssssssns 1
A. Latar Belakang Permasalahan .............ccccoovoiiiiiiiiniiiceeecee e 1
B. Identifikasi dan Perumusan Masalah ............ccccoceeviniiniinininiinincnee 11
C.  Tujuan Penelitian ..........ccceeeiieiiieiiieiieeiee ettt es 12
D.  Manfaat Penelitian ...........ccooceeiiiiiiiiiiiiiiieiieie e 12
BAB II TINJAUAN PUSTAKA.....vvrrreiiiiiiisiciieeenneenssssssssssssssnsssssssssnas 14
AL Landasan TeOTT.....ccouirieruierierieiieie ettt ettt 14
L. PUrchase INERTION ...........cccueevuiieiieiiieiieee et 14
2. COUNLTY OF OFIGIN .ottt ettt 16
3. BrANA IMAGE ...ttt 18
B. Penelitian Terdahulu ..........c.cooiiiiiiiiiiii e 22
C. Hubungan Antar Variabel ..........c.ccoceriiviiiiniiniiiiieeeeeeeeeee 29

1. Hubungan Country of Origin, Brand Image, dan Perceived Quality
dengan Purchase INtENtion..............ccoeeeuveeecueeeiiieecieeecieeeieeevee e 29
2. Hubungan Variabel Country of Origin dengan Purchase Intention ..... 30
3. Hubungan Variabel Brand Image dengan Purchase Intention ............. 30
4. Hubungan Variabel Perceived Quality dengan Purchase Intention ..... 32
D. Kerangka Konseptual..........ccooiuieiiiiiiiiiiiiiee e 32
B, HIPOTESIS.cceiiiiieiiieiieciie ettt ettt ettt ettt e saaeenbeessaeenbeensaeens 32

X1



BAB III METODE PENELITIAN.....cccociiniiiiiirisisisiiiiisssnnnenenenenenenenennnnens 34

A. Rancangan Penelitian ..........ccccoecvieiiiiiiiiiieeieeeeece e 34
B. Objek dan Waktu Penelitian ..........cccccoceeviriiiniinieniniiniienicnecieeicneene 35
1. Objek Penelitian .........c.cccveeriieiiiiniieeiieeieeeee et 35

2. Waktu Penelitian ..........coouiiiiiiiiiiiiiiiieeee e 35

C. POPULAST ..t 35
D. Sampel dan Teknik Sampling ...........cccoocveeviieniiiiiieiieiiecieeeeee e 36
L. SAMPECL.ciiiiiieeiieece e et e 36

2. Teknik Sampling ..........coceeiiiiiiiiiiiiee e 36

3. Besaran Sampel.........cooeiieiiiiiieiieeee e 37

E. Klasifikasi Variabel Penelitian............ccccceevvieniieiieniiiiienieeieeeee e 38
1. Variabel Dependen..........ccoeccuvieeiiieiiiie et 38

2. Variabel Independen ............coocueeriieiiiiiiieniiecieeeee e 38

F.  Jenis Data Penelitian .........cccccoooiiiiiiiiiiiiiiiiicieeccceeeeec e 38
G. Prosedur Pengambilan Data..........cccccecvieeiiiiiiiiieieeeeeeeeee e 39
H. Definisi Operasional Variabel............cocooiriiiniiniiiiniiniieeicneceeecene 40
I.  Pernyataan dan Kode Variabel............ccccoeoiieniiiiiiiniiiieieceeee e 43
J. Uji Instrumen Penelitian ..........ccccoeeoiiiiiiieeiiiececeee e 44
L. Ujt VAIAITAS ..ot 44

2. Uji READILItAS ..eeeiiieiieeiiieiieeieeeeeeee et 46

K. Teknik Analisis Data.........ccoceiiiiiiiiiiiiiiieiiieiie e 48
1. Analisis DesKriptif .......ccooeeiiiiiiiiiiee e 48

2. Analisis Kuantitatif ...........ccoooeriiiiiiiniiieieeeeee e 48
BAB IV HASIL PENELITIAN DAN PEMBAHASAN.......ccccoovvvnuurrrrenennnnn. 55
A, Hasil Penelitian ........c.ccooceeviiiiiiiiiiiiinicccececeeeee e 55
1. Analisis Deskriptif Responden............cccoeveeniieiiieniieniienieeiieeeeeeene 55

2. Analisis Deskriptif Variabel...........cccccooveiiiieiiiiiieeeeee e 62

3. Analisis Kuantitatif..........cccoiiiiiiiniieeee e 69

B. Hasil Pengujian Hipotesis .......cceeriieiiiiniiiiienie et 72
Lo UJEF e e 72

1§ ) 8 APPSR 73

3. Koefisien Determinasi.........cceevuereerieerierienienieeienienieeeesieesieeee e seeens 75

C.  Pembahasan.........cccceiiiiiiiiiieieeee e e 76

1. Hubungan Country of Origin, Brand Image, dan Perceived Quality
terhadap Purchase Intention pada Mahasiswa Perguruan Tinggi di
Daerah Istimewa Yogyakarta yang Mengetahui Produk Smartphone
TPROME. .. 76

xii



2. Hubungan Country of Origin terhadap Purchase Intention pada
Mahasiswa Perguruan Tinggi di Daerah Istimewa Y ogyakarta yang
Mengetahui Produk Smartphone iPhone...........ccccooeeviiieiiiiiciiecieee, 78

3. Hubungan Brand Image terhadap Purchase Intention pada Mahasiswa
Perguruan Tinggi di Daerah Istimewa Yogyakarta yang Mengetahui
Produk Smartphone iPhone. ...........cocvveeiiieiiiieeee e 79

4. Hubungan Perceived Quality terhadap Purchase Intention pada
Mahasiswa Perguruan Tinggi di Daerah Istimewa Yogyakarta yang

Mengetahui Produk Smartphone iPhone............ccccooeeviiiniiieciieeieee, 81

BAB V KESIMPULAN DAN SARAN.....cciiiiiiiiiiiriieennnnsnnsssssssssnnsnensssnnas 84
AL KESIMPUIAN L..eviiiiiciicie e 84
Bl SAran...cooi e 84

1. Bagi Calon KOnSumen ............cccocieeiieniieiiienieeieeeeeeieeee e 85

2. Bagi Peneliti Selanjutnya.........c.ccceeeviieriieiiieniiieniecieenee e 85
DAFTAR PUSTAKA......ueriiiiiiiiiicccnnrerennnnnnssssssssesse s ssasssssse s 87
LAMPIRAN ...oiiiiiiiiiiintretenninisssssssssssssssssssssssssssssssssssssssssssssssssssssnsssssssss 92

Xiii



DAFTAR GAMBAR

Gambar 1.1 Total Pengguna Smartphone di Indonesia Tahun 2011-2022 ............. 3

Gambar 1.2 Smartphone Paling Diminati Mahasiswa di DIY .................

Gambar 1.3 Top Brand Award Kategori Smartphone Tahun 2020-2024

Gambar 2.1 Kerangka Konseptual ...........ccccoveriiniiiinininiicniccee

X1V



DAFTAR TABEL

Tabel 3.1 Waktu Penelitian ...........ccocoeveriiiiiiniiiiiieeeceeee e 35
Tabel 3.2 Kriteria Skor Skala LiKert ..........ccocceeiiiiiiiiiiniieeee e 39
Tabel 3.3 Definisi Operasional Variabel...........cccccccovveviiiiiiiieeiiecee e 41
Tabel 3.4 Pernyataan dan Kode Variabel.............cccooviviiieniiiiiiniecicceeee 43
Tabel 3.5 Nilai R Tabel........oooiiiiiiiieieee e 45
Tabel 3.6 Hasil Uji Validitas.........ccccueeeiiiiiiiieiiiieeieeeeeeee e 46
Tabel 3.7 Hasil Uji Reliabilitas.........cccccoeviiiiiiiiiiiiiiieeiceece e 47
Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin .............c........... 56
Tabel 4.2 Karakteristik Responden Berdasarkan Usia...........cccceeveeveineniinicnnenne. 56

Tabel 4.3 Karakteristik Responden Berdasarkan Pendapatan atau Uang Saku per

BUIAN ..o e 57
Tabel 4.4 Karakteristik Responden Berdasarkan Asal Perguruan Tinggi............. 58
Tabel 4.5 Karakteristik Responden Berdasarkan Tingkat Pendidikan ................. 61
Tabel 4.6 Kategori Variabel...........cccoviiiiiiiiiiiiieeiicecieee e 63

Tabel 4.7 Deskripsi Persepsi Responden Terhadap Variabel Country of Origin . 63
Tabel 4.8 Deskripsi Persepsi Responden Terhadap Variabel Brand Image.......... 65
Tabel 4.9 Deskripsi Persepsi Responden Terhadap Variabel Perceived Quality.. 66

Tabel 4.10 Deskripsi Persepsi Responden Terhadap Variabel Purchase Intention

XV



Tabel 4.13 Hasil UJi Fo.ooooiiie et
Tabel 4.14 Hasil UJi t...cccuiiiiiieiie ettt

Tabel 4.12 Hasil Uji Koefisien Determinasi ..........c.cccveeeveerieeciienieesieeneeeieenieens

Xvi



DAFTAR LAMPIRAN

LAMPIRAN I KUESIONER PENELITIAN ....ccccooiiiiiiiiiiiiiiicececeeeeeen 90
LAMPIRAN II REKAPITULASI DATA KARAKTERISTIK 100 RESPONDEN
............................................................................................................................... 97
LAMPIRAN III TABULASI VARIABEL......ccooiiiiiieeeeeeeeeeeeee 112
LAMPIRAN IV KARAKTERISTIK 100 RESPONDEN .......ccccoviiiiiiiiiniinnee, 116
LAMPIRAN V HASIL PENGUJIAN 100 RESPONDEN.......c.cccccriiiiiiiiennn 120

xXvil



