DAFTAR ISI

HALAMAN PERSETUJUAN ..ottt e i
HALAMAN PENGESAHAN ...t i
HALAMAN PERNYATAAN ..ottt i
HALAMAN MOTTO ..ttt \Y;
HALAMAN PERSEMBAHAN ... Y
KATA PENGANTAR ..o vi
DAFTAR IS] ..ttt bttt viii
DAFTAR GAMBAR ...ttt Xi
DAFTAR TABEL ...ttt Xii
DAFTAR BAGAN ...ttt bbb Xiii
ABSTRAK ..ottt bbb Xiv
ABSTRACT ..ttt be et ettt e et e nne e XV
B A D | e 1
PENDAHULUAN ..ot 1
1.1 Latar Blakang ........cccooieieieiiie e 1
1.2 RUMUSAN MaSalaN ..ot 14
1.3 TUJUAN PENEITIAN......cueiiiieieceie it 14
1.4 Manfaat Penelitian..........ccoooriiiiiiie e 14
1.4.1 Bagi aKademiSi ....cccveeieiieiiicic ettt 14
1.4.2 Bagl PrakEiST ..cc.eeueeieiiieiiesiesiesiee et 15

1.5 Kerangka Teori dan KONSEP.......coviiiiiirieieieiesie e 15
1.5.1 Pengertian FENOMENOIOG ........cviiiiiiiiiieiesies e 15
1.5.2 Teori Fenomenologi Alfred SChULZ ...........cccooiiiiiiiiiiic e 16
1.5.3 Konsep CUStOmer EXPEIIENCE .......covvverieiierieiieiiesieeeeee e 19

1.6 Kerangka PemiKIran ...........ccocieiiiiii i 22
BAB ...ttt 24
TINJAUAN PUSTAKA L.t 24
2.1 KOT€AN WAVE ...ttt 24
2.1.1 Pengertian Korean WaVe ...........cccevieieienene e 24
2.1.2 Sejarah Perkembangan Korean Wave............cocooevvrenienenenene s 24
2.1.3 Penyebaran K-beauty melalui Korean Wave.............c.ccocooviniicinnne. 26

viii



2.2 THKTOK ..o 28

2.2.1 Pengertian dan Sejarah Singkat TIKTOK ..........ccccviiiiieiinciiciee 28
2.2.2 FItUP TIKTOK ..ttt 28
2.2.3 KONEEN TIKTOK....uiiiiiiieiee e 31

2.3 Penelitian TerdanulU ..o 33
2N = 3 1 OSSPSR 41
METODE PENELITIAN . ...ttt 41
3.1 .JENIS PENEIITIAN ..ot 41
3.2 ODbJek Penelitian ..........ccoiiiiiiisceee e 42
3.3 SUDJEK PENEIITIAN ..o 43
3.3.1 TEKNIK PUIPOSIVE ......oviiiiiiiiieiieieiee et 43

3.4 SUMDEE DALA......eeviiiieieie ettt nre s 45
34,1 Data PrIMEN ..ottt 45
3.4.2 Data SEKUNUET .....c.eeiiiiiiiiiecieee et 45

3.5 Teknik Pengumpulan Data..........cccocveieieiiiiie e 46
3.5, L WAWEANCAIE ...ttt nneas 46
3.5.2 StUdi DOKUMEN ...t 47

3.6 Teknik ANaliSIS DALA........cccereiierieiieiesieese et ie e e 47
3.7 Teknik Keabsahan Data ...........ccccverieiriieieiie e se e seeee s 49
3.7.1 Triangulasi SUMDEN.........c.coveiieiic e 49
BAB TV .ottt 51
HASIL DAN PEMBAHASAN. .....cooiiieetet et 51
4.1 Deskripsi Konten TikTok @AYIennPark ............ccccoveveieevvcieceesece e 51
4.2 Profil INTOrMaN ......ccoeie s 53
0 1Y 0] 100V 1 ST 54
4.2.2 INFTOMMAN 2 ..ot es 55
4.2.3INFOMMAN 3 ..o s 56
A4.2.4 INFOMMAN 4 .o et 58
4.2.5INFOMMAN D ..o s 59

4.3 Hasil PENelItIan ........ccooiiiiiii e s 60
4.3.1 Stock Of KNOWIEAQE .....ovvieiieceee e 60
4.3.2 Motif mengunjungi OliVe YOUNQ ......cccveiiiieiiiiiiciie e 70



4.3.3 Pengalaman mengunjungi OliVe YOUNG.......cccovrierienenieseenie e 97
4.3.4 Makna subjektif terhadap Olive YOUNQ........ccoovviiieieiiciiicccneee 110
4.4 PEMDENASAN .....oviiiiiiiiiiiieie ettt ettt bbb nre s 115
4.4.1 Pemaknaan pengalaman melalui model SEMs Schmitt ..................... 115
4.4.2 INterSUDJEKEIVITAS. .......cveiiecieee e 119

PENUTUP . ..ottt et e e e nb e e e e nbbe e e e e 122
5.1 KESIMPUIAN......ccuiiiiiiiii e 122
5.2 SAIAN ...ttt bbbt b e nae e 123

DAFTAR PUSTAKA ettt ettt e e e e et e e snte e e nnae e e nnaeeans

LAMPIRAN ettt st e e s e e s st e e e e e nba e e e e sntaeeeeanns

Lampiran 1 Surat 1Zin Penelitian ...........cccooveiiiii i

Lampiran 2 Pedoman WaWaNCAIa ..........c.ccvveiueeveieeiieeieseesieensessee e esessaesseeseesneesnas

Lampiran 3 Transkrip WaWaNCara............cccueieeveiieieerieseesieesieseesrnesseseesseeseesneesnas
Lampiran 3.1 Informan INKa ..........ccccooeiiiiiiiie i
Lampiran 3.2 INforman AUTUMN ...
Lampiran 3.3 INFOrMaNn JESSE ......ccuiiiiiiiieieieie e
Lampiran 3.4 Informan REISNA............cooiiiiiiiiiiei e
Lampiran 3.5 INfOrman Sarton ...........ccoeieiiiine s

DOKUMENTASI ..ottt ane s



DAFTAR GAMBAR

Gambar 1. 1 Data Ekspor Produk K-beauty pada Tahun 2024 ...........c..cccceeueeee. 2
Gambar 1. 2 Grafik Prediksi Perkembangan Ukuran Pasar Global bagi Industri

KEDBAULY ... e 3
Gambar 1. 3 Jumlah Pengguna Aktif Media Sosial di Dunia 2025....................... 5
Gambar 1. 4 Jumlah Pengguna TiKTOK 2024............ccccoeiiiieiieieee e 6
Gambar 1.5 L0go OlIVE YOUNQG ......ccccoiiieiecie e 6
Gambar 1. 6 Jumlah Negara Pembeli Produk K-beauty di Olive Young 2024..... 8
Gambar 1. 7 Akun TikKTok @AYIennPark ...........cccooveveeieiiniiee e 10
Gambar 1. 8 Konten TikTok “Skincare Shopping at Olive Young in Korea”.... 12
Gambar 1. 9 Konten TikTok “Olive Young Korean Skincare” ............c.cocv.... 12
Gambar 1. 10 Konten TikTok “Olive Young Korea” ..........cccocvevvrivnnvnrnnennn. 12
Gambar 1. 11 Konten TikTok “Best Olive Young in Korea” ............cc.ccoevruenne. 12
Gambar 3. 1 Konten TikTok “Skincare Shopping at Olive Young in Korea”.... 51
Gambar 3. 2 Konten TikTok “Olive Young Korean Skincare” ...............co..c.... 52
Gambar 3. 3 Konten TikTok “Olive Young Korea” ..........ccccvereinnicinnnnenn 52
Gambar 3. 4 Konten TikTok “Best Olive Young in Korea” ..........cc.ccocevvrvnnnne. 53
Gambar 4. 1 Iklan Innisfree yang dibintangi Mingyu Seventeen...................... 61
Gambar 4. 2 Tagar #OlIVEYOUNQ ........ccviiiieieieiie e 65
Gambar 4. 3 Konten TikTok ‘Places to go Korea’..........c.coovvrercincieinnnnenn 67
Gambar 4. 4 Konten TikTok “Skincare Shopping at Olive Young in Korea”.... 74
Gambar 4. 5 Konten TikTok “Olive Young Korea” .........ccccvereiniiennennenn 75
Gambar 4. 6 Konten TikTok “Best Olive Young Korea” .........ccccoocvvvnirvninnne. 76
Gambar 4. 7 Konten TikTok “Skincare Shopping at Olive Young in Korea”.... 79
Gambar 4. 8 Isi TOKO OlIVE YOUNQ ....cccvviiiiiieeiie e 86
Gambar 4. 9 Olive YOUNQ SEONGSU ....ccuvieiieiiieeiieiieaieesre e e see e see e snee s 99

Xi



DAFTAR TABEL

Tabel 1. 1 Negara Segmentasi Pasar K-beauty Berdasarkan Kawasan
Tabel 2. 1 Penelitian Terdahulu ..........ccccooviiiiiiiiiiie e
Tabel 4. 1 Deskripsi Konten TikTok @AylennPark ............c.ccccooveene

xii



DAFTAR BAGAN

Bagan 1. 1 Kerangka Pemikiran

xiii



