
109 
 

 
 

DAFTAR PUSTAKA 

Agustin, R. D., Kumadji, S., & Yulianto, E. (2015). Pengaruh green marketing 
terhadap minat beli serta dampaknya pada keputusan pembelian (Survei 
pada konsumen non-member Tupperware di kota Malang). 

Aisyah, D. D., Cahyasita, D., & Nugroho, A. D. (2023). Willingness to Pay and 
Barriers in Gen Z’s Pro-Environmental Product Consumption. BIO Web of 
Conferences, 69. https://doi.org/10.1051/bioconf/20236904024 

Alamsyah. (2016). GREEN MARKETING STRATEGY: HUBUNGAN GREEN 
PERCEIVED VALUE DAN GREEN TRUST. 

Alharthey, B. K. (2019). Impact of green marketing practices on consumer 
purchase intention and buying decision with demographic characteristics as 
moderator. International Journal of Advanced and Applied Sciences, 6(3), 
62–71. 

Ankit, G., & Mayur, R. (2013). Green Marketing: Impact of Green Advertising on 
Consumer Purchase Intention. In Advances In Management (Vol. 6, Issue 9). 

Arikunto, S. (2010). Prosedur penelitian suatu pendekatan praktek. (No Title). 

Azad, P. K., & Laheri, V. K. (2014). Indian Journal of Commerce & Management 
Studies. www.scholarshub.net 

Bhowal, & Kalita. (2016). “Green Pricing” and ’Green Buying Decisions’-a 
Case Study of Young Consumers. www.ijird.com 

BPS. (2020). Jumlah Penduduk menurut Wilayah, Klasifikasi Generasi, dan Jenis 
Kelamin, Provinsi DI YOGYAKARTA, 2020 . 
Https://Sensus.Bps.Go.Id/Topik/Tabular/Sp2020/2/15/0. 

Bushnell, K., Harpster, A., Simchuk, S., Manckia, J., & Stevens, C. (2011). 
Reduce, reuse, recycle. Utah, USA. 

Cam, L. N. T. (2023). A rising trend in eco-friendly products: A health-conscious 
approach to green buying. Heliyon, 9(9). 
https://doi.org/10.1016/j.heliyon.2023.e19845 

Chen, Y., & Chang, C. (2012). Enhance green purchase intentions: The roles of 
green perceived value, green perceived risk, and green trust. Management 
Decision, 50(3), 502–520. 

Chin, W. W., Marcolin, B. L., & Newsted, P. R. (2003). A partial least squares 
latent variable modeling approach for measuring interaction effects: Results 
from a Monte Carlo simulation study and an electronic-mail 
emotion/adoption study. Information Systems Research, 14(2), 189–217. 

Choudhary, A., & Gokarn, S. (2013). Green marketing: A means for sustainable 
development. Journal of Arts, Science & Commerce, 4(3), 3. 



110 
 

 
 

Cooper, D. R., & Schindler, P. (2014). Business research methods. Mcgraw-hill. 

Creswell. (2014). Research Design: Qualitative, Quantitative, and Mixed Methods 
Approaches (4th ed., 2014). 

Damarayudha, T. R., Sadat, A. M., & Febrillia, I. (2023). PENGARUH GREEN 
MARKETING MIX TERHADAP PURCHASE INTENTION DENGAN 
ENVIRONMENTAL KNOWLEDGE SEBAGAI VARIABEL MODERATOR: 
SURVEI PADA TOKO FURNITURE MODERN. 
https://doi.org/10.53067/ijebef 

Databoks. (2021, August 24). 6 Produk Ramah Lingkungan yang Paling Banyak 
Dibeli Masyarakat. 

Databoks. (2022, September 16). Survei: Banyak Anak Muda Semakin Peduli 
Terhadap Lingkungan. 

Davari, A., & Strutton, H. (2014). Marketing mix strategies for closing the gap 
between green consumers’ pro-environmental beliefs and behaviors. Journal 
of Strategic Marketing, 22. https://doi.org/10.1080/0965254X.2014.914059 

Dewi, S. A., & Rastini, N. M. (2016). PERAN GREEN TRUST MEMEDIASI 
GREEN PERCEIVED VALUE DAN GREEN PERCEIVED RISK 
TERHADAP GREEN REPURCHASE INTENTION. 

Eiger Sustainability Report. (n.d.). Eiger Sustainability Report 2023. 

European Green Deal. (2023). Industri Tekstil Bertransformasi Menuju 
Keberlanjutan Lingkungan: Kasus Lenzing Group . 

Fryxell, G., & Lo, C. (2003). The Influence of Environmental Knowledge and 
Values on Managerial Behaviours on Behalf of the Environment: An 
Empirical Examination of Managers in China. Journal of Business Ethics, 
46. https://doi.org/10.1023/A:1024773012398 

Ghazali, I., & Latan, H. (2015). Partial Least Squares; Konsep, tekhnik dan 
aplikasi menggunakan program Smart PLS 3.0. Semarang: Badan Penerbit 
Undip. 

Gomes, S., Lopes, J. M., & Nogueira, S. (2023a). Willingness to pay more for 
green products: A critical challenge for Gen Z. Journal of Cleaner 
Production, 390. https://doi.org/10.1016/j.jclepro.2023.136092 

Gomes, S., Lopes, J. M., & Nogueira, S. (2023b). Willingness to pay more for 
green products: A critical challenge for Gen Z. Journal of Cleaner 
Production, 390. https://doi.org/10.1016/j.jclepro.2023.136092 

Hamzah, M. I., & Tanwir, N. S. (2021). Do pro-environmental factors lead to 
purchase intention of hybrid vehicles? The moderating effects of 
environmental knowledge. Journal of Cleaner Production, 279, 123643. 



111 
 

 
 

Hashem, T., & Rifai, N. A. (2011). The influence of applying green marketing mix 
by chemical industries companies in three Arab States in West Asia on 
consumer’s mental image. 
https://www.researchgate.net/publication/272495255 

Hendra, & Yanti, R. (2023). GREEN MARKETING FOR BUSINESS. 
https://www.researchgate.net/publication/371724229 

Hossain, A., & Khan, M. Y. H. (2018). Green marketing mix effect on consumers 
buying decisions in Bangladesh. Marketing and Management of Innovations, 
4, 298–306. https://doi.org/10.21272/mmi.2018.4-25 

Huang, Y.-C., Yang, M., & Wang, Y.-C. (2014). Effects of green brand on green 
purchase intention. Marketing Intelligence & Planning, 32(3), 250–268. 

IBM. (2023, December 15). 8 Karakteristik Consumer Behaviour pada Gen Z. 

IUCN. (2024, May). Plastic pollution. 

Jave-Chire, M., Alvarez-Risco, A., & Guevara-Zavaleta, V. (2025). Footwear 
industry’s journey through green marketing mix, brand value and 
sustainability. Sustainable Futures, 9. 
https://doi.org/10.1016/j.sftr.2025.100561 

Junaedi, M. F. S. (2005). Pengaruh kesadaran lingkungan pada niat beli produk 
hijau: Studi perilaku konsumen berwawasan lingkungan. Benefit: Jurnal 
Manajemen Dan Bisnis, 9(2), 189–201. 

KOMPAS. (2025, March 29). Izin Eiger Camp, Dugaan Pelanggaran 
Lingkungan, dan Maraknya Bencana. 

Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). 
Marketing Management 3rd edn PDF eBook. Pearson Higher Ed. 

Liang, Y., & Cheng, C. (2025). Greenwashing and Consumer Green Perceived 
Value: The Mediation Mechanism of Green Consumer Confusion and Green 
Perceived Risk. Journal of Environmental Management and Tourism. 
https://doi.org/https://doi.org/10.14505/jemt.v16.2(78).07 

Luzio, J., & Lemke, F. (2013). Exploring green consumers’ product demands and 
consumption processes: The case of Portuguese green consumers. European 
Business Review, 25(3), 281–300. 

Mahardika, R. P., Ismoyowati, D., & Ushada, M. (2025). Green marketing in the 
coffee shop: Gen Z repurchase intention through customer satisfaction. BIO 
Web of Conferences, 167. https://doi.org/10.1051/bioconf/202516707004 

Manongko, A. C., & Kambey, J. (2018). The influence of Green Marketing on 
Decision Purchasing Organic Products with Interests of Buying as an 
Intervening Variable at Manado City, Indonesia. International Journal of 



112 
 

 
 

Scientific Research and Management (IJSRM), 6(05). 
https://doi.org/10.18535/ijsrm/v6i5.em06 

Margono, S. (2005). Metodologi penelitian pendidikan. 

Masri, S., & Effendi, S. (1989). Metode penelitian survai. Jakarta: LP3ES. 

Michael E. Porter & Mark R Kramer. (2011). Creating Shared Value. 

Michael, J., Polonsky, J., & Rosenberger, P. J. (2001). Reevaluating Green 
Marketing: A Strategic Approach. Business Horizons, 44–45. 

Morrison, D. G. (1979). Purchase intentions and purchase behavior. Journal of 
Marketing, 43(2), 65–74. 

Mostafa, M. M. (2009). Shades of green: A psychographic segmentation of the 
green consumer in Kuwait using self-organizing maps. Expert Systems with 
Applications, 36(8), 11030–11038. 
https://doi.org/10.1016/j.eswa.2009.02.088 

Mothersbaugh, D. L., & Hawkins, D. I. (2016). Consumer behavior: Building 
marketing strategy. McGraw-Hill. 

Oliver, R. L., & DeSarbo, W. S. (1988). Response determinants in satisfaction 
judgments. Journal of Consumer Research, 14(4), 495–507. 

omer Mahmoud, T., Hafiez Ali Hasaballah, A., Balal Ibrahim, S., & Hafiez Ali, 
A. (2017). Does Environmental Knowledge moderate The Relationship 
Between Green Marketing Mix and Purchase Intention. 
https://www.researchgate.net/publication/316994127 

Ottman, J. (2017). The new rules of green marketing: Strategies, tools, and 
inspiration for sustainable branding. Routledge. 

Patwary, A. K., Rasoolimanesh, S. M., Rabiul, M. K., Aziz, R. C., & Hanafiah, 
M. H. (2022). Linking environmental knowledge, environmental 
responsibility, altruism, and intention toward green hotels through ecocentric 
and anthropocentric attitudes. International Journal of Contemporary 
Hospitality Management, 34(12), 4653–4673. 
https://doi.org/10.1108/IJCHM-01-2022-0039 

Putra, K. B., & Soepatini. (2024). ANALYZING THE ROLE OF 
ENVIRONMENTAL KNOWLEDGE AS A MODERATOR OF THE GREEN 
MARKETING MIX ON PURCHASE INTENTION. 

Quantis. (2018). Measuring Fashion: Environmental Impact of the Global 
Apparel and Footwear Industries. 

Rahayu, L. M. P., Abdillah, Y., & Kholid Mawardi, M. (2017). PENGARUH 
GREEN MARKETING TERHADAP KEPUTUSAN PEMBELIAN 
KONSUMEN (Survei Pada Konsumen The Body Shop di Indonesia dan di 



113 
 

 
 

Malaysia). In Jurnal Administrasi Bisnis (JAB)|Vol (Vol. 43, Issue 1). 
www.ama.org 

Riyanto, S., & Hatmawan, A. A. (2020). Metode riset penelitian kuantitatif 
penelitian di bidang manajemen, teknik, pendidikan dan eksperimen. 
Deepublish. 

Roh, T., Seok, J., & Kim, Y. (2022). Unveiling ways to reach organic purchase: 
Green perceived value, perceived knowledge, attitude, subjective norm, and 
trust. Journal of Retailing and Consumer Services, 67, 102988. 

Sarstedt, M., Ringle, C. M., & Hair, J. F. (2021). Partial least squares structural 
equation modeling. In Handbook of market research (pp. 587–632). 
Springer. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building 
approach. john wiley & sons. 

Setyosari, P. (2013). Metode penelitian pendidikan dan pengembangan. 

SIPSN. (2024, December 9). IMPLEMENTASI PERMENHUT P.75/2019, KLHK 
APRESIASI PRODUSEN DALAM PELAKSANAAN PETA JALAN 
PENGURANGAN SAMPAH. 

Snapcart. (2024, October 16). Indonesian Consumers’ Interest Toward 
Sustainable Products: Part 1. 

Sriram, V., & Forman, A. M. (1993). The Relative Importance of Products′ 
EnvironmentalAttributes: A Cross‐cultural Comparison. International 
Marketing Review, 10(3). 

Sugiyono, D. (2013). Metode penelitian pendidikan pendekatan kuantitatif, 
kualitatif dan R&D. 

Suki, N. M. (2016). Green product purchase intention: impact of green brands, 
attitude, and knowledge. British Food Journal, 118(12), 2893–2910. 

Surahman, E., Satrio, A., & Sofyan, H. (2020). Kajian teori dalam penelitian. 
Jurnal Kajian Teknologi Pendidikan, 3(1), 49–58. 

UNEP. (2022, April 17). MENYONGSONG PERJANJIAN INTERNASIONAL: 
MENGATASI PENCEMARAN PLASTIK. 

Vollebregt, L. (2024). Bridging the Green Gap; The mediating role of Attitude 
towards Green Product Purchase and Green Brand Love. 

Wang, L., Xu, Y., Lee, H., & Li, A. (2022). Preferred product attributes for 
sustainable outdoor apparel: A conjoint analysis approach. Sustainable 
Production and Consumption, 29, 657–671. 



114 
 

 
 

Zhuang, W., Luo, X., & Riaz, M. U. (2021). On the Factors Influencing Green 
Purchase Intention: A Meta-Analysis Approach. Frontiers in Psychology, 12. 
https://doi.org/10.3389/fpsyg.2021.644020 

  
 

 

 

 
 

 

 

 

 

 

 

 

 

 

 
  


