DAFTAR PUSTAKA

. S., & Achar, A. P. (2016). Assessment of PLS-SEM Path Model for Coefficient of
Determination and Predictive Relevance of Consumer Trust on Organic Cosmetics.
Ushus - Journal of Business Management, 15(4), 1-109.
https://doi.org/10.12725/ujbm.37.1

Abdul Kadir. (2018). Peranan brainware dalam sistem informasi manajemen jurnal ekonomi
dan manajemen sistem informasi. Sistem Informasi, 1(September), 60-69.
https://doi.org/10.31933/JEMSI

Acikgoz, F., Perez-Vega, R., Okumus, F., & Stylos, N. (2023). Consumer engagement with
Al-powered voice assistants: A behavioral reasoning perspective. Psychology and
Marketing, 40(11), 2226-2243. https://doi.org/10.1002/mar.21873

Alfian, S. D., Sania, J. A., Aini, D. Q., Khoiry, Q. A., Griselda, M., Ausi, Y., Zakiyah, N.,
Puspitasari, I. M., Suwantika, A. A., Mahfud, M., Aji, S., Abdulah, R., & Kassianos,
A. P. (2024). Evaluation of usability and user feedback to guide telepharmacy
application development in Indonesia: a mixed-methods study. BMC Medical
Informatics and Decision Making, 24(1), 1-14. https://doi.org/10.1186/s12911-024-
02494-3

Asrulla, Risnita, Jailani, M. S., & Jeka, F. (2023). Populasi dan Sampling (Kuantitatif), Serta
Pemilihan Informan Kunci (Kualitatif) dalam Pendekatan Praktis. Jurnal Pendidikan
Tambusai, 7(3), 26320-26332.

Atsani, M. R., Mukaromah, I. A., & Anugerah, M. H. C. (2025). The Role of Color in User
Experience: A Systematic Literature Study of User Preferences for Dark and Light
Mode. Transactions on Informatics and Data Science, 2(1), 41-54.
https://doi.org/10.24090/tids.v2i1.13903

Ayu Rinjani, A. D., & Prehanto, D. R. (2021). Analisis Kepuasan Pengguna Aplikasi Bibit
Reksadana Menggunakan Metode EUCS Dan IPA. Jutisi: Jurnal Ilmiah Teknik
Informatika Dan Sistem Informasi, 10(2), 123.
https://doi.org/10.35889/jutisi.v10i2.655

Beran, T. N., & Violato, C. (2010). Structural equation modeling in medical. BMC Research
Notes, 3(267), 1-10. http://www.biomedcentral.com/1756-0500/3/267

Chen, Z., & Zhu, D. H. (2022). Effect of dynamic promotion display on purchase intention:
The moderating role of involvement. Journal of Business Research, 148(April), 252—
261. https://doi.org/10.1016/j.jbusres.2022.04.043

Darwi, M., Islamiyah, & Jundillah, M. L. (2023). Penerapan Metode PIECES Framework
Sebagai Analisis Tingkat Kepuasan Mahasiswa Dalam Penggunaan Sistem Informasi
Akademik. Adopsi Teknologi Dan Sistem Informasi (ATASI), 2(1), 59-70.
https://doi.org/10.30872/atasi.v2i1.459

Fadkhurosi, A. (2023). Analisis Parson Product Moment dan Alpha Cronbach dalam
Pengembangan Need Assesment Bimbingan dan Konseling. Jurnal Muria Research

50



Guidance and Counseling (MRGC), 2(1), 40-47.
https://doi.org/10.24176/mrgc.v2i1.9451

Gumelar, P. A. (2023). Penerapan Metode End User Computing Satisfaction dan
Technology Acceptance Model dengan Analisis Partial Least Square untuk Mengukur
Tingkat Kepuasan Pengguna Aplikasi Livin’ by Mandiri. Journal of Emerging
Information  System and Business Intelligence (JEISBI), 4(2), 52-61.
https://doi.org/10.26740/jeisbi.v4i2.52254

Hanifa, A., Mutagin H, D. I., Afandi, S., & Khasanah, S. N. (2022). Analisa Kepuasan
Pengguna JAKI Di Cengkareng Jakarta Barat Menggunakan Metode TAM Dan EUCS.
Jurnal llmiah FIFO, 14(1), 102. https://doi.org/10.22441/fif0.2022.v14i1.010

Hermina, D., & Huda, N. (2024). Memahami Populasi dan Sampel : Pilar Utama dalam
Penelitian Kuantitatif. 5(12), 5937-5948.

Ihsan, W. (2025). No Title. Super Indo Hadirkan Program Ramadan, Permudah Belanja
Pelanggan Dengan Promo Dan Layanan Online. https://infobrand.id/super-indo-
hadirkan-program-ramadan-permudah-belanja-pelanggan-dengan-promo-dan-
layanan-online.phtml?utm_source=chatgpt.com

Ly, R., & Ly, B. (2024). Digital payment systems in an emerging economy. Computers in
Human Behavior Reports, 16(October), 100517.
https://doi.org/10.1016/j.chbr.2024.100517

Marjerison, R. K., Dong, H., Kim, J. M., Zheng, H., Zhang, Y., & Kuan, G. (2025).
Understanding User Acceptance of Al-Driven Chatbots in China’s E-Commerce: The
Roles of Perceived Authenticity, Usefulness, and Risk. Systems, 13(2), 1-24.
https://doi.org/10.3390/systems13020071

Masitah, K. N. M. N., & llhamsyah, I. (2020). Evaluasi Kepuasan Pengguna Siakad
Universitas Tanjungpura Menggunakan Integrasi Technology Acceptance Model
(Tam) Dan End-User Computing Satisfaction (Eucs). Coding Jurnal Komputer Dan
Aplikasi, 8(2). https://doi.org/10.26418/coding.v8i2.41217

Moukrim, A., Gaber, H., & Boulahoual, A. (2024). Exploring the Influence of Electronic
Word of Mouth (eWOM ) on Consumer Purchase Intentions . A Quantitative study for
E-Commerce The Electronic Word of Mouth ( Ewom ) And Its Effects The Information
Adoption Model ( IAM ): A Conceptual Framework for Und. 6(2).

Natasari, N., Nugoho, A., Agung, W., & ... (2024). Indikator Gula pada Aplikasi My Super
Indo terhadap Dinamika Keterlibatan dan Kesetiaan Pelanggan. ... Mandalika ISSN
2721 s 539-546.
http://ojs.cahayamandalika.com/index.php/jcm/article/view/2688%0Ahttp://ojs.cahay
amandalika.com/index.php/jcm/article/download/2688/2349

Noer, M., Ramadhani, I., Mahardhika, M. 1., & Wulansari, A. (2023). Analisis User
Experience Terhadap Kepuasan Pengguna Menggunakan Heart Framework Pada
Aplikasi  Grab. Madani: Jurnal Illmiah Multidisiplin, 1(5), 2986-6340.
https://jurnal.penerbitdaarulhuda.my.id/index.php/MAJIM/article/view/252

51



Novita, D., & Helena, F. (2021). Analisis Kepuasan Pengguna Aplikasi Traveloka
Menggunakan Metode Technology Acceptance Model (TAM) Dan End-User
Computing Satisfaction (EUCS). Jurnal Teknologi Sistem Informasi, 2(1), 22-37.
https://doi.org/10.35957/jtsi.v2i1.846

Nugroho, S. S. (2024). Gamification aspects affecting mobile app continued use, attitude,
and satisfaction. Jurnal Siasat Bisnis, 28(1), 19-36.
https://doi.org/10.20885/jsb.vol28.iss1.art2

Nurnadya, R. A., Bany, M. N., Laura, M., Cantika, G., Abidin, M. N, H, T. S., Hidayat, R.,
& Christy, L. V. (2024). Analisis Penerapan Ritel Modern Di Era Digital Dalam
Meningkatkan Kepuasan Konsumen Pada Aplikasi Alfagift. 6(3), 58-64.

Peker, S., Dalveren, G. G. M., & Inal, Y. (2021). The effects of the content elements of
online banner ads on visual attention: Evidence from an-eye-tracking study. Future
Internet, 13(1), 1-18. https://doi.org/10.3390/fi13010018

Putra, R. D., & Prehanto, D. R. (2021). Analisis Kepuasan Pengguna Aplikasi Flip.id
menggunakan Metode Technology Acceptance Model (TAM) dan End User
Computing Satisfac (EUCS). Journal of Emerging Information Systems and Business
Intelligence (JEISBI), 2(4), 4.

Rahmah, C. A. (2020). Kepuasan Pelanggan. In Jurnal Manajemen Tools (Vol. 12, Issue 2).

Raj, V., Cui, T., Heinonen, M., & Marttinen, P. (2023). Incorporating functional summary
information in Bayesian neural networks using a Dirichlet process likelihood approach.
Proceedings of Machine Learning Research, 206, 6741-6763.

Sa’diyah, L. M., & Nuryana, I. K. D. (2024). Analisis Tingkat Kepuasan dan Penerimaan
Mahasiswa Terhadap SIDIA dengan Menggunakan Metode EUCS dan TAM. Journal
of Emerging Information Systems and Business Intelligence (JEISBI), 05(03), 255-265.

Septiani, D., Ruhama, S., & Astuti, I. (2023). Implementasi Metode Pieces Untuk
Menganalisis Tingkat Kepuasan Pengguna Aplikasi Peduli Lindungi. JIKI (Jurnal limu
Komputer Dan Informatika), 4(1), 53-64.

Sholihah, R., & Indriyanti, A. D. (2022). Analisis Kepuasan Pengguna Aplikasi Camscanner
Menggunakan Metode Technology Acceptance Model (TAM) dan End-User
Computing Satisfaction (EUCS). Journal of Emerging Information System and
Business Intelligence (JEISBI), 3(3), 102-1009.
https://doi.org/10.26740/jeisbi.v3i3.47236

Stalidis, G., Karaveli, I., Diamantaras, K., Delianidi, M., Christantonis, K., Tektonidis, D.,
Katsalis, A., & Salampasis, M. (2023). Recommendation Systems for e-Shopping:
Review of Techniques for Retail and Sustainable Marketing. Sustainability
(Switzerland), 15(23), 1-33. https://doi.org/10.3390/su152316151

Suzanto, B., & Sidharta, 1. (2015). Pengukuran End-User Computing Satisfaction Atas
Penggunaan Sistem Informasi Akademik. Jurnal Ekonomi, Bisnis & Entrepreneurship,
9(1), 16-28.

52



Takke, Y. A., Marini, L. F., & Baisa, L. Y. (2024). Analisis Kepuasan Pengguna Aplikasi
PELNI Mobile Menggunakan Metode Technology Acceptance Model (TAM) dan End
User Computing Satisfaction (EUCS). G-Tech: Jurnal Teknologi Terapan, 8(3), 1921—
1930. https://doi.org/10.33379/gtech.v8i3.4700

Timoty Agustian Berutu, Dina Lorena Rea Sigalingging, Gaby Kasih Valentine
Simanjuntak, & Friska Siburian. (2024). Pengaruh Teknologi Digital terhadap
Perkembangan Bisnis Modern. Neptunus: Jurnal llmu Komputer Dan Teknologi
Informasi, 2(3), 358-370. https://doi.org/10.61132/neptunus.v2i3.258

Wong-Ken, K.-K. (2013). Partial Least Squares Structural Equation Modeling (PLS-SEM)
Techniques Using SmartPLS. Marketing Bulletin, 24(1), 1-32.
https://d1wqtxtslxzle7.cloudfront.net/39627062/2013_journal_10 PLS MB-
libre.pdf?1446527592=&response-content-
disposition=inline%3B+filename%3DPartial_Least Squares_Structural_Equatio.pdf
&Expires=1702011101&Signature=J7LCkmCyQWVT70I~-
n01InGhxu2Pn1AZIuQyulM

Davis, Fred D. “Perceived Usefulness, Perceived Ease of Use, and User Acceptance of
Information Technology.” MIS Quarterly, vol. 13, no. 3, 1989, pp. 319-40. JSTOR,
https://doi.org/10.2307/249008. Accessed 7 July 2025.

53



