DAFTAR ISI

HALAMAN PENGESAHAN ..ottt il
ORISINALITAS SKRIPSI.....ooiiiiieiieieieeie ettt il
IMOTTO oottt ettt ettt et e et e st entesetesae e s e entesseenseensenneensens v
KATA PENGANTAR ...ttt vi
ABSTRAKSI ..ottt sttt viii
DAFTAR ISL ...ttt sttt e snaenneeneas ix
DAFTAR GAMBAR ..ottt xii
DAFTAR TABEL......ooiiiiiiiieeeeeee ettt Xiii
BAB Lt sttt 1
PENDAHULUAN ...ttt sttt ettt ssaesaeessesneessaenseessenseensens 1
1.1 Latar BelaKang ............ooooiiiiiiiiii e 1
1.2 Rumusan Masalah............ccooiiiiiiii e 8
1.3 Tujuan Penelitian ...........ccoocieiiiiiiiiieiieeeie e 8
1.4 Manfaat Penelitian ............coocooiiiiiiiiiiiiice e 9
1.5 Tinjauan Pustaka ..........ccooiiiiiiiiiiiii e 9
1.5.1 Kajian TeOTTtIK. ....coueeiiriiiriieieeieiteieet ettt 9
1.5.1.1 Perilaku KONSUMEN ......cooiiiiiiiiiiiiiiciieiceee e 9
1.5.1.2 PEMASATAN ...c.eeiiiiiiiiiieiieeee ettt 14
1.5.1.3 Psikologi KONSUMEN ......cccueiuiiiiiriiniiiiiiiciecicneceeeetee et 18
1.5.1.4 IMIOTIVAST .eeuttieiiieeiie ettt ettt ettt et sttt ettt e st e ebeeenbeenseeeaneans 18
1.5.1.5 Tourist MOBIVATION .........ccc.oovuiiiiiniiiiiiiiteieeeee ettt 19
L.5.1.6 MIBIMOTT .cniiiiiiie ettt ettt et s 20
1.5.1.7 Memorable Tourist EXPETIENCE .............ccueveeecueeseeaiienieeieiesiieereeneeeeeeens 21
1.5.1.8 Pemasaran Pariwisata............ccccevieririieniineiiienienieeieeeeseeee e 23
1.5.1.9 Produk Pariwisata..........ccceeiiiiiiiiiiiiieiceeecete e 27
1.5.1.10 DeStination IMAQE .............cccueeeeeeeeiieeiiieeeeeieeeeeee e e 28
1.5.1.11 ReVISTt INTERIION. ...t 30
1.5.2 Kajian EMPIriK......ccoooiiiiiiiiiiiecieceee et 30
1.6 Hubungan Antar Variabel..............cccooooiiiiiiiiiiiee e 62

X



1.7 Kerangka Pemikiran...........c.ocoooiiiiiiiiiiiiiiiiieic e 65

1.8 HIPOLESIS ..vievvieiiieiiieeiie ettt ettt ettt ettt e ettt e e e et e enseeeneeenneeenees 70
1.9 Definisi Konsep dan Definisi Operasional..............ccccceevvviieniiiiniiiiniieenes 73
1.10 Metode Penelitian ..........coceeiieiiieiiiiiieieeeeee e 79
1.10.1 Jenis Penelitian.........ccccevuirieriieiiiiieniieieeteicee e 79
1.10.2 Ruang Lingkup Penelitian............ccccoevieriienieniiienieeiiecie et 79
1.10.3 Lokasi Penelitian..........c.coouieiiiiiiiiiiieiieteie e 79
1.10.4 Populasi dan Sampel ..........ccocieiiiiiiiiiiiiieieeeeee e 80
L.10.4.1 POPUIAST....eiiiiiieiieiieeie ettt ettt ettt e ebeetaeesbeesaesnsaens 80
L.10.4.2 SAMPEL...ccueiiiiiiiiieiieeie ettt ettt ettt et e e et e esbe e seeesbeesaessseensaesnsaens 80
1.10.5 Teknik Sampling .........cccceeiiiiiiiniiniiieeeee e 82
1.10.6 SUMDET Data......cc.eeiiiiiiiiiiiie ettt 83
1.10.7 Teknik Pengumpulan Data ...........ccccoevieeiienieniiienieeieecieeeeeee e 83
1.10.8 Teknik Pengukuran Data...........ccccccueerieeiieniieniieniecieesee e 84
1.10.9 Uji Instrumen Penelitian ............coccoeeiiiriiniininiininiiiceceeseeeeeeeeeee 84
1.10.9.1 Uji ValIdItas.....c..eeeiriieiiniiiieienieseeeetese ettt 84
1.10.9.2 Uji REHIabIlitas ......cceeiiriiriieieeiesiieeeeee e 85
1.10.10 Teknik Analisis Data .........ccccooviiiiiiiiiiiiiieieeeeeeeee e 85
1.10.10.1 Analisis Statistik Deskriptif.......c..cocceeiiniiiiniiininiiiccceee, 85
1.10.10.2 Analisis Statistik Inferensial............ccoceeiiiiiiiiiiniiieee 86
L.10.11 UJi HIPOEESIS veeeuerieeiieeeiiieeiieeeiieeetteeeteeeeveeesveeeeivee e e esereesneeeenaeeennes 90
| O O 03 T A (T O SU SRS 90
BAB Ittt 92
GAMBARAN UMUM OBJEK PENELITIAN........ccoiieiiiieieeieseee e 92
2.1 Profil Objek WISata..........cooviiiiiiieciiieciie e 92
2.2 Fasilitas Kawasan Wisata Malioboro............cccoooieiiiiiiiiiiniiee 93
BAB TIL ..ottt sttt 95
HASIL DAN PEMBAHASAN ......ooiiititeee et 95
3.1 Uji Instrumen dan Data Penelitian..............ccccoeviiieiiiieiniiiiieee e 95
3.1.1 UjJi ValIAIaS....eeeiiieeiiieeie ettt et e e e e e ens 95
3.1.2 Uji RealIbilitas .....ccvevviiiiiiiiiieiiicc e 98



3.2 Karakteristik Responden............cccoooviiiiiiiiiiniiiiieiceeee e 99

3.3 Analisis Statistik Deskriptif Variabel Penelitian................ccccoooieniiiinnan 105
3.3.1 Variabel Tourist MOtiVaAtion...............cccoccuieiiiiiiaiiiiieeeee e 106
3.3.2 Variabel Destination Image...................cccoeevueeeiiuieeiiieeeiieeseeeeeeiee s 112
3.3.3 Variabel Memorable Tourist EXperience.................cccoeceeceveeeeeceeeevenenane. 117
3.3.4 Variabel Revisit INTERLION .............c.cccveviiiiiieiiieeee e 129
3.4 Analisis Statistik Inferensial Variabel Penelitian...............c.cccoocoiiiiinn 133
3.4.1T UjJ1 HIPOESIS ..ottt sttt et st 140
3.5 Pembahasan..........ccooiiiiiii s 146

1. Pengaruh Tourist Motivation berpengaruh signifikan terhadap Memorable

TOUFISE EXDETICIICE ...t 146
2. Pengaruh Destination Image berpengaruh signifikan terhadap Memorable

TOUFISt EXPEFIOICE........cccueeeeee et e s 147
3. Pengaruh Tourist Motivation berpengaruh signifikan terhadap Revisit

TREORLION. ... 148
4. Pengaruh Destination Image berpengaruh signifikan terhadap Revisit

THECRLION. ... e 149
5. Pengaruh Memorable Tourist Experience berpengaruh signifikan terhadap

REVISTE INTENLION. ..o 150
6. Pengaruh Tourist Motivation berpengaruh signifikan terhadap Revisit Intention

melalui Memorable Tourist EXperience ...............cccccocvcveveeeenceeenceeeneeaennen. 151

7. Pengaruh Destination Image berpengaruh signifikan terhadap Revisit Intention

melalui Memorable Tourist EXPErience ..............cccccoccevceeeincenienineniannas 152
3.6 Kontribusi Penelitian ............cccooiiiiiiiiiiiiiiiiicceceeee e 153
BAB IV ettt 157
KESIMPULAN DAN SARAN ...ttt 157
4.1 KeSTMPULAN ..ottt 157
4.2 SATAN ..ot 159
DAFTAR PUSTAKA ..ottt 161

Xi



