
 

72 

 

DAFTAR PUSTAKA 

Adiana, B. E., Soesanti, I., & Permanasari, A. E. (2018). Analisis Segmentasi Pelanggan 

Menggunakan Kombinasi RFM Model dan Teknik Clustering. 2. 

https://doi.org/10.21460/jutei.2017.21.76 

Alzami, F., Sambasri, F. D., Nabila, M., Megantara, R. A., Akrom, A., Pramunendar, R. A., 

Prabowo, D. P., & Sulistiyawati, P. (2023). Implementation of RFM Method and K-

Means Algorithm for Customer Segmentation in E-Commerce with Streamlit. ILKOM 

Jurnal Ilmiah, 15(1), 32–44. https://doi.org/10.33096/ilkom.v15i1.1524.32-44 

Anitha, P., & Patil, M. M. (2022). RFM model for customer purchase behavior using K-

Means algorithm. Journal of King Saud University - Computer and Information 

Sciences, 34(5), 1785–1792. https://doi.org/10.1016/j.jksuci.2019.12.011 

Asakdiyah, S., Marlina, S., & Apriadi, D. (2024). Manajemen Hubungan Pelanggan di Era 

Digital (T. Yuwanda, Ed.). Takaza Innovatix Labs. 

Barry, E. S., Merkebu, J., & Varpio, L. (2022). Understanding State-of-the-Art Literature 

Reviews. Journal of Graduate Medical Education, 14(6), 659–662. 

https://doi.org/10.4300/JGME-D-22-00705.1 

Budaya, I. G. B. A., Dharmendra, I. K., & Triandini, E. (2025). Application of Formal 

Concept Analysis and Clustering Algorithms to Analyze Customer Segments. Jurnal 

RESTI (Rekayasa Sistem Dan Teknologi Informasi), 9(2), 218–224. 

https://doi.org/10.29207/resti.v9i2.6184 

Chapman, P., Clinton, J., Kerber, R., Khabaza, T., Reinartz, T., Shearer, C., & Rudiger, W. 

(2000). CRISP-DM 1.0: Step-by-step Data Mining Guide. SPSS. 

https://mineracaodedados.wordpress.com/wp-content/uploads/2012/12/crisp-dm-1-

0.pdf 

Chen, Y., Li, M., Song, J., Ma, X., Jiang, Y., Wu, S., & Chen, G. L. (2022). A study of cross-

border E-commerce research trends: Based on knowledge mapping and literature 

analysis. Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.1009216 

Fauzan, R. M., & Alfian, G. (2024). Segmentasi Pelanggan E-Commerce Menggunakan 

Fitur Recency, Frequency, Monetary (RFM) dan Algoritma Klasterisasi K-Means. In 

Jurnal Informatika Sunan Kalijaga) (Vol. 9, Issue 3). 

Gustriansyah, R., Suhandi, N., & Antony, F. (2019). Clustering optimization in RFM 

analysis based on k-means. Indonesian Journal of Electrical Engineering and 

Computer Science, 18(1), 470–477. https://doi.org/10.11591/ijeecs.v18.i1.pp470-477 

Hughes, A. M. (1994). Strategic Database Marketing. Probus Publishing Company. 

Husna, A. (2015). Segmentasi Pelanggan Menggunakan Model RFM dan Teori Rough Set 

untuk Memahami Karakteristik Pelanggan (Studi Kasus: PT. Abbott Indonesia, Tbk 

Cabang Malang). Institut Teknologi Sepuluh November. 



 

73 

 

Imanuel, D. A., & Alfian, G. (2025). Visualisasi Segmentasi Pelanggan Berdasarkan Atribut 

RFM Menggunakan Algoritma K-Means Untuk Memahami Karakteristik Pelanggan 

pada Toko Retail Online. Jurnal Teknologi Informasi Dan Ilmu Komputer, 12(2), 283–

292. https://doi.org/10.25126/jtiik.2025128619 

Kalakota, R., & Whinston, A. B. (1997). Electronic Commerce: A Manager’s Guide. 

Kotler, P. (2002). Marketing Management, Millenium Edition (10th ed.). Pearson Custom 

Publishing. www.pearsoncustom.com 

Kusumawati, R. (2018). Analisis Pengaruh Periklanan dan Promosi Penjualan Terhadap 

Minat Beli Konsumen Pada Toko Buku Togamas Affandi Yogyakarta. Sekolah Tinggi 

Ilmu Ekonomi Widya Wimaha. 

Marutho, D., Hendra Handaka, S., & Wijaya, E. (2018). The Determination of Cluster 

Number at k-mean using Elbow Method and Purity Evaluation on Headline News. 2018 

International Seminar on Application for Technology of Information and 

Communication (ISemantic). 

https://doi.org/https://doi.org/10.1109/ISEMANTIC.2018.8549751 

Pangestu, P. I., Hermanto, I., & Irmayanti, D. (2023). Analisi Segmentasi Pelanggan 

Berbasis Recency Frequency Monetary (RFM) Menggunakan Algoritma K-Means. In 

Jurnal Mahasiswa Teknik Informatika (Vol. 7, Issue 3). 

Pudoli, A., Nugroho, R., Yulianawati, & Kusumaningsih, D. (2024). Implementasi 

Algoritma K-Means Clustering dalam Pengelompokkan Produk Pigeon Pada PT. 

Digital Niaga Indonesia Berdasarkan Analisis Recency,Frequency, Monetary (RFM). 

Academic Journal of Computer Science Research. 

Pusat Data dan Sistem Informasi. (2024). Perdangan Digital (E-Commerce) Indonesia 

Periode 2023. 

Rosário, A., & Raimundo, R. (2021). Consumer marketing strategy and e-commerce in the 

last decade: A literature review. In Journal of Theoretical and Applied Electronic 

Commerce Research (Vol. 16, Issue 7, pp. 3003–3024). MDPI. 

https://doi.org/10.3390/jtaer16070164 

Shimaoka, A. M., Ferreira, R. C., & Goldman, A. (2024). The evolution of CRISP-DM for 

Data Science: Methods, Processes and Frameworks. SBC Reviews on Computer 

Science, 4(1), 28–43. https://doi.org/10.5753/reviews.2024.3757 

Shutaywi, M., & Kachouie, N. N. (2021). Silhouette analysis for performance evaluation in 

machine learning with applications to Clustering. Entropy, 23(6). 

https://doi.org/10.3390/e23060759 

Tampubolon, A. L. M., Butar Butar, T. M. E. Y., & Rochimah, S. (2024). Segmentasi 

Pelanggan Majalah pada Situs Web E-Commerce dengan K-Means++ dan Metode 

RFM. Jurnal Teknologi Informasi Dan Ilmu Komputer, 11(6), 1243–1252. 

https://doi.org/10.25126/jtiik.2024118208 



 

74 

 

Tarumingkeng, R. C. (2024). Manajemen Hubungan Pelanggan (Customer Relationship 

Management, CRM). 

Wu, J., Shi, L., Yang, L., Xiaxianiu, Li, Y., Xiaodongcui, Tsai, S. B., & Zhang, Y. (2021). 

User Value Identification Based on Improved RFM Model and K-Means++ Algorithm 

for Complex Data Analysis. Wireless Communications and Mobile Computing, 2021. 

https://doi.org/10.1155/2021/9982484 

Yusuf, M., & Ifada, N. (2021). E-Commerce : Konsep dan Teknologi. Media Nusa Creative. 

  


