
164 
 

 
 

DAFTAR PUSTAKA 

Ahmad, A., & Nurhidaya. (2020). Media sosial dan tantangan masa depan generasi 

milenial. Avant Garde, 8(2), 134–148. 

Aise Hayomi, Y., & Suharnomo. (2024). Pengaruh E-Recruitment, Reputasi 

Perusahaan, dan Kompensasi Terhadap Minat Melamar Kerja Kajian Ekonomi 

Islam (Studi Pada Fresh Graduate di Semarang). Jurnal Ilmiah Ekonomi Islam, 

10(01), 1147–1156. http://dx.doi.org/10.29040/jiei.v10i1.8391  

Aisyah, D., & Engriani, Y. (2019). Pengaruh Reputasi, Kualitas Informasi, dan e-

WOM terhadap Minat Beli pada Situs Jual Beli Online Tokopedia yang 

Dimediasi oleh Kepercayaan Pelanggan. Jurnal Kajian Manajemen Dan 

Wirausaha, 1(4), 48–59. https://doi.org/10.24036/jkmw0278990  

Ajzen, I. (2005). Attitudes, Personality, and Behavior (2nd ed.). Open University 

Press. 

Alfeus Manuntung, 2018. Buku Terapi Perilaku Kognitif pada Pasien. Hipertensi. 

Malang : Wineka Media.  

Annisa, S., Jaja Raharja, un, & Abdul Muhyi, H. (2022). Pengaruh employer 

attractiveness, media sosial, dan reputasi organisasi terhadap intensi melamar 

pekerjaan generasi z. INOVASI: Jurnal Ekonomi, Keuangan Dan Manajemen, 

18(4), 816–825. 

Amperawati, E. D. (2021). Optimalisasi Reputasi Perusahaan melalui Kinerja 

Layanan Hotel di Industri Hospitalis. 

Ananda, P. J., & Santosa, A. (2024). Pengaruh E-Recruitment, Media Sosial, dan 

Employer branding Terhadap Minat Generasi Z untuk Melamar Pekerjaan. 

Journal of Business and Halal Industry, 1(3), 1–16. 

https://doi.org/10.47134/jbhi.v1i3.176 



165 
 

 
 

Badan Pusat Statistik. (2025). Statistik Indonesia 2025. 

https://www.bps.go.id/id/publication/2025/02/28/8cfe1a589ad3693396d3db9

f/statistik-indonesia-2025.html  

Datareportal. (2025). Digital in Indonesia. https://datareportal.com/digital-

inindonesia 

Carpentier, M., Van Hoye, G., & Weijters, B. (2019). Attracting applicants through 

the organization’s social media page: Signaling employer brand personality. In 

Journal of Vocational Behavior (Vol. 115, Issue July). 

https://doi.org/10.1016/j.jvb.2019.103326 

Chandra, E. (2022). Manfaat personal branding & professional networking untuk 

hiring decision pada media LinkedIn bagi perusahaan. Jurnal Akses STIA 

Malang, 5(1), 21–34. ISSN 2085-3947 

Chapman, D. S., & Webster, J. (2006). Toward an integrated model of applicant 

reactions and job choice. The International Journal of Human Resource 

Management, 17(6), 928–948. https://doi.org/10.1080/09585190600696572 

Chiu, J. L., Fajardo, J. J., Lopez, P. N., Lourdes, J., & Miranda, F. (2020). The Effect 

of Employer branding on Turnover Intention and Employee Satisfaction of the 

Utility Industry in the Philippines. Management Review: An International 

Journal, 15(2), 1–153. 

Chopra, A., Sahoo, C. K., & Patel, G. (2024). Exploring the relationship between 

Employer branding and talent retention: the mediation effect of employee 

engagement. International Journal of Organizational Analysis, 32(4), 702–

720. https://doi.org/10.1108/IJOA-02-2023-3638 

Ekhsan, M., & Fitri, N. (2021). Pengaruh Employer branding Terhadap Minat 

Melamar Pekerjaan Dengan Reputasi Perusahaan Sebagai Variabel Mediasi. 

Jurnal Ekonomi Bisnis, Manajemen Dan Akuntansi (JEBMA), 1(2), 97–107. 



166 
 

 
 

https://doi.org/10.47709/jebma.v1i2.992 

Erlinda, F. (2020). Pengaruh Employer branding. … , Dan Website Recruitment 

Terhadap Minat Melamar …, 2(1), 177–190. 

Erlinda, F., & Safitri, R. (2020). the Relationship Between Employer branding, 

Corporate Reputation, and Recruitment Web on Intention To Apply. Jurnal 

Ekonomi Syariah Teori Dan Terapan, 7(8), 1572. 

https://doi.org/10.20473/vol7iss20208pp1572-1583 

Fadilla, L I & Fuady M.E (2017). Strategi Personal Branding Praktisi Komunikasi 

melalui LinkedIn. Prosiding Hubungan Masyarakat 3(2):321-327 

Fajri, S., Malik, D., & Wahyudi, H. (2022). Pengaruh Reputasi Produk dan 

Kepercayaan Konsumen terhadap Minat Beli Wardah Kosmetik Studi Pada 

Masyarakat Kota Padang Kosmetik merupakan salah satu kebutuhan manusia 

terutama kaum wanita . Kosmetik merupakan suatu produk yang unik karena 

selain memiliki. 09, 514–535. 

Feliana, F., & Yoedtad, M.G. (2024). Pengaruh Citra Perusahaan Dan Instagram 

Terhadap Minat Melamar Pekerjaan Pada Mahasiswa FEB Untar. doi: 

https://doi.org/10.24912/ki.v3i3.31968. 

Fombrun, C. (2018). Reputation: Realising value from the corporate image (20th 

ed.). Harvard Business School Press. 

Fotaleno, F., & Batubara, D. S. (2024). Fenomena Kesulitan Generasi Z dalam 

Mendapatkan Pekerjaan Ditinjau Perspektif Teori Kesenjangan Generasi. 

Jurnal Syntax Admiration, 5(8), 3199–3208. 

https://doi.org/10.46799/jsa.v5i8.1513 

Francis, T., & Hoefel, F. (2018, November 12). ‘True Gen’: Generation Z and its 

implications for companies. Retrieved from McKinsey & Company: 

https://www.mckinsey.com/industries/consumer-packaged-goods/our-



167 
 

 
 

insights/truegen-generation-z-and-its-implications-forcompanies 

Fridantara, A. S., & Muafi. (2018). Terhadap Keinginan Melamar Pekerjaan Pada 

Calon Karyawan Generasi Y : Peran Reputasi Perusahaan. Prosiding Seminar 

Nasional Pendidikan Ekonomi. 

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS. 25. 

Semarang: Badan Penerbit Universitas Diponegoro 

Ghozali, I., & Latan, H. (2015). Partial Least Squares Konsep. Teknik dan Aplikasi 

dengan Program Smart PLS 3.0. Semarang: 

Gina, N., & Siswanti, Y. (2025). The Influence of E-Recruitment and Job 

Characteristics on Pursuit Job Intention with Company Reputation as 

Moderator. 7(4). 

Hair Jr, J., Hult, G. T., Ringle, C., & Sarstedt, M. (2016). A Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM) - Joseph F. Hair, Jr., G. 

Tomas M. Hult, Christian Ringle, Marko Sarstedt. In Sage 

Handi, & Safitri, W. (2023). Pengaruh Reputasi Perusahaan, E-Recruitment, Dan 

Kompensasi. Jambura, 6(1), 210–218. 

http://ejurnal.ung.ac.id/index.php/JIMB 

Hapsara, G. P. I., & Hardjanti, T. (2024). Corporate reputation mediates the effect 

of employer branding on intention Z generation to apply for a job: Reputasi 

perusahaan memediasi pengaruh employer branding terhadap niat mahasiswa 

generasi Z untuk melamar pekerjaan. Management Studies and 

Entrepreneurship Journal, 5(1), 2548–2562. 

http://journal.yrpipku.com/index.php/msej 

Hegazy, N. A. A., & Elsayed, A. A. (2022). Studying the Relationship Between 

Electronic Recruitment Determinants and Organization Attractiveness. 

International Journal of Applied Management Theory and Research, 4(1), 1–



168 
 

 
 

16. https://doi.org/10.4018/ijamtr.300278 

Husein, Umar. 2011. Metode Penelitian Untuk Skripsi dan Tesis Bisnis Edisi 11. 

Jakarta: PT Raja Grafindo Persada 

Indra, I. R., & Widoatmodjo, S. (2021). Analisa Strategi Employer branding 

terhadap Minat Melamar Kerja. Jurnal Manajemen Bisnis Dan 

Kewirausahaan, 5(4), 414. https://doi.org/10.24912/jmbk.v5i4.12803 

Izek Ajzen. (1991). Attitudes, Personality, And Behavior. In Medical Teacher (Vol. 

13, Issue 4, pp. 273–279). 

Jaya, R. C. (2020). Analisis Kesuksesan E-Recruitment Technology Pada Job 

Seekers Generasi Z Menggunakan Metode Delone Dan Mclean. Jurnal 

Indonesia Membangun, 19(02), 27–41. 

Jayabalan, N., Makhbul, Z. K. M., Siang, J. M. L. D., Radzi, N. A. B. H. A., & 

Anuar, M. A. Bin. (2019). E recruitment Technology Adoption among 

Generation Z Job Seekers. International Journal of Engineering and Advanced 

Technology, 9(2), 1880–1888. https://doi.org/10.35940/ijeat.b3065.129219 

Jenny, and Santosa. 2024. Pengaruh E-Recruitment, Media Sosial, Dan Employer 

branding Terhadap Minat Generasi Z Untuk Melamar Pekerjaan. Vol. 1. doi: 

https://doi.org/10.47134/jbhi.v1i3.176 

Kohnová, L., Stacho, Z., Salajová, N., Stachová, K., & Papula, J. (2023). 

Application of agile management methods in companies operating in Slovakia 

and the Czech Republic. Economic Research-Ekonomska Istrazivanja , 36(2). 

https://doi.org/10.1080/1331677X.2022.2142809 

Laila, N. S. (2024). The Influence Of Employer branding and Social Media on 

Generation Z’s Job Application Intentions with the Mediating role of Company 

Reputation. Sinergi : Jurnal Ilmiah Ilmu Manajemen, 14(1), 51–60. 

https://doi.org/10.25139/sng.v14i1.8387 



169 
 

 
 

Latansa, M. L. (2020). Pengaruh Reputasi Perusahaan Terhadap Minat Melamar 

Pekerjaan Pada Mahasiswa Universitas Negeri Semarang 

Lievens, F., & Slaughter, J. E. (2016). Employer Image and Employer branding: 

What We Know and What We Need to Know. Ssrn, (December 2015), 134. 

https://doi.org/10.1146/annurev-orgpsych-041015-0625011  

Lo Piccolo, E., Petruzziello, G., Chiesa, R., Pietrantoni, L., & Mariani, M. G. 

(2024). Fairness in E-Recruitment: Examining Procedural Justice Perceptions 

and Job Seekers’ Intentions. Sustainability (Switzerland), 16(18). 

https://doi.org/10.3390/su16188124 

Manao, Y., Benammi, K. S., Aqila, M. D., Butar, A. F., Soleh, R., Siregar, O., & 

Siregar, A. (2024). Pengaruh Employer branding Terhadap Minat Melamar 

Kerja Di PT.Telekomunikasi Indonesia Kota Medan. Jurnal Ekonomi Dan 

Bisnis Digital, 1(4), 881–887. 

Milne, I., & Chell, G. (2009). Effect of Size on the. Elastic-Plastic Fracture, 2006, 

358-358–20. 

Mosley, R., & Schmidt, L. (2017). Employer branding for dummies. New Jersey: 

John Wiley & Sons 

Mostafa, B. A. (2021). Employer branding as a Contemporary Challenge in the 

2020 Workplace; During the Era of Transformational Change. 409),  2(41,  رر –

420. https://doi.org/10.21608/aja.2021.176918 

Nawakitphaitoon, K., & Sooraksa, N. (2023). Employer Image and Job Pursuit 

Intention in the New S-Curve Industries in Thailand: The Mediating Role of 

Organizational Attractiveness. Asian Journal of Business Research, 13(1), 1–

18. https://doi.org/10.14707/ajbr.230139 

Novry, P., Rehatta, R., Sijabat, A., Tutupoho, S., & Muskita, F. I. (2022). Pengaruh 

Employer branding Terhadap Turnover Intention Di Mediasi Oleh Employee 



170 
 

 
 

Engagement Pada PT . Federal International Finance Ambon. 3(November), 

3346–3358. 

Permata, S., Mardatillah, N., Diningrat, S. J., & Mulyadi, M. (2025). Dampak 

Manajemen SDM dalam Meningkatkan Performa Karyawan. AKADEMIK: 

Jurnal Mahasiswa Humanis, 5(2), 919-925. 

Prasetio, C. D., & Setyaningrum, R. P. (2024). Pengaruh Employer branding , 

Reputasi Perusahaan , dan Recruitment Terhadap Minat Melamar Kerja di 

Kawasan Industri Cikarang. 7(2), 132–137. 

Purba et al. (2023) Pengaruh Kualitas Pelayanan, Kualitas Produk Dan Reputasi 

Perusahaan Terhadap Kepuasan Konsumen Dengan Kepercayaan Sebagai 151 

Variabel Moderasi. Remik 7(2):1091–1107. doi: 

https://doi.org/10.33395/remik.v7i2.12268 

Purusottama, A., & Ardianto, A. (2019). the Dimension of Employer branding: 

Attracting Talented Employees To Leverage Organizational Competitiveness. 

Jurnal Aplikasi Manajemen, 17(1), 118–126. 

https://doi.org/10.21776/ub.jam.2019.017.01.13 

Rahadi, D. R., & Farid, M. F. (2021). E-recruitment and selection. CV. Lentera Ilmu 

Mandiri 

Rahmawati, R. (2021). Pengaruh Online Recruitment dan Persepsi Pencari Kerja 

Terhadap Niat Melamar Pekerjaan ( Studi Pada Mahasiswa Semester Akhir di 

Kota Malang ). 6(1). 

Rahmayan, M. T. I., & Jayanti, E. D. (2023). Sistem Informasi Penerimaan 

Karyawan (E-Recruitment) Menggunakan Pendekatan Human Centered 

Design (HCD). Jurnal Teknik Industri Terintegrasi, 6(4), 1455–1465. 

https://doi.org/10.31004/jutin.v6i4.20835 

Rozsa, Z., & Machova, V. (2020). Factors affecting job announcement 



171 
 

 
 

competitiveness on job listing websites. Journal of Competitiveness, 12(4), 

109–126. https://doi.org/10.7441/joc.2020.04.07 

Rumangkit, S., & Dwiyan, M. (2019). DAMPAK EMPLOYEE BRANDING PADA 

EFEKTIVITAS REKRUTMEN ( Case Study : Generasi Z Indonesia ). 05(01), 

1–12. 

Santiago, J. (2019). The relationship between brand attractiveness and the intent to 

apply for a job: A millennials’ perspective. European Journal of Management 

and Business Economics, 28(2), 142–157. https://doi.org/10.1108/EJMBE-12-

2018-0136 

Sivertzen, A. M., Nilsen, E. R., & Olafsen, A. H. (2013). Employer branding: 

Employer attractiveness and the use of social media. Journal of Product and 

Brand Management, 22(7), 473–483. https://doi.org/10.1108/JPBM-09-2013-

0393 

Soeling, P. D., Ajeng Arsanti, S. D., & Indriati, F. (2022). Organizational reputation: 

does it mediate the effect of employer brand attractiveness on intention to 

apply in Indonesia? Heliyon, 8(4), e09208. 

https://doi.org/10.1016/j.heliyon.2022.e09208 

Sugiyono. 2023. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung. 

Alfabeta.  

Sule, P. D. B. (2023). Impact Of Employer branding On Employee Engagement. 

Journal for ReAttach Therapy and Developmental Diversities, 164–173. 

https://doi.org/10.53555/jrtdd.v6i7s.2532 

Sukresno et al. (2022). Pengaruh Employer branding, Reputasi Perusahaan, Dan 

Penggunaan Media Sosial Terhadap Minat Melamar Kerja. Journal of 

Advances in Digital Business and Entrepreneurship. 



172 
 

 
 

Tambuwun, E., & Sahrani, R. (2023). Hubungan Antara Tuntutan Kerja dan 

Burnout dengan Motivasi Kerja Sebagai Moderator Pada Karyawan Kalangan 

Generasi Z di DKI Jakarta. Journal on Education Volume, 05(02), 76 3580–

3592. https://jonedu.org/index.php/joe/article/view/1040 

Teoh, W. M. Y., Tan, S. C., & Chong, S. C. (2013). Factors influencing perceptions 

of university students towards internet recruitment. Asian Academy of 

Management Journal, 18(1), 123–142. 

Triwibowo, F. W. (2020). Perancangan Co-Working di Yogyakarta dengan 

Pendekatan Gaya Hidup Generasi Z. Seminar Ilmiah Arsitektur, 8686, 552– 

557. 

Ventura, M. G. G., & Bringula, R. P. (2013). Effectiveness of online job recruitment 

system : evidence from the university of the east. IJCSI International Journal 

of Computer Science Issues, 10(4), 152–159. www.IJCSI.org 

Williamson, I. O., King, J. E., David, L., & Sarma, A. (2006). Firm Reputation, 

Recruitment Website, and Attracting Applicants. Human Resource 

Management, 49(4), 669–687. 

https://doi.org/https://doi.org/10.1002/hrm.20379 

Wirohikmawan, R., & Kustini, K. (2023). Pengaruh Daya Tarik dan Reputasi 

Perusahaan terhadap Minat Melamar Pekerjaan Mahasiswa Manajemen FEB 

UPN “Veteran” Jawa Timur. J-MAS (Jurnal Manajemen Dan Sains), 8(1), 457. 

https://doi.org/10.33087/jmas.v8i1.779 

Yameen, M., Bharadwaj, S., & Ahmad, I. (2021). University brand as an employer: 

demystifying employee attraction and retention. Vilakshan - XIMB Journal of 

Management, 18(1), 26–41. https://doi.org/10.1108/xjm-08-2020-0061 



173 
 

 
 

 Zeeshan, M., Qureshi, T. W., Bashir, S., & Ahmad, U. (2020). Transformational 

Leadership and Corporate Reputation: Mediation Effects of Employer 

branding. Journal of Management and Research, 7(1), 184–211. 

Zisa, S. F., Effendi, N., & Roem, E. R. (2021). Perubahan perilaku komunikasi 

generasi milenial dan generasi Z di era digital. Satwika: Kajian Ilmu Budaya 

dan Perubahan Sosial, 5(1), 69–87. 

https://doi.org/10.22219/satwika.v5i1.15550 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


