
86 

 

 

 

DAFTAR PUSTAKA 

Abror, A., Patrisia, D., Engriani, Y., Evanita, S., Yasri, Y., & Dastgir, S. (2019). 

Service Quality, Religiosity, Customer Satisfaction, Customer Engagement 

and Islamic Bank’s Customer Loyalty. Journal of Islamic Marketing, 11(6), 

1691–1705. https://doi.org/10.1108/jima-03-2019-0044  

Aisyah, M. (2018). Islamic Bank Service Quality and Its Impact on Indonesian 

Customers’ Satisfaction and Loyalty. Al-Iqtishad Journal of Islamic 

Economics, 10(2). https://doi.org/10.15408/aiq.v10i2.7135  

Bloemer, J., de Ruyter, K., & Wetzels, M. (1999). Linking Perceived Service 

Quality and Service Loyalty: A Multi‐dimensional Perspective. European 

Journal of Marketing, 33(11–12), 1082–1106. 

https://doi.org/10.1108/03090569910292285  

Bo Edvardsson. (1998). Research and Concepts Service Quality Improvement. An 

International Journal, Vol. 8 No. 2, pp. 142-

149. https://doi.org/10.1108/09604529810206972 

Bowen, J. T., & Chen, S. L. (2001). The Relationship Between Customer Loyalty 

and Customer Satisfaction. International Journal of Contemporary Hospitality 

Management, 13(5), 213–217. https://doi.org/10.1108/09596110110395893  

Canny, I. (2014). Measuring the Mediating Role of Dining Experience Attributes 

on Customer Satisfaction and Its Impact on Behavioral Intentions of Casual 

Dining Restaurant in Jakarta. International Journal of Innovation, 

Management and Technology, 5(1). https://doi.org/10.7763/ijimt.2014.v5.480  

Cerquetti, M. (2018). The Importance of Being Earnest. Enhancing the Authentic 

Experience of Cultural Heritage Through the Experience-Based Approach. 

The Experience Logic as a New Perspective for Marketing Management, 149–

168. https://doi.org/10.1007/978-3-319-77550-0_8  

Chandra, T., Hafni, L., Chandra, S., Purwati, A. A., & Chandra, J. (2019). The 

Influence of Service Quality, University Image on Student Satisfaction and 

Student Loyalty. Benchmarking, 26(5), 1533–1549. 

https://doi.org/10.1108/BIJ-07-2018-0212  

Chang, W.-J. (2020). Experiential Marketing, Brand Image and Brand Loyalty: A 

Case Study of Starbucks. British Food Journal, 123(1), 209–223. 

https://doi.org/10.1108/bfj-01-2020-0014  

Dwi Wahyuni, C. R. (2017). Kualitas Pelayanan Dan Pengaruhnya Terhadap 

Loyalitas Pelanggan Yang Di Mediasi Oleh Kepuasan Di Bank Muamalat 

Jombang. Eksis: Jurnal Riset Ekonomi Dan Bisnis, 12(1). 

https://doi.org/10.26533/eksis.v12i1.84  

 

https://doi.org/10.1108/jima-03-2019-0044
https://doi.org/10.15408/aiq.v10i2.7135
https://doi.org/10.1108/03090569910292285
https://doi.org/10.1108/09604529810206972
https://doi.org/10.1108/09596110110395893
https://doi.org/10.7763/ijimt.2014.v5.480
https://doi.org/10.1007/978-3-319-77550-0_8
https://doi.org/10.1108/BIJ-07-2018-0212
https://doi.org/10.1108/bfj-01-2020-0014
https://doi.org/10.26533/eksis.v12i1.84


87 

 

 

 

Fitria, I., Faradina, S., Rizqina, F., Jannah, T., Fajri, A., Hadi, F., Sari, R. M., & 

A’la, N. (2017). Menulis Ekspresif Untuk Anak Jalanan: “Suatu Metode 

Terapi Menulis Dalam Diary Melalui Modul Eksperimen.” Psikoislamedia 

Jurnal Psikologi, 1(1). https://doi.org/10.22373/psikoislamedia.v1i1.1486  

Frontczak, N. T., Loveland, K. A., & Daughtrey, C. L. (2014). Designing Retail 

Shopping Experiences: An Application of Experiential Learning Theory. 

Springer, Cham, 41–48. https://doi.org/10.1007/978-3-319-11927-4_11  

Ghozali, I. , & L. H. (2015). Partial Least Squares Konsep, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0 Untuk Penelitian Empiris. Semarang. 

Badan Penerbit Universitas Diponegoro. 

Griffin Jill. (2010). Customer Loyalty, Menumbuhkan dan Mempertahankan 

Kesetiaan Pelanggan. Jakarta. Erlangga. 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a Silver Bullet. 

Journal of Marketing Theory and Practice, 19(2), 139–152. 

https://doi.org/10.2753/MTP1069-6679190202  

Hennig-Thurau, T. (2004). Customer Orientation of Service Employees: Its Impact 

on Customer Satisfaction, Commitment, and Retention. In International 

Journal of Service Industry Management (Vol. 15, Issue 5, pp. 460–478). 

https://doi.org/10.1108/09564230410564939  

Hermawan Kartajaya. (2004). Positioning, Diferensiasi, dan Brand. Jakarta. PT. 

Gramedia Pustaka Utama. 

Heryanto, H., Hidayati, T., & Wahyuni, S. (2021). Pengaruh Experiential 

Marketing Dan Kualitas Pelayanan Terhadap Kepuasan Konsumen Dan Word 

of Mouth. Syntax Literate Jurnal Ilmiah Indonesia, 6(1), 227. 

https://doi.org/10.36418/syntax-literate.v6i1.2277  

Hussain, R., Al Nasser, A., & Hussain, Y. K. (2015). Service Quality and Customer 

Satisfaction of a UAE-Based Airline: An Empirical Investigation. Journal of 

Air Transport Management, 42, 167–175. 

https://doi.org/10.1016/j.jairtraman.2014.10.001  

Hutchinson, J., Lai, F., & Wang, Y. (2009). Understanding The Relationships of 

Quality, Value, Equity, Satisfaction, and Behavioral Intentions Among Golf 

Travelers. Tourism Management, 30(2), 298–308. 

https://doi.org/10.1016/j.tourman.2008.07.010  

Kompas.id. (2025, January). Mengintip Tren dan Tantangan Bisnis Kopi 2025. 

Kompas.Id. https://www.kompas.id/artikel/mengintip-tren-dan-tantangan-

bisnis-kopi-2025  

Kotler & Keller. (2016). Marketing Management. Pearson Education. 

https://doi.org/10.22373/psikoislamedia.v1i1.1486
https://doi.org/10.1007/978-3-319-11927-4_11
https://doi.org/10.2753/MTP1069-6679190202
https://doi.org/10.1108/09564230410564939
https://doi.org/10.36418/syntax-literate.v6i1.2277
https://doi.org/10.1016/j.jairtraman.2014.10.001
https://doi.org/10.1016/j.tourman.2008.07.010
https://www.kompas.id/artikel/mengintip-tren-dan-tantangan-bisnis-kopi-2025
https://www.kompas.id/artikel/mengintip-tren-dan-tantangan-bisnis-kopi-2025


88 

 

 

 

Madiawati, P. N. (2023). The Effects of Experiential Marketing and Store 

Atmosphere on Customer Loyalty of MSMEs in West Java. Binus Business 

Review, 14(3), 297–305. https://doi.org/10.21512/bbr.v14i3.9760  

Naini, N. F., Sugeng Santoso, Andriani, T. S., Claudia, U. G., & Nurfadillah. 

(2022). The Effect of Product Quality, Service Quality, Customer Satisfaction 

on Customer Loyalty. Journal of Consumer Sciences, 7(1), 34–50. 

https://doi.org/10.29244/jcs.7.1.34-50  

Nugroho, Y. F., Listiawati, R., Rimenda, T., & Marbun, J. (2022). Experiential 

Marketing as a Driver of Customer Satisfaction. 541–545. 

https://doi.org/10.2991/978-2-494069-83-1_96  

Oliver, R. L. (1999). Whence Consumer Loyalty? In Source: Journal of Marketing 

(Vol. 63). https://doi.org/10.1177/00222429990634s105 

Priantoro, M. A., & Yudiana, F. E. (2021). The Effect of Relationship Marketing, 

Experential Marketing and Sharia Marketing Characteristics on Customer 

Loyalty of Sharia Bank With Customer Satisfaction as Intervening Variable. 

MALIA: Journal of Islamic Banking and Finance, 5(2), 109. 

https://doi.org/10.21043/malia.v5i2.11800  

Rahman, R., & Sutanto, F. A. (2023). Data Mining Untuk Memprediksi Tingkat 

Kepuasan Konsumen Gojek Menggunakan Algoritma Naive Bayes. Jurnal 

Interkom Jurnal Publikasi Ilmiah Bidang Teknologi Informasi Dan 

Komunikasi, 18(1), 8–18. https://doi.org/10.35969/interkom.v18i1.280  

Rahman, S., Fadrul, F., Yusrizal, Y., Marlyna, R., & Momin, M. (2022). Improving 

the Satisfaction and Loyalty of Online Shopping Customers Based on E-

Commerce Innovation and E-Service Quality. Gadjah Mada International 

Journal of Business, 24(1), 56–81. http://journal.ugm.ac.id/gamaijb  

Rajeswari, S., Srinivasulu, Y., & Thiyagarajan, S. (2017). Relationship Among 

Service Quality, Customer Satisfaction and Customer Loyalty: With Special 

Reference to Wireline Telecom Sector (DSL Service). Global Business 

Review, 18(4), 1041–1058. https://doi.org/10.1177/0972150917692405  

Schiffman, L. G. , & W. (2015). Consumer behavior (11th ed.). Pearson Education 

Limited.  

Schmitt. (1999). Experiential Marketing: How to Get Customers to Sense, Feel, 

Think, Act, Relate. Journal of Marketing Management, 53-57. 

https://doi.org/10.1362/026725799784870496  

Seth, N., Deshmukh, S. G., & Vrat, P. (2005). Service Quality Models: A Review. 

In International Journal of Quality and Reliability Management (Vol. 22, 

Issue 9, pp. 913–949). https://doi.org/10.1108/02656710510625211  

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung. 

Alfabeta. 

https://doi.org/10.21512/bbr.v14i3.9760
https://doi.org/10.29244/jcs.7.1.34-50
https://doi.org/10.2991/978-2-494069-83-1_96
https://doi.org/10.1177/00222429990634s105
https://doi.org/10.21043/malia.v5i2.11800
https://doi.org/10.35969/interkom.v18i1.280
http://journal.ugm.ac.id/gamaijb
https://doi.org/10.1177/0972150917692405
https://doi.org/10.1362/026725799784870496
https://doi.org/10.1108/02656710510625211


89 

 

 

 

Suhartanto, D., Gan, C., Sarah, I. S., & Setiawan, S. (2019). Loyalty Towards 

Islamic Banking: Service Quality, Emotional or Religious Driven? Journal of 

Islamic Marketing, 11(1), 66–80. https://doi.org/10.1108/jima-01-2018-0007  

Supriyanto, A., Wiyono, B. B., & Burhanuddin, B. (2021). Effects of Service 

Quality and Customer Satisfaction on Loyalty of Bank Customers. Cogent 

Business and Management, 8(1). 

https://doi.org/10.1080/23311975.2021.1937847  

Tempo.co. (2024, September 4). Industri Makanan dan Minuman Tumbuh 5,53 

Persen, Beri Sumbangan Terbesar ke PDB. Tempo.Co. 

https://www.tempo.co/ekonomi/industri-makanan-dan-minuman-tumbuh-5-

53-persen-beri-sumbangan-terbesar-ke-pdb--12737  

Tjiptono, F. (2014). Brand Management and Strategy (Edisi Pertama). Yogyakarta. 

Penerbit Andi. 

Uma Sekaran dan Roger Bougie. (2017). Metode Penelitian untuk Bisnis 

Pendekatan Pengembangan—Keahlian Buku 2. Salemba Empat. 

Wahyuningtyas, F. M., Fauzi, A., & Arifin, Z. (2017). The Effect of Experiential 

Marketing on Satisfaction and Its Impact on Customer Loyalty. Russian 

Journal of Agricultural and Socio-Economic Sciences, 61(1), 105–111. 

https://doi.org/10.18551/rjoas.2017-01.10  

Zeithaml, V. A., & Berry, L. L. (1988). SERVQUAL: A Multiple-Item Scale for 

Measuring Consumer Perceptions of Service Quality. 

https://www.researchgate.net/publication/225083802  

  

 

 

 

 

 

 

 

 

 

https://doi.org/10.1108/jima-01-2018-0007
https://doi.org/10.1080/23311975.2021.1937847
https://www.tempo.co/ekonomi/industri-makanan-dan-minuman-tumbuh-5-53-persen-beri-sumbangan-terbesar-ke-pdb--12737
https://www.tempo.co/ekonomi/industri-makanan-dan-minuman-tumbuh-5-53-persen-beri-sumbangan-terbesar-ke-pdb--12737
https://doi.org/10.18551/rjoas.2017-01.10
https://www.researchgate.net/publication/225083802

	DAFTAR PUSTAKA

