
 
                          110 

DAFTAR PUSTAKA 

 

Abdul, M., Septyadi, K., Salamah, M., Nujiyatillah, S., Manajemen, M. S., 

Bhayangkara, U., & Raya, J. (2022). Literature Review Keputusan Pembelian 

Dan Minat Beli Konsumen Pada Smartphone: Harga Dan Promosi. 3(1), 

2022. Https://Doi.Org/10.38035/Jmpis.V3i1 

Abyan Aufa, H. (2023). The Influence Of Lifestyle, Brand Image, And Product 

Design On Smartphone Purchase Decisions (Study On Students In Dki 

Jakarta). Jurnal Indonesia Sosial Teknologi, 4(10), 1646–1662. 

Https://Doi.Org/10.59141/Jist.V4i10.757 

Adi Swatama, I. G. A., & Warmika, I. G. (2022). Peran Gaya Hidup Terhadap 

Keputusan Pembelian Smartphone Iphone Yang Dimediasi Oleh Sikap (Studi 

Pada Konsumen Pengguna Iphone Di Kabupaten Gianyar). 

Aeni, N. ’. (2020). Effect Of Product Quality, Prices And Places On Purchase 

Decisions Case Study Of Consumers Ikhtiar Meatballs Tofu Cikarang Region. 

Http://E-Journal.Stie-Kusumanegara.Ac.Id 

Arjuna, H., & Ilmi, S. (2020). Effect Of Brand Image, Price, And Quality Of 

Product On The Smartphone Purchase Decision. Ekbis: Jurnal Ekonomi Dan 

Bisnis, 3(2), 294. Https://Doi.Org/10.14421/Ekbis.2019.3.2.1190 

Azahari, A., & Hakim, L. (2021). Pengaruh Citra Merek, Kualitas Produk, Dan 

Persepsi Harga Terhadap Keputusan Pembelian. In Diserahkan Agust (Vol. 1, 

Issue 4). Https://Www.Journal.Unrika.Ac.Id/Index.Php/Jmob/Index 



 
                          111 

Cahyani, N. M. A. D., & Aksari, N. M. A. (2022). Pengaruh Citra Merek, Harga 

Dan Promosi Terhadap Keputusan Pembelian Smartphone. E-Jurnal 

Manajemen Universitas Udayana, 11(11), 1957. 

Https://Doi.Org/10.24843/Ejmunud.2022.V11.I11.P06 

Dharmmesta, B.S., Irawan (2005). Manajemen Pemasaran Modern. Yogyakarta: 

Liberty 

Farhas, R. J. (2021). Analisis Keputusan Pembelian Smartphone Pada Gen-Z. In 

Journal Of Engineering Science And Technology Management (Vol. 1). 

Https://Jes-Tm.Org/ 

Fauzi, D. H., & Ali, H. (2021). Determination Of Purchase And Repurchase 

Decisions: Product Quality And Price Analysis (Case Study On Samsung 

Smartphone Consumers In The City Of Jakarta). 2(5). 

Https://Doi.Org/10.31933/Dijdbm.V2i5 

Foster, T. (1988). Managing Quality Integrating The Supply Chain. 

Ghozali. (2018). Ghozali-2018-7-Pdf-Free. 

Hadi Brata, B., Husani, S., & Ali, H. (2017). Saudi Journal Of Business And 

Management Studies The Influence Of Quality Products, Price, Promotion, 

And Location To Product Purchase Decision On Nitchi At Pt. Jaya Swarasa 

Agung In Central Jakarta. Https://Doi.Org/10.21276/Sjbms 

Harjadi, D., Si, M., & Arraniri, I. S. E. I. (2021). Experiental Marketing & Kualitas 

Produk Dalam Kepuasan Pelanggan Generasi Milenial. 

Http://Insaniapublishing.Com 



 
                          112 

I Gede Agung Adi Swatama, & I Gede Kt Warmika. (2022). Peran Gaya Hidup 

Terhadap Keputusan Pembelian Smartphone Iphone Yang Dimediasi Oleh 

Sikap. 

Kotler, & Amstrong. (2018). Principles Of Marketing 17 Edition (2). 

Kotler, Philip., & Keller, K. Lane. (2016). Marketing Management : An Asian 

Perspective. Pearson Education Limited. 

Lemeshow .(1991) Besar sampel dalam penelitian Kesehatan. Yogyakarta:UGM 

Marpaung, J. (2018). Pengaruh Penggunaan Gadget Dalam Kehidupan. 

Marsha Valentino, J., Mutia Rayyan, A., Miftahul Jannah, O., Damara, R., Fradika 

Aulia, A., & Zuhri, S. (2024). Dampak Penggunaan Gadget Pada Generasi Z 

Dalam Bersosialisasi Dan Beragama. 

Mulyana, S. (2021). Pengaruh Harga Dan Ulasan Produk Terhadap Keputusan 

Pembelian Produk Fashion Secara Online Pada Shopee Di Pekanbaru. 

Nur, Y. (2022). The Effect Of Lifestyle, Brand Image, And Product Quality On 

Iphone Purchase Decisions. Https://Id.Fxssi.Com 

Plummer, J. T. (1974). The Concept And Application Of Life Style Segmentation. 

In Source: Journal Of Marketing (Vol. 38, Issue 1). 

Ramadiana, E., & Paludi, S. (2022). Jurnal Panorama Nusantara Meningkatkan 

Keputusan Pembelian Dengan Kualitas Produk, Persepsi Harga, Dan Citra 

Merek Di H&M Kelapa Gading. In Panorama Nusantara (Vol. 17). 

Http://Ejournal.Stein.Ac.Id/Index.Php/Panorama 

Rogayah, G., & Nurlinda, R. A. (2023). Indonesian Journal Of Strategic 

Management Pengaruh Brand Image Dan Hedonic Lifestyle Terhadap 



 
                          113 

Keputusan Pembelian Melalui Emotional Value. 6(2). 

Https://Journal.Uniku.Ac.Id/Index.Php/Ijsm 

Rohana, A. F., & Syafitri, C. D. (2022). Kompetitif Pengaruh Harga Terhadap 

Keputusan Pembelian Smartphone Xiaomi (Studi Kasus Pada Masyarakat Di 

Karawang). In Jurnal Pemasaran Kompetitif (Vol. 05, Issue 3). 

Https://Databoks.Katadata.Co.Id/ 

Rosanti, N., Karta Negara Salam, & Panus. (2021). The Effects Of Brand Image 

And Product Quality On Purchase Decisions. Quantitative Economics And 

Management Studies, 2(6), 365–375. 

Https://Doi.Org/10.35877/454ri.Qems360 

Sugianto, L. O., Ardiana, E., & Wardhani, D. P. (2022). The Effect Of Brand Image 

And Product Quality On Consumer Purchase Decisions (Case Study On The 

Adidas Brand In Siman Ponorogo Sub-District). Business And Accounting 

Research (Ijebar) Peer Reviewed-International Journal, 6(1). 

Https://Doi.Org/10.29040/Ijebar.V6i2.4327 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif Dan R&D. 

Susanto, R. (2021). Pengaruh Harga Dan Iklan Terhadap Keputusan Pembelian 

Smartphone Oppo Di Kecamatan Ciputat Timur Tangerang Selatan. 

Sutanto, E. M., & Aubelia, S. (2022). Lifestyle And Self-Esteem Of Generation Z In 

Gadget Purchasing Decision. 21(2), 54–63. 

Thania, G., & Anggarini, Y. (2021). Pengaruh Gaya Hidup, Online Festival, Dan 

Beauty Influencer Terhadap Keputusan Pembelian Produk Di Masa Pandemi 

Covid - 19. 



 
                          114 

Thompson. (2016). Crafting & Executing Strategy. Http://Bit.Ly/Ls4appl 

Tjiptono. (2016). Service-Quality-Amp-Satisfaction-Fandy-Tjiptono_Compress. 

Vincencia, M., & Christiani, N. (2021). Michel Vincencia, Natalia Christiani / The 

Effect Of Product Quality, Price, And Promotion Toward Students’ Purchase 

Decision For Telkomsel Products The Effect Of Product Quality, Price, And 

Promotion Toward Students’ Purchase Decision For Telkomsel Products. 

Review Of Management And Entrepreneurship, 05, 2. 

Vivian, S. (2020). Pengaruh Brand Image Dan Gaya Hidup Hedonis Terhadap 

Keputusan Pembelian Konsumen Generasi Z Pada Produk Starbuck. In Jurnal 

Transaksi (Vol. 12, Issue 1). 

 

 

 

 

 

 

 

 

 

 

 


