DAFTAR ISI

HALAMAN PERSETUJUAN. ... .oiiiiiie et i
HALAMAN PENGESAHAN ..ottt iii
HALAMAN PERNYATAAN . ....coiiiiiee e iv
IMIOTT O ettt b et b e ae e et e e bbb e snee e nneeanes v
HALAMAN PERSEMBAHAN ...t Vi
KATA PENGANTAR ..ot et vii
DAFTAR IS ...ttt s viii
DAFTAR TABEL ..ottt Xi
DAFTAR GAMBAR ... e Xii
ABSTRAK ..ot Xiii
ABSTRACT L.ttt b et et b e b nnee Xiv
BAB L.ttt r e 1
PENDAHULUAN. ..ottt 1
1.1 Latar Belakang........ccooeiiiiiiiiiieieie e 1
1.2. RUMUSAN MaSalah ........ccoiiiiiiicc e 8
1.3, TUJUAN PeNelItIAN........ccveiieie e 9
1.4, Manfaat Penelitian...........cooiiiiiiiie e 9
14,1 AKAAEIMIS ..ot 10
LLA.2 PrAKEIS ..o s 10

ST (T =T o | T =To] o TSRS 10
151 Integrated Marketing Communication Theory (IMC)........ccccevvvvevivevinenne 10

1.6 Kerangka PemiKiran ..........ocooiiiiiieniie e 13
BAB Il .t 13
TINJAUAN PUSTAKA ..ottt st 13

viii



2.1 Komunikasi Pemasaran Digital ............ccccooeiiniiiieiiiineeeese e 13

2.2 Marketing Mix / Bauran Pemasaran (7P) .....cccccoerererirenienieenienesesiesieniens 17
2.3 DITEIENSIASE ....vevevieciee et 19
2.4 Segmenting, Targeting, dan POSItIONING ..........ccoovviiieriiene e 20
2.5 Brand IMAQE .....cooveeiiiiie et 21
2.6 Media Sosial (INStAgram) ........cccevveieiiieie e 23
2.7 Penelitian TerdaulU...........ccooiiiiiiiiiei e 29
BAB T ..o 37
METODE PENELITIAN ...ooiiee et 37
3.1 JENIS PENEITIAN ... 37
3.2 LOKaST PENEIITIAN .....evvieccieee e 40
3.3 0DJeK PENEITIAN .....c.viiiiiciiiieeee s 40
3.4 Sumber Data PeNelitian ...........cccoeiiiiiiiieieseee s 40
34 L DAL PIIMEN ...ttt 41
3.4.2 Data SEKUNGET ..ottt 42

3.5 Teknik Pengumpulan Data ...........cooeeiiieiiiieiie e 42
B.5.1 ODSEIVASI ...ttt 42
3.5.2 WAWAIMCAA. ....eciveevieriesiiir it 43
3.5.3 DOKUMENTAST ...t 44

3.6 Teknik ANAliSiS DAt .........cccooiveiriiieiiciieees s 45
BT UJEVAHAITS. ... 46
BAB TV .t 49
HASIL PENELITIAN DAN PEMBAHASAN .......ooiiiiiiiee e 49
4.1 Gambaran Umum Hoad Space Coffee/Eater, Garden and Skatepark .......... 49
4.1.1 Instagram Hoad Space COffEE ........ccoeiiiiiiiieicieeee e 51

4.2 HaSHl PENEIITIAN. ..o 52

421 Identifikasi Strategi Komunikasi Pemasaran Digital melalui Instagram...52



4.2.2 IMC (Integrated Marketing CommunniCation)..........cccooverververenenierienesennnes 55
4.2.3 Segmentation Targeting Positioning (STP) Hoad Space Coffee/Eater,

Garden and SKALEPAIK...........uiiiiiriiiiiiei e 58
4.2.4 7P dalam Bauran PEMASAIAN ..........uveueeeeeeeeeeeeeeeeeee et e e eeeeeeeees 60

4.3 PEMDANASAN.......cuvvieiiieei ittt e e e e e e e e e s naaae 89

B A B Ve ————— 96
5.1 KeSIMPUIAN ... 96
B2 SATAN e ———————— 99
DAFT AR PUS T AR A ettt 102
LAMPIRAN PEDOMAN WAWANCARA ... 106



