
69 

 

 

  DAFTAR PUSTAKA 

!!. [@anakbaru_000]. (14 Februari 2025). Dan kaki saya lecet semua            @910 

Nineten Shoes Official @910 NINETEN SHOES #running #runner #runners 

[Video]. TikTok. 

https://www.tiktok.com/@anakbaru_000/video/7471287738260606213?_r=1

&_t=ZS-8uDEGINHnJ2  

 

910. (n.d.). Haze 1.5 - Biru Tua/Hijau Tosca/Putih. Diakses pada 19 November 

2024, dari  

https://910.id/product/haze-1-5-biru-tua-hijau-tosca-putih 

 

910 Nineten [@910shoes]. (4 Desember 2024).           BORMAR 24: Triumph in 

Every Step 910Nineten athletes left their mark at the Bank Jateng Borobudur 

Marathon 2024, showcasing world-class performance and unstoppable spirit. 

From elite runners to young talents, our athletes brought their A-game, securing 

top positions and inspiring every step of the way. Their hard work and 

dedication define what it means to push boundaries and achieve greatness. 

Together, we celebrate not just their victories, but the spirit of running that 

unites us all. #910Nineten #BorobudurMarathon2024 #LocalToGlobal[Foto]. 
Instagram. 

https://www.instagram.com/p/DDJww89SZK5/?img_index=1&igsh=MXZpY2

k2cWs1cnFnbg== 

 

910 Sportswear Official. (2025). Rating Toko Online 910 Sportswear. Shopee. 

https://id.shp.ee/iwpanKt  

 

Aaker, D. A., & Biel, A. L. (2009). Brand equity and advertising: Advertising role 

in building strong brand. Lawrence Erlbaum Associates, Inc. 

 

Aditya Nalendra, A. R., Winarno, S. H., & Priadi, A. (2023). Mixue Expansion 

Strategy: The Effect of Location, Price, Lifestyle on Purchasing Decision and 

Brand Image As Intervening. Jurnal Manajemen Dan Kewirausahaan, 11(1), 

95–103. https://doi.org/10.26905/jmdk.v11i1.9986 

 

Falihah, N. ., Siti, A. E. ., Kusdi, R. ., & Andriani, K. (2021). Online Reservation 

System and Online Customer Review: Its Impact On Brand Image, Trust And 

Hotel Booking Decision. Business and Accounting Research (IJEBAR) Peer 

Reviewed-International Journal, 5(4), 409–425. https://jurnal.stie-

aas.ac.id/index.php/IJEBAR 

 

Faritzal, A., Sari, V. N., Lestri, C. S., Putri, A. G., Raihan, B., & Wendhiarko, R. 

H. (2021). The Influence of Price, Product Quality, and Brand Image on 

Purchase Decisions for Ultra UHT Milk Products During the Covid-19 

Pandemic in Indonesia. Review of International Geographical Education 

https://www.tiktok.com/@anakbaru_000/video/7471287738260606213?_r=1&_t=ZS-8uDEGINHnJ2
https://www.tiktok.com/@anakbaru_000/video/7471287738260606213?_r=1&_t=ZS-8uDEGINHnJ2
https://910.id/product/haze-1-5-biru-tua-hijau-tosca-putih
https://www.instagram.com/p/DDJww89SZK5/?img_index=1&igsh=MXZpY2k2cWs1cnFnbg==
https://www.instagram.com/p/DDJww89SZK5/?img_index=1&igsh=MXZpY2k2cWs1cnFnbg==
https://id.shp.ee/iwpanKt


70 

 

 

Online, 11(5), 2378–2388. https://doi.org/10.48047/rigeo.11.05.138 

 

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25. 

Badan Penerbit Universitas Diponegoro. 

 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data 

analysis (8th ed.). Cengage Learning. 

 

Iskandar, M. (2024, November 11). Data Garmin: Demam lari melanda Indonesia, 

jumlah pelari meningkat 3 kali lipat di 2024. Sindonews. Diakses dari  

https://tekno.sindonews.com/read/1412413/123/data-garmin-demam-lari 

melanda-indonesia-jumlah-pelari-meningkat-3-kali-lipat-di-2024 

1720526856  

 

Iskuntianti, N. D., Faisal, M. A., Naimah, J., & Sanjaya, V. F. (2020). The Influence 

Of Brand Image, Lifestyle, And Product Quality on Purchasing Decisions. 

Journal of Business Management Review, 1(6), 436–448. 

https://doi.org/10.47153/jbmr16.752020 

 

Ismail, R., Nazief, N., & Boge, T. (2021). The Impact of Product Quality and Price 

on Costumer Satisfaction with the Mediator of Customer Value. Journal of 

Sustainable Mining, 18(2). https://doi.org/10.46873/2300-3960.1085 

 

Jadwal Lari. (n.d.). Events. Diakses pada 19 November 2024, dari 

https://jadwallari.id/events/?utm_source=googleads&utm_medium=cpc&ga

d _source=1&gclid=Cj0KCQiAlsy5BhDeARIsABRc6ZtoGUPFu4VWcXkCU 

dikm869wAYpvwL61SlBq_STm1G0Ne2aK_xaZ3UaAs_hEALw_wcB 

 

Joga Sepatu. (2025). Harga Produk Sepatu Lari Joga Sepatu. Shopee. 

https://id.shp.ee/1XtpPLq  

 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2018). Principles of Marketing (17th 

Global Edition). Pearson Education Limited. 

 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Global Edition). 

Pearson Education Limited. 

 

Lesmana, H., Nurlenawati, N., & Triadinda, D. (2022). Pengaruh Kualitas Produk 

Dan Citra Merek Terhadap Keputusan Pembelian Sepatu Skechers. 9(8), 356–

363. Syntax Literate. Jurnal Ilmiah Indonesia, 7(8). 

 

Mbete, G. S., & Tanamal, R. (2020). Effect of Easiness, Service Quality, Price, 

Trust of Quality of Information, and Brand Image of Consumer Purchase 

Decision on Shopee Online Purchase. Jurnal Informatika Universitas 

Pamulang, 5(2), 100. https://doi.org/10.32493/informatika.v5i2.4946 

 



71 

 

 

Mega, & Susan, M. (2023). Pengaruh Kualitas Produk, Citra Merek dan Harga 

terhadap Keputusan Pembelian Monitor Aoc 24g2e. Jurnal Informatika 

Ekonomi Bisnis, 5, 959–967. https://doi.org/10.37034/infeb.v5i3.622 

 

Muslih, M., Razak, I., & Subagja, I. K. (2020). Effect of Product Quality and Price 

on Purchase Decisions through Purchase Intention in Nine Plaza & Residence 

BSD Apartments PT. Waskita Karya Realty. Journal of Critical Reviews, 

7(19), 8319–8330. http://www.jcreview.com/index.php?mno=138097 

 

Nurdin, S., & Wildiansyah, V. (2021). Peran Mediasi Citra Merek Pada Hubungan 

Antara Electronic Word of Mouth (E-Wom) Oleh Beauty Vlogger Dan Minat 

Beli Produk Kosmetik. Jurnal Sain Manajemen, 3(1), 11. 

http://ejurnal.ars.ac.id/index.php/jsm/index 

 

Prasetya, P., & Sugiharto, T. (2023). Pengaruh Kualitas Produk, Harga, Promosi 

dan Citra Merek terhadap Keputusan Pembelian Pakaian Wanita di Online 

Shop. Al-Kharaj : Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(3), 3753–

3767. https://doi.org/10.47467/alkharaj.v6i3.5539 

 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill-building 

approach (7th ed.). John Wiley & Sons. 

 

Salam, A. M. (2019). Pengaruh Kualitas Produk, Harga Produk, Brand Image, Dan 

Promosi Terhadap Keputusan Pembelian Konsumen Mesin Parut Di Cv 

Seneng Bareng Sejahtera. Manajerial, 6(01), 82. 

https://doi.org/10.30587/manajerial.v6i01.866 

 

Shopee. (n.d.). Sepatu running terbaik. Shopee Indonesia. Diakses pada 19 

November 2024, dari  

https://shopee.co.id/inspirasi-shopee/sepatu-running terbaik/ 

 

Sinaga, E. M. (2023). The influence of price on purchase decision with quality of 

service as intervening variable. JPPI (Jurnal Penelitian Pendidikan 

Indonesia), 9(1), 125. https://doi.org/10.29210/020221734 

 

Sporti ID. (2025). Harga Produk Sepatu Lari Sporti ID. Shopee. 

https://id.shp.ee/9jo9U73  

 

Susanti, S. A., Sawaki, A., Octora, Y., & Primadi, A. (2020). the Influence of Brand 

Awareness, Brand Image on E-Wom Mediated By Brand Trust in the Airasia 

Refund Process During Covid-19 Pandemic in Jakarta 2020. Global Research 

on Sustainable Transport & Logistic, 458–466. 

 

Wijaya, N. Q. (2024). The Effect of Product Quality, Price and Distribution 

Channels on Purchasing Decisions. Jurnal Ilmiah Manajemen Kesatuan, 

12(4), 903–912. https://doi.org/10.37641/jimkes.v12i4.2591 


