76

DAFTAR PUSTAKA

Aaker, A. D. (2013). Manajemen Pemasaran Strategis (8th ed.). Salemba Empat.

Actavera, A., Malaikosa, Y. M. L., & Zahrotin, A. (2024). Pengaruh Penggunaan Media
Pembelajaran Big Book untuk Meningkatkan Pemahaman Konsep pada Mata
Pelajaran IPAS Kelas IV Sekolah Dasar. Global Education Journal, 2(3), 205—
217. https://doi.org/https://doi.org/10.59525/gej.v213.259

Alamsyah, D. P., & Febriani, R. (2020). Green Customer Behaviour: Impact of Green
Brand Awareness to Green Trust. Journal of Physics: Conference Series, 1477(7).
https://doi.org/10.1088/1742-6596/1477/7/072022

Amanda, L., Yanuar, F., & Devianto, D. (2019). Uji Validitas Dan Reabilitas Tingkat
Partisipasi Politik Masyarakat Kota Padang. Jurnal Matematika, 8, 179-188.
https://doi.org/https://doi.org/10.25077/jmu.8.1.179-188.2019

Anand, D. A. (2023). Brand Awareness. International Journal for Multidisciplinary
Research, 503), 1-26.
https://doi.org/https://doi.org/10.36948/ijfmr.2023.v05103.3571

Ariadi, A., Yusniar, M. W., & Rifani, A. (2019). Pengaruh Brand Awareness,Brand
Loyalty,Perceived Quality,Brand Image Terhadap Keputusan Pembelian
Konsumen (Studi Konsumen Sepeda Motor Matic Honda Scoopy Pada Dealer
Honda Di Kota Banjarmasin). Jurnal Wawasan Manajemen, 7.
https://doi.org/https://doi.org/10.20527/jwmthemanagementinsightjournal.v7i3.5
8

Astini, N. W. D., Anggraini, N. P. N., & Jodi. | Wayan Gede Antok Setiawan. (2024).
Pengaruh Brand Awareness, Persepsi Harga dan Lifestyle Terhadap Keputusan
Pembelian Konsumen Produk IQOS di Bali. EMAS, 5, 36-51.

Firmansyah, M. A. (2018). Perilaku Konsumen. Deepublish.

Ghozali, 1. (2016). Aplikasi Analisis Multivariete Dengan Program IBM SPSS 23. (8th
ed.). Badan Penerbit Universitas Diponegoro.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25 (9th
ed.). Badan Penerbit Universitas Diponegoro.

Hameed, F., Malik, 1. A., Hadi, N. U., & Raza, M. A. (2023). Brand Awareness And
Purchase Intention In The Age Of Digital Communication: A Moderated
Mediation Model Of Celebrity Endorsement And Consumer attitude. Online



77

Journal of Communication and Media Technologies, 13(2), 1-14.
https://doi.org/10.30935/0jcmt/12876

Hikmawati, F. (2017). Metodologi Penelitian (1st ed.). PT Raja Grafindo Persada.

Hoang, T. T., Pham, T. H., & Vu, T. M. H. (2022). Examining customer purchase
decision towards battery electric vehicles in Vietnam market: A combination of

self-interested and pro-environmental approach. Cogent Business and
Management, 9(1). https://doi.org/10.1080/23311975.2022.2141671

Huda, 1. U., Karsudjono, A. J., & Darmawan, R. (2024). Pengaruh Content Marketing
Dan Lifestyle Terhadap Keputusan Pembelian Pada Usaha Kecil Menengah Di
Media Sosial. Jurnal Komunikasi Bisnis Dan Manajemen, 11(1).
https://doi.org/http://dx.doi.org/10.31602/al-kalam.v11i1.3453

Kankam, G. (2022). Setting the Future After the COVID-19 Pandemic Through Digital
Marketing Platforms and Purchasing Decisions: Evidence from Ghana. Vision :
The Journal of Business Perspective.
https://doi.org/10.1177/09722629221101158

Kapirossi, B., & Prabowo, R. E. (2023). Pengaruh Kualitas Produk, Persepsi Harga,
dan Citra Merek terhadap Keputusan Pembelian (Studi di Antariksa Kopi

Semarang). FEkonomis: Journal of Economics and Business, 7(1), 66.
https://doi.org/10.33087/ekonomis.v7i1.929

Khairunnisa Rahmah, & Luh Made Wisnu Satyaninggrat. (2023). The The Effect of
Consumer Characteristics and Lifestyle toward Purchase Decision. Journal of
Consumer Sciences, 8(3), 395-413. https://doi.org/10.29244/jcs.8.3.395-413

Koech, A. K., Buyle, S., & Macario, R. (2023). Airline brand awareness and perceived
quality effect on the attitudes towards frequent-flyer programs and airline brand

choice - Moderating effect of frequent-flyer programs. Journal of Air Transport
Management, 107. https://doi.org/10.1016/j.jairtraman.2022.102342

Kotler, & Amstrong. (1999). Prinsip-Prinsip Pemasaran (8th ed.).

Lamb Jr, W. C., Hair Jr, J. F., & McDaniel, C. (2018). Pemasaran (6th ed.). Andi
Publisher.

Mabrulifandi, Setyowati, T., & Nursaidah. (2024). Increased Sales of Ventela Shoes
Impact of Advertising, Brand Image, Celebrity Endorser on FEB UNMUH Jember
Students. Dynamic Management Journal, 8(2). https://doi.org/10.31000/dmj.v8i2

Mahmood, A., & Bashir, J. (2020). How does corporate social responsibility transform
brand reputation into brand equity? Economic and noneconomic perspectives of



78

CSR. International Journal of Engineering Business Management, 12.
https://doi.org/10.1177/1847979020927547

Manullang, W. C., & Gultom, D. K. (2024). Pengaruh Word Of Mouth dan Kualitas
Produk Terhadap Keputusan Pembelian MS Glow Dengan Gaya Hidup Sebagai
Variabel Intervening. Jesya, 7(1), 750-765.
https://doi.org/10.36778/jesya.v7il1.1362

Monginsidi, S. J., Sepang, J., & Soepeno, D. (2019). Pengaruh Lifestyle Dan Harga
Terhadap Keputusan Pembelian Sepatu Nike (Studi Kasus Manado Town Square).
Jurnal EMBA, 7(3), 2949-2958.
https://doi.org/https://doi.org/10.35794/emba.v7i3.24041

Nasib, Tambunan, D., & Syaifullah. (2021). Perilaku Konsumen (Hasan. Muhammad,
Ed.). Nuta Media. https://www.researchgate.net/publication/358784067

Nasrullah, Rakhmawati, A., & Wusko, A. U. (2024). Pengaruh Harga, Kualitas Produk
Dan Gaya Hdup Terhadap Keputusan Pembelian Motor HONDA SPORT (Studi
Kasus di Kabupaten Pasuruan). Jurnal Manajemen Modern, 6, 10.
https://journalpedia.com/1/index.php/jmm

Ningsih, E. R. (2021). Perilaku Konsumen Pengembangan Konsep dan Praktek dalam
Pemasaran. 1dea Press Yogyakarta.

Nuryadi, Astuti, D. T., Utami, E. S., & Budiantara, M. (2017). Dasar-Dasar Statistik
Penelitian. Sibuku Media.

Oktavia, R., & Fernos, J. (2023). Pengaruh Lingkungan Kerja Dan Budaya Organisasi
Terhadap Kinerja Pegawai Pada Dinas Kependudukan Dan Pencatatan Sipil Kota
Padang. Jurnal Economina, 2(4), 993-1005.
https://doi.org/https://doi.org/10.55681/economina.v2i4.492

Peter, J. P., & Olson, J. C. (2000). Consumer Behavior (4th ed.). Erlangga.

Prayogo, A., Fauzi, A., Bagaskoro, D. S., Alamsyah, F. A., Tonda, F., Hafidzi, M. K.,
Fatturrohman, M. R. H., & Wijaya, S. (2023). Pengaruh Brand Image, Viral

Marketing dan Brand Awareness Terhadap Minat Beli Konsumen. Jurnal Ilmu
Multidisiplin, 1(4), 754-763. https://doi.org/10.38035/jim.v1i4

Rachman, A. Z. M., & Firmansyah, M. A. (2022). Pengaruh Kualitas Produk Harga
Dan Lifestyle Terhadap Keputusan Pembelian Pakaian Bekas Di Badkidswear
Surabaya. Jurnal Manajemen Dan Bisnis, 2(2).
https://doi.org/https://doi.org/10.30651/imp.v2i2.18112



79

Rio Haribowo, Hendy Tannady, Muhammad Yusuf, Galih Wisnu Wardhana, &
Syamsurizal. (2022). Analysis Of The Role Of Social Media Marketing, Product
Quality And Brand Awareness On Buying Decisions For Restaurant Customers In
West Java Analisis Peran Social Media Marketing, Kualitas Produk Dan Brand

Awareness. Management Studies and Entrepreneurship Journal, 3(6), 4024—
4032. https://doi.org/https://doi.org/10.37385/msej.v316.1282

Sahir, H. S. (2022). Metodologi Penelitian (T. Koryati, Ed.). Penerbit KBM Indonesia.
www.penerbitbukumurah.com

Santosa, A. T. (2019). Pengaruh Kualitas Pelayanan,Kualitas Produk,Store
Atmosphere,Dan E-WOM Terhadap Proses Keputusan Pembelian (Survei
Terhadap Konsumen Zenbu House Of Mozaru Paris Van Java, Bandung). Jurnal
Manajemen Maranatha, 18(2), 143-158.
https://doi.org/https://doi.org/10.28932/jmm.v18i2.1613

Satibi, 1. (2017). Metode Penelitian Administrasi Publik. Lemlit Unpas Press.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business A Skill Building
Approach (17th ed.). www.wileypluslearningspace.com

Sekaran, U., & Bougie, R. (2017). Metode Penelitian Untuk Bisnis (A. N. Hanifah, Ed.;
K. M. Yon, Trans.; 6th ed.). Salemba Empat.

Setyaningrum, B. M., & Supriyono. (2022). Pengaruh Persepsi Harga Dan Promosi
Terhadap Keputusan Pembelian Voucher Internet XL Pada “Konter Kusuma.”
Jurnal Pendidikan Ekonomi, 7(2). https://doi.org/10.31932/jpe.v7i2.1750

Siraj, A., Zhu, Y., Taneja, S., Ali, E., Guo, J., & Chen, X. (2024). Executing marketing
through a gender lens: a consumer purchase decision-making study in an emerging
economy. Arab Gulf Journal of Scientific Research.
https://doi.org/10.1108/AGJSR-02-2023-0064

Soesana, A., Subakti, H., Karwanto, Kuswandi, A. F. S., Sastri, L., Aswan, I. F. N.,
Hasibuan, F. A., & Lestari, H. (2023). Metodologi Penelitian Kuantitatif (A.
Karim, Ed.). Yayasan Kita Menulis.

Sugiyono. (2013a). Metode Penelitian Bisnis. Alfabeta.

Sugiyono. (2013b). Metode Penelitian Pendidikan Pendekatan Kuantitatif,Kualitatif
dan R&D. Alfabeta.

Sugiyono. (2017). Metode Penelitian Bisnis Pendekatan
Kuantitatif, Kualitatif, Kombinasi, dan R&D (S. Y. Suryandari, Ed.). Alfabeta.



80

Suheri, C., Wahab, Z., Widiyanti, M., & Shihab, M. S. (2021). The Effect of Price
Perception and Sales Promotion on the Purchase Decision of the Pertamax Turbo
in Palembang City. International Journal of Humanities, Literature & Arts, 5(1),
5-10. https://doi.org/10.21744/ijhla.v5n1.1810

Susana Maharani. (2019). Pengaruh Kualitas Produk,Kualitas Layanan,Persepsi Harga
Terhadap Keputusan Pembelian Pizza Hut. Igtishadequity Jurnal Manajemen,
2(1). https://doi.org/https://doi.org/10.51804/iej.v211.548

Szocs, ., & Montanari, M. G. (2024). Price Related Consequences Of Corporate Social
(ir)Responsibility.  Journal — of  Business  Research, 186, 1-17.
https://doi.org/10.1016/j.jbusres.2024.114985

Ul Huda, 1., Karsudjono, A. J., Darmawan, R., Tinggi, S., Ekonomi, 1., & Banjarmasin,
P. (2024). Pengaruh Content Marketing Dan Lifestyle Terhadap Keputusan
Pembelian Pada Usaha Kecil Menengah Di Media Sosial. Jurnal Komunikasi
Bisnis Dan Manajemen, 11(1).

Wardhana, A. (2024). CONSUMER BEHAVIOR IN THE DIGITAL ERA 4.0-EDISI
INDONESIA PENERBIT CV. EUREKA MEDIA AKSARA (M. Pradana, Ed.).
Eureka Media Aksara.



