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ABSTRACT
This study aims to analyze the effect of brand image and taste on customer loyalty
mediated by customer satisfaction. Quantitative methods are used in this study
using Partial Least Square - Structur Equation Model (PLS-SEM) analysis.
Primary data was obtained through interviews and questionnaires. The results
showed that brand image and taste have a significant positive effect on customer
loyalty, then brand image and taste have a significant positive effect on customer
satisfaction, then customer satisfaction can mediate the influence between brand
image and taste on customer loyalty. The practical implications of these findings
can help management in designing policies aimed at increasing customer loyalty,

with a focus on managing brand image, taste, and customer satisfaction.
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ABSTRAK
Penelitian ini bertujuan untuk menganalisis pengaruh brand image dan taste
terhadap customer loyalty yang dimediasi oleh customer satisfaction. Metode
kuantitatif digunakan dalam penelitian ini dengan menggunakan analisis Partial
Least Square — Structur Equation Model (PLS-SEM). Data primer diperoleh melalui
wawancara dan kuesioner. Hasil penelitian menunjukkan bahwa brand image dan
taste memiliki pengaruh positif yang signifikan terhadap customer loyalty,
kemudian brand image dan taste memiliki pengaruh positif yang signifikan
terhadap customer satisfaction, selanjutnya customer satisfaction dapat memediasi
pengaruh antara brand image dan taste terhadap customer loyalty. Implikasi praktis
dari temuan ini dapat membantu manajemen dalam merancang kebijakan yang
bertujuan meningkatkan customer loyalty, dengan fokus pada pengelolaan brand

image, taste, dan customer satisfaction.
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