
 

 

262 
  

DAFTAR PUSTAKA 

 

Adinegara, G.N.J. 2022. Anteseden dan Konsekuensi Kepuasan Wisatawan yang 

Berkunjung. Yogyakarta: Deepublish. 

Agoes, A., dan Agustiani, I. N. 2021. Kajian Pengalaman Wisatawan Pada 

Kunjungan Wisata Perdesaan (Contoh Implementasi di Kampung Tajur 

Kahuripan, kabupaten Purwakarta). Yogyakarta: Deepublish. 

Akel, G. 2022. Interdisciplinary Reflections of Contemporary Experiential 

Marketing Practices. Turkey: IGI Global. 

Andjelicus, P.J. 2022. Kolase Wisata: Kumpulan Artikel Pembangunan 

Kepariwisataan Untuk Nusa Tenggara Timur. Yogyakarta: Jejak Pustaka. 

Ardiwidjaja, R. 2018. Arkeowisata Mengembangkan Daya Tarik Pelestarian 

Warisan Budaya. Yogyakarta: Deepublish. 

Ardiwidjaja, R. 2020. Pariwisata Budaya: Pelestarian Budaya Sebagai Daya Tarik 

Ke-Indonesiaan. Ponorogo: Uwais Ispirasi Indonesia. 

Atmari, N.V., dan Putri, V.W. 2021. The Effect of Tourism Experience on Revisit 

Intention Through Destination Image and Satisfaction. Management Analysis 

Journal. Vol. 10, No. 1, Hal. 79-94. 

Auriza, M.Z., Putra, S.M., Nirwan., dan Nugraha. M.E. 2024. Exploring 

Destination Uniqueness: Unraveling Revisit Intentions Through Enhanced 

Tourist Experiences. IJEC International Journal of Economic. Vol. 3, No. 1, 

Hal. 171-186.  

Azwar, S. (2011). Sikap dan Perilaku Dalam: Sikap Manusia Teori dan 

Pengukurannya. Yogyakarta: Pustaka Pelajar. 

Bafadhal, A.S. 2020. Pemasaran Pariwisata Pendekatan Perilaku Wisatawan. 

Malang: Tim MNC Publishing. 

Baygloo, R. 2021. Foreign tourists’ experience: The tri-partite relationships among 

sense of place toward destination city, tourism attractions and tourists’ overall 



263 

 

 
  

satisfaction - Evidence from Shiraz, Iran. Journal of Destination Marketing 

and Management. Vol. 9, No. 2, Hal. 1-16. 

Budiharto, W., dan Abbas, B. S. 2023. Panduan Riset dan Publikasi Penelitian Bagi 

Akademisi. Yogyakarta: Penerbit Andi. 

Chen, N. C., Hall, C. M., dan Prayag, G. 2021. Sense of Place and Place Attachment 

in Tourism. New York: Taylor & Francis. 

Cutler, S. Q., dan Carmichael, B. A. 2010. The Tourist and Leisure Experience: 

Consumer and Managerial Perspectives. England: Channel View 

Publication.  

Dai, Q., Peng, S., Guo, Z., Zhang, C., Dai, Y., Hao, W., Zheng, Y., dan Xu, W. 2023. 

Place Identity as a Mediator Between Motivation and Tourist Loyalty in “Red 

Tourism”. Journal Plos One. Vol. 18, No. 10, Hal. 1-18. 

Dewi, P.R.A., Sukaatmadja, I.P.G., Rahyuda, I.K., dan Giantari, I.G.A.Y. 2024. 

Konsep Niat Berkunjung Kembali Berdasarkan Citra Destinasi, Pengalaman 

Wisatawan dan Kualitas Pelayanan. Bali: Intelektual Infes Media. 

Ernawati, J. 2011. Faktor-Faktor Pembentuk Identitas Suatu Tempat. Local 

Wisdom-Jurnal Ilmiah Online. Vol. 3, No. 2, Hal. 01-09. 

Fatmah, Mashur, R., Kartika, T., Suharto, B., Pracintya, I. A. E., Nurhayati, 

Hidayat, T., Ohyver, D, A., Dewi, I. A. U., Setiawan, Z., Isnaini, S., Martalia, 

D., dan Judijanto, L. 2024. Bisnis Pariwisata di Indonesia. Jambi: Sonpedia 

Publishing Indonesia. 

Fatihudin, D., dan Firmansyah, A. 2019. Pemasaran Jasa (Strategi, Mengukur 

Kepuasan dan Loyalitas Pelanggan). Yogyakarta: Deepublish. 

Farnum, J., Hall, T.E., dan Kruger, L.E. 2005. Sense of Place in Natural Resource 

Recreation and Tourism an Evaluation and Assessment of Research Findings. 

Portland: Pacific Northwest Research Station. 

Fransi, E.C., Daries, N., Roig, E.M., dan Fuentes, E.M. 2022. Sustainable Tourism 

Marketing. Switzerland: MDPI. 



264 

 

 
  

Ghozali, I. 2017. Model Persamaan Struktural Konsep dan Aplikasi dengan 

Program AMOS 24 Update Bayesian SEM. Semarang: Badan Penerbit 

Universitas Diponegoro. 

Ghozali, I. 2018. Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25 

Edisi 9. Semarang: Badan Penerbit Universitas Diponegoro. 

Ginting dan Wahid. 2016. Defining distinctiveness aspect of place identity in urban 

heritage tourism. Architecture Research and Design. Vol. 1, No. 2, Hal. 41-

51. 

Hakim, A.L., Sjahruddin, H., Suhendi, D., Wibowo, T. S., Muhtar, T., Nuryanto, 

U.W., Jusherni, Ningsih, D.S., Rama, R.., dan Fitri, K. 2023.  Ekonomi 

Kreatif dan Ide Menjadi Uang.  Indramayu: Penerbit Adab. 

Hall, C.M., dan Cooper, C. 2021. Current Issues in Asian Tourism: Volume II. New 

York: Routledge. 

Hamzah, L. M., Awaluddin, I., dan Maimunnah, E. 2016. Pengantar Statistika 

Ekonomi. Bandar Lampung: AURA (Anugrah Utama Raharja). 

Hartono, J. 2018. Strategi Penelitian Bisnis. Yogyakarta: Penerbit Andi. 

Hawkins, D.I., dan Mothersbaugh, D.L. 2010. Consumer Behavior: Building 

Marketing Strategy 11th Edition. Mcgraw-Hill, Irwin. 

Hu, Yaou., dan Xu, Songjun. 2021. Memorability of a Previous Travel Experience 

and Revisit intention: The Three-Way Interaction of Nostalgia, Perceived 

Disappointment Risk, and Extent of Change. Journal of Destination 

Marketing & Management. Vol. 20, No. 3,  Hal. 1-10. 

Hulfa, I., Prianika, W.G., Koondoko, Y.Y.F., Darsana, I.M., Marini, P.L., Rifai, M. 

S.A., Warumu, Y., Parta, I.N., Susanto, L., Novianto, U., Sari, A., Nursanti, 

F., Kurniansah, R., dan Kartimin, I.W. 2024. Manajemen Pariwisata dan 

Perhotelan. Bali: Intelektual Manifes Media. 

Isdarmanto. 2017. Dasar-Dasar Kepariwisataan dan Pengelolaan Destinasi 

Wisata. Yogyakarta: Sekolah Tinggi Ilmu Pariwisata Ambarukkmo 



265 

 

 
  

Islamiyati, D., dan Chairy, C. 2021. The Influence of Memorable Souvenirs 

Shopping Experience and Place Identity on Revisit Intention (The Case of 

Yogyakarta). Jurnal Muara Ilmu Ekonomi dan Bisnis. Vol. 5, No. 10, Hal. 

205-213.   

Ismadi., dan Suwitho. 2024. The Effect of Tourism Attraction and Tourist 

Experience on Revisit Intention Mediated by Tourist Satisfaction (A Study at 

Mount Bromo Tourist Destination, East Java. International Conference on 

Business & Social Sciences (ICOBUSS). Vol. 3, No. 1, Hal. 474-486. 

Ispas, A., Untaru, E.N., Candrea, A.N., dan Han, H. 2021. Impact of Place Identity 

and Place Dependence on Satisfaction and Loyalty toward Black Sea Coastal 

Destinations: The Role of Visitation Frequency. Coastal Management. Vol. 

49, No. 3, Hal. 250-274. 

Juhari. 2023. Pengantar Pemasaran Pariwisata. Bandung: CV Media Sains 

Indonesia. 

Juliandri, A., Irfan., dan Manurung, S. 2014. Metodologi Penelitian Bisnis Konsep 

dan Aplikasi. Medan: UMSU PRESS. 

Kapferer, J.N. 2008. The New Strategic Brand Management: Creating Sustain 

Brand Equity Long Term 4𝑡ℎ ed. London: Kogan Page. 

Kotler, P., dan Keller, K. L 2016. Marketing Management, Edisi 16. USA: Pearson 

Education 

Kusumawidagdo, A., Purbadi, Y.D., Wardhani, D.W., dan Rahadiyanti, M.  2019. 

The Analysis of Sense of Place of Malioboro Shopping Areas. Jakarta: 

Universitas Ciputra. 

Libre, A., Manalo, A., dan Laksito, G.S. 2022. Factors Influencing Philippines 

Tourist’ Revisit Intention: The Role and Effect of Destinations Image, Tourist 

Experience, Perceived Value, and Tourist Satisfaction. International Journal 

of Quantitative Research and Modeling. Vol. 3, No. 1, Hal. 1-12. 

Machin, David., Campbell, M.J., Tan, S.B., dan Tan, S.H. 2009. Sample Size Tables 

for Clinical Studies, 3rd edition. UK: A John Wiley & Sons, Ltd., Publication. 



266 

 

 
  

Masso, A. D., Dixon, J., dan Fernandes, B. 2017. Handbook of Environmental 

Psychology and Quality of Life Research. Switzerland: Springer International 

Publising.  

Nastabiq, M., dan Soesanto, H. 2021. The Effect of Destination Attractiveness, 

Destination Services Quality and Tourist Satisfaction on Intention of Revisit 

to Kota Lama Semarang. International Journal of Economics, Business and 

Accounting Research. Vol. 5, No. 2, Hal. 342-353. 

Nogueira., dan Carvalho. 2022. Unlocking the dichotomy of place identity/place 

image and its impact on place satisfaction for ecotourism destinations. 

Journal of Ecotourism. Vol. 23, No. 2, Hal. 1-19. 

Nowacki, M. 2016. The Determinants of Satisfaction of Tourist Attractions’ Visitor. 

Poznan: Active. 

Pearce, P.L. 2019. Tourist Behaviour The Essential Companion. USA: Edward 

Elgar Publishing. 

Peng, J., Strijker, D., dan Wu, Q. 2020. Place Identity: How Far Have We Come in 

Exploring Its Meanings?. Frontiers in Psychology. Vol. 11, No. 294, Hal. 1-

19. 

Prebensen, N. K., Chen, J. S., dan Usyal, M. S. 2018. Creating Experience Value in 

Tourism 2nd Edition. UK: CAB International. 

Purnama, W., dan Wardi, Y. 2019. The Influence of Destination Image, Tourist 

Satisfaction, and Tourist Experience Toward Revisit Intention to The Most 

Beautiful Village in The World (Nagari Tuo Pariangan). Jurnal Kajian 

Manajemen dan Wirausaha. Vol. 1, No. 1, Hal. 18-25. 

Pujiastusi, E.E., Nimran, U., Suharyono, S., dan Kusumawati, A. 2017. The 

Antecedents Of Behavioral Intention Regarding Rural Tourism Destination. 

Asia Pacific Journal Of Tourism Research. Vol. 22, No. 11, Hal. 1169–1181. 

Qomariah, N. 2020. Pentingnya Kepuasan dan Loyalitas Pengunjung (Studi 

Pengaruh Customer Value, Brand Image, dan Atribut Produk Terhadap 



267 

 

 
  

Kepuasan dan Loyalitas Pengunjung Pariwisata Pantai. Jember: CV Pustaka 

Abadi. 

Radzi, S.M., Hanafiah, M.H.H., Sumarjan, N., Mohi, Z., Sukyadi, D., Suryadi, K., 

dan Purnawarman, P. 2016. Heritage, Culture and Society: Research Agenda 

and Best Practices in the Hospitality and Tourism Industry. London: CRC 

Press. 

Razak, M. 2016. Perilaku Konsumen. Makassar: Alauddin University Press 

Schmitt, B.H., dan Rogers, D.L. 2008. Handbook on Brand and Experience 

Management. USA: Edward Elgar Publishing, Inc. 

Seligman, James. 2012. Customer Experience in Modern Marketing. England: 

Publication Data. 

Shoukat dan Ramkissoon. 2022. Customer Delight, Engagement, Experience, Value 

Co-Creation, Place Identity, And Revisit Intention: A New Conceptual 

Framework. Journal Of Hospitality Marketing & Management. Vol. 31, No. 

6, Hal. 757-775. 

Situmorang, F. 2019. Formula Pariwisata Indonesia. Jakarta: Prasetya Mulya 

Publishing. 

Sugiyono. 2022. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Suryaningsih, I.B., Sularso, R.A., dan Handriana, T. 2020. Manajemen Pemasaran 

Pariwisata dan Indikator Pengukuran. Yogyakarta: Samudra Biru. 

Suwena, I.K., dan Widyatmaja, I.G.N. 2017. Pengetahuan dasar Ilmu Pariwisata. 

Bali: Pustaka Larasan. 

Tjiptono. 2019. Pemasaran Jasa Edisi Terbaru. Yogyakarta: Penerbit Andi. 

Tjiptono, F., dan Diana, A. 2020. Pemasaran. Yogyakarta: Andi. 

Utama, I.G.B.R. 2017. Pemasaran Pariwisata. Yogyakarta: Andi. 



268 

 

 
  

Viet, B.N., dan Nguyen, S.V. 2023. Authentic Experience, Place Attachment, and 

Behavioral Intention: Vietnamese Religious Tourism. SAGE Open. Vol. 13, 

No. 4, Hal. 1-14. 

Wall, G., dan Mathieson, A. 2006. Tourism: Change, Impacts, and Opportunities. 

England: Pearson Education Limited. 

Walker, J. 2010. Service, Satisfaction and Climate Perspectives on Management in 

English Language Teaching. England: Emerald. 

Wang, C., Zhu, Y., dan Laksito, G.S. 2022. Factor Influencing Repeat Tourism to 

Visit Singapore in New Normal based on Indonesia Traveler’s. International 

Journal of Business, Economics, and Social Development. Vol. 3, No. 2, Hal. 

53-63. 

Wibowo, F.S., Sazali, A., dan Rivai, A.K.P. 2016. The Influence of Destination 

Image and Tourist Satisfaction Toward Revisit Intention of Setu Babakan 

Betawi Cultural Village. Jurnal Riset Manajemen Sains Indonesia. Vol.7, 

No.1, Hal. 136-156. 

Wirawan, P.E. Octaviany, V, dan Nuruddin. 2022. Pengantar Pariwisata. Bali: 

Nilacakra Publising House. 

Wisnawa, I.M.B., Prayogi, P.A., dan Sutapa, I.K. 2019. Manajemen Pemasaran 

Pariwisata Model Brand Loyalty Pengembangan Potensi Wisata di Kawasan 

Pedesaan. Yogyakarta: Deepublish. 

Wisnawa, I.M.B., Prayogi, P.A., dan Sutapa, I.K. 2021. Manajemen Pemasaran 

Pariwisata Pengembangan Potensi Produk Wisata Perdesaan. Yogyakarta: 

Deepublish. 

Yucha, N., Arif, D., dan Sevana, B.D. 2024. Perilaku Konsumen Terkait Loyalitas 

Pelanggan. Bali: Intelektual Manifes Media. 

Sumber Internet: 

https://visit-jogja.com/malioboro-jogja/ diakses pada 3 Agustus 2024 

https://terasmalioboro.jogjaprov.go.id/2022/08/11/sejarah-jalan-malioboro/ 

diakses pada 4 Agustus 2024

https://visit-jogja.com/malioboro-jogja/
https://terasmalioboro.jogjaprov.go.id/2022/08/11/sejarah-jalan-malioboro/

