DAFTAR PUSTAKA

Agoes, A., dan Agustiani, Indah N. 2021. Kajian Pengalaman Wisatawan Pada
Kunjungan Wisata Perdesaan (Contoh Implementasi Di Kampung Tajur

Kahuripan, Kabupaten Purwakarta). Yogyakarta: Deepublish

Akel, Gokhan. 2022. Interdisciplinary Reflection of Contemporary Experiential
Marketing Practices. Turkey: IGI Global.

Andreas, L., dan Dimanche, F. 2018. Creating Experience Value in Tourism.
Edisi ke 2. USA: CAB International.

Ardiwidjaja, Roby. 2018. Arkeowisata: Mengembangkan Daya Tarik Pelestarian
Warisan Budaya. Yogyakarta: Deepublish.

Aukerman, R. dan Haas, G. S. 2004. Water Recreation Opportunity Spectrum
(WROS) Users' Guidebook. United States: U.S. Department of the Interior,

Bureau of Reclamation, Office of Program and Policy Services.

Bafadhal, Aniesa Samira. 2020. Pemasaran Pariwisata: Pendekatan Perilaku

Wisatawan. Malang: Media Nusa Creative.

Baker, Lawrence A. 2009. The Water Environment of Cities. Netherlands:

Springer US.

Barokah, 1., Sularso, A., Handriana, T. 2020. Manajemen Pemasaran Pariwisata

dan Indikator Pengukuran. Yogyakarta: Samsudra Biru

Boro, K. 2022. Destination Service Quality, Tourist Satisfaction and Revisit
Intention: The Moderating Role of Income and Occupation of Tourist.
Journal of Tourism, Hospitality and Culinary Arts. VVol. 14, No. 3, Hal 23-
40.

Chou, H. J.2013. The Effect of The Visitor’s Consumption Experience and

Tourism Image on Tourist Satisfaction and Revisit Intention of Taiwan’s

206



207

Night Markets. GSTF Journal on Business Review (GBR), Vol.3, No. 1,
Hal. 1-6.

Cutler, S. Q., dan Carmichael, B. A. 2010. The Tourism and Leisure Experience:
Consumer and Managerial Perspectives. England: Chanel View
Publication.

Damanik, J., dan Yusuf, M. 2022. Effects of Perceived Value, Expectation,
Visitor Management, and Visitor Satisfaction on Revisit Intention to
Borobudur Temple, Indonesia. Journal of Heritage Tourism. Vol.17, No.
2, Hal. 174-189.

Dewi, Putu R. A., Sukaatmadja, | P. G., Rahyuda, | K., Giantari, | Gusti A. K.
2020. Konsep Niat Berkunjung Kembali Berdasarkan Citra Destinasi,
Pengalaman Wisatawan dan Kualitas Pelayanan. Bali: CV Intelektual
Manifes Media.

Elvera. 2019. Pemasaran Pariwisata: Kepuasan dan Loyalitas Wisatawan.

Surabaya: PT Scopindo Media Pustaka.

Fatmah, Razak, M., Kartika, T., Suharto, B., Pracintya, Ida Ayu E., Nurhayanti,
A., Hidayat, T., Ohyver, Daniel A., Dewi, Ida Ayu U., Setiawan, Z.,
Isnaini, S., Martalia, D., dan Judjianto, L. 2024. Bisnis Pariwisata di
Indonesia. Jambi: PT Sonpedia Publishing Indonesia

Ghozali, Imam. 2017. Konsep & Aplikasi dengan program AMOS 21.0.

Semarang: Badan Penerbit Universitas Diponegoro.

Ghozali, Imam. 2021. Aplikasi Analisis Multivariate dengan Program IBM SPSS

26 Edisi 10. Semarang: Badan Penerbit Universitas Diponegoro.

Hamzah, L.M., Awaluddin, 1., dan Maimunah, E. 2016. Pengantar Statistika
Ekonomi. Bandar Lampung: AURA (Anugrah Utama Raharja).

Hasan, Ali. 2015. Tourism Marketing. Yogyakarta: CAPS (Center for Academic
Publishing Service).



208

Isdarmanto. 2017. Dasar-Dasar Kepariwisataan dan Pengelolaan Destinasi

Pariwisata. Yogyakarta: Gerbang Media Aksara dan Stipram Yogyakarta.

Juliandi, A., Irfan., dan Manurung, Saprinal. 2014. Metodologi Penelitian Bisnis
Konsep dan Aplikasi. Medan: Umsu Press.

Kotler, Philip dan Keller, Kevin Lane. 2016. Marketing Management. Global
Edition 15. United States of America: Pearson Education Limited.

Lestari, Indawati. 2023. Kajian Revisit Intention Melalui Pendekatan Teoritis &
Analisis. Indramayu: Adab.

Libre, A., Manalo, A., dan Laksito, G. S. 2022. Factors Influencing Philippines
Tourist’Revisit Intention: The Role and Effect of Destination Image,
Tourist Experience, Perceived Value, and Tourist
Satisfaction. International Journal of Quantitative Research and
Modeling. Vol. 3, No. 1, Hal. 1-12

Nastabig, M., dan Soesanto, H. 2021. The Effect of Destination Attractiveness,
Destination Service Quality and Tourist Satisfaction on The Intention of
Revisit to Kota Lama Semarang. International Journal of Economics,
Business and Accounting Research (IJEBAR). Vol. 5, No. 2, Hal. 342-353.

Nursanti, Fitria. 2024. Manajemen Perhotelan dan Pariwisata. Bali: CV

Intelektual Manifes Media

O’Sullivan, Ellen. 2013. Introduction to Recreation and Leisure. Second Edition.

United States: Human Kinetics.

Paisri, Wansiwa, C. Ruanguttamanun, dan Narissa, Suchapong. 2022. Customer
Experience and Commitment on e-WOM and Revisit Intention: A case of
Taladtongchom Thailand. Cogent Business & Management. Vol. 9, No. 1,
Hal. 1-23.

Patty, A.M. 2008. Permainan Untuk Segala Usia. Jakarta: PT BPK Gunung Mulia



209

Pratminingsih, S. A., Rudatin, C. L., dan Rimenta, T. 2014. Roles of Motivation
and Destination Image in Predicting Tourist Revisit Intention: A Case of
Bandung-Indonesia. International Journal of Innovation, Management and
Technology. Vol. 5, No. (1), Hal. 19.

Prebensen, Nina K., Chen, Joseph S., dan Uysal, Muzaffer S. 2017. Co-Creation

in Tourist Experience. British Library.

Pujiastuti, E. E., Nimran, U., Suharyono, S., dan Kusumawati, A. 2017 a. The
Antecedents of Behavioral Intention Regarding Rural Tourism
Destination. Asia Pacific Journal of Tourism Research. Vol. 22, No. 11,
Hal. 1169-1181.

Pujiastuti., Suratna., dan Puspita, Ida Ayu M. 2022. Pengaruh Manfaat Rekreasi
dan Atribut Destinasi Terhadap Kepuasan Wisatawan Serta Dampaknya
Pada Niat Kunjung Kembali (Revisit Intention) di Masa Pandemi Covid
19. Jurnal Administrasi Bisnis. Vol. 7, No. 1, Hal. 1-20.

Pujiastuti, Umar, N., Suharyono, S., dan Andriani, K. 2017 b. Study on
Destination Image, Satisfaction, Trust and Behavioral Intention. Russian
Journal of Agricultural and Socio-Economic Sciences. Vol. 61, No. 1, Hal.
148-159.

Purnama, W., dan Wardi, Y. 2019. The Influence of Destination Image, Tourists
Satisfaction, and Tourists Experience Toward Revisit Intention to The
Most Beautiful Village in The World (Nagari Tuo Pariangan). Jurnal
Kajian Manajemen dan Wirausaha. Vol. 1, No. 1, Hal. 18-25.

Radzi, Salleh M., Hanafiah, Mohd H. M., Sumarjan, N., dan Mohi, Z. 2016.
Heritage, Culture and Society: Research Agenda and Best Practices in
The Hospitality and Tourism Industry. London: CRC Press.

Ramadhani, R., dan Bina, Sri N. 2021. Statistika Penelitian Pendidikan: Analisis

Perhitungan Matematis dan Aplikasi SPSS. Jakarta: Kencana.



210

Romao, Joao. 2021. Tourism, Smart Specialization and Sustainable Development.
Japan: MDPI

Sankrusme, Sinee. 2017. Tourism Management of Russian Behavioral Intention

toward Thailand. Germany:Anchor Academic Publishing.
Sari, Mila D. 2023. Perilaku Konsumen. Jawa Timur: Uwais Inspirasi Indonesia

Setiadi, Nugroho J. 2015. Perilaku Konsumen: Perspektif Kontemporer pada
Motif, Tujuan, dan Keinginan Konsumen Edisi Revisi. Jakarta: Kencana
Prenada Media Group.

Simpson, G. D., Sumanapala, D. P., Galahitiyawe, N. W., Newsome, D., dan
Perera, P. 2020. Exploring Motivation, Satisfaction and Revisit Intention
of Ecolodge Visitors. Tourism and hospitality management. Vol. 26, No.
2, Hal. 359-379

Situmorang, W. R., Rini, E. S., dan Sembiring, B. K. F. 2020. The Effect of Social
Media, Servicescape and Customer Experience on Revisit Intention with
The Visitor Satisfaction as an Intervening Variables in The Tree House on
Tourism Habitat Pamah Semelir Langkat regency. International Journal of
Research and Review. Vol. 7, No. 2, Hal. 79-84.

Solimun, Nurjannah, Amaliana, L., dan Fernandes, Adji A. R. 2019. Metode
Statistika Multivariat Generalized Structured Component Analysis (GSCA)
Pemodelan Persamaan Struktural (SEM). Malang: Universitas Brawijaya

Press

Sugiarto, Eko., Makiya, Kiki M., Prasetyo, H., Priyanto, Sabda E., Rekta, D., dan
Rohman, N. 2023. Perilaku Wisatawan. Yogyakarta: Mata Kata Inspirasi

Sugiono. 2019. Metode Penelitian Bsinis Pendekatan Kuantitatif, Kualitatif, dan
R&D. Bandung: ALFABETA



211

Sukaatmadja, | Putu G., Yasa, Ni Nyoman K., Rahmayanti, Putu Laksmita D., dan
Septiani, Emilia. 2023. Brand Love Bali. Jaw Tengah: PT Media

Pustaka Indo.

Suwena, | Ketut dan Widyatmaja | Gusti Ngurah. 2017. Pengetahuan Dasar limu
Pariwisata. Bali:Pustaka Larasan

Tjiptono, Fandy. 2019. Pemasaran Jasa- Prinsip, Penerapan, dan Penelitian.
Yogyakarta: ANDI.

Utama, | Gusti Bagus Rai. 2016. Pengantar Industri Pariwisata. Edisi Cetakan 2.

Yogyakarta: Deepublish.

Wang, Y., Chiu, J., Liou, J., dan Yang, Y. 2015. Recreation Benefit, Recreation
Experience, Satisfaction, and Revisit Intention-Evidence from Mo Zai Dun
Story Island. Journal of Business & Economic Policy. Vol. 2, No. 2, Hal.
53-61.

Wirawan, Putu E., Octaviany, V., dan Nuruddin. 2022. Pengantar Pariwisata.

Bandung: Nilacakra.

Wisnawa, | Made B., Prayogi, Putu A., dan Sutapa, | K. 2019. Manajemen
Pemasaran Pariwisata Model Brand Loyalty Pengembangan Potensi

Pariwisata di Kawasan Pedesaan. Yogyakarta: Deepublish.



212

Sumber Internet:

https://www.google.com/maps/place/Goa+Cemara+Beach/. Diakses pada tanggal
21 Maret 2024.

https://demo5.kab-bantul.id. Diakses pada tanggal 21 Maret 2024.

https://id.pinterest.com/search/pantaigoacemara. Diakses pada tanggal 05 Agustus
2024.

https://happytour.id/wisata-jogja-pantai-goa-cemara/. Diakses pada tanggal 05
Agustus 2024.

https://www.dapurcemara.com/. Diakses pada tanggal 05 Agustus 2024.



https://www.google.com/maps/place/Goa+Cemara+Beach/
https://demo5.kab-bantul.id/
https://id.pinterest.com/search/pantaigoacemara
https://happytour.id/wisata-jogja-pantai-goa-cemara/
https://www.dapurcemara.com/

