DAFTAR PUSTAKA
Buku

Berridge, G.R. 2015. Diplomasi: Teori & Praktik (diterjemahkan oleh Ika
Riswandari). Yogyakarta: Penerbit ANDI.

Busschers, J.A. The Value of Commercial Diplomacy from an SME Perspective.
Universiteit Twente.

Dr. Retno Iswari Tranggono, SpKK dan Dra. Fatma Latifah, Apt. 2007. Buku
Pegangan Illmu Pengetahuan Kosmetik. Jakarta: PT Gramedia Pustaka
Utama.

Heijmans, Okano. Hantering van het begrip economische diplomatie dalam The
Value of Commercial Diplomacy. Universiteit Twenty: SME Perspective.

Heijmans, Maaike Okano. 2013. Economic Diplomacy: Japan and the Balance of
National Interests. The Netherlands: Koninklijke Brill NV, Leiden.

Keller, Kevin Lane. 2015. Strategic Brand Management: Building, Measuring,
and Managing Brand Equity, 4" Edition. Chennai: Pearson India
Education.

Kostecki, Michel M. dan Olivier Naray. 2007. Commercial Diplomacy and
International Business. Netherlands Institute of International Relations
Clingendael.



Kotler, Philip dan Kevin Lane Keller. 2007. Manajemen Pemasaran. Jakarta: PT
Indeks.

Prof. Dr. Conny R. Semiawan. 2010. Metode Penelitian Kualitatif. Indonesia:
Grasindo.

Ruél, Huub dan Lennart Zuidema. 2012. The Effectiveness of Commercial
Diplomacy: A Survey Among Dutch Embassies and Consulates.
Netherlands Institute of International Relations ‘Clingendael’ and Antwerp
University, Belgium: Birgit Leiteritz.

Strauss, Anselm L. 1987. Qualitative Analysis for Social Scientists. Cambridge
University Press.

Zuidema, L.H. (Lennart). 2011. Explaining Commercial Diplomacy Effectiveness:
An Empirical Examination As A Starting Point Towards An Holistic
Framework Of Commercial Diplomacy Effectiveness. University of
Twente.

Artikel Jurnal lImiah

Afriantari, Rini dan Cindy Yosita Putri. 2017. Kerjasama Indonesia dan Korea
Selatan dalam Pengembangan Sektor Industri Kreatif Indonesia. Jurnal
Transborders, Vol. 1, No. 1, Hal. 61-61.

Al Khoiriyah, Nurul Faizah. 2021. Diplomasi Komersial Indonesia di era Digital
Melalui Next Indonesia Unicorn (Nexticorn). Siyar Journal, Jurnal Prodi
Hubungan Internasional, Vol. 1, No. 1, Hal. 89-90.

Anggraini, Zhafira Atika, Arfina Ayu Lestari, dan Hanifah Novitassari. 2023.
Pengaruh Product Placement Dalam Drama Korea Dan E-Wom Terhadap
Purchase Intention Pada Produk Scarlett Whitening. Jurnal lImiah
Manajemen danBisnis, Vol. 6, No. 2, Hal. 874-881.



Atase Perdagangan KBRI Tokyo 2021. Laporan Analisis Intelijen Bisnis: Produk
Kosmetik (Skincare) HS: 330499. Kementerian Perdagangan Republik
Indonesia: KBRI Tokyo. Hal. 2.

Arum, Ajeng Sekar dan Dadan Suryadipura. 2021. Diplomasi Komersial:
Promosi Perdagangan dan Investasi Indonesia terhadap Kenya Pasca
KTT Indian Ocean Rim Association (IORA) di Era Presiden Joko Widodo.
PADJIR: Padjadjaran Journal of International Relations, Vol. 3, No. 2,
Hal. 280-281.

Asgari, Omid. 2015. Exploring the Antecedents Affecting Attitude, Satisfaction
and Loyalty towards Korean Cosmetic Brands. Journall of Distribution
Science, Hal. 45-70.

Damayanti, Maretta Edgina dan Berta Bekti Retnowati. 2019. Perbandingan
Ekuitas Merek Produk Kosmetik Asing Korea Dengan Kosmetik Lokal
(Studi Pada Merek Etude House dann Merek Wardah). JEMAP: Jurnal
Ekonomi, Manajemen, Akuntansi, dan Perpajakan. Hal. 117-153.

Dangelico, Rosa Maria. 2017. “Green Marketing”: An Analysis of Definitions,
Strategy Steps, and Tools Through a Systematic Review of the Literature.
Journal of Cleaner Production, Vol. 165, Hal. 1263-1279.

Dr. Ir. Kasan, MM. 2021. Warta Pengkajian Perdagangan: Mengenal Pasar dan
Regulasi Impor Kosmetik di Jepang. Kementerian Perdagangan Republik
Indonesia: Warta/BPPP/11/20/2021 ISSN 2338-9311.

Fadhilah, Reidhati Dayang dan Sidik Jatmika. 2022. South Korea Strategy in
Increasing Exports of Beauty Products to Indonesia in Covid-19 Pandemic.
Devotion: Journal of Community Service, Vol. 3, No. 7, Hal. 613-615.

G, Villanueva Lop. 2017. Commercial Diplomacy in a Globalized World.
Przeglad Strategiczny 2017, nr 10, hal. 380-381.



Hajdukiewicz, Agnieszka. 2019. The Role of Commercial Diplomacy in
Promoting and Facilitating International Business. International
Entrepreneurship Review 2019, Vol. 5, No. 3, Hal. 141.

Hwang, Ahn-Sook. 2016. Integrating Technology, Marketing and Management
Innovation. Research-Technology Management, Vol. 47, Hal. 27-31.

Kim, Mi Song dan Mee Sok Chang. 2021. A Study on the Life History of a Korean
Beauty Master: Focusing on the Case of Beauty Master L. Journal of the
Korean Society of Cosmetology, Vol. 27, No. 2, Hal. 478-488.

Khoiriyah, Nurul Faizah Al. 2021. Diplomasi Komersial Indonesia di Era Digital
Melalui Next Indonesia Unicorn (Nexticorn). Siyar Journal, Jurnal Prodi
Hubungan Internasional, Vol. 1, No. 1, Hal. 89-90.

Lee, Daye S. 2019. Discovering Green Marketing Opportunities in Social Media
For the South Korean Cosmetics Industry. Green Social Media Marketing
for South Korean Cosmetics, Hal. 1-21.

Lee, Jinkyung dan Ki Han Kwon. 2022. Sustainable Changes in Beauty Market
Trends Focused on the Pespective of Safety in the Post-Coronavirus
Disease-10 Period. JCD: Journal of Cosmetic Dermatology, Hal. 2700
2707.

Ma’mun, Asep Saefudin. 2012. Diplomasi Publik Dalam Membangun Citra
Negara. Jurnal Komunikologi, Vo. 9, No. 2, Hal. 61.

Mellicia dan Lusia Savitri Setyo Utami. 2022. Pengaruh Penyebaran Isu Standar
Kecantikan Korea Selatan Melalui Media Sosial Terhadap Perilaku
Imitasi Penggemar K-Pop. Kiwari, Hal. 511-518.

Pratama, Aditya Putra. 2020. Nature Republic dan Innisfree Sebagai Soft Power
Brand Ambassador and Personality Korea Selatan di Indonesia. Jurnal
Manajemen Strategi dan Aplikasi Bisnis, Vol. 4, No. 1, Hal. 1-2.



Prihatin, Nur Nunu. 2018. Paparan Merkuri Pada Pekerja di Industri Kosmetik
dalam Kaitan dengan Gangguan Kesehatan. Jurnal limiah Widya, Vol. 4,
No. 3, Hal. 331-336.

Rae, Kim Bok. 2015. Past, Present, and Future of Hallyu (Korean Wave).
American International Journal of Contemporary Research, Hal. 154-160.

Rahmadani, Amarilis dan Yunita Anggraini. 2021. Pengaruh Korean Wave dan
Brand Ambassador pada Pengambilan Keputusan Konsumen. Telaah
Bisnis, Vol. 22, No. 1, Hal. 62-63.

Rahmawati, Jenia Hanindita dan Muhamad Ahsan. 2021. Demam Korea: Minat
Beli Terhadap Produk Kecantikan Korea (K-Beauty). Jurnal Ilmu
Manajemen, Vol. 9, No. 4, Hal. 1516-1528.

Samizadeh, Souphiyeh. 2022. Beauty Standards in Asia. Non-Surgical
Rejuvenation of Asian Faces. Hal. 21-32.

Sari, Lukita Perwita. Analisis Korean Wave Sebagai Bentuk Soft Diplomacy Yang
Efektif Di Bidang Kebudayaan. Journal of Diplomacy and International
Studies.

Sari, Lukita Perwita dan Muhammad Novan Prasetya. 2022. Diplomasi Korean
Wave Terhadap Perekonomian Korea Selatan Melalui Beauty Product (K
Beauty). Jurnal FISK, Vol. 3, No. 1, Hal. 46-56.

Shin, Kyu Ok dan Hang Sik Park. 2019. Antiaging Cosmeceuticals in Korea and
Open Innovation in the Era of the 4™ Industrial Revolution: From
Research to Business. Sustainability. Hal. 898.

Suciana, Deyana Ayu dan Erwin Syahputa. 2023. Analisis Strategi Promosi Dalam
Meningkatkan Penjualan Produk Pada Resto Pusat Oleh-Oleh Putra



Nirwana Magetan Di Era Pandemi Covid. Digital Bisnis: Jurnal Publikasi
IImu Manajemen dan E-Commerce, Vol. 2, No. 2. Hal. 95-115.

Tolan, Mita Sari, Frendy A.O. Pelleng, dan Aneke Y. Punuindoong. 2021.
Pengaruh Promosi Terhadap Keputusan Pembelian di Online Shop
Mita (Studi pada Masyarakat ~Kecamatan  Wanea  Kelurahan
Karombasan SelatanLingkungan 1V Kota Manado). Productivity, Vol. 2,
No. 5, Hal. 360-364.

Vidyarini, Titi Nur. 2007. Representasi Kecantikan Dalam lklan Kosmetik The
Face Shop. Jurnal limiah SCRIPTURA, Vol. 1, No. 2, Hal. 82-97.

Vivian, Sarah dan Vincentius Rachmadi Parmono. 2021. Pengaruh Country
Brand Equity Produk Kosmetik Korea Terhadap Keputusan Pembelian
Konsumen Indonesia. Universitas Katolik Indonesia Atma Jaya: Jurnal
Transaksi, Vol. 13, No. 1, Hal. 32-33.

Valentina, Annisa dan Ratna Istriyani. 2013. Gelombang Globalisasi ala Korea
Selatan. Jurnal Pemikiran Sosiologi, Hal. 71-86.

Yolanda, dan Darmanitya Harseno Wijanarko. 2018. Pengaruh Promosi Dan
Kualitas Produk Terhadap Keputusan Pembelian Air Minum Merek Aqua
Serta Implikasinya Terhadap Citra Merek Di Fakultas Ekonomi Universitas
Borobudur. Jurnal Manajemen, Vol. 06, No. 1A, Hal. 88-108.

Yunita, Primadiana. 2023. Posisi Strategis Industri Kosmetik Korea Selatan
Dalam Hubungan Perdagangan Indonesia-Korea Selatan. Innovative:
Journal of Social Science Research, Vol. 3, No. 4, Hal. 3.

Zahira, Nada. 2021. Kepentingan Indonesia Menaikkan Tarif Impor Produk
Kosmetik (Studi Kasus: Kosmetik Asal Korea Selatan). JOM FISIP Vol. 8:
Edisi 11 Juli-Desember 2021.



Artikel Proceeding Konferensi Iimiah

Mahrunnisa, Siti Hajar, Dwi Susanto, dan Susanto. 2019. “The History of Beauty
Discourse in Indonesia”. Surakarta, Jawa Tengah. 20-21 September 2019.

Artikel dari Internet

Abbas, Lyla. 2024. “Why Korean Skincare Has Taken the World by Storm”.
https://www.tribunewired.com/2024/03/17/why-korean-skincare-good
popular/#:~:text=South%20Korean%20companies%20are%20known,co
pared%20t0%20the%20Western%20competition. Diunduh tanggal 17 Mei
2024.

Center, Free Trade Agreement. 2018. “AK-FTA”.
https://ftacenter.kemendag.go.id/ak-fta. Diunduh 25 Juni 2024.

Amorepacific. 2021. “Our History”. https://www.apgroup.com/int/en/about
us/amorepacific/our-history/our-history.html. Diunduh tanggal 1 Juni 2024.

Ananti, Ridha. 2018. “Pajak Impor Naik, Harga Kosmetik Kore Bakal Lebih
Mahal”. http://www.klinikpajak.co.id/berita+detail/?id=berita+pajak+
+pajak+impor+naik%2C+harga+kosmetik+korea+bakal+lebih+mahal.
Diunduh 25 Juni 2024.

Azis, Yusuf Abdhul. 2023. “Studi Pustaka: Pengertian, Tujuan, Sumber, dan
Metode”. https://deepublishstore.com/blog/studi
pustaka/#Pengertian_Studi_Pustaka. Diunduh Tanggal 24 November 2023.

Badan Pengawas Obat dan Makanan. “Mengenal Kosmetik dan Penggunaannya”.
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan
penggunaannya.html. Diunduh 16 Februari 2024.



https://www.tribunewired.com/2024/03/17/why-korean-skincare-good%09popular/#:~:text=South%20Korean%20companies%20are%20known,co pared%20to%20the%20Western%20competition
https://www.tribunewired.com/2024/03/17/why-korean-skincare-good%09popular/#:~:text=South%20Korean%20companies%20are%20known,co pared%20to%20the%20Western%20competition
https://www.tribunewired.com/2024/03/17/why-korean-skincare-good%09popular/#:~:text=South%20Korean%20companies%20are%20known,co pared%20to%20the%20Western%20competition
https://ftacenter.kemendag.go.id/ak-fta.%20Diunduh%2025%20Juni%202024
https://www.apgroup.com/int/en/about%09us/amorepacific/our-history/our-history.html
https://www.apgroup.com/int/en/about%09us/amorepacific/our-history/our-history.html
http://www.klinikpajak.co.id/berita+detail/?id=berita+pajak+%09+pajak+impor+naik%2C+harga+kosmetik+korea+bakal+lebih+mahal
http://www.klinikpajak.co.id/berita+detail/?id=berita+pajak+%09+pajak+impor+naik%2C+harga+kosmetik+korea+bakal+lebih+mahal
https://deepublishstore.com/blog/studi%09pustaka/#Pengertian_Studi_Pustaka
https://deepublishstore.com/blog/studi%09pustaka/#Pengertian_Studi_Pustaka
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan%09penggunaannya.html
https://bbpom-yogya.pom.go.id/705-judul-mengenal-kosmetik-dan%09penggunaannya.html

Badan Pusat Statistik. “Data Ekspor Impor

Nasional”.
https://www.bps.go.id/id/exim. Diunduh 12 Maret 2024.

Business Indonesia dan FEU Indonesia Business Network. “Cosmetic”.

https://business-indonesia.org/cosmetic. Diunduh 24 Februari 2024.

Center, Korean Cultural. “Tentang Korea”. https://id.korean
culture.org/id/154/korea/71. Diunduh tanggal 1 Juni 2024.

CIRS. 2024. “CIRS Group Korea Selected as the Executing Agency for KCII’s
2024 Global Cosmetic Licensing Consultation Support Project”.
https://www.cirs-group.com/en/cirs-group-korea-selected-as-the

executing-agency-for-kcii-2024-global-cosmetic-licensing-consultation
support-project. Diunduh tanggal 3 Juni 2024.

Compas. “5 Brand Skincare Korea Terbaik dan Data Penjualannya di E

Commerce”. https://compas.co.id/article/brand-skincare-korea-terbaik/.
Diunduh 27 Februari 2024.

Dahlan, Ahmad. 2018. “Kenaikan Tarif PPh Impor Picu Lonjakan Harga?”.

https://www.pajak.go.id/id/artikel/kenaikan-tarif-pph-impor-picu-lonjakan
harga. Diunduh 25 Juni 2024.

Fauzi, Feyna Diandra. 2022. “The Role of K-Beauty as Soft Diplomacy Between

South Korea and Indonesia™.
https://www.researchgate.net/publication/364340539. Diunduh 4 Juli 2023.

Hall, Chloe. 2021. “How K-Beauty Took Over the World”.

https://www.elle.com/beauty/a37318406/k-beauty-skincare-beauty
surgery-doc/. Diunduh tanggal 17 Mei 2024.



https://www.bps.go.id/id/exim
https://business-indonesia.org/cosmetic.%20Diunduh%2024%20Februari%202024
https://www.cirs-group.com/en/cirs-group-korea-selected-as-the%09executing-agency-for-kcii-2024-global-cosmetic-licensing-consultation%09support-project
https://www.cirs-group.com/en/cirs-group-korea-selected-as-the%09executing-agency-for-kcii-2024-global-cosmetic-licensing-consultation%09support-project
https://www.cirs-group.com/en/cirs-group-korea-selected-as-the%09executing-agency-for-kcii-2024-global-cosmetic-licensing-consultation%09support-project
https://compas.co.id/article/brand-skincare-korea-terbaik/
https://www.pajak.go.id/id/artikel/kenaikan-tarif-pph-impor-picu-lonjakan%09harga
https://www.pajak.go.id/id/artikel/kenaikan-tarif-pph-impor-picu-lonjakan%09harga
https://www.researchgate.net/publication/364340539
https://www.elle.com/beauty/a37318406/k-beauty-skincare-beauty%09surgery-doc/
https://www.elle.com/beauty/a37318406/k-beauty-skincare-beauty%09surgery-doc/

HSH Global Trading & Service. “Macam-macam Kosmetik Import Korea yang
Laris di Indonesia”. https://hsh.co.id/macam-macam-kosmetik-import
korea vang-laris-di-indonesia/. Diunduh 22 Desember 2023.

Innisfree. 2019. “Innisfree the Green Tea Seed Cream”.
https://www.innisfree.com/id/id/product/productView.do?prdSeqg=22502
Diunduh tanggal 17 Mei 2024.

International Trade Administration. “South Korea — Country Commercial Guide:
Cosmetics”. https://www.trade.gov/country-commercial-quides/south-
korea-
cosmeticst#:~:text=South%20Korea%20is%200ne%200f,natural%20ingr
dients%2C%?20and%20pleasing%20packaqging. Diunduh 19 Februari 2024.

KCA. 2018. “Announcement”.
https://kcia.or.kr/home/edu/edu 01.php?type=view&no=10500&ss=paqg
%3D50%26skind%3D%26sword%3D%260b%3D#. Diunduh tanggal 3
Juni 2024.

KCII. “KCII Leads a Big Shift of Paradigm in Cosmetic Industry”.
https://www.kcii.re.kr/kcii2018/eng/instruction.html. Diunduh tanggal 2
Juni 2024.

KCII. 2022. “”Full Support for K-Beauty Brands to Advance Into Overseas
Markets” Korea Cosmetic Industry Institute Holds the 2022 K-Beauty
Brands Show”. https://www.prnewswire.com/news-releases/full-support
for-k-beauty-brands-to-advance-into-overseas-markets-korea-cosmetic
industry-institute-holds-the-2022-k-beauty-brands-show-301688516.html.
Diunduh tanggal 2 Juni 2024,

Kementerian Luar Negeri Republik Indonesia. 2023. “Profil Negara dan
Hubungan Bilateral”.
https://kemlu.go.id/seoul/id/pages/hubungan_bilateral/558/etc menu.
Diunduh tanggal 15 November 2023.



https://hsh.co.id/macam-macam-kosmetik-import%09korea%09yang-laris-di-indonesia/
https://hsh.co.id/macam-macam-kosmetik-import%09korea%09yang-laris-di-indonesia/
https://www.innisfree.com/id/id/product/productView.do?prdSeq=22502
https://www.innisfree.com/id/id/product/productView.do?prdSeq=22502
https://www.trade.gov/country-commercial-guides/south-%09korea-%09cosmetics#:~:text=South%20Korea%20is%20one%20of,natural%20ingr dients%2C%20and%20pleasing%20packaging
https://www.trade.gov/country-commercial-guides/south-%09korea-%09cosmetics#:~:text=South%20Korea%20is%20one%20of,natural%20ingr dients%2C%20and%20pleasing%20packaging
https://www.trade.gov/country-commercial-guides/south-%09korea-%09cosmetics#:~:text=South%20Korea%20is%20one%20of,natural%20ingr dients%2C%20and%20pleasing%20packaging
https://www.trade.gov/country-commercial-guides/south-%09korea-%09cosmetics#:~:text=South%20Korea%20is%20one%20of,natural%20ingr dients%2C%20and%20pleasing%20packaging
https://kcia.or.kr/home/edu/edu_01.php?type=view&no=10500&ss=pag%09%3D50%26skind%3D%26sword%3D%26ob%3D
https://kcia.or.kr/home/edu/edu_01.php?type=view&no=10500&ss=pag%09%3D50%26skind%3D%26sword%3D%26ob%3D
https://www.kcii.re.kr/kcii2018/eng/instruction.html
https://www.prnewswire.com/news-releases/full-support%09for-k-beauty-brands-to-advance-into-overseas-markets-korea-cosmetic%09industry-institute-holds-the-2022-k-beauty-brands-show-301688516.html
https://www.prnewswire.com/news-releases/full-support%09for-k-beauty-brands-to-advance-into-overseas-markets-korea-cosmetic%09industry-institute-holds-the-2022-k-beauty-brands-show-301688516.html
https://www.prnewswire.com/news-releases/full-support%09for-k-beauty-brands-to-advance-into-overseas-markets-korea-cosmetic%09industry-institute-holds-the-2022-k-beauty-brands-show-301688516.html
https://kemlu.go.id/seoul/id/pages/hubungan_bilateral/558/etc%09menu

KITA. “Smart BRIDGE to the Future Trade”. https://www.Kita.org/. Diunduh
tanggal 10 Juli 2024.

Klook. “Pengalaman Membuat Lipstick K-Beauty di Seoul oleh Vic’s Lab Korea™.
https://www.klook.com/id/activity/19475-skincare-products-making
experience-seoul/. Diunduh tanggal 1 Juni 2024.

KLRI. 2016. “Cosmetics Act”.
https://elaw.Klri.re.kr/eng service/lawView.do?hseq=38953&Ilang.
Diunduh tanggal 3 Juni 2024,

KumparanTECH. 2021. “Daftar Negara Paling Banyak Tweet K-Pop di Twitter,
Indonesia Urutan Berapa?”. https://kumparan.com/kumparantech/daftar
negara-paling-banyak-tweet-k-pop-di-twitter-indonesia-urutan-berapa
1wEbic3V3cN. Diunduh 25 Juni 2024.

L, Leo. 2018. “Best Beauty Trends From the Hottest K-Dramas Right Now”.
https://beautytap.com/2018/07/hottest-k-drama-beauty-trends. Diunduh 24
Juni 2024.

Larassaty, Levi. 2020. “Hadir Secara Virtual, Ini Keseruan Acara Hingga Daftar
Pemenang Sociolla Award 2020”.
https://www.beautyjournal.id/article/sociolla-award-2020?page=allm.
Diunduh 24 Juni 2024.

Ling, Teo Chen. 2021. “6 K-Drama Product Placements That Are Impossible to
Miss”. https://www.tatlerasia.com/the-scene/people-parties/ph-korean
drama-product-placements. Diunduh 24 Juni 2024.



https://www.kita.org/
https://www.klook.com/id/activity/19475-skincare-products-making%09experience-seoul/
https://www.klook.com/id/activity/19475-skincare-products-making%09experience-seoul/
https://elaw.klri.re.kr/eng_service/lawView.do?hseq=38953&lang
https://kumparan.com/kumparantech/daftar%09negara-paling-banyak-tweet-k-pop-di-twitter-indonesia-urutan-berapa%091wEbic3V3cN
https://kumparan.com/kumparantech/daftar%09negara-paling-banyak-tweet-k-pop-di-twitter-indonesia-urutan-berapa%091wEbic3V3cN
https://kumparan.com/kumparantech/daftar%09negara-paling-banyak-tweet-k-pop-di-twitter-indonesia-urutan-berapa%091wEbic3V3cN
https://beautytap.com/2018/07/hottest-k-drama-beauty-trends
https://www.beautyjournal.id/article/sociolla-award-2020?page=allm
https://www.tatlerasia.com/the-scene/people-parties/ph-korean%09drama-product-placements
https://www.tatlerasia.com/the-scene/people-parties/ph-korean%09drama-product-placements

LG H&H. 2023. “Company History”.
https://www.lghnh.com/global/company/history.jsp?history=03. Diunduh
tanggal 1 Juni 2024.

Lubis, Tia Aulia. 2023. “Teknik Analisis Data: Pengertian, Jenis, dan Cara
Memilihnya”. https://uptjurnal.umsu.ac.id/teknik-analisis-data-pengertian
jenis dan-cara
memilihnya/#:~:text=Teknik%20Analisis%20Data%20Kualitatif&text=Te
knik%20ini%20tentunya%20digunakan%20pada,Analisis%20konten.
Diunduh Tanggal 24 November 2023.

Maryarini, Pepsi. “Indonesia’s Beauty and Personal Care Market Growth”.
https://www.trade.gov/market-intelligence/indonesias-beauty-and-
personal-care-market-growth. Diunduh 27 Februari 2024.

MFDS. “Ministry of Food and Drug Safety”.
https://www.mfds.go.kr/eng/wpge/m 47/de0110331001.do. Diunduh
tanggal 3 Juni 2024.

Nabila, Mutiara. 2023. “Mengenal Sosok di Balik SOciolla, Ketika Teknologi dan
Kecantikan Bertemu”.
https://entrepreneur.bisnis.com/read/20231027/265/1708659/mengenal
sosok-di-balik-sociolla-ketika-teknologi-dan-kecantikan-bertemu. Diunduh

24 Juni 2024.

Nurhayati-Wolff, Hanadian. 2023. “Cosmetics and Personal Care Market in
Indonesia - Statistics & Facts”.
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market
in-indonesia/#topicOverview. Diunduh 19 Februari 2024.

Pamugari, Dinar. 2022. “Kepopuleran dan Glorifikasi Korean Skincare Masa
Kini”. https://www.cxomedia.id/general-knowledge/20220912141547-55
176197/kepopuleran-dan-glorifikasi-korean-skincare-masa-kini. Diunduh
tanggal 15 Mei 2024.



https://www.lghnh.com/global/company/history.jsp?history=03
https://uptjurnal.umsu.ac.id/teknik-analisis-data-pengertian%09jenis%20dan-cara%09memilihnya/#:~:text=Teknik%20Analisis%20Data%20Kualitatif&text=Te knik%20ini%20tentunya%20digunakan%20pada,Analisis%20konten
https://uptjurnal.umsu.ac.id/teknik-analisis-data-pengertian%09jenis%20dan-cara%09memilihnya/#:~:text=Teknik%20Analisis%20Data%20Kualitatif&text=Te knik%20ini%20tentunya%20digunakan%20pada,Analisis%20konten
https://uptjurnal.umsu.ac.id/teknik-analisis-data-pengertian%09jenis%20dan-cara%09memilihnya/#:~:text=Teknik%20Analisis%20Data%20Kualitatif&text=Te knik%20ini%20tentunya%20digunakan%20pada,Analisis%20konten
https://uptjurnal.umsu.ac.id/teknik-analisis-data-pengertian%09jenis%20dan-cara%09memilihnya/#:~:text=Teknik%20Analisis%20Data%20Kualitatif&text=Te knik%20ini%20tentunya%20digunakan%20pada,Analisis%20konten
https://www.trade.gov/market-intelligence/indonesias-beauty-and-personal-care-market-growth
https://www.trade.gov/market-intelligence/indonesias-beauty-and-personal-care-market-growth
https://www.mfds.go.kr/eng/wpge/m_47/de011033l001.do
https://entrepreneur.bisnis.com/read/20231027/265/1708659/mengenal%09sosok-di-balik-sociolla-ketika-teknologi-dan-kecantikan-bertemu
https://entrepreneur.bisnis.com/read/20231027/265/1708659/mengenal%09sosok-di-balik-sociolla-ketika-teknologi-dan-kecantikan-bertemu
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market%09in-indonesia/#topicOverview
https://www.statista.com/topics/7592/cosmetics-and-personal-care-market%09in-indonesia/#topicOverview
https://www.cxomedia.id/general-knowledge/20220912141547-55%09176197/kepopuleran-dan-glorifikasi-korean-skincare-masa-kini
https://www.cxomedia.id/general-knowledge/20220912141547-55%09176197/kepopuleran-dan-glorifikasi-korean-skincare-masa-kini

Petruzzi,  Dominique. “Cosmetics  Industry:  Statistics &  Facts”.
https://www.statista.com/topics/3137/cosmetics-industry/#topicOverview.
Diunduh 18 Februari 2024.

Pranata, Grace Kencana. 2018. OSRX Merek Skincare Asal Korea Resmi Hadir
Untuk Pelanggan di Indonesia”. https://stylo.grid.id/read/141255256/cosrx
merek-skincare-asal-korea-resmi-hadir-untuk-pelanggan-di
indonesia?page=all. Diunduh 24 Juni 2024.

Reach24H. 2023. “REACH24H Korea Empowers K-Beauty Business at 2023
Government-Sponsored Cosmetics Seminar”.
https://www.reach24h.com/en/news/company-news/reach24h-korea
empowers-k-beauty-business-at-2023-government-sponsored-cosmetics
seminar.html. Diunduh tanggal 2 Juni 2024.

Review, So0.Co. “Soco Review; I'm From: Ginseng Serum”.
https://review.soco.id/product/face-serum/75223-ginseng-serum. Diunduh
tanggal 17 Mei 2024.

Rifda. 2022. “Cara Mendirikan Perusahaan Asing di Indonesia”.
https://izin.co.id/indonesia-business-tips/2022/12/07/cara-mendirikan
perusahaan-asing-di-indonesia/. Diunduh 25 Juni 2024.

Santos, Alex Abad. 2019. “How the 10-Step Korean Skin Care Routine Changed
American Skin Care”. https://www.vox.com/2019/1/17/17450044/korean
skin-care-10-step-routine. Diunduh tanggal 17 Mei 2024.

Sarajwati, Mar’a Kamila Ardani. 2020. “Fenomena Korean Wave di Indonesia”.
https://egsa.geo.ugm.ac.id/2020/09/30/fenomena-korean-wave-di
indonesia/. Diunduh tanggal 26 Mei 2024.



https://www.statista.com/topics/3137/cosmetics-industry/#topicOverview
https://stylo.grid.id/read/141255256/cosrx%09merek-skincare-asal-korea-resmi-hadir-untuk-pelanggan-di%09indonesia?page=all
https://stylo.grid.id/read/141255256/cosrx%09merek-skincare-asal-korea-resmi-hadir-untuk-pelanggan-di%09indonesia?page=all
https://stylo.grid.id/read/141255256/cosrx%09merek-skincare-asal-korea-resmi-hadir-untuk-pelanggan-di%09indonesia?page=all
https://www.reach24h.com/en/news/company-news/reach24h-korea%09empowers-k-beauty-business-at-2023-government-sponsored-cosmetics%09seminar.html
https://www.reach24h.com/en/news/company-news/reach24h-korea%09empowers-k-beauty-business-at-2023-government-sponsored-cosmetics%09seminar.html
https://www.reach24h.com/en/news/company-news/reach24h-korea%09empowers-k-beauty-business-at-2023-government-sponsored-cosmetics%09seminar.html
https://review.soco.id/product/face-serum/75223-ginseng-serum
https://izin.co.id/indonesia-business-tips/2022/12/07/cara-mendirikan%09perusahaan-asing-di-indonesia/
https://izin.co.id/indonesia-business-tips/2022/12/07/cara-mendirikan%09perusahaan-asing-di-indonesia/
https://www.vox.com/2019/1/17/17450044/korean%09skin-care-10-step-routine
https://www.vox.com/2019/1/17/17450044/korean%09skin-care-10-step-routine
https://egsa.geo.ugm.ac.id/2020/09/30/fenomena-korean-wave-di%09indonesia/
https://egsa.geo.ugm.ac.id/2020/09/30/fenomena-korean-wave-di%09indonesia/

Switzerland, Nume-Lab. 2023. “9 Best Korean Skincare Ingredients for Glowy
Skin by NUME-Lab Switzerland”. https://www.nume-lab.com/best
korean-skincare-ingredients/. Diunduh tanggal 17 Mei 2024.

Uchen, Qraen. “Diplomasi Komersial Adalah Diplomasi Dengan Sentuhan
Komersial”.  https://id.scribd.com/doc/134615288/Diplomasi-Komersial
Adalah-Diplomasi-Dengan-Sentuhan-Komersial. Diunduh Tanggal 18
November 2023.



https://www.nume-lab.com/best%09%09korean-skincare-ingredients/
https://www.nume-lab.com/best%09%09korean-skincare-ingredients/
https://id.scribd.com/doc/134615288/Diplomasi-Komersial%09Adalah-Diplomasi-Dengan-Sentuhan-Komersial
https://id.scribd.com/doc/134615288/Diplomasi-Komersial%09Adalah-Diplomasi-Dengan-Sentuhan-Komersial

