DAFTAR ISI

ANALISIS EVENT PASAR WIGUNA SEBAGAI STRATEGI MARKETING

PLAZA AMBARRUKMO YOGYAKARTA ..ottt i
HALAMAN PERSETUJUAN ..ottt i
HALAMAN PERNYATAAN ..ottt i
HALAMAN PENGESAHAN. ......oooiieiieieise et iv
HALAMAN MOTTO ..ottt e e st snae e nnae e nnne e v
HALAMAN PERSEMBAHAN ...t vi
KATA PENGANTAR oottt ettt e e e snae e nnae e nneeeens vii
DY I B 1 Y SRR iX
DAFTAR TABEL ...ttt e e Xi
DAFTAR GAMBAR ...ttt sare e nnne e Xii
DAFTAR BAGAN ...ttt e e e e abaeesnae e xiii
ABSTRAK e aaaa e Xiv
ABSTRACT ettt ettt e st s et e e et e e e e et e e e e e e nnreeanreeans XV
BAB | PENDAHULUAN ...t snnee e 1
1.1, Latar Belakang.........ccoooiiiie i 1
1.2, RUMUSAN Masalah ..o 6
1.3, Tujuan Penelitian........cccooveiiiiiie it 6
1.4, Manfaat Penelitian..........coceiiiiiiiiiiiie e 6
141  Manfaat AKAEMIS .....cccuviiiiiiiie e 7
1.4.2  Manfaat Prakiis ........cccooiiiiiiiiiie e 7

1.5, Kerangka KONSEP ....cc.ccviiiieieiieiie ittt 7
151  Marketing Communication MiX ........cccevveiieriiiesieneeie e 7
152  EvENt Marketing......cccoooveiieiiiicceee e 10

1.6 Kerangka Pemikiran ..........ccccoovveiiiiiiieieiie e 14
BAB Il TINJAUAN PUSTAKA . ...ttt 15
2.1  Belanja Online dan Belanja Offline............ccccoevviiiiiecice e, 15
2.1.1  Pengertian Belanja Online dan Offline...........ccccoevvviviiernciecnene, 15
2.1.2  Kelebihan dan Kekurangan Belanja Online dan Offline.................. 16



2.2 MiNat BErKUNJUNG.......covoiiiiiiiiieee s 20

2.2.1  Faktor-Faktor Minat Berkunjung ..........c.ccocvvvnininiinencncncscees 20
2.2.2  Indikator Minat BErkUnjuNng.........cccooereiiiiiinineeee s 22

2.3 Penelitian Terdahulu...........ccooveiiniiee e 23
BAB Il METODE PENELITIAN ....ooiiiie et 28
3.1, JENIS PENEITIAN ... 28
3.2, SUMDEI DAt .....coiiiiiiiiceee e 29
3.21  Sumber Data Primer.......coooiiiiiiieiiee e 29
3.2.2  Sumber Data SEKUNEN..........ccoviiiiiieiee e 31

3.3, Teknik Pengumpulan Data ..........cccccevviiiiiiiiiiiccc e 31
3.4, Teknik AnalisiS Data........cccccoeiiiiiriiiieieeie e 33
3.5, Teknik Keabsahan Data............cccoviriiiiiiinii e 34
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......ccccoiiiiiiieeeeeen, 36
4.1 Deskripsi Objek Penelitian.........cccccceiieeiiiiiiieiie e 36
4.1.1  Deskripsi Plaza AMDarrukmo .........ccoeveiieieereiieieesie e 36
4.1.2  Deskripsi Event Pasar Wiguna.........cccccveeeiierieiieieeie e 39

4.2 HaSil PENEIITIAN......c..oiiieiiice e 44
4.2.1  Strategi Event Marketing Pasar Wiguna............cccccoeveveieeiveniecnnnn, 44
4.22  Minat BErKUNJUNG .....ccoeiviiieiiece e 58
4.2.3  Indikator Keberhasilan dan Hambatan.............cccccoovvvviiniieieennnn 64
4.2.4  Evaluasi Pasar WigUuna...........ccccurieiiienenenesie e 68

4.3 PemMbaNaSAN .......cciiiieiee e 69
BAB V PENUTUP.... .ottt e e 81
51 KESIMPUIAN ..ot 81
5.2 SAFAN .t 82
DAFTAR PUSTAKA ettt et e e e e snae e nnne e nnaeeens 83
LAMPIRAN ..ottt e e e et e e e st e e e e ansreeeesnnsnaeeeanns 85



