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ABSTRACT 

This study aims to determine the influence of halal label and product quality on the 

purchase decision of Tom Sushi among students in the Special Region of 

Yogyakarta, with brand image as an intervening variable. The research method is 

quantitative with survey using purposive sampling. Analysis is done using Partial 

Least Square (PLS) with SmartPLS 4.1.0.2. From 130 respondents, the results of 

the study indicate that: (1) halal label, product quality, and brand image have a 

positive effect on purchase decision; (2) halal label and product quality have a 

positive effect on brand image; (3) there is a positive indirect effect of halal label 

and product quality on purchase decision through brand image. 

Keywords : Halal label, Product quality, Brand image, Purchase Decision 

 

 

 

 

 

mailto:azahrawana@gmail.com

	HALAMAN JUDUL
	PERNYATAAN KEASLIAN KARYA TULIS SKRIPSI
	HALAMAN PENGESAHAN
	SKRIPSI
	HALAMAN PERSEMBAHAN
	MOTTO
	KATA PENGANTAR
	ABSTRACT
	BAB I
	A. Latar Belakang Masalah
	B. Rumusan Masalah
	C. Tujuan Penelitian
	D. Manfaat Penelitian

	BAB II
	A. Landasan Teori
	B. Penelitian Terdahulu
	C. Pengaruh Antar Variabel
	D. Kerangka Konseptual
	E. Hipotesis Penelitian

	BAB III
	A. Rancangan Penelitian
	B. Obyek dan Waktu Penelitian
	C. Populasi
	D. Sampel dan Teknik Sampling
	F. Prosedur Pengambilan Data
	G. Klasifikasi Variabel Penelitian
	H. Definisi Operasional Variabel
	I. Skala Pengukuran Variabel
	J. Uji Instrumen

	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	A. Deskripsi Hasil Penelitian
	B. Hasil Analisis
	C. Pembahasan

	BAB V
	A. Kesimpulan
	B. Saran

	DAFTAR PUSTAKA
	LAMPIRAN



