
81 
 

 

DAFTAR PUSTKA 

 

Aluwan, N. K., & Rahmah, D. D. N. (2021). Hubungan Peran Selebriti Instagram 

dengan Pembelian Impulsif Produk Fashion Pada Mahasiswa di Kota 

Samarinda. Psikoborneo: Jurnal Ilmiah Psikologi, 9(2), 238-249. 

Amiri, Farhad., Jalal Jasour., Mohsen Shirpour., and Tohid Alizadeh. 2012.  

Evaluation of Effective Fashionism Involvement Factors on Impulse  

Buying of Costumers and Condition of Interrelation between These Factor. 

Journal of Basic and Applied Scientific Research. 

Apriliani, Z., Chandra, Y. E. N., Rosalina, E., Barry, H., & Saputro, R. J. (2023, 

November). The The Effect of Perceived Usefulness on Intention to Use the 

BRImo Application in Central Jakarta: The Effect of Perceived Usefulness 

on Intention to Use the BRImo Application in Central Jakarta. In Seminar 

Nasional Riset Terapan (Vol. 12, No. 01, pp. 142-150). 

Belch, George E, Belch, Michael A. 2009. Advertising and Promotion : An 

Integrated Marketing Communication Perpective. 8th Edition. New York : 

McGraw-Hill. 

Bessouh, N., & Belkhir, D. O. (2018). The effect of mood on impulse buying 

behavior-case of Algerian buyers. The International Journal of Business & 

Management. 

Deehan, E. C., Yang, C., Perez-Muñoz, M. E., Nguyen, N. K., Cheng, C. C., Triador, 

L., ... & Walter, J. (2020). Precision microbiome modulation with discrete 

dietary fiber structures directs short-chain fatty acid production. Cell host & 

microbe, 27(3), 389-404. 

Faisal, I. (2018). Pengaruh Price Discount, Bonus Pack, Dan In-Store Display 

Terhadap Keputusan Impulse Buying Pada Giant Ekstra Banjar. Jurnal 

Sains Manajemen Dan Kewirausahaan, 2(1), 51-60. 

Fazrin, P. D., & Siregar, S. (2021). The Influence of Store Atmosphere Mediated by 

Positive Emotion on Impulse Buying. Almana: Jurnal Manajemen dan 

Bisnis, 5(3), 365-373. 

Gao, H., Chen, X., Gao, H., & Yu, B. (2022). Understanding Chinese consumers’ 

livestreaming impulsive buying: An stimulus-organism-response 

perspective and the mediating role of emotions and Zhong Yong 

tendency. Frontiers in Psychology, 13, 881294. 

Ghozali, I. &. (2015). Partial Least Squares Konsep, Teknik Dan Aplikasi 

Menggunakan Program SmartPLS 3.0 Untuk Penelitian Empiris (2nd ed.). 

Badan Penerbit Universitas Diponegoro. 



82 
 

 

Giantari, I. G. A. K. (2016). Pengaruh shopping lifestyle dan fashion involvement 

terhadap impulse buying behaviour masyarakat di kota Denpasar (Doctoral 

dissertation, Udayana University). 

Haq, M. A., & Abbasi, S. (2016). Indirect impact of hedonic consumption and 

emotions on impulse purchase behavior: A double mediation 

model. Journal of Management Sciences, 3(2), 108-122. 

Hasim, M., & Lestari, R. B. (2022, September). Pengaruh Potongan Harga, 

Motivasi Belanja Hedonis, E-WOM Dan Gaya Hidup Berbelanja Terhadap 

Impulse Buying Di Tokopedia. In FORBISWIRA FORUM BISNIS DAN 

KEWIRAUSAHAAN-SINTA 4 (Vol. 12, No. 1, pp. 59-69). 

Ilham. Sonata. (2019). Pengaruh Price Discount dan In-Store Display terhadap 

Impulse Buying Miniso. 46-53. 

Irawan, A. D. (2021). Sugihan, Menuju Desa Agrowisata. 

Japarianto, E., & Sugiharto, S. (2011). Pengaruh shopping life style dan fashion 

involvement terhadap impulse buying behavior masyarakat high income 

surabaya. Jurnal manajemen pemasaran, 6(1), 32-41. 

Jattamart, A., Nusawat, P., & Kwangsawad, A. (2023). How can hesitation in hotel 

live-streaming payment be overcome?: Examine the role of entrepreneurial 

performance and viewers’ personality traits. Journal of Open Innovation: 

Technology, Market, and Complexity, 9(2), 100052. 

Jones, M. A., Reynolds, K. E., Weun, S., & Beatty, S. E. (2003). The product-

specific nature of impulse buying tendency. Journal of business 

research, 56(7), 505-511. 

Kang, J. I., Namkoong, K., Yoo, S. W., Jhung, K., & Kim, S. J. (2012). 

Abnormalities of emotional awareness and perception in patients with 

obsessive–compulsive disorder. Journal of affective disorders, 141(2-3), 

286-293. 

Kosyu,  D.  A.,  et  al.  (2014).Pengaruh  HedonicShopping  Motives  Terhadap  

ShoppingLifestyle   dan   Impulse   Buying   (Surveipada  Pelanggan  Outlet  

Stradivarius  diGalaxy Mall Surabaya).JurnalAdministrasi  Bisnis,Vol.  14,  

No.  2,  pp.1-7. 

Kotler, P., & Armstrong, G. (2008). Dasar-DasarPemasaran. Edisi Sembilan. Jilid 

1, DialihbahasakanOleh Alexander Sindor. Jakarta: Prenhalindo. 

Kristiawan, A., Gunawan, I., & Vinsensius, V. (2018). Pengaruh Potongan Harga, 

Bonus Kemasan, Tampilan dalam Toko terhadap Keputusan Pembelian 

Impulsif. Jurnal Manajemen Dan Bisnis Indonesia, 6(1), 30-44. 



83 
 

 

Kurniawan, D. (2013). Pengaruh promosi dan store atmosphere terhadap impulse 

buying dengan shopping emotion sebagai variabel intervening studi kasus 

di Matahari department store cabang supermall Surabaya. Jurnal Strategi 

Pemasaran, 1(2), 1-8. 

Kurniani, A. T., & Priansa, D. J. (2017). Analisis Swot Sebagai Dasar Perumusan 

Strategi Pemasaran (Studi Kasus Pada Produk Indihome Pt. Telekomunikasi 

Indonesia Witel Solo). eProceedings of Applied Science, 3(2). 

Levy, Michael & Weitz, Barton A. (2009). Retailing Management (7th Ed.). New 

York: McGraw-Hill Irwin 

Mastarida, F., Sahir, S. H., Hasibuan, A., Siagian, V., Hariningsih, E., Fajrillah, F., 

... & Pakpahan, A. F. (2022). Strategi Transformasi Digital. 

Mehrabian, A. and Russell, J.A., 1974, An approach to Environmental Psychology, 

In Fisher, Feffrey D., Paul A. Bell, and Andrew Baum 1984 Environmental 

Psychology, 2 nd ed. New York: Holt, Rinchart and Winston 

Merritt, K., & Zhao, S. (2022). The power of live stream commerce: A case study 

of how live stream commerce can be utilised in the traditional British 

retailing sector. Journal of Open Innovation: Technology, Market, and 

Complexity, 8(2), 71. 

Ming, J., Jianqiu, Z., Bilal, M., Akram, U. and Fan, M. (2021), “How social 

presence influences impulse  buying  behavior  in  live  streaming  

commerce?  The  role  of  SOR  theory”, International Journal of Web 

Information Systems, Vol. 17 No. 4, pp. 300-320. 

Mutiara, P., Fauzi, A., Wahyuni, A. D., Adisti, A. A., & Kurniasih, F. (2022). 

Pengaruh Pelatihan, Motivasi dan Reward Terhadap Kinerja 

Karyawan. Jurnal Ilmu Multidisplin, 1(3), 636-646. 

Naeem,  M.  (2021).  Understanding  the  customer  psychology  of  impulse  buying  

during  COVID-19 pandemic:   implications   for   retailers. International   

Journal   of   Retail   and   Distribution Management, 49(3), 377–393. 

https://doi.org/10.1108/IJRDM-08-2020-0317 

Noor, Z. Z. (2020). The Effect of Price Discount and In-Store Display on Impulse 

Buying. Sosiohumaniora, 22(2), 133-139. 

Nurcholish, G. (2017). Pengaruh Shopping Lifestyle, Fashion Involvement, 

Hedonic Shopping Value, Dan Shop Staff Terhadap Impulse Buying 

Behavior Konsumen (Studi pada Konsumen Outlet Biru di Kota 

Yogyakarta) (Doctoral dissertation, Manajemen-FE). 

https://doi.org/10.1108/IJRDM-08-2020-0317


84 
 

 

Padmasari, D., & Widyastuti, W. (2022). The influence of fashion involvement, 

shopping lifestyle, sales promotion on impulse buying on users of 

shopee. Jurnal Ilmu Manajemen, 10(1), 123-135. 

Pertiwi, D. (2022). Analisis Perilaku Online Impulsive Buying: Shopping Lifestyle, 

Sales Promotion, Hedonic, Shopping Motivation dan Paylater (Doctoral 

dissertation, STIE YKPN). 

Prastia, F. E. (2013). Pengaruh Shopping Lifestyle, Fashion Involvement Dan 

Hedonic Shopping Value Terhadap Impulse Buying Behaviour Pelanggan. 

Rosyida, S., & Anjarwati, A. L. (2016). Pengaruh store atmosfer dan promosi 

penjualan terhadap pembelian impulsif dengan emosi positif sebagai 

variabel intervening. Jurnal Riset Ekonomi dan Manajemen, 16(1), 105-

127. 

Salsafira, N., & Trianasari, N. (2022). The Effect of Price Discount on Impulse 

Buying Behavior (Study on E-Commerce Sociolla). Budapest International 

Research and Critics Institute-Journal (BIRCI-Journal), 5(2). 

Samiono, B. E. (2017). Analisis Impulse Buying Pada E-Commerce B2C (Studi 

Kasus Pada Zalora.Com). 

Sekaran, U. d. (2017). Metode Penelitian untuk Bisnis (Vol. Edisi 6). Jakarta : 

Salemba Empat. 

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building 

approach. john wiley & sons. 

Sucidha, I. (2019). Pengaruh Fashion Involvement, Shopping Lifestyle, Hedonic 

Shopping Value Dan Positive Emotion Terhadap Impulse Buying Produk 

Fashion Pada Pelanggan Duta Mall Banjarmasin. At-Tadbir : Jurnal Ilmiah 

Manajemen, 3(1), 1– 10.  

Sudarsono, J. G. (2017). Pengaruh visual merchandising terhadap impulse buying 

melalui positive emotion pada zara surabaya. Jurnal Manajemen 

Pemasaran, 11(1), 16-25. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

PT.  

Sugiharto, J. E. (2011). Pengaruh Shopping Lifestyle dan Fashion Involvement 

Terhadap Impulse Buying Behavior Masyarakat Hight Income Kota 

Surabaya, Vol 6 no.1 32-41 Kim. 

Suwarman, Ujang. 2011. Perilaku Konsumen Teori dan Penerapannya 

dalamPemasaran Edisi 2 Cetakan 1. Jakarta: PT Ghalia Indonesia. 



85 
 

 

Tri Alfiyah, M., & Prabowo, B. (2021). Pengaruh Promosi Penjualan dan Shopping 

Lifestyle terhadap Impulse Buying pada Konsumen Shopee di Kota 

Tuban. Jurnal Bisnis Indonesia, 12(2). 

Wilis,  R.  A.,  &  Nurwulandari,  A.  (2020). The effect of E-Service Quality , E-

Trust , Price  and  Brand  Image  Towards  E-Satisfaction  and  Its Impact  

on E-Loyalty  of Traveloka ’ s Customer. 4(3), 1061–1099. 

Wisesa, I. G. B. S., Setiawan, I. K., Utami, N. L. P. M. P., Yasa, N. N. K., & Jatra, 

M. (2019). Pengaruh Store Atmosphere, Display Product, Dan Price 

Discount Terhadap Impulse Buying (Studi kasus pada Indomaret di kota 

Denpasar) I Putu Widya Artana. E-Jurnal Ekonomi dan Bisnis Universitas 

Udayana, 8, 369-394. 

Zaki, S. A., Damiati, S. A., Rijal, H. B., Hagishima, A., & Abd Razak, A. (2017). 

Adaptive thermal comfort in university classrooms in Malaysia and 

Japan. Building and Environment, 122, 294-306. 

 

 

 

 

  


