DAFTAR PUSTAKA

Ahmed, R. R., Akbar, W., Aijaz, M., Channar, Z. A., Ahmed, F., & Parmar, V. (2023). The
role of green innovation on environmental and organizational performance: Moderation
of human resource practices and management commitment. Heliyon, 9(1).
https://doi.org/10.1016/j.heliyon.2022.e12679

Ahmed, R. R,, Streimikiene, D., & Zheng, X. (2021). The Impact of Proactive Environmental
Strategy on Competitive and Sustainable Development of Organizations. Journal of
Competitiveness, 13(4), 5-24. https://doi.org/10.7441/joc.2021.04.01

Almazmomi, N., llmudeen, A., & Qaffas, A. A. (2022). The impact of business analytics
capability on data-driven culture and exploration: achieving a competitive advantage.
Benchmarking, 29(4), 1264-1283. https://doi.org/10.1108/B1J-01-2021-0021

Alon, O., & Hassid, S. (2022). Stakeholder engagement in the era of artificial intelligence: A
conceptual framework and research agenda. Journal of Business Ethics, 180(2), 393—
412.

Amundson, D., & Lindkvist, A. (2024). Stakeholder theory and corporate social responsibility:
A critical review. Business Ethics Quarterly, 34(1), 1-39.

Aydiner, A. S., Tatoglu, E., Bayraktar, E., Zaim, S., & Delen, D. (2019). Business analytics
and firm performance: The mediating role of business process performance. Journal of
Business Research, 96, 228—-237.

Banerjee, S. B. (2001). Managerial perceptions of corporate environmentalism: interpretations
from industry and strategic implications for organizations. Journal of Management
Studies, 38(4), 489-513. https://doi.org/https://doi.org/10.1111/1467-6486.00246

Banerjee, S. B. (2002). Corporate environmentalism: the construct and its measurement.
Journal of Business Research, 55(3), 177-191. https://doi.org/10.1016/S0148-
2963(00)00135-1

Barforoush, N., Etebarian, A., Naghsh, A., & Shahin, A. (2021). Green innovation a strategic
resource to attain competitive advantage. International Journal of Innovation Science,
13(5), 645-663. https://doi.org/10.1108/1J1S-10-2020-0180

Basu, S., & Ganguly, R. (2021). Business analytics capabilities and green innovation: A study
of Indian manufacturing firms. Journal of Cleaner Production, 312, 127687.

Behl, A. (2022). Antecedents to firm performance and competitiveness using the lens of big
data analytics: a cross-cultural study. Management Decision, 60(2), 368—-398.

Boiral, O., & Heras-Saizarbitoria, 1. (2019). Environmental proactivity and competitive
advantage: The role of green ambidexterity, stakeholder integration and environmental
innovation. Business Strategy and the Environment, 28(2), 262—276.

Chen, Y. (2011). Green organizational identity: sources and consequence. Management
Decision, 49(3), 384-404. https://doi.org/10.1108/00251741111120761

Chen, Y., Gao, L., & Zhang, Y. (2022). The Impact of Green Organizational Identity on Green
Competitive Advantage: The Role of Green Ambidexterity Innovation and
Organizational Flexibility. Mathematical Problems in Engineering, 2022(1), 1-18.
https://doi.org/10.1155/2022/4305900

92



93

Chen, Y. S., & Chang, C. H. (2011). Enhance environmental commitments and green
intangible assets toward green competitive ad-vantages: An analysis of structural
equation modeling (SEM). Quality & Quantity, 47(2013), 529-543.
https://doi.org/https://doi.org/10.1007/s11135-011-9535-9

Chen, Y. S., & Chang, C. H. (2013). Enhance environmental commitments and green
intangible assets toward green competitive advantages: An analysis of structural equation
modeling (SEM). Quality and Quantity, 47(1), 529-543. https://doi.org/10.1007/s11135-
011-9535-9

Cheng, R., Li, W., Lu, Z., Zhou, S., & Meng, C. (2020). Integrating the three-line
environmental governance and environmental sustainability evaluation of urban industry
in China. Journal of Cleaner Production, 264, 121554.
https://doi.org/10.1016/J.JCLEPRO.2020.121554

Damayanti, A., & Augustine, Y. (2019). The Effect of Management Accounting Systems and
Enterprise Risk Management to Organizational Performance with a Competitive
Advantage as an Intervening Variable. European Journal of Business and Management,
11(15), 42-53.

Darwish, S., Shah, S. M. M., & Ahmed, U. (2021). The role of green supply chain management
practices on environmental performance in the hydrocarbon industry of bahrain: Testing
the moderation of green innovation. Uncertain Supply Chain Management, 9(2), 265—
276. https://doi.org/10.5267/j.uscm.2021.3.006

Duan, Y., Cao, G., & Edwards, J. S. (2020). Understanding the impact of business analytics
on innovation. European Journal of Operational Research, 281(3), 673-686.

Dwi Astuti, P., & Datrini, L. K. (2021a). Green competitive advantage: Examining the role of
environmental consciousness and green intellectual capital. Management Science
Letters, 11, 1141-1152. https://doi.org/10.5267/j.msl.2020.11.0025

Dwi Astuti, P., & Datrini, L. K. (2021b). Green competitive advantage: Examining the role of
environmental consciousness and green intellectual capital. Management Science
Letters, 11, 1141-1152. https://doi.org/10.5267/j.msl.2020.11.0025

Fang, Y., Jiang, X., & Qian, J. (2019). How can business analytics create competitive
advantage in green innovation? Journal of Cleaner Production, 229, 413-425.

Farida, 1., & Setiawan, D. (2022). Business Strategies and Competitive Advantage: The Role
of Performance and Innovation. Journal of Open Innovation: Technology, Market, and
Complexity, 8(3). https://doi.org/10.3390/joitmc8030163

Fatoki, O. (2021a). Environmental orientation and green competitive advantage of hospitality
firms in south africa: Mediating effect of green innovation. Journal of Open Innovation:
Technology, Market, and Complexity, 7(4). https://doi.org/10.3390/joitmc7040223

Fatoki, O. (2021b). Environmental orientation and green competitive advantage of hospitality
firms in south africa: Mediating effect of green innovation. Journal of Open Innovation:
Technology, Market, and Complexity, 7(4). https://doi.org/10.3390/joitmc7040223

Feng, L., Zhao, W, Li, H., & Song, Y. (2018). The effect of environmental orientation on
green innovation: Do political ties matter? Sustainability (Switzerland), 10(12).
https://doi.org/10.3390/su10124674

Feng, Y., & Guo, Y. (2018). Research on business model innovation in the era of big data.
Paris: Atlantis Press, Ed.



94

Giantari, I. G. A. K., & Sukaatmadja, I. P. G. (2021). Effects of environmental orientation,
green marketing mix and social capital on the competitive advantage of real estate
developers in Bali. Property Management, 39(2), 193-209. https://doi.org/10.1108/PM-
01-2020-0005

Gunasekaran, A., Papadopoulos, T., Dubey, R., Wamba, S. F., Childe, S. J., Hazen, B., &
Akter, S. (2017). Big data and predictive analytics for supply chain and organizational
performance. Journal of Business Research, 70, 308-317.

Gupta, M., & Sharma, N. (2019). Environmental orientation, green innovation and green
competitive advantage: The role of environmental regulations. Business Strategy and the
Environment, 28(8), 1647-1658.

Hewitt, L. M. M., & van Rensburg, L. J. J. (2020). The role of business incubators in creating
sustainable small and medium enterprises. Southern African Journal of Entrepreneurship
and Small Business Management, 12(1). https://doi.org/10.4102/SAJESBM.V1211.295

Hossain, M. S., Hussain, K., Kannan, S., & Kunju Raman Nair, S. K. (2022). Determinants of
sustainable competitive advantage from resource-based view: implications for hotel
industry. Journal of Hospitality and Tourism Insights, 5(1), 79-98.
https://doi.org/10.1108/JHTI-08-2020-0152

Ismail, 1. J. (2022). The role of technological absorption capacity, enviropreneurial orientation,
and green marketing in enhancing business’ sustainability: evidence from fast-moving
consumer goods in Tanzania. Technological Sustainability.
https://doi.org/10.1108/techs-04-2022-0018

Joyce, A., & Paquin, R. L. (2016). The triple layered business model canvas: A tool to design
more sustainable business models. Journal of Cleaner Production, 135, 1474-1486.
https://doi.org/10.1016/J.JCLEPRO.2016.06.067

Kahupi, I., Eirikur Hull, C., Okorie, O., & Millette, S. (2021). Building competitive advantage
with sustainable products — A case study perspective of stakeholders. Journal of Cleaner
Production, 289, 125699. https://doi.org/10.1016/J.JCLEPRO.2020.125699

Klatt, T., Schlaefke, M., & Moeller, K. (2011). Integrating business analytics into strategic
planning for better performance. Journal of Business Strategy, 32(6), 30-39.
https://doi.org/10.1108/02756661111180113

Kohtala, C. (2015). Addressing sustainability in research on distributed production: an
integrated literature review. Journal of Cleaner Production, 106, 654-668.
https://doi.org/10.1016/J.JCLEPRO.2014.09.039

Kolk, A., & van Tulder, R. (2019). International business, corporate social responsibility and
sustainable development. International Business Review, 28(2), 218-224.

Kdnig, P. D. (2017). The Role of Competitive Advantage in Party Competition. Politics
Policy, 45, 51-82.

Kope¢, K. (2020). Reduced Value Added Tax (VAT) rate on books as a tool of indirect public
funding in  the cultural sector. Sustainability = (Switzerland), 12(14).
https://doi.org/10.3390/su12145590

Kumar, S., Sureka, R., Lim, W. M., Kumar Mangla, S., & Goyal, N. (2021). What do we know
about business strategy and environmental research? Insights from Business Strategy and
the Environment. Business Strategy and the Environment, 30(8), 3454-34609.
https://doi.org/10.1002/bse.2813

Kunapatarawong, R., & Martinez-Ros, E. (2016). Towards green growth: How does green
innovation  affect employment?  Research  Policy, 45(6), 1218-1232.
https://doi.org/10.1016/J.RESPOL.2016.03.013



95

Kunc, M., & O’Brien, F. A. (2019). The role of business analytics in supporting strategy
processes: Opportunities and limitations. The Journal of the Operational Research
Society, 70(6), 974-985.

Lu, J., Ren, L., Zhang, C., Rong, D., Ahmed, R. R., & Streimikis, J. (2020). Modified Carroll’s
pyramid of corporate social responsibility to enhance organizational performance of
SMEs industry. Journal of Cleaner Production, 271, 122456.
https://doi.org/10.1016/J.JCLEPRO.2020.122456

Manyika, J., Chui, M., B., Bughin, J., Dobbs, R., Roxburgh, C., & Byers, A. H. (2011). Big
Data: The Next Frontier for Innovation, Competition. McKinsey Global Institute.

Muisyo, P. K., Qin, S., & Ho, T. H. (2021). The role of green HRM in driving a firm’s green
competitive advantage: The mediating role of green organizational identity. SN Business
& Economics, Springer, 1(11), 1-19.

Nanath, K., & Pillai, R. R. (2017). The Influence of Green IS Practices on Competitive
Advantage: Mediation Role of Green Innovation Performance. Information Systems
Management, 34(1), 3-19.

Nguyen, D. X., Phan, P. T., & Huynh, T. M. (2021). Stakeholder management in sustainable
tourism development: A systematic review and research directions. Journal of
Hospitality and Tourism Management, 44.

O’Neill, M., & Brabazon, A. (2019). Business analytics capability, organisational value and
competitive  advantage. Journal of Business Analytics, 2(2), 160-173.
https://doi.org/10.1080/2573234X.2019.1649991

Peng, X. R., & Wei, J. (2015). Stakeholders’ environmental orientation and eco-innovation:
The moderating role of top managers’ environmental awareness. Studies in Science of
Science, 33(7), 1109-1120.

Pinet, F., Petraq Papajorgji, F., Miralles, A., de la Télédétection, M., Beniamino Murgante, F.,
De Runz, C., Sheeren, D., Guimares, A., Roussey, C., Christophe Claramunt, F., Rroco,
E., Andres, F., Donnay, J.-P., Fulton, J. P., Carlos Ferreira da Rocha, J., Xavier Sampaio
de Souza, K., Luiz Henrique Antunes Rodrigues, B., Schneider, M., Blaise Pascal, U., ...
Manouselis, N. (n.d.). An official publication of the Information Resources Management
Association. International Journal of Agricultural and Environmental Information
Systems. http://www.igi-global.com/authorseditors/titlesubmission/newproject.aspx

Porter, M. E. (1985). The Competitive Advantage: Creating and Sustaining Superior
Performance. Toronto, CN: The Free Press.

Pratono, A. H., Darmasetiawan, N. K., Yudiarso, A., & Jeong, B. G. (2019). Achieving
sustainable competitive advantage through green entrepreneurial orientation and market
orientation: The role of inter-organizational learning. Bottom Line, 32(1), 2-15.
https://doi.org/10.1108/BL-10-2018-0045

Prescott, M. E. (2014). Big data and competitive advantage at Nielsen. Management Decision,
52(3), 573-601.

Qiu, L., Jie, X., Wang, Y., & Zhao, M. (2020). Green product innovation, green dynamic
capability, and competitive advantage: Evidence from Chinese manufacturing
enterprises. Corporate Social Responsibility and Environmental Management, 27(1),
146-165. https://doi.org/10.1002/csr.1780

Quazi, H. A., & Khong, K. W. (2020). Environmental orientation and green innovation: The
mediating role of green human resource management practices. Journal of Cleaner
Production, 272, 122666.



96

Reynolds, P. (2013). Hotel companies and corporate environmentalism. Faro: Tour & Manag
Stud, Vol. 9.

Robinson, A., Levis, J., & Bennett, G. (2013). INFORMS to officially join analytics
movement. OR/MS Today, 30(1), 154-1609.

Sabihaini, & Prasetio Januar Eko. (2020). Competitive Strategy and Business Environment on
SMEs Performance in Yogyakarta, Indonesia. International Journal of Management
(13Mm), 11(8), 1370-1378.

Santiago Rivera, D., & Shanks, G. (2015). A dashboard to support management of business
analytics capabilities. Journal of Decision Systems, 24(1), 73-86.

Severo, E. A., & Guimardaes, J. C. F. D. (2015). Corporate environmentalism: An empirical
study in Brazil. International Journal of Business and Globalisation, 15(1), 81-95.
Shafique, M., Asghar, M., & Rahman, H. (2017). The Impact of Green Supply Chain
Management Practices on Performance: Moderating Role of Institutional Pressure with
Mediating Effect of Green Innovation. Business, Management and Education, 15(1), 91—

108. https://doi.org/10.3846/bme.2017.354

Sun, Y., & Sun, H. (2021). Green innovation strategy and ambidextrous green innovation: The
mediating effects of green supply chain integration. Sustainability (Switzerland), 13(9).
https://doi.org/10.3390/su13094876

Tseng, M. L., Wang, R., Chiu, A.S. F., Geng, Y., & Lin, Y. H. (2013). Improving performance
of green innovation practices under uncertainty. Journal of Cleaner Production, 40, 71—
82.

Wang, C. H. (2019a). How organizational green culture influences green performance and
competitive advantage: The mediating role of green innovation. Journal of
Manufacturing Technology Management, 30(4), 666-683.
https://doi.org/10.1108/JMTM-09-2018-0314

Wang, C. H. (2019b). How organizational green culture influences green performance and
competitive advantage: The mediating role of green innovation. Journal of
Manufacturing Technology Management, 30(4), 666-683.
https://doi.org/10.1108/JMTM-09-2018-0314

Wang, W., Zhang, D., Wang, H., Zhu, Q., & Morabbi Heravi, H. (2022). How do businesses
achieve sustainable success and gain acompetitive advantage in the green era?
Kybernetes, ahead-of-print(ahead-of-print). https://doi.org/10.1108/K-07-2021-0614

Widiyati, D., & Murwaningsari, E. (2021). Achieving Green Competitive Advantage Through
Organizational Green Culture, Business Analytics and Collaborative Competence: The
Mediating Effect of Eco-Innovation. International Journal of Social and Management
Studies (IJOSMAS) , 02(04), 98-113. https://www.ijosmas.org

Wijayanto, A., Suhadak, Dzulkirom, M., & Nuzula, N. F. (2019). The effect of competitive
advantage on financial performance and firm value: Evidence from Indonesian
manufacturing companies. . Russian Journal of Agricultural and Socio-Economic
Sciences, 85(1), 35-44.

Wozniak, M., Duda, J., Gasior, A., & Bernat, T. (2019). Relations of GDP growth and
development of SMEs in Poland. Procedia Computer Science, 159, 2470-2480.
https://doi.org/10.1016/j.procs.2019.09.422

Yasir, M., Majid, A., Yasir, M., & Qudratullah, H. (2020). Promoting environmental
performance in manufacturing industry of developing countries through environmental
orientation and green business strategies. Journal of Cleaner Production, 275, 123003.
https://doi.org/10.1016/j.jclepro.2020.123003



97

Zameer, H., Wang, Y., & Yasmeen, H. (2020). Reinforcing green competitive advantage
through green production, creativity and green brand image: Implications for cleaner
production in China. Journal of Cleaner Production, 247,
https://doi.org/10.1016/j.jclepro.2019.119119

Zameer, H., Wang, Y., Yasmeen, H., & Mubarak, S. (2022). Green innovation as a mediator
in the impact of business analytics and environmental orientation on green competitive
advantage. Management Decision, 60(2), 488-507.

Zehir, C., & Ozgul, B. (2020). Environmental orientation and firm performance. International
Journal of Research in Business and Social Science (2147- 4478), 9(5), 13-25.
https://doi.org/10.20525/ijrbs.v9i5.883

Zhang, A., & Zhang, W. (2022). Network orientation, organisational improvisation and
innovation: An empirical examination. Systems Research and Behavioral Science, 39(3),
668-678.



