
 

 208 

DAFTAR PUSTAKA 

Candra, Elena Puspita; Suhud, Usep; and Febrilia, Ika. 2020. Investigating Tourist’s 

Intention To Revisit A Batik-Based Tourism Destination: How Does The 

Role Of Destination Image. Jelajah: Journal Tourism and Hospitality. 

Volume 2, No. 1, 1-11. 

Chang, Lan-Lan; Backman, Kenneth F; and Huang, Yu Chih. 2014. Creative 

Tourism: A Preliminary Examination Of Creative Tourists’ Motivation, 

Experience, Perceived Value And Revisit Intention. International Journal 

of Culture, Tourism and Hospitality Research. Volume 8, No. 4, 401-419. 

Cruz, Francisco González Santa; Moral-Cuadra, Salvador; Tito, Juan Choque; dan 

López-Guzmán, Tomás. 2020. Gastronomic Motivations and Perceived 

Value of Foreign Tourists in the City of Oruro (Bolivia): An Analysis 

Based on Structural Equations. International Journal of Environmental 

Research and Public Health. Volume 17, 1-12 

Dagustani, Dani; Kartini, Dwi; Oesman, Yevis Marty; and Kaltum, Umi. 2018. 

Destination Image Of Tourist: Effect Of Travel Motivation And 

Memorable Tourism Experience. Etikonomi: Jurnal Ekonomi.  

Volume 17 (2), 307 – 318. 

Frochot, Isabelle; dan Batat, Wided. 2013. Marketing and Designing the Tourist 

Experience. Oxford: Goodfellow Publishers. 

Ghozali, Imam. 2017. Model Persamaan Struktural: Konsep dan Aplikasi Dengan 

Program AMOS 24. Semarang: Badan Penerbit Universitas Diponegoro. 

Ghozali, Imam. 2018. Aplikasi Analisis Multivariate Dengan Program IBM SPSS 

25. Semarang: Badan Penerbit Universitas Diponegoro. 

Hamzah, Lies Maria; Awaluddin, Imam; dan Maimunah, Emi. 2016. Pengantar 

Statistika Ekonomi. Bandar Lampung: Anugrah Utama Raharja (AURA). 

Hartono, Jogiyanto. 2017. Metodologi Penelitian Bisnis, Edisi 6. Yogyakarta: 

BPFE. 

Hawkins, Del I; dan Mothersbaugh, David L. 2010. Consumer Behavior: Building 

Marketing Strategy, eleventh edition. New York: McGraw-Hill/Irwin. 



209 

 

 

Hoyer, Wayne D; dan Maclnnis, Deborah J. 2008. Consumer Behavior: Fifth 

Edition. Mason: South-Western. 

Huang, Shuyue; Shen, Ye; dan Choi, Chris. 2015. The Effects of Motivation, 

Satisfaction and Perceived Value on Tourist Recommendation. Tourism 

Travel and Research Association: Advancing Tourism Research Globally. 

Paper 5, 1-10 

Huang, Ya-fen; Zhang, Yang; and Quan, Hua. 2019. The Relationship  

Among Food Perceived Value, Memorable Tourism Experiences  

And Behaviour Intention: The Case Of The Macao Food Festival. 

International Journal of Tourism Sciences. Volume 19, Issue 4, 258-268. 

Husein, Umar. 2011. Metode Penelitian Untuk Skripsi dan Tesis Bisnis, Edisi 11. 

Jakarta: PT Raja Grafindo Persada. 

Isdarmanto. 2017. Dasar-Dasar Kepariwisataan dan Pengelolaan Destinasi 

Pariwisata. Yogyakarta: Gerbang Media. 

Jauhari, Vinnie. 2017. Hospitality Marketing and Consumer Behavior: Creating 

Memorable Experience. Oakville: Apple Academic Press. 

Kotler, Philip; dan Keller, Kevin Lane. 2016. Marketing Management: 15th edition. 

Harlow: Pearson. 

Kozak, Metin; dan Kozak, Nazmi. 2018. Tourist Behavior: An Experiential 

Perspective. Izmir: Springer. 

Kumar, Narendra; Sousa, Bruno Barbosa; dan Sharma, Swati. 2023. Tourist 

Behavior: Past, Present, and Future. Palm Bay: Apple Academic Press. 

Lee, Hoon; Hwang, Heejeong; and Shim, Changsup. 2017. Experiential festival 

attributes, perceived value, satisfaction, and behavioral intention for 

Korean festivalgoers. Tourism and Hospitality Research. Volume 0 (0),  

1–14 

Lindgreen, Adam; Vanhamme, Joelle; dan Beverland, Michael B. 2009. 

Memorable Customer Experience: A Research Anthology. Surrey: Gower. 

Machin, David; Campbell, Michael J; Tan, Say Beng; dan Tan, Sze Huey. 2009. 

Sample Size Tables for Clinical Studies: Third Edition. Chichester: Wiley-

Blackwell 



210 

 

 

Nowacki, Marek. 2013. The Determinants of Satisfaction of Tourist Attraction’s 

Visitors. Poznan: Active. 

Pratminingsih, Sri Astuti; Rudatin, Christina Lipuringtyas; and Rimenta, Tetty. 

2014. Roles Of Motivation And Destination Image In Predicting Tourist 

Revisit Intention: A Case Of Bandung-Indonesia. International Journal of 

Innovation, Management and Technology. Volume 5, No. 1, 19-24.  

Prayogo, Rangga Restu; Darwati; and Ain, Ananda Mellyssa Quratul. 2016.  

The Mediating Role Of Perceived Value On The Relationship Between 

Service Quality, Destination Image, And Revisit Intention: Evidence From 

Umbul Ponggok, Klaten Indonesia. Advances in Social Science, Education 

and Humanities Research (ASSEHR). Volume 81, 418-426.  

Prebensen, Nina K.; Woo, Eunju; Chen, Joseph S.; and Uysal, Muzaffer. 2012. 

Motivation and Involvement as Antecedents of the Perceived Value of the 

Destination Experience. Journal of Travel Research. Volume 52 (2), 253-

264 

Scott, Noel; Gao, Jun; dan Ma, Jianyu. 2017. Visitor Experience Design. 

Oxfordshire: CABI. 

Seetanah, Boopen; and Nunkoo, Robin. 2020. Destination Satisfaction And Revisit 

Intention Of Tourists: Does The Quality Of Airport Services Matter. 

Journal of Hospitality & Tourism Research. Volume 44, No. 1, 134 –148. 

Setyaningsih, Ratih Nur; and Farida, Naili. 2020. The Effect Of Destination Image, 

Memorable Tourism Experience With Second Order Construct Towards 

Revisit Intention: Study In Karimunjawa National Park. Proceedings of 

the 2nd International Conference on Inclusive Business in the Changing 

World (ICIB 2019). 538-543. 

Simpson, Greg D.; Sumanapala, Daminda P.; Galahitiyawe, Nilakshi W. K.; 

Newsome, David; and Perera, Priyan. 2020. Exploring Motivation, 

Satisfaction, And Revisit Intention Of Ecolodge Visitors. Tourism and 

Hospitality Management. Volume 26, No. 2, 359-379.  

Sotiriadis, Marios; dan Gursoy, Dogan. 2016. The Handbook of Managing and 

Marketing Tourism Experiences. Bingley: Emerald Group Publishing. 



211 

 

 

Sugiyono. 2019. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Suryaningsih, Ika Barokah; Sularso, Raden Andi; dan Handriana, Tanti. 2020. 

Manajemen Pemasaran Pariwisata dan Indikator Pengukuran. 

Yogyakarta: Samudra Biru 

Suwena, I Ketut; dan Widyatmaja, I Gusti Ngurah. 2017. Pengetahuan Dasar Ilmu 

Pariwisata. Denpasar: Pustaka Larasan. 

Tjiptono, Fandy. 2014. Pemasaran Jasa. Yogyakarta: Andi.  

Trinanda, Okki; Sari, Astri Yuza; Cerya, Efni; dan Riski, Tri Rachmat. 2021. 

Predicting place attachment through selfie tourism, memorable tourism 

experience and hedonic well-being. International Journal of Tourism 

Cities. Volume 8, No. 2, 412-423 

Uslu, Abdullah; and Karabulut, Ali Naci. 2018. Touristic Destination’s Perceived 

Risk And Perceived Value As Indicators Of E-Wom And Revisit Intention. 

International Journal of Contemporary Economics and Administrative 

Sciences. Volume 8, Issue 2, 37-63.  

Utama, I Gusti Bagus Rai. 2017. Pemasaran Pariwisata. Yogyakarta: Andi. 

Zeithaml, Valarie A; Bitner, Mary Jo; dan Gremler, Dwayne D. 2018. Services 

Marketing: Integrating Customer Focus Across the Firm, 7th Edition.  

New York: McGraw-Hill Education. 

Zhang, Hongmei; Wu, Yan; and Buhalis, Dimitrios. 2017. A Model Of Perceived 

Image, Memorable Tourism Experiences And Revisit Intention. Journal 

of Destination Marketing & Management. Volume 8, 326-336.  

https://kemlu.go.id/ 

https://gunungmerbabu.com/ 

https://unsplash.com/  

https://beritajateng.tv/  

http://www.tenda-inspirasi.com/ 

https://kemlu.go.id/
https://gunungmerbabu.com/sejarah-dan-eksotisme-jalur-pendakian-gunung-merbabu/

