
 
 

 
 

97 

DAFTAR PUSTAKA 
 

 
Dečman, M. (2015). Modeling the acceptance of e-learning in mandatory 

environments of higher education: The influence of previous education and 

gender. Computers in Human Behavior, 49, 272–281. 

https://doi.org/10.1016/j.chb.2015.03.022 

Fadzil, F. (2017). A Study on Factors Affecting the Behavioral Intention to Use 

Mobile Apps in Malaysia. SSRN Electronic Journal. 

https://doi.org/10.2139/ssrn.3090753 

Farah, M. F., Hasni, M. J. S., & Abbas, A. K. (2018). Mobile-banking adoption: 

empirical evidence from the banking sector in Pakistan. International Journal 

of Bank Marketing, 36(7), 1386–1413. https://doi.org/10.1108/IJBM-10-

2017-0215 

Haris, C. A., WA, B. S., & Nasiri, A. (2019). Penerapan Model Utaut2 Untuk 

Mengevaluasi Aplikasi RuangGuru. JURNAL TEKNOLOGI INFORMASI, 

3(2), 192. https://doi.org/10.36294/jurti.v3i2.1085 

Jogiyanto. (2007). Sistem Informasi Keperilakuan. Andi Offset. 

Kim, S. S., Malhotra, N. K., & Narasimhan, S. (2005). Research Note—Two 

Competing Perspectives on Automatic Use: A Theoretical and Empirical 

Comparison. Information Systems Research, 16(4), 418–432. 

https://doi.org/10.1287/isre.1050.0070 

Limayem, Hirt, & Cheung. (2007). How Habit Limits the Predictive Power of 

Intention: The Case of Information Systems Continuance. MIS Quarterly, 

31(4), 705. https://doi.org/10.2307/25148817 

Moore, G. C., & Benbasat, I. (1991). Development of an Instrument to Measure the 

Perceptions of Adopting an Information Technology Innovation. Information 

Systems Research, 2(3), 192–222. https://doi.org/10.1287/isre.2.3.192 

Nugroho Jatmiko Jati, & Herry Laksito. (2012). Analisis Faktor-Faktor Yang 

Mempengaruhi Minat Pemanfaatan Dan Penggunaan Sistem E-Ticket (Studi 

Empiris Pada Biro Perjalanan Di Kota Semarang). DIPONEGORO JOURNAL 

OF ACCOUNTING, 1(2), 1–15. 



 
 

 
 

98 

Owusu Kwateng, K., Osei Atiemo, K. A., & Appiah, C. (2019). Acceptance and 

use of mobile banking: an application of UTAUT2. Journal of Enterprise 

Information Management, 32(1), 118–151. https://doi.org/10.1108/JEIM-03-

2018-0055 

PUTRANTO, A. M., & PRAMUDIANA, Y. (2015). Pengaruh Faktor-Faktor 

dalam Modifikasi Unified Theory of Acceptance and Use of Technology 2 

terhadap Perilaku Konsumen dalam Mengadopsi Layanan Wifi PT. XYZ area 

Jakart. E-Proceeding of Management, 2(2), 1085–1094. 

Rahmiati, R., Susanto, P., Hasan, A., & Pujani, V. (2022). Understanding Use 

Behavior in Mobile Banking: An Extended of UTAUT Perspective. AFEBI 

Management and Business Review, 7(1), 39. 

https://doi.org/10.47312/ambr.v7i01.555 

Venkatesh, Morris, Davis, & Davis. (2003). User Acceptance of Information 

Technology: Toward a Unified View. MIS Quarterly, 27(3), 425. 

https://doi.org/10.2307/30036540 

Venkatesh, Thong, & Xu. (2012). Consumer Acceptance and Use of Information 

Technology: Extending the Unified Theory of Acceptance and Use of 

Technology. MIS Quarterly, 36(1), 157. https://doi.org/10.2307/41410412 

Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of the Technology 

Acceptance Model: Four Longitudinal Field Studies. Management Science, 

46(2), 186–204. https://doi.org/10.1287/mnsc.46.2.186.11926 

Wulandari, N. P. A., & Yadnyana, I. K. (2016). Model Unified Theory of 

Acceptance and Use of Technology untuk Menjelaskan Faktor-Faktor yang 

Mempengaruhi Niat perilaku E-Filing di Kota Denpasar. E-Jurnal Akuntansi, 

14(2), 1270–1297. 

Yoga, I. M. S., & Triami, N. P. S. (2021). The Online Shopping Behavior of 

Indonesian Generation X. Journal of Economics, Business, & Accountancy 

Ventura, 23(3), 441–451. https://doi.org/10.14414/jebav.v23i3.2455 

 


