DAFTAR PUSTAKA

Agustini, M., Baloran, A., Bagano, A., Tan, A., & Athanasius, S. (2021). Green
Marketing Practices and Issues A Comparative Study of Selected Firms in |
ndonesia and Philippi 7411 Words Crossref Posted Content database Green
Marketing Practices and Issues : A Comparative Study of Selected Firms in
Indonesia and Philippines. Journal of Asia-Pacific Business, 00(00), 1-18.
https://doi.org/10.1080/10599231.2021.1943807

Alamsyah, D. P., Othman, N. A., Bakri, M. H., Udjaja, Y., & Aryanto, R. (2021).
Green awareness through environmental knowledge and perceived quality.
Management Science Letters, 11, 271-280.
https://doi.org/10.5267/j.msl.2020.8.006

Amstrong, Gary & Philip, K. (2014). Principle Of Marketing (15th ed.). Harlow :
Pearson Education.

Arezoo Davari, & David Strutton. (2014). Marketing mix strategies for closing the
gap between green consumers’ pro-environmental beliefs and behaviors.
Journal of Strategic Marketing , 22(7), 563-586.

Arikunto, & Suharsimi. (2010). Prosedur Penelitian Suatu Pendekatan Praktik.
Rineka Cipta. http://opac.stai-sar.ac.id//index.php?p=show_detail&id=161

Ashoush, N. (2022). The impact of green marketing strategies on consumers’
purchasing intention. In The Business and Management Review (Vol. 13).

Bailey, A. A., Mishra, A. S., & Tiamiyu, M. F. (2018). Application of GREEN
scale to understanding US consumer response to green marketing
communications. Business Strategy and Development, 863-875.
https://doi.org/10.1002/mar.21140

Cegarra-navarro, J. G., & Martinez, A. M. (2016). Managing Environmental
Knowledge through Learning Processes in Spanish Hospitality Companies.
November 2010. https://doi.org/10.1017/S1138741600002481

Engel, J. f., Blackwell, R. ., & Miniard, P. . (1995). Consumer Behaviour (J. f.
Engel, R. . Blackwell, & P. . Miniard (eds.); 8th ed.). Dryden Press.

Gan, C., Wee, H. Y., Ozanne, L., & Kao, T. H. (2008). Consumers’ purchasing
behavior towards green products in New Zealand. Innovative Marketing,
4(1), 93-102.

Gelderman, C. J., Schijns, J., Lambrechts, W., & Vijgen, S. (2021). Green

marketing as an environmental practice: The impact on green satisfaction and
green loyalty in a business-to-business context. Business Strategy and the

85



Environment, 30(4), 2061-2076. https://doi.org/10.1002/bse.2732

Ghozali, 1. (2016). Aplikasi analisis multivariete dengan program IBM SPSS 23.
(8th ed.). Univ.Diponegoro Press.

Gustavo, J. U., Trento, L. R., de Souza, M., Pereira, G. M., Lopes de Sousa
Jabbour, A. B., Ndubisi, N. O., Chiappetta Jabbour, C. J., Borchardt, M., &
Zvirtes, L. (2021). Green marketing in supermarkets: Conventional and
digitized marketing alternatives to reduce waste. Journal of Cleaner
Production, 296, 126531. https://doi.org/10.1016/j.jclepro.2021.126531

Guyader, H., Ottosson, M., & Witell, L. (2017). You can’t buy what you can’t
see: Retailer practices to increase the green premium. Journal of Retailing
and Consumer Services, 34, 319-325.
https://doi.org/10.1016/j.jretconser.2016.07.008

Haery, D. F. A., Dehaghi, D. M. R., & Yazdani, A. (2013). Effect of Green
Marketing on Consumer Purchase Intentions With Regard to the Company’s
Image as a Mediator in the Retail Setting Case study: The Customers of
Naghshe-e Jahan Sugar Company. International Journal of Academic
Research in Business and Social Sciences, 3(11), 442-452.
https://doi.org/10.6007/ijarbss/v3-i11/356

Jeevandas, M., Nair, Ld, & Vivek. (2019). Dampak pemasaran ramah lingkungan
terhadap niat membeli konsumen dan pembangunan berkelanjutan. Jurnal
Internasional Teknologi Inovatif Dan Rekayasa Eksplorasi, 8(6), 165-169.

Kartawinata, B. R., Maharani, D., Pradana, M., & Amani, H. M. (2020). The role
of customer attitude in mediating the effect of green marketing mix on green
product purchase intention in love beauty and planet products in indonesia.
Proceedings of the International Conference on Industrial Engineering and
Operations Management, August, 3023-3033.

Kotler, P., Imperative, T. E., Companies, W., & Doing, A. (2011). Reinventing
Marketing to Manage the Environmental Imperative. 75(July), 132-135.

Kotler, P., & Keller, K. L. (2016). Marketing Management.

Kumar, A., Mangla, S. K., Kumar, P., & Karamperidis, S. (2020). Challenges in
perishable food supply chains for sustainability management: A developing
economy perspective. Business Strategy and the Environment, 29(5), 1809-
1831. https://doi.org/10.1002/bse.2470

Machali, 1. (2015). STATISTIK ITU MUDAH : MENGGUNAKAN SPSS SEBAGAI
ALAT BANTU STATISTIK (1st ed.).

Mahmoud, T. O. (2018). Impact of green marketing mix on purchase intention.
International Journal of ADVANCED AND APPLIED SCIENCES, 5(2),

86



127-135. https://doi.org/10.21833/ijaas.2018.02.020

Majeed, M. U., Aslam, S., Murtaza, S. A., Attila, S., & Molnar, E. (2022). Green
Marketing Approaches and Their Impact on Green Purchase Intentions:
Mediating Role of Green Brand Image and Consumer Beliefs towards the
Environment. Sustainability (Switzerland), 14(18).
https://doi.org/10.3390/su141811703

Matanda, M. J., Ndubisi, N. oly, & Jie, F. (2016). Effects of Relational
Capabilities and Power Asymmetry on Innovativeness and Flexibility of
Sub-Sahara Africa Small Exporting Firms. Journal of Small Bussiness
Management, 54(1), 118-138. https://doi.org/10.1111/jsbm.12134

Mehraj, D., & Qureshi, I. H. (2020). Determinants of green marketing mix in
developing economies : Conceptualisation and scale validation approach
Determinants of green marketing mix in developing economies :
Conceptualisation and scale validation approach. October.
https://doi.org/10.1002/bsd2.114

Michel Laroche, Jasmin Bergeron, G. B. (2001). Tergatin Consumers who are
willing to pay more for environmentally friendlu product. Journal of
Consumer Marketing, 8(6), 503-502.

Michel Laroche, Jasmin Bergeron, G. B. (2013). Targeting consumers who are
willing to pay more for environmentally friendly products. Journal of
Consumer Marketing, 18, 503-520.

Mintu, A. T., & Lozada, H. R. (2015). Green Marketing Education: A Call for
Action. Marketing Education, 3(3), 17-23.
https://search.ebscohost.com/login.aspx?direct=true&db=afh&AN=6483881
&site=ehost-live

Misra, R., & Singh, D. (2020). An analysis of factors affecting growth of organic

food : Perception of consumers in Delhi-NCR ( India ) Article information :
September 2016. https://doi.org/10.1108/BFJ-02-2016-0080

Mohammad M. (2022). Green marketing mix and intention to purchase green
cosmetic product : Mediating effect of self - efficacy.

Mothersbaugh, D. ., & Hawkins, D. i. (2016). Consumer Behaviour : Building
marketing strategy. McGraw-Hill.

Muthukumar, P., Singh Patel, K., Sachan, P., & Singhal, N. (2012).
Computational study on metal hydride based three-stage hydrogen
compressor. International Journal of Hydrogen Energy, 37(4), 3797-3806.
https://doi.org/10.1016/j.ijhydene.2011.05.104

Ottman, jacquelyn a. (2017). The New Rules of Green Marketing : Strategies,

87



tools, and Inspiration for sustainable branding. berret-koehler.

Ottoman, J. . (2011). The New Rules of Green Marketing: Strategies, Tools, and
Inspiration for Sustainable Branding. . Berrett-Koehler .

Patil, B. (2018). Impact of Marketing Mix on Consumer Attitude and Purchase
intention towards “Green’’ Products. 45778, 1-11.

Peattie, K., & Peattie, S. (2009). Social marketing: A pathway to consumption
reduction? Journal of Business Research, 62(2), 260—268.
https://doi.org/10.1016/j.jbusres.2008.01.033

Polonsky, M. J. (1994). “Green Marketing Regulations in the USA and Australia:
The Australian Checklist. Marketing Greener Management International, 5,
44-53.

Ristiyono, D. A. (2023). Carut Marut Pengelolaan Sampah Yogyakarta.
DetikNews.

Salom, C., Freitas, M., Galv, R., Aguiar, E. C., & Wanderley, L. O. (2021).
Consumer antecedents towards green product purchase intentions. Journal of
Cleaner Production, 313(August 2020).
https://doi.org/10.1016/j.jclepro.2021.127964

Sarwono, J. (2018). Metode Penelitian Kuantitatif dan Kualitatif (J. Sarwono
(ed.); 2nd ed.). Rineka Cipta.

Sekaran, U., & Bougie, R. (2016). Research Methode for Business (seventh ed).
Wiley.

Smitha P Alex, & Anita Mathew. (2018). Role of Green Marketing Awareness on
Purchase Intention of Eco-Friendly Product. IPE Journal Of Management ,
8(1), 81-96.

Sohail, M. S. (2017). Green marketing strategies: how do they influence
consumer-based brand equity? J. for Global Business Advancement, 10(3),
229. https://doi.org/10.1504/jgba.2017.10005507

Stevany Febriani. (2016). PENGARUH GREEN MARKETING MIX TERHADAP
GREEN PRODUCT PURCHASE INTENTION PADA PRODUK INNISFREE
DI JAKARTA DENGAN CONSUMER'S ATTITUDE SEBAGAI VARIABEL
MEDIASI. 1-23.

Strutton, D. (2014). Marketing mix strategies for closing the gap between green
consumers’ pro-environmental beliefs and behaviors. Journal of Strategic
Marketing, 22(7), 563-586. https://doi.org/10.1080/0965254X.2014.914059

Sugiyono. (2019a). Metode Penelitian Kuantitatif Kualitatif dan R&D. Alfabeta.

88



Sugiyono. (2019b). Metode Penelitian Pendidikan Pendekatan Kuantitatif,
kualitatif, dan R&D (Sugiyono (ed.)). Alfabeta.

Tan, Z., Sadiq, B., Bashir, T., Mahmood, H., & Rasool, Y. (2022). Investigating
the Impact of Green Marketing Components on Purchase Intention: The
Mediating Role of Brand Image and Brand Trust. Sustainability
(Switzerland), 14(10). https://doi.org/10.3390/su14105939

Tsai, P., Lin, G., Zheng, Y., Chen, Y., Chen, P., & Su, Z. (2020). Journal of
Retailing and Consumer Services Exploring the effect of Starbucks * green
marketing on consumers ’ purchase decisions from consumers * perspective.
Journal of Retailing and Consumer Services, 56(March), 102162.
https://doi.org/10.1016/j.jretconser.2020.102162

Uma Sekaran, & Bougie, R. (2016). Metode Penelitian Untuk Bisnis : Pendekatan
Pengembangan-Keahlian (Uma Sekaran & R. Bougie (eds.); 6th ed.).
salemba empat.

Wang, Y.-H., Chen, S.-T., & Chen, N.-N. (2016). An Empirical Study of the
Effect of Green Marketing on Purchase Intention-Evidence from Green
Restaurant. In Advances in Management & Applied Economics (Vol. 6, Issue
4). online) Scienpress Ltd. http://www.dinegreen.com/

Yoo, B., Donthu, N., & Lee, S. (2000). An Examination of Selected Marketing
Mix Elements and Brand Equity. Journal of the Academy of Marketing
Science, February 2014. https://doi.org/10.1177/0092070300282002

Yovita. (n.d.). Ciri dan Dampak Limbah Anorganik.
https://www.ruparupa.com/blog/limbah-anorganik/

89



