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MFN          : Most Favoured Nation 

WTO         : World Trade Organization  

GDP          : Gross Domestic Product 

B2B          : Business-to- business 

B2C          : Business-to-consumer 

GATT       : General Agreement on Tariffs and Trade 

DDA         : Doha Development Agenda 

SIDS         : the Small Island Developing States 

NAMA-11 : Non-Agricultural Market Access-11 

S & D         : Special & Diffirential Treatment 

GSP            : Generalized System of Preferences 

JSI               : Joint Statement Initiative 

OECD          : Organization or Economic Cooperation and Development 

IDEA            : Inclusion Digital Economy Accelerator 

 

 

 

      




