
142 
 

 
 

Daftar Pustaka 

Buku dan Jurnal 

Agesti, N., Ridwan, M. S., & Budiarti, E. (2021). The Effect of Viral Marketing , 

Online Customer Review, Price Perception, Trust on Purchase Decisions 

with Lifestyle as Intervening Variables in the Marketplace Shopee in Suraba 

ya City. International Journal of Multicultural and Multireligious 

Understanding, 8(3), 496-507. 

Andriyanti, E., & Farida, S. N. (2022, March). Pengaruh Viral Marketing  Shopee 

Affiliate, Kualitas Produk, Dan Harga Terhadap Minat Beli Konsumen 

Shopee Indonesia (Studi Pada Generasi Z Pengguna Tiktok Di Sidoarjo). 

In Forbiswira Forum Bisnis Dan Kewirausahaan-SINTA 4 (Vol. 11, No. 2, 

pp. 228-241). 

Andora, M., Yusuf, A. (2021). Pengaruh Viral Marketing Terhadap Keputusan 

Pembelian melalui Kepercayaan Pelanggan pada Platfrom Shopee.  

Apriadi, D., & Saputra, A. Y. (2017). E-Commerce berbasis marketplace dalam 

upaya mempersingkat distribusi penjualan hasil pertanian. Jurnal RESTI 

(Rekayasa Sistem dan Teknologi Informasi), 1(2), 131-136.  

Arief, M., Mustikowati, R. I., & Chrismardani, Y. (2023). Why customers buy an 

online product? The effects of advertising attractiveness, influencer 

marketing and online customer reviews. LBS Journal of Management & 

Research, 21(1), 81–99. https://doi.org/10.1108/lbsjmr-09-2022-0052 

Ardianti, A. N., & Widiartanto, W. (2019). Pengaruh Online Customer Review dan 

online customer rating terhadap keputusan pembelian melalui marketplace 

Shopee.(Studi pada mahasiswa aktif FISIP Undip). Jurnal Ilmu Administrasi 

Bisnis, 8(2), 55-66. 

Cahyono, Y. T., & Wibawani, I. D. (2022). Pengaruh Harga, Online Customer 

Review, dan Online Customer Rating terhadap Keputusan Pembelian pada 

Marketplace Shopee. In Prosiding Seminar Nasional Hukum, Bisnis, Sains 

dan Teknologi (Vol. 2, No. 1, pp. 867-867). 

Chaffey, D. Smith, PR. (2017). Digital Marketing Excellence. 15 Edition. New 

York:Butterworth Heinemann 

Chandani A, Divekar. R, Nayak J.K, Chopra K. (2022). Pandemic New Normal and 

Implications on Business. Singapore:Springer Proceedings in Business and 

Economic. 

Cheung, C. M.K and Lee, M.K.L. (2012). What drives consumers to spread 

electronic word of 

mouth in online consumer opinion platform. Decision Support System, 53 : 

218-225. 

https://doi.org/10.1108/lbsjmr-09-2022-0052


143 
 

 
 

 

Nisa, S.T., & Dwijayanti, R (2022). Pengaruh Online Customer Review Dan Online 

Customer Rating Terhadap Minat Beli Produk Fashion Di Marketplace 

Shopee. Jurnal Ekonomi, Manajemen Pariwisata dan Perhotelan, 1(2), 148-

156. 

 Engel, B. Miniard (2000): Consumer Behaviour, Forth Worth. 

Ernawati, R. (2021). Analisis Pengaruh Promosi, Harga, dan Citra Merek terhadap 

Keputusan Pembelian pada Situs E-commerce Zalora di Jakarta. Business 

Management Analysis Journal (BMAJ), 4(2), 80–98. 

https://doi.org/10.24176/bmaj.v4i2.6663 

Faradita, P. A., & Widjajanti, K. (2023). Pengaruh Online Customer Review, Harga 

Dan Kualitas Produk Terhadap Keputusan Pembelian Tokopedia. Solusi, 

21(2), 543-554. 

Filieri, R., 2014. What makes online reviews helpful? A diagnosticity-adoption 

framework to explain informational and normative influences in e-WOM. 

Journal of Business Research, 68(6), pp.1261– 1270.  

Ghozali, I. (2018) Aplikasi Analisis Multivariate dengan Program SPSS 25. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Gladwell, Malcolm. (2000). The Tipping Point, How Little Things Can Make a Big 

Difference. First Edition. United States. 

Fard, M. H, & Marvi, R. (2020). Viral Marketing  and purchase intentions of mobile 

applications users. International Journal of Emerging Markets, 15(2), 287–

301.  

Hidayat, T. (2020). Analisis pengaruh produk, harga, promosi dan lokasi terhadap 

keputusan pembelian. Jurnal Ilmu Manajemen, 17(2), 109-119. 

 Hidayati, N. L. (2018). Pengaruh Viral Marketing , online consumer riviews dan 

harga terhadap keputusan pembelian shopee di Surabaya. Jurnal 

Pendidikan Tata Niaga (JPTN), 6(2). 

 Iskandar, D. A. & Wulandari, R. D. (2018). Pengaruh citra merek dan kualitas 

produk terhadap keputusan pembelian pada produk kosmetik. 

 Kaplan, A.M., & Haenlein, M. (2011). Two Hearts in Three-Quarter Time: How to 

Waltz the Social Media/Viral Marketing  Dance. Bussiness Horizon, Vol.54, 

No.3, Hal.253-263 

 Kelvinia, K., Putra, M. U. M., & Efendi, N. (2021). Pengaruh Lokasi, Harga dan 

Kualitas Pelayanan Terhadap Keputusan Pembelian. Jurnal Wira Ekonomi 

Mikroskil, 11(2), 85-98. 

 Kotler, P., & Armstrong, G. (2018). Priciples of Marketing. 17th Edition.Pearson 

Education.Inc. 

https://doi.org/10.24176/bmaj.v4i2.6663


144 
 

 
 

Kotler,P dan Armstrong, G. (2008). Prinsip-prinsip  pemasaran.  edisi  12.  jilid 1 

dan 2. terjemahan Bob Sabran. Jakarta: Erlangga. 

Kotler, P., & Keller, K.L. (2009). Manajemen  pemasaran.  edisi  13.  jilid 1 dan 2. 

terjemahan Bob Sabran. Jakarta: Erlangga. 

Kotler, P., & Keller, K.L. (2009). Marketing Management. 13th Edition. Pearson 

Education Inc. 

Kotler, P., & Keller, K.L.(2016). Marketing Management. 15th Edition. Pearson 

Education Inc. 

Lackermair, G., Kailer, D. & Kanmaz, K., 2013. Importance of Online Product 

Reviews from a Consumer ’ s Perspective. , 1(1), pp.1–5. 

Latief, F., & Ayustira, N. (2020). Pengaruh Online Costumer Review Dan Customer 

Rating Terhadap Keputusan Pembelian Produk Kosmetik Di Sociolla. Jurnal 

Mirai Management, 5(3), 139-154. 

Lee EJ, Shin SY. 2014. When do consumers buy online product reviews? Effects of 

review quality, product type, and reviewer’s photo. Comput Human Behav. 

31(1):356–366.  

Lemeshow. (1991) Besar Sampel dalam Penelitian Kesehatan. Yogyakarta:UGM 

Najwah, J., & Chasanah, A. N. (2023). Pengaruh Viral Marketing , Online 

Consumer Reviews, Harga, dan Brand Ambassador Terhadap Keputusan 

Pembelian Secara Online Di Tokopedia. BISECER (Business Economic 

Entrepreneurship), 5(2), 1-13. 

Nurhayati, L., & Nurlinda, R. A. (2022). Pengaruh Celebrity Endorser Dan 

Customer Online Review Pada Minat Beli Melalui Customer Trust Di 

Tokopedia. Jurnal Multidisiplin Madani, 2(10), 3697-3705. 

Oktavian, E., & Aisjah, S. (2023). Pengaruh Potongan Harga, Kualitas Produk Dan 

Ulasan Produk Terhadap Keputusan Pembelian Produk Kroku Di 

Marketplace. Jurnal Manajemen Pemasaran dan Perilaku Konsumen, 2(3). 

Ozuem, W. Bowen, G. (2016). Competitive Social Media Marketing Strategies. 

Unites States: Business Science Reference. 

Putra, D. P., Suprihartini, L., & Kurniawan, R. (2021). Celebrity endorser, online 

customer review, online customer rating terhadap keputusan pembelian 

dengan kepercayaan sebagai variabel intervening pada marketplace 

Tokopedia. Bahtera Inovasi, 5(1), 57-65. 

Putri, L., & Wandebori, H. (2016, September). Factors influencing cosmetics 

purchase intention in indonesia based on online review. In International 

Conference on Ethics of Business, Economics and Social Science (pp. 255-

263). 



145 
 

 
 

Sabillah, F. Z., Akbar, T., & Latianingsih, N. (2022). The Influence of Viral 

Marketing  and Online Customer Review on Consumer Purchase Interest on 

Tiktok Social Media (Case Study on Mie Gacoan): Jurnal Administrasi 

Profesional, 3(2), 1-10. 

Sari, I., Rinawati, ; Tri, & Citra Rizkiana, ; (2022). Pengaruh Electronic Word Of 

Mouth (E-Wom) Dan Online Consumer Review (Ocr) Terhadap Keputusan 

Pembelian Melalui Shopee. 20(2), 160–169. 

Scheinbaum,A. C. (2012) Online Consumer Behavior: Theory and Research in 

Social Media, Advertising, and E-Tail. New York, Taylor & Francis Group.  

Schiffman, L.G., & Kanuk, L.L. (2008). Perilaku Konsumen. Jakarta Barat : Index 

Schiffman, L.G., & Kanuk, L.L. (2015). Perilaku Konsumen. Jakarta Barat : Index 

Schmitt, Bernd. (2003). Customer Experience Management: A Revolutionary 

Approach to Connecting to Your Customers. New York. 

Sugiarto, W.A., Hanif, R. (2023). Pengaruh Online Customer Review dan Rating 

Terhadap Keputusan Pembelian di Lazada. Jurnal Manajemen dan 

Akuntansi, 18 (2) Hal 606-617. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatis, dan R&D. 

Bandung:Alfabeta 

Sutanto, M. A., & Aprianingsih, A. (2016, September). The effect of online consumer 

review toward purchase intention: A study in premium cosmetic in 

Indonesia. In International Conference on Ethics of Business, Economics, 

and Social Science (Vol. 53, No. 2, pp. 1689-1699). 

Suthianto, C. F. Y. & Syah, T. Y. R. (2023). The Impact of Brand Equity, E-Brand 

Experience, and Web Entertainment Toward E-Satisfaction and E-Loyalty 

on Marketplace. International Journal of Electronic Commerce Studies, 

14(1), 095-118. 

Theresia, C., Parameswari, R. (2023). Pengaruh Viral Marketing , Online Customer 

Review, dan Harga Terhadap Keputusan Pembelian pada Produk Skincare 

Somethinc Melalui Marketplace Shopee Indonesia (Vol. 2, Issue 1). 

https://jurnal.ubd.ac.id/index.php/emabi 

Tjiptono, F, (2008). Strategi Pemasaran. Yogyakarta: Andi. 

Wiludjeng Sp, Nurlela T.S (2013). Pengaruh Viral Marketing  Terhadap Keputusan 

Pembelian Pada PT" X" 

 

 

 

 

https://jurnal.ubd.ac.id/index.php/emabi


146 
 

 
 

Website  

Ahdiat. (2023). Tren Pengunjung E-Commerce Kuartal III 2023, Shopee Kian 

Melesat.Databoks.https://databoks.katadata.co.id/datapublish/2023/10/11/t

ren-pengunjung-e-commerce-kuartal-iii-2023-shopee-kian-melesat   

Dianka. (2023). Performa e-Commerce: Shopee, Si Paling Laris Tahun Ini. 

TrenAsia. https://www.trenasia.com/performa-e-commerce-shopee-si-

paling-laris-tahun-ini  

Hartanti. (2024). Sampai terkejut, begini hasil review jujur moisturizer The 

Originote dari Tasya Farasya: Siapa sih yang nggak cocok pakai ini?. 

Hops.id. https://www.hops.id/unik/29412050562/sampai-terkejut-begini-

hasil-review-jujur-moisturizer-the-originote-dari-tasya-farasya-siapa-sih-

yang-nggak-cocok-pakai-ini  

Lintin. (2023). Compas.co.id Bedah Data Brand Viral: The Originote & Oatside 

dalam Markplus Conference 2024. Compas. 

https://compas.co.id/article/data-brand-the-originote-oatside-di-

ecommerce/ 

Ochi. (2023). Viral di Media Sosial, ini 5 Produk The Originote yang Menarik 

untuk Wishlist kamu!. Beauty Journal. 

https://www.soco.id/post/beauty/6428d3904cfed8688e8f0866/produk-

pilihan-dari-originote  

Pratama (2023). The Originote Konsisten Hadirkan Produk Skincare Berkualitas 

dengan Harga Terjangkau. Infobrand. https://infobrand.id/the-originote-

konsisten-hadirkan-produk-skincare-berkualitas-dengan-harga-

terjangkau.phtml  

Rachmat. (2023). TikTok, Fenomena Baru Meraup Cuan di Media Sosial. 

Mediaindonesia. https://mediaindonesia.com/teknologi/554697/tiktok-

fenomena-baru-meraup-cuan-di-media-sosial  

  

https://databoks.katadata.co.id/datapublish/2023/10/11/tren-pengunjung-e-commerce-kuartal-iii-2023-shopee-kian-melesat
https://databoks.katadata.co.id/datapublish/2023/10/11/tren-pengunjung-e-commerce-kuartal-iii-2023-shopee-kian-melesat
https://www.trenasia.com/performa-e-commerce-shopee-si-paling-laris-tahun-ini
https://www.trenasia.com/performa-e-commerce-shopee-si-paling-laris-tahun-ini
https://www.hops.id/unik/29412050562/sampai-terkejut-begini-hasil-review-jujur-moisturizer-the-originote-dari-tasya-farasya-siapa-sih-yang-nggak-cocok-pakai-ini
https://www.hops.id/unik/29412050562/sampai-terkejut-begini-hasil-review-jujur-moisturizer-the-originote-dari-tasya-farasya-siapa-sih-yang-nggak-cocok-pakai-ini
https://www.hops.id/unik/29412050562/sampai-terkejut-begini-hasil-review-jujur-moisturizer-the-originote-dari-tasya-farasya-siapa-sih-yang-nggak-cocok-pakai-ini
https://compas.co.id/article/data-brand-the-originote-oatside-di-ecommerce/
https://compas.co.id/article/data-brand-the-originote-oatside-di-ecommerce/
https://www.soco.id/post/beauty/6428d3904cfed8688e8f0866/produk-pilihan-dari-originote
https://www.soco.id/post/beauty/6428d3904cfed8688e8f0866/produk-pilihan-dari-originote
https://infobrand.id/the-originote-konsisten-hadirkan-produk-skincare-berkualitas-dengan-harga-terjangkau.phtml
https://infobrand.id/the-originote-konsisten-hadirkan-produk-skincare-berkualitas-dengan-harga-terjangkau.phtml
https://infobrand.id/the-originote-konsisten-hadirkan-produk-skincare-berkualitas-dengan-harga-terjangkau.phtml
https://mediaindonesia.com/teknologi/554697/tiktok-fenomena-baru-meraup-cuan-di-media-sosial
https://mediaindonesia.com/teknologi/554697/tiktok-fenomena-baru-meraup-cuan-di-media-sosial

