
96 

 

 

 

DAFTAR PUSTAKA 

 

Arifani, V. M., & Haryanto, H. (2018). Purchase intention: Implementation theory 

of planned behavior (Study on reusable shopping bags in Solo City, 

Indonesia). IOP Conference Series: Earth and Environmental Science, 

200(1). https://doi.org/10.1088/1755-1315/200/1/012019 

Choi, D., & Johnson, K. K. P. (2019). Influences of environmental and hedonic 

motivations on intention to purchase green products: An extension of the 

theory of planned behavior. Sustainable Production and Consumption, 18, 

145–155. https://doi.org/10.1016/j.spc.2019.02.001 

Digdata.id. (2022). Sampah Plastik yang Tak Terkendali. 

https://digdata.id/baca/sampah-plastik-yang-tak-terkendali/ 

Direktorat Jenderal Penataan Ruang Departemen Pekerjaan Umum. (2008). UU 

No. 18 Tahun 2008. Peraturan Menteri Pekerjaan Umum Tentang Pedoman 

Penyediaan Dan Pemanfaatan Ruang Terbuka Hijau Di Kawasan 

Perkotaan., 1, 3. 

Gao, S., & Shao, B. (2022). Why Do Consumers Switch to Biodegradable Plastic 

Consumption? The Effect of Push, Pull and Mooring on the Plastic 

Consumption Intention of Young Consumers. Sustainability (Switzerland), 

14(23). https://doi.org/10.3390/su142315819 

Ghozali, I., & Latan, H. (2015). Patrial Least Square Konsep, Teknik, dan 

Aplikasi Menggunakan Program SmartPLS 3.0 untuk Penelitian Empiris 

(2nd ed.), Semarang :Badan Penerbit Universitas Diponegoro. 

Heidbreder, L. M., Bablok, I., Drews, S., & Menzel, C. (2019). Tackling the 

plastic problem: A review on perceptions, behaviors, and interventions. 

Science of the Total Environment, 668, 1077–1093. 

https://doi.org/10.1016/j.scitotenv.2019.02.437 

Hussein, A. S. (2015). Penelitian Bisnis dan Manajemen Menggunakan Partial 

Least Square (PLS) dengan SmartPLS 3.0, Skripsi yang tidak dipublish 

:Universitas Brawijaya. 

Jagdish N. Sheth, Bruce I. Newman, B. L. G. (1991). Why we buy what we buy: 

A theory of consumption values. Journal of Business Research, 22(2), 159–

170. https://doi.org/https://doi.org/10.1016/0148-2963(91)90050-8 

Jillian C Sweeney, G. N. S. (2001). Consumer perceived value: The development 

of a multiple item scale. Journal of Retailing, 77(2), 203–220. 

https://doi.org/https://doi.org/10.1016/S0022-4359(01)00041-0 

 

 



97 

 

 

 

Kementerian Lingkungan Hidup dan Kehutanan. (2019). Peraturan Menteri 

Lingkungan Hidup Dan Kehutanan Republik Indonesia Nomor 

P.75/MENLHK/SETJEN/KUM.1/10/2019 tentang Peta Jalan Pengurangan 

Sampah Oleh Produsen. Permen KLHK 

No75/MENLHK/SETJEN/KUM.1/10/2019 TENTANG PETA JALAN 

PENGURANGAN SAMPAH OLEH PRODUSEN, 53(9), 1689–1699. 

Kumparan.com. (2023). Limbah Plastik. https://kumparan.com/ahmad-muhajir-

1685020387019315623/limbah-plastik-21qrHA5RMrb/full 

Moshood, T. D., Nawanir, G., Mahmud, F., Mohamad, F., Ahmad, M. H., & 

AbdulGhani, A. (2022). Why do consumers purchase biodegradable plastic? 

The impact of hedonics and environmental motivations on switching 

intention from synthetic to biodegradable plastic among the young 

consumers. Journal of Retailing and Consumer Services, 64. 

https://doi.org/10.1016/j.jretconser.2021.102807 

Nasution, R. S. (2015). Berbagai Cara Penanggulangan Limbah Plastik. Elkawnie: 

Journal of Islamic Science and Technology, 1(1), 97–104. https://jurnal.ar-

raniry.ac.id/index.php/elkawnie/article/view/522 

Nekmahmud, M., Naz, F., Ramkissoon, H., & Fekete-Farkas, M. (2022). 

Transforming consumers’ intention to purchase green products: Role of 

social media. Technological Forecasting and Social Change, 185. 

https://doi.org/10.1016/j.techfore.2022.122067 

Nguyen-Phuoc, D. Q., Nguyen, N. A. N., Tran, P. T. K., Pham, H. G., & Oviedo-

Trespalacios, O. (2023). The influence of environmental concerns and 

psychosocial factors on electric motorbike switching intention in the global 

south. Journal of Transport Geography, 113(October), 103705. 

https://doi.org/10.1016/j.jtrangeo.2023.103705 

Peraturan.bpk.go.id. (2009). UU No. 32 Tahun 2009. 2(5), 255. 

Prakash, G., & Pathak, P. (2017). Intention to buy eco-friendly packaged products 

among young consumers of India: A study on developing nation. Journal of 

Cleaner Production, 141, 385–393. 

https://doi.org/10.1016/j.jclepro.2016.09.116 

Ramadhan, M. H. (2019). Pengaruh Lingkungan dan Kepedulian Lingkungan 

Pengaruhnya Terhadap Niat Beli Produk Hijau The Body Shop. 23–42. 

Skripsi yang tidak dipublish :UNIKOM 

RRI.co.id. (2023). Ancaman Sampah Pelastik : Budayakan Kesadaran 

Lingkungan. https://www.rri.co.id/sibolga/daerah/428146/ancaman-sampah-

pelastik-budayakan-kesadaran-lingkungan 

Ruparupa.com. (2017). Apa itu Plastik Biodegradable? 

https://www.ruparupa.com/blog/apa-sih-plastik-biodegradable/ 

 



98 

 

 

 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach. Leadership & Organization Development Journal, 

34(7), 700–701. https://doi.org/10.1108/lodj-06-2013-0079 

SIPSN.MENLHK.GO.ID. (n.d.). Timbulan Sampah. 

https://sipsn.menlhk.go.id/sipsn/public/data/timbulan 

SIPSN.MENLHK.GO.ID. (2022). Timbulan Sampah. 

https://sipsn.menlhk.go.id/sipsn/public/data/timbulan 

Suara.com. (2021). Survei: 73 Persen Konsumen Siap Beralih ke Produk 

Kecantikan Ramah Lingkungan. 

https://www.suara.com/lifestyle/2021/07/28/160000/survei-73-persen-

konsumen-siap-beralih-ke-produk-kecantikan-ramah-lingkungan 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bndung 

:Alfabeta. 

UN Environment Programme. (2018). Our Planet is Drowning in Plastic 

Pollution. https://www.unep.org/news-and-stories/story/our-planet-

drowning-plastic-pollution 


