
 

 

141 

 

DAFTAR PUSTAKA 

 

Ayman, N. Alkhaldi. 2018. “A Model of The Major Factors Affecting User’s 

Intention to Use M-Government Services in Saudi Arabia From User 

Perspective”, Research Gate.  

Budiastuti, Angela Deananda Putri dan Muid Dul. 2020. “Analisis Faktor-Faktor 

Pengaruh Minat Penggunaan Sistem Informasi Akuntansi Berbasis E-

Commerce pada Aplikasi Shopee dengan Menggunakan Technology 

Acceptance Model (TAM)”, DIPONEGORO JOURNAL OF 

ACCOUNTING, Volume 9. 

Davis, Fred 1989. “Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology”. MIS Quarterly Vol. 13, No. 3. 

pp. 319-340. Research Gate. 

Gozhali Imam H., Latan Hengky. 2014. PARTIAL LEAST SQUARES KONSEP, 

TEKNIK DAN APLIKASI Menggunakan Program SmartPLS 3.0 Untuk 

Penelitian Empiris. Edisi 2. Universitas Diponegoro Semarang. 

Hair Joseph F., William C. Black, Barry J, Babin, Rolph E. Anderson. 2010. 

Multivariate Data Analysis. Seventh Edition. New Jersey: Pearson 

Education Inc. 



142 

 

 

 

Hamid Solling Rahmad dan Anwar M Suhardi. 2019. Structural Equation Model 

(SEM) Berbasis Varian: Konsep Dasar dan Aplikasi dengan Program 

SmartPLS 3.2.8 dalam riset Bisnis. Jakarta Pusat. PT Inkubator Penulis 

Indonesia. 

Jogiyanto HM. 2007. Sistem Informasi Keperilakuan. Yogyakarta: Andi Offset. 

Johar, Md Gapar Md dan Awalluddin Janatul Akmar Ahmad. 2011. “The Role of 

Technology Acceptance Model in Explaining Effect on E-Commerce 

Application System”. International Journal of Managing Information 

Technology (IJMIT), Vol.3, No.3. 

Lisana, Lisana. 2021. “Factors influencing the adoption of mobile payment 

systems in Indonesia”, Emerald, International Journal of Web Information 

Systems. 

Mensah, Isaac Kof. 2020. “Perceived Usefulness and Ease of Useof Mobile 

Government Services: The Moderating Impact of Electronic Word of 

Month (eWOM)”. International Journal of Technology Diffusion 

Volume 11. 

Park, M.C.C , Manalili I., Magtoto T., Martinez R., Solis J., dan Chua C. 2022. 

“Contactless Payments in Travel and Tourism in Philippines: from a 

Technological Acceptance Model”. American Journal of Economics and 

Business Innovation (AJEBI), Volume 1 Issue 2. 



143 

 

 

 

Prasetianingrum Septyana, dan Sejati Fajar Rina. 2017. “Analisis Technology 

Acceptance Model (TAM) Terhadap Penerapan E-Commerce di UMKM 

Kota Jayapura”. Future Jurna Manajemen dan Akuntansi, Volume 5 No 1. 

Priambodo, S dan Prabawani, B. 2016. “Pengaruh Persepsi Manfaat, Persepsi 

kemudahan dalam penggunaan Penggunaan, dan Persepsi Risiko 

Terhadap Minat Menggunakan Layanan Uang Elektronik (Studi Kasus 

pada Masyarakat di Kota Semarang)”.  

Saparudin Mohamad, Indra Brian, Sutia Sabar, Rahardjo Bambang, dan Adha 

Shultonnyck. 2020. “An Empirical Investigation of Mobile Banking 

Adoption in Jakarta: Theory Acceptance Model”, Journal of Research in 

Business, Economics, and Education, Volume 4, Issue 1. 

Sindarta, Frans, dan Santoso Thomas. 2022. “Pengaruh Perceived Ease of Use 

Terhadap Intention to Use Melalui Perceived Usefulness Aplikasi Pemutar 

Musik Spotify di Kalangan Pengguna Smartphone Berbasis Android”, 

AGORA Vol. 10. 

Sugiarto.  2017. Metodologi Penelitian Bisnis. Yogyakarta: Andi Offset. 

Sugiyono. 2017. Metode Penelitian Kuantitatif Kualitatif dan RnD. Bandung: 

Alfabeta. 

Zhao, Yuqi dan Pan Young-Hwan. 2023. “A Study of the Impact of Cultural 

Characteristics on Consumers’ Behavioral Intention to Usefor Mobile 

Payments: A Comparison between China and Korea”. Sustainability. 



144 

 

 

 

Department of Smart Experience Design, Techno Design, Kookmin 

University, Seoul 02707, Republic of Korea. 

Blibli Wikipedia Bahasa Indonesia Ensiklopedia Bebas 

https://id.wikipedia.org/wiki/Blibli [diakses pada tanggal 22 November 

2023] 

APJII: Pengguna Internet Indonesia 215,63 Juta pada 2022-2023.  Maret 2023. 

Databoks 

https://databoks.katadata.co.id/datapublish/2023/07/07/pengunjung-

shopee-dan-Blibli.com-naik-pada-kuartal-ii-2023-E-Commerce-lain-turun 

[diakses pada tanggal 20 Agustus 2023] 

Pengunjung Shopee dan Blibli.com Naik pada Kuartal II 2023, E-Commerce Lain 

Turun. 7 Juli 2023. Data Indonesia.id 

https://dataindonesia.id/digital/detail/apjii-pengguna-internet-indonesia-

21563-juta-pada-20222023 [diakses pada tanggal 20 Agustus 2023] 

Tentang Blibli: Ketahui Visi, Misi dan Nilai Nilai Kami 

https://about.blibli.com/id/about [diakses pada tanggal 22 November 2023] 

https://id.wikipedia.org/wiki/Blibli
https://databoks.katadata.co.id/datapublish/2023/07/07/pengunjung-shopee-dan-blibli-naik-pada-kuartal-ii-2023-e-commerce-lain-turun
https://databoks.katadata.co.id/datapublish/2023/07/07/pengunjung-shopee-dan-blibli-naik-pada-kuartal-ii-2023-e-commerce-lain-turun
https://dataindonesia.id/digital/detail/apjii-pengguna-internet-indonesia-21563-juta-pada-20222023
https://dataindonesia.id/digital/detail/apjii-pengguna-internet-indonesia-21563-juta-pada-20222023
https://about.blibli.com/id/about



