DAFTAR PUSTAKA

A, B, Susanto & Hilmawan Wijanarko. 2004. Power Branding: Membangun Merek
Unggul dan Organisasi Pendukungnya. Jakarta: PT Mizan Publika Jakarta

A, Shimp, Terence. 2003. Periklanan Promosi & Aspek Tambahan Komunikasi
Pemasaran Terpadu. Jilid | Edisi 5. Jakarta: Erlangga

Aaker, David. 2014, Managing Brand Equity. Penerbit: The Free Press, New York

Aaker, David. 2016. Manajemen Pemasaran Strategi. Edisi kedelapan. Salemba.
Empat. Jakarta

Army, Wildan A & Dzarin Gifarian. 2020. The Effect of Co-Branding on
Purchasing Decisions in the Indonesia Ice Cream Industry. Journal of
Economicate Studies (JOES)

Agustian, Rinto. 2013. Peluang Usaha Distro: Meraih Laba di Usia Muda.
Yogyakarta: Pustaka Baru Press

Ahn, S, K & Kim, H, J. 2010. Fashion Collaboration or Collision? Examining the
Match-up Effect in Co-marketing Alliances. Journal of Fashion Marketing
and Management 14(1):6-20

Anderson. 1981. Efficient Reading: A Practical Guide. Sidney: McGraw-Hill Book
Company

Arianty, Nel & Andira, A. 2021. Pengaruh Brand Image dan Brand Awareness
Terhadap Keputusan Pembelian. Maneggio: Jurnal Ilmiah Magister
Manajemen. Vol 4 No.

Badan Pusat Statistik. 2021. Sokongan Industri Kreatif. Yogyakarta: Indonesia

102



Blackett, Tom & Bob Boad. 1999. Co-Branding: The Science of Alliance. London:
Palgrave Macmillan

Bucklin, L. P & Sengupta, S. 2013. Organizing successful co-marketing alliances.
Journal of marketing, 57(2), 32-46

Crismoni, Amalia. 2021. Strategi Komunikasi Pemasaran dalam Upaya
Meningkatkan Penjualan pada Instagram Maternal Disaster. Skripsi Thesis.
Universitas Pembangunan Nasional Veteran Jakarta.

Digdowiseiso, Kumba. 2017. Metodologi Penelitian Ekonomi dan Bisnis. Diedit
oleh Suharyono. Jakarta: Lembaga Penerbitan Universitas Nasional LPU-
UNAS

Ghozali, Imam. 2008. Structural Equation Modelling. Edisi Il. Semarang.
Universitas Diponegoro

Hanif, Sulthan & Shinta, R. 2020. Pengaruh Co-Branding dan Customer-Based
Brand Equity Terhadap Keputusan Pembelian: Studi pada Co-Branding
Produk Stockroom-Oldblue di Jakarta. Jurnal Administrasi Bisnis. Vol IX
No. I

Hair F. Joseph, Jeffrey Risher, Marko Sarstedt, Christian Ringle. 2019. When to use
and how to report the result of PLS-SEM. European Business Review 31(1).

Keller, K, Tony Aperia & Mats Georgson. 2012. Strategic Brand Management: A
European Perspective. 2nd Ed. New York: Financial Times.

Keller, Laurent. 2008. How to Manage Brand Equity. Jakarta: Gramedia Pustaka

(Diterjemahkan)

103



Kotler, Philip & Gary Armstrong. 2008. Prinsip-Prinsip Pemasaran. Edisi
keduabelas. Jakarta: Erlangga (Diterjemahkan)

Kotler, Philip and Kevin Lane Keller. 2016. Marketing Management. 15th Edition.
New Jersey: Pearson Prectice Hall, Inc

Li, K & Xinyi Wang. 2019. How Does Co-Branding Influence Brand Image: A
Qualitative Research on Supreme’s Brand Image From Consumers
Perspectives. Swedia: Uppsala U.

Miswanto, Rizal, R, dan Nikodemus, H. 2020. The effect of brand image, brand
trust and reference group on the buying decision of sneakers. International
Journal of Financial, Accounting, and Management IJFAM. Vol. 1 No. 2

Oeppen, J. and Jamal, A. (2014), “Collaborating for success: managerial
perspectives on co-branding strategies in the fashion industry”, Journal of
Marketing Management, VVol. 30 No. 9-10, pp. 925-948

Pratama, R, Bambang Widjajanta & Girang Razati. 2019. Co-Branding dan
Pengaruhnya Terhadap Brand Image. Strategic Jurnal Pendidikan
Manajemen Bisnis 17(1):9

Purba, Rao. 2006. Measuring Customer Perception Through Factor Analysis. The
Asian Manager

Schiffman, Leon G., dkk. (2010). Konsumer Behavior. 2nd Ed. New Jersey:
Pearson Prentice Hall.

Silvia, Almala Khuba Revas. 2021. Pengaruh Citra Merek Terhadap Keputusan
Pembelian: Studi Pada Konsumen Produk Kosmetik Make Over di

Universitas Brawijaya. Sarjana thesis. Universitas Brawijaya

104



Simonin, B, L & Ruth, J, A. 1998. Is a Company Known by the Company it Keeps?
Assesing the Spillover Effects of Brand Alliances on Consumer Brand
Attitutes. Journal of Marketing, VVol. 35

Sugiyono. 2011. Statistika untuk Penelitian. Bandung: Alfabeta

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta. CV

Syahputra, Aulia Gifani. 2017. Pengaruh Citra Merek Terhadap Proses Keputusan
Pembelian Produk Smartphone. Jurnal Bisnis dan IPTEK Vol.10 No.2

Syahrazad, Intan Frida & Fanni Husnul. 2018. The Influence of Brand Image on the
Decision of Purchasing the Body Shop Products. E-proceeding of Applied
Science: Vol.5 No.1

Carlyle, Thomas. 2007 pengantar buku Malcolm Barnard, fashion dan komunikasi

https://www.google.com/, Logo Maternal Disaster

https://hypebeast.com/id/2022/5/vidi-nurhadi-ngobrol-soal-perjalanan-maternal-

disaster-dan-scene-musik-lokal

https://www.jogja.antaranews.com/, 2022 Inisiasi Disperindag Fashion Yogyakarta

https://kemenperin.go.id/ UMKM Industri Kreatif

https://maternaldisaster.com/

https://pelakubisnis.com/2019/02/ouval-research-sch-the-famous-brand

https://makassar.tribunnews.com/2021/03/07/apa-itu-maternal-disaster-logo-

brand-di-laptop-gibran-rakabuming-bikin-penasaran-lokal-atau-asing?

https://siasatpartikelir.com/berbicara-subkultur-fesyen-dan-maternal-disaster-

bersama-vidi-nurhadi/

105


https://www.google.com/
https://hypebeast.com/id/2022/5/vidi-nurhadi-ngobrol-soal-perjalanan-maternal-disaster-dan-scene-musik-lokal
https://hypebeast.com/id/2022/5/vidi-nurhadi-ngobrol-soal-perjalanan-maternal-disaster-dan-scene-musik-lokal
https://maternaldisaster.com/
https://siasatpartikelir.com/berbicara-subkultur-fesyen-dan-maternal-disaster-bersama-vidi-nurhadi/
https://siasatpartikelir.com/berbicara-subkultur-fesyen-dan-maternal-disaster-bersama-vidi-nurhadi/

