DAFTAR PUSTAKA

Abdul-Kader, S., & Husain, W. (2019). The Impact of Outdoor Advertising on
Consumer Purchase Intention. International Journal of Innovation,
Creativity, and Change, 8(3), 183-196.

Abdullah, R., Hamed, A. H., & Syariffuddin, F. (2021). The Effectiveness of
Billboard Advertising: A Case Study of McDonald's. International Journal
of Business and Society, 22(S2), 267-279.

Arens, W. F., Weigold, M. F., & Arens, C. (2018). Essentials of Contemporary
Advertising. McGraw-Hill Education dan Moriarty, S. E.,

Badan Pusat Statistik. (2021). Statistik Daerah Kabupaten Sleman 2020. Diakses
pada 19 Februari 2023 dari

Badan Pusat Statistik. (2021). Statistik Daerah Kota Yogyakarta 2020. Diakses
pada 19 Februari 2023 dari

Belch, G. E., & Belch, M. A. (2014). Advertising and promotion: An integrated
marketing communications perspective. McGraw-Hill Education.

Bharat Dahiya. (2012). Analysis of Outdoor Advertising in Selected Metro Cities
in India. Global Journal of Management and Business Research, 12(15), 49-
57.

Brunn, S. D. (2017). Environmental Communication and the Public Sphere. SAGE
Publications Ltd.

Cai, X., Zhou, L., & Chen, Y. (2018). Understanding the impact of roadside
advertising on drivers’ attention and eye movements using eye-tracking.
Transportation Research Part F: Traffic Psychology and Behaviour, 54, 1-
15.

Cialdini, R. B. (2016). Influence: The Psychology of Persuasion. HarperCollins.

Cialdini, R. B., & Goldstein, N. J. (2004). Social influence: Compliance and
conformity. Annual Review of Psychology, 55, 591-621.

Darmadi, D., & Paramita, D. D. (2020). The Impact of Billboard Advertising on
Consumer Buying Behavior. Journal of Management and Marketing
Review, 5(2), 1-12.

119


https://slemankab.bps.go.id/publication/2021/02/26/369e4709f1bc528a89e8cc2e/statistik-daerah-kabupaten-sleman-2020.html
https://slemankab.bps.go.id/publication/2021/02/26/369e4709f1bc528a89e8cc2e/statistik-daerah-kabupaten-sleman-2020.html
https://jogjakota.bps.go.id/publication/2021/02/26/eca9f9ee7c92d8d38a63bca4/statistik-daerah-kota-yogyakarta-2020.html
https://jogjakota.bps.go.id/publication/2021/02/26/eca9f9ee7c92d8d38a63bca4/statistik-daerah-kota-yogyakarta-2020.html

Deutsch, M., & Gerard, H. B. (1955). A study of normative and informational social
influences upon individual judgment. Journal of Abnormal and Social
Psychology, 51(3), 629-636.

Dobele, A., Toleman, D., & Beverland, M. (2005). Controlled infection! Spreading
the  brand message through viral marketing. Business Horizons, 48(2),
143-149.

Duerksen, C. J., & Mikulincer, M. (2012). Coping with Environmental Stressors:
The Role of Perception of Social Support and Generalized Trust.
Environment and Behavior, 44(4), 526-547.
doi:10.1177/0013916510397896

Emmanuel Ekuwem, & Akpan Ekpo. (2014). Advertising Effectiveness and
Consumer Patronage of Telecom Services: A Study of Billboard
Advertising in Uyo Metropolis. European Scientific Journal, 10(4), 259-
273.

Engel, J.F, Blackwell, Rd dan Miniard, DW. (1995). Perilaku Konsumen.
Terjemahan. Jilid 1. Jakarta: Bina Rupa Aksara.

Fahrurrozi, F., & Ali, 1. (2020). Analisis layanan ojek online PT. Grab Indonesia
wilayah Surabaya dalam perspektif bisnis islam. Jurnal Ekonomi Dan
Ekonomi Syariah, 3(1), 147-157.

Farley, T., & Carmody, C. (2013). The effects of digital outdoor advertising on
consumer behavior: A literature review. Journal of Advertising Research,
53(2), 240-252.

Ferraro, C. (2019). The Art and Science of Billboard Design. Advertising Week.

Fill, C., & Turnbull, S. (2016). Marketing Communications: Brands, Experiences
and Participation. Pearson Education Limited.

Fitzpatrick, P. (1996). The history of outdoor advertising. International Journal of
Advertising, 15(3), 261-283.

Ghozali, I. (2016). Aplikasi analisis multivariate dengan program SPSS. Semarang:
Badan Penerbit Universitas Diponegoro.

Gifford, R. (2014). Environmental Psychology: Principles and Practice. Optimal
Books.

Google Maps (2023).
Google Trends. (2023).

https://trends.google.co.id/trends/explore?geo=1D&a=iklan%20baliho, ikla
n%20digital&hl=id diakses pada 12 Maret 2023

120


https://trends.google.co.id/trends/explore?geo=ID&q=iklan%20baliho,iklan%20digital&hl=id
https://trends.google.co.id/trends/explore?geo=ID&q=iklan%20baliho,iklan%20digital&hl=id

Groot, M. d., & Verhoef, P. C. (2007). Explaining and predicting online purchase
behavior: A critical review of models. Journal of Interactive Marketing,
21(2), 91-106.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate data
analysis (7th ed.). Pearson.

Hidayatullah, N. (2017). The Effectiveness of Billboard Advertising as a Marketing
Communication Media in Bandung. International Journal of Business and
Management Invention, 6(9), 60-64.

https://www.google.com/maps/@-7.7548963,110.3861128,16z%entry=ttu  diakses
pada 01 Juni 2023

Idrus, Muhammad. (2009). Metode Penelitian Ilmu Sosial, Pendekatan Kualitatif
dan Kuantitatif, Jakarta : Erlangga

Jefkins, F., & Yadin, D. (2000). Advertising (7th ed.). Financial Times Prentice
Hall.

Karim, M. R., Rahim, M. S., Zulkifli, N. H., & Karim, N. S. A. (2020). The Impact
of Billboard Advertising on Consumers' Purchase Intention. Academy of
Strategic Management Journal, 19(3), 1-10.

Karim, M. R., Rahman, M. M., Hossain, M. A., & Uddin, M. B. (2020). The Impact
of Billboard Advertising on Consumers' Purchase Intention. Academy of
Strategic Management Journal, 19(3), 1-10.

Katz, E., & Lazarsfeld, P. F. (1955). Personal influence: The part played by people
in the flow of mass communications. New York: Free Press.

Katz, E., Blumler, J. G., & Gurevitch, M. (1974). Utilization of mass
communication by the individual. The Uses of Mass Communications:
Current Perspectives on Gratifications Research, 19-32.

Kementerian Pekerjaan Umum dan Perumahan Rakyat. (2018). Data Statistik
Pekerjaan Umum dan Perumahan Rakyat 2018. Diakses pada 19 Februari
2023 dari

Kothari, C. R. (2004). Research methodology: Methods and techniques (2nd ed.).
New Age International.

Kotler, P., & Keller, K. L. (2016). Marketing Management. 15th edition. Pearson.

Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hansen, T. (2016). Marketing
Management. Pearson.

121


https://www.google.com/maps/@-7.7548963,110.3861128,16z?entry=ttu
https://publikasi.data.kemdikbud.go.id/uploadDir/isi_5DC8C6F5-5E5E-47B4-A4DD-6E9C6D10FA6F.pdf
https://publikasi.data.kemdikbud.go.id/uploadDir/isi_5DC8C6F5-5E5E-47B4-A4DD-6E9C6D10FA6F.pdf

Lazarus, R. S. (2010). Emotion and perception: The role of affective information.
Wiley Interdisciplinary Reviews: Cognitive Science, 1(6), 676-685.

Lemeshow, S. (1997). Besar Sampel dalam Penelitian Kesehatan, Gadjah Mada
University: Yogyakarta.

Liu, Y., & Huang, S. (2019). Digital Billboard Advertising: Research Status and
Outlook. Frontiers in Psychology, 10, 1076.

Lukitaningsih, A. (2013). Iklan yang efektif sebagai strategi komunikasi
pemasaran. Jurnal ekonomi dan kewirausahaan,13(2), 116-129.

Manning, K. C., & Bearden, W. O. (2019). Billboard Design and the Attention of
Passing Motorists. Journal of Advertising, 48(2), 200-213.

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of mass
media. Public opinion quarterly, 36(2), 176-187.

McLeod, S. A. (2007). Social influence. Simply Psychology.

McQD. (2010). McQuiail's Mass Communication Theory. Sage Publications.
McQuail, D. (2010). McQuail's mass communication theory. Sage Publications.

Mitchell, N. D., & Wells, W. D. (2014). Advertising: Principles and Practice.
Pearson.

Mobhiyeddini, C., & Singh, S. (2018). Rating scales and measures of attitude.
Journal of the Medical Library Association, 106(4), 525-527.

Moriarty, S., & McNamara, A. (2017). Outdoor Advertising and Its Role in the
Media Mix. In A. V. Ragnedda & B. E. O'Neill (Eds.), The Wiley Blackwell
Handbook of Social Media and the Law (pp. 515-528). Wiley-Blackwell.

Moriarty, S., Mitchell, N. D., & Wells, W. D. (2012). Advertising: Principles and
Practice. 9th edition. Pearson.

Moriarty, S., Mitchell, N. D., & Wells, W. D. (2014). Advertising: Principles and
practice. Pearson.

Moriarty, S., Mitchell, N., & Wells, W. (2019). Advertising: Principles and
Practice. Pearson.

Nguyen-Phuoc, D. Q., Su, D. N,, Tran, P. T. K., Le, D. T. T., & Johnson, L. W.
(2020). Factors influencing customer's loyalty towards ride-hailing taxi
services—A case study of Vietnam. Transportation Research Part A: Policy
and Practice, 134, 96-112.

122


https://www.simplypsychology.org/Social-Influence.html

Norazah Mohd Suki, & Mohd Faizal Mohd Isa. (2013). The Impact of Advertising
Creativity on Consumers’ Attitudes toward Advertising and Purchase
Intention. Mediterranean Journal of Social Sciences, 4(3), 67-72.

Notoatmodjo, S. 2010. Metodologi Penelitian Kesehatan. Rineka Cipta: Jakarta.

O'Guinn, T. C., Allen, C. T., & Semenik, R. J. (2018). Advertising and Integrated
Brand Promotion. 8th edition. Cengage Learning.

Pemerintah Kabupaten Sleman. (n.d.). Kabupaten Sleman. Diakses pada 19
Februari 2023 dari

Petty, R. E., & Cacioppo, J. T. (1986). Communication and persuasion: Central and
peripheral routes to attitude change. Springer-Verlag.

Petty, R. E., & Cacioppo, J. T. (1986). Communication and Persuasion: Central and
Peripheral Routes to Attitude Change. Springer-Verlag.

Posterscope. (2019, February 5). The history of outdoor advertising. Posterscope
USA.

Rangkuti, Ferddy. (2002). Meansuring Customer Satisfaction. Jakarta: Gramedia
Pustaka Utama

Rangkuti, F. (2009). Mengukur Efektivitas Program Promosi & Analisis Kasus
Menggunakan SPSS. Jakarta: PT Gramedia Utama Pustaka.

Robinette. (2001). Emotion. Marketing. The Hallmark Way of Winning Customers
Life. McGraw Hill

Rossiter, J. R., & Percy, L. (1987). Advertising and promotion management.
McGraw-Hill Book Company.

Rotfeld, H. J. (1988). Outdoor advertising and consumer behavior: An empirical
approach. Springer.

Santoso, D. (2015). Desain Iklan. Cetakan ke-2. Jakarta: Kencana Prenada Media
Group.

Shimp, Terrence A. (2003). Periklanan Promosi Dan Aspek Tambahan Komunikasi
Pemasaran Terpadu, Edisi Ke-5 Jilid Ke-1. Jakarta : Erlangga.

Shimp, T. A. (2010). Advertising, promotion, and other aspects of integrated
marketing communications. Cengage Learning.

Shimp, Terence A. 2014. Komunikasi Pemasaran Terpadu Dalam Periklanan Dan
Promosi. Jakarta: Salemba Empat

123


https://sleman.go.id/
https://www.posterscope.com/the-history-of-outdoor-advertising/

Sugiyono. (2012). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung :
CV Alfabeta Sugiyono. 2011. Statistika Untuk Penelitian. Bandung:
Alfabeta.

Sugiyono. (2019). Metodelogi Penelitian Kuantitatif dan Kualitatif Dan R&D.
Bandung: Alfabeta.

Taylor, C. R., Franke, G. R., & Bang, H. K. (2006). Use and effectiveness of
billboards: Perspectives from selective-perception theory and retail-gravity
models. Journal of advertising, 35(4), 21-34.

Tjiptono, Fandy. (1997). Strategi Pemasaran, Yogyakarta : PT. Andi

Tran, T. T., Pham, T. H., Nguyen, H. T., & Nguyen, L. T. (2018). Billboard
Advertising: Effect of Persuasive Appeals and Interactive Features on
Consumer Responses. Journal of Promotion Management, 24(6), 807-824.

Wells, William., John Burnett, Sandra Moriarty. (2000). Advertising Pririnciples
And Practice, Five Edition, New Jersey : Prentice-Hall International.

Yulianti, R. (2017). Reklame Baliho dan Perspektif Hukumnya dalam Undang-
undang No. 18 Tahun 2015. Jurnal Hukum dan Pembangunan, 47(4), 729-
741.

Zan, X., Huang, R., Lee, M., & Shen, J. (2017). Investigating the Relationship
between Billboard Characteristics and Consumer Attitude toward
Billboards. Journal of Advertising Research, 57(3), 283-297.

124



	DAFTAR PUSTAKA

