
65 
 

DAFTAR PUSTAKA 

Altindag, E., Zehir, C. and Acar, A. Z. (2011) Strategic Orientations and Their 

Effects on Firm Performance in Turkish Family Owned Firms. Eurasian 

Business Review, 1, 18-36 

Altunas Gultekin, Semercioz Fatih, Eregez Hanife. (2013) Linking strategic and 

market orientations to organizational performance: the role of 

innovation in private healthcare organizations. Procedia - Social and 

Behavioral Sciences 99 ( 2013 ) 413 – 419 

Avci, U., Madanoglu, M. and Okumus, F. (2011) Strategic Orientation and 

Performance of Tourism Firms: Evidence from a Developing Country. 

Tourism Management, 32, 147-157. 

http://dx.doi.org/10.1016/j.tourman.2010.01.017  

Balodi, K.C. (2014) Strategic Orientation and Organizational Forms: An 

Integrative Framework. European Business Review, 26, 188-203. 

http://dx.doi.org/10.1108/EBR-08-2013-0106 

Cooper.G Robert, (2019) Winning at new products: creating value through 

innovation, Basic Book Publisher, New York. 

Deming Edwards. W, (1986) Out of the crisis, Massachusetts Institute of 

Technology, Center for Advanced Engineering Study, Cambridge, Mass., 

Publisher, USA. 

Dikutip dari Badan Pusat Statistik, (2021), Statistik Kopi di Indonesia 2021, 

Badan Pusat Statistik Publisher, Indonesia 

Dikutip dari DataIndonesisa.id, (2022), Berapa Konsumsi Kopi Indonesia pada 

2020/2021? https://dataindonesia.id/agribisnis-kehutanan/detail/berapa-

konsumsi-kopi-indonesia-pada-20202021 

Dikutip dari Fisipol UGM, (2020), Inovasi dan Keinovasian, 

https://chub.fisipol.ugm.ac.id/2020/12/15/inovasi-dan-keinovatifan/ 

Dikutip dari Juwitasari Amelya, (2022), Incremental Innovation, 

https://ukmindonesia.id/baca-deskripsi-posts/incremental-innovation/ 

Dikutip dari Jogya, (2022), Pengin tahu Berapa Jumlah Warung Kopi di Jogja, 

https://jogya.com/pengin-tahu-berapa-jumlah-warung-kopi-di-jogja/ 

Dikutip dari Kumparan, (2022), Ada 3.000 Kedai Kopi di Seluruh Yogyakarta, 

Terpadat di Indonesia, https://kumparan.com/pandangan-jogja/ada-3-

000-kedai-kopi-di-seluruh-yogya-terpadat-di-indonesia-1ympBAlgDYG 

Dikutip dari Brilio, (2023), Lemeshow menjadi rumus penting untuk menghitung 

jumlah sampel minimal yang kerap diperlukan dalam penelitian, 

https://www.brilio.net/ragam/rumus-lemeshow-lengkap-dengan-

pengertian-dan-cara-menghitungnya-231030e.html  

http://dx.doi.org/10.1108/EBR-08-2013-0106
https://dataindonesia.id/agribisnis-kehutanan/detail/berapa-konsumsi-kopi-indonesia-pada-20202021
https://dataindonesia.id/agribisnis-kehutanan/detail/berapa-konsumsi-kopi-indonesia-pada-20202021
https://chub.fisipol.ugm.ac.id/2020/12/15/inovasi-dan-keinovatifan/
https://ukmindonesia.id/baca-deskripsi-posts/incremental-innovation/
https://jogya.com/pengin-tahu-berapa-jumlah-warung-kopi-di-jogja/
https://kumparan.com/pandangan-jogja/ada-3-000-kedai-kopi-di-seluruh-yogya-terpadat-di-indonesia-1ympBAlgDYG
https://kumparan.com/pandangan-jogja/ada-3-000-kedai-kopi-di-seluruh-yogya-terpadat-di-indonesia-1ympBAlgDYG
https://www.brilio.net/ragam/rumus-lemeshow-lengkap-dengan-pengertian-dan-cara-menghitungnya-231030e.html
https://www.brilio.net/ragam/rumus-lemeshow-lengkap-dengan-pengertian-dan-cara-menghitungnya-231030e.html


66 
 

E. W. Anderson and C. Fornell, (1994), “A Customer Satisfaction Research 

Prospectus,” In: R. T. Rust and R. Oliver, Eds., Service Quality: New 

Directions in Theory and Practice, Sage Publications, Thousand Oaks, 

1994, pp. 241-268. 

http://dx.doi.org/10.4135/9781452229102.n11 

Feigenbaum V. Armand, (1991), Total Quality Control, Edition 3, Mc Grew Hill 

Publisher, USA 

Garg, R.K. and Ma, J. (2005) Benchmarking Culture and Performance in Chinese 

Organizations. Benchmarking: An International Journal, 12, 260-274. 

http://dx.doi.org/10.1108/14635770510600375 

Juran, M Joseph and G, Blanton. A (1999) Juran’s Quality Handbook, Mc Grew 

Hill Publisher, USA 

Kotler Philip, Armstrong Gary (2012) Prinsip-prinsip Pemasaran, Erlangga 

Publisher, Jakarta 

Kotler Philip, Keller Lane Kevin (2009) Marketing Management, Pearson, 

Estados Unidos Publisher, USA. 

Kotler Philips (2017), Principles of Marketing Pearson Education Publisher,USA 

Lestari Rahayu, Elwisam.  (2019) Penerapan Startegi Pemasaran, Inovasi Produk 

Kreatif dan Orientasi Pasar untuk meningkatkan Kinerja Pemasaran 

UMKM. Jurnal Riset Manajemen dan Bisnis (JRMB,) Fakultas Ekonomi 

UNIAT, Vol.4, 277 – 286 

Lisboa, A., Skarmeas, D.and Lages, C. (2011). Entrepreneurial orientation, 

exploitative and explorative capabilities, and performance outcomes in 

export markets: a resource-based approach. Industrial Marketing 

Management, 40(8), 1274 1284. 

Masa’deh, R. and Shannak, R. (2012) Intermediary Effects of Knowledge 

Management Strategy and Learning Orientation on Strategic Alignment 

and Firm Performance. Research Journal of International Studies 24, 

112-128. 

Obeidat Yousef Bader. (2016) The Effect of Strategic Orientation on 

Organizational Performance: The Mediating Role of Innovation 

Oke Adegoke, Burke Gerard, Myers Andrew. (2007) Innovation types and 

performance in growing UK SMEs. International Journal of Operations 

& Production Management Vol. 27 No. 7, 2007. DOI 

10.1108/01443570710756974 

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63(4), 33-

44.  doi:10.1177/002224299906300405 

http://dx.doi.org/10.4135/9781452229102.n11
http://dx.doi.org/10.1108/14635770510600375


67 
 

R. Dyah Amara, S. Sri Wayan Ni. (2022) PERAN INOVASI PRODUK DALAM 

MEMEDIASI PENGARUH ORIENTASI PASAR TERHADAP KINERJA 

BISNIS UKM KEDAI KOPI 

Sain, Malik Abdul (2019) Pengaruh Kemampuan Inovasi Terhadap Kinerja 

Perusahaan (Studi pada UKM Batik Jumputan di Yogyakarta) 

Slater, S.F., Olson, E. and Hult, G.T.M. 2006. The moderating influence of 

strategic orientation on the strategy formation capability–performance 

relationship. Strategic Management Journal, Vol. 27, pp. 1221-31. 

Sandhusen L. Richard (2016), Marketing, Peterson's Guides Publisher, USA Shin 

Synthia Sohyoun, Lee Sungho. (2016) An examination of firms’ strategic 

orientations, innovativeness and performance with large Korean 

companies. Asia Pacific Journal of Innovation and Entrepreneurship 

Vol. 10 No. 1, 2016. DOI 10.1108/APJIE-12-2016-00. 

Sarker, S. and Palit, M. (2015) Strategic Orientation and Performance of Small 

and Medium Enterprises in Bangladesh. International Journal of 

Entrepreneurship and Small Business, 24, 572-586. 

http://dx.doi.org/10.1504/IJESB.2015.068643 

Stanton, Etzel, dan Walker (2017), Fundamentals of Marketing, 9th edition, Mc. 

Grew Hill, USA. 

Syahrir., dkk. (2020) Aplikasi Metode SEM-PLS dalam pengelolaan Sumberdaya 

Pesisir dan Lautan, Bogor: PT Penerbit IPB Press. 

Theodosiou, M., Kehagias, J. and Katsikea, J. (2012) Strategic Orientations, 

Marketing Capabilities and Firm Performance: An Empirical 

Investigation in the Context of Frontline Managers in Service 

Organizations. Industrial Marketing Management, 41, 1058-1070. 

http://dx.doi.org/10.1016/j.indmarman.2012.01.001 

Tutar Hasan, Nart Sima, Bingöl Dursun. (2015) The Effects of Strategic 

Orientations on Innovation Capabilities and Market Performance: The 

Case of ASEM, Procedia - Social and Behavioral Sciences 207 ( 2015 ) 

709 – 719 

Verhoef, P. C., Reinartz, W. J., & Krafft, M. (2009). Customer engagement as a 

new perspective in customer management. Journal of Service Research, 

11(3), 247-254. 

Wulandari Agesti. (2012) Pengaruh Orientasi Pelanggan, Orientasi Pesaing dan 

Inovasi Produk terhadap Kinerja Pemasaran 

Zehir, C., Can, E. and Karaboga, T. (2015) Linking Entrepreneurial Orientation 

to Firm Performance: The Role of Differentiation Strategy and 

Innovation Performance. Procedia-Social and Behavioral Sciences, 210, 

358-367. http://dx.doi.org/10.1016/j.sbspro.2015.11.381 

http://dx.doi.org/10.1016/j.indmarman.2012.01.001
http://dx.doi.org/10.1016/j.sbspro.2015.11.381


68 
 

Zeithaml, Bitner, dan Gremler (2018), Services Marketing: Integrating Customer 

Focus Across the Firm, 4th edition, Mc-Grow Hill Publisher, USA 

Zhou, K.Z., Yim, C.K.B. and Tse, D.K. (2005) The Effects of Strategic 

Orientations on Technology and Market-Based Breakthrough 

Innovations. Journal of Marketing, 69, 42-60. 

http://dx.doi.org/10.1509/jmkg.69.2.42.60756 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://dx.doi.org/10.1509/jmkg.69.2.42.60756

