
 103 

DAFTAR PUSTAKA    

Al Ridho, M., & Mahargiono, B. (2021). Pengaruh Kualitas Layanan, Kualitas 

Produk, dan Harga terhadap Kepuasan Konsumen PT.Fastfood 

Indonesia, Tbk. Pengaruh Kualitas Layanan, Kualitas Produk, dan 

Harga terhadap Kepuasan Konsumen PT.Fastfood Indonesia, Tbk. 

http://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/view/4080  

Baum, Feigen. 2012. Kendali Mutu Terpadu (alih bahasa). Jakarta: Erlangga  

Berman dan Evans, 2011. “Retail Management”. 12th Edition. Jakarta; Pearson.  

Effendy, F., Khuzaini, & Hidayat, I. (2019). Effect Of Service Quality, Price And 

Store Atmosphere On Customer Satisfaction (Study On Cangkir Coffee 

Shop In Surabaya). Effect Of Service Quality, Price And Store 

Atmosphere On Customer Satisfaction (Study On Cangkir Coffee Shop In 

Surabaya). Vol. 3, No. 2, https://doi.org/10.25139/ekt.v3i2.2033  

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25 

(9th ed.). Semarang: Badan Penerbit Universitas Diponegoro. 

Karki, D., & Panthi, A. (2018). How Food Quality, Price, Ambiance and Service 

Quality Effects Customer Satisfaction: A study on Nepalese Restaurants 

in Finland. How Food Quality, Price, Ambiance and Service Quality 

Effects Customer Satisfaction: A study on Nepalese Restaurants in 

Finland. https://urn.fi/URN:NBN:fi:amk-2018060913312  

Kotler, P., & Keller, K. L. (2012). Marketing management. (11th ed.). Global 

Edition. England: Erlangga. 

http://jurnalmahasiswa.stiesia.ac.id/index.php/jirm/article/view/4080
https://doi.org/10.25139/ekt.v3i2.2033
https://urn.fi/URN:NBN:fi:amk-2018060913312


 104 

Kotler, P., & Keller, K. L. (2016). Marketing management. (15th ed.). Global 

Edition. England: Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2017). Marketing management. (16th ed.). Global 

Edition. England: Pearson Education Limited. 

Kotler, P., & Keller, K. L. (2018). Marketing management. (17th ed.). Global 

Edition. England: Pearson Education Limited. 

Mannan, M., Chowdhury, N., Sarker, P., & Amir, R. (2019). Modeling customer 

satisfaction and revisit intention in Bangladeshi dining restaurants. 

Modeling customer satisfaction and revisit intention in Bangladeshi 

dining restaurants, Vol. 14, No. 4, https://doi.org/10.1108/JM2-12-2017-

0135  

Marselina, S., & Badri, J. (2022). The effect of product quality, price and service 

quality on customer satisfaction at Café Sava Koffie. The effect of product 

quality, price and service quality on customer satisfaction at Café Sava 

Koffie., Vol. 2, No. 1. https://doi.org/10.46306/bbijbm.v2i1.39  

Sekar, S., Puspitarini, A., & Tjahjaningsih, E. (2022). Pengaruh kualitas produk, 

kualitas layanan, suasana café, dan persepsi harga terhadap kepuasan 

konsumen. Pengaruh kualitas produk, kualitas layanan, suasana café, 

dan persepsi harga terhadap kepuasan konsumen. Vol. 7, No. 2. 

http://dx.doi.org/10.36418/syntax-literate.v7i1.6224  

Sekaran, U. & Roger, B. 2016. Research methods for business : A skill-building 

approach. 7th ed. Chichester, West Sussex, United Kingdom: John Wiley 

& Sons. 

https://doi.org/10.1108/JM2-12-2017-0135
https://doi.org/10.1108/JM2-12-2017-0135
https://doi.org/10.46306/bbijbm.v2i1.39
http://dx.doi.org/10.36418/syntax-literate.v7i1.6224


 105 

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta.  

Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Tjiptono, Fandy, 2008, Strategi Pemasaran, Yogyakarta: Penerbit Andi.  

Tjiptono, Fandy, 2015, Strategi Pemasaran, Yogyakarta: Penerbit Andi.  

Tjiptono, Fandy, 2016, Strategi Pemasaran, Yogyakarta: Penerbit Andi.  

Tjiptono, Fandy, 2019, Strategi Pemasaran, Yogyakarta: Penerbit Andi.  

Zhang, T., Chen, J., & Hu, B. (2019). Authenticity, Quality, and Loyalty: Local 

Food and Sustainable Tourism Experience. Sustainability, 11, 1–18. 

https://doi.org/10.3390/su10023437  

 

 

 

 

 

 

 

 

 

https://doi.org/10.3390/su10023437

	DAFTAR PUSTAKA

