
59 
 

 

DAFTAR PUSTAKA 

Alzahrani, J. (2019). The Impact of e-commerce adoption on business strategy in Saudi 

Arabian small and medium enterprises (SMEs). 

Badan Pusat Statistik Kota Yogyakarta. (2022).  Daerah Istimewa Yogyakarta : Badan Pusat 

Statistik Kota Yogyakarta. 

Fonseka, K., Jaharadak, A.A., dan Raman, M. (2022). "Impact of  E-commerce adoption on 

business performance of SMEs in Sri Lanka; moderating role of artificial intelligence."  

Fonseka, K., Jaharadak, A.A., Raman, M. and Tham, J. (2021), “Determinants affecting the 

adoption of E-commerce and its impact on organisational performance of SMEs in Sri 

Lanka”, Journal of Telecommunications and the Digital Economy, Vol. 9 No. 4. 

Ghozali, I. & Latan, H., 2015. Partial Least Square Konsep, Teknik dan Aplikasi Menggunakan 

Program SmartPLS 3.0 Untuk Penelitian Empiris,  2nd ed. Semarang: Undip. 

Gupta, P. Y., & Lonial, C. S. (1997). Exploring Link Ages Betweet Manufacturing  Strategy, 

Business Strategy, and Organizational Strategy. 

Hamad, H., Elbeltagi, I. and El-Gohary, H. (2018), “An empirical investigation of business-to-

business e-commerce adoption and its impact on SMEs competitive advantage : the 

case of egyptian manufacturing SMEs”, Strategic Change, Vol. 27 No. 3. 

Hanafiah, A., Sandi, K,, dan Aina. A.N. (2022). Does E-Commerce adoption create SME 

performance : A Literature Review. 

Hanum, A.N. & Sinarasri, A. (2017). Analisis Faktor-Faktor Yang Mempengaruhi Adopsi E-

Commerce dan Pengaruh Terhadap Kinerja UMKM. Maksimum Media Akuntansi 

Universitas Muhammadiyah Semarang. 

Hariandi, Irwan., Gumanti, T.A., Wahyudi. E. (2019) E-Commerce, Competitive Advantage 

And Business Performance Of  Banyuwangi Small And Medium-Sized Enterprises. 

Kraemer, K. L., Gibbs, J., & Dedrick, J. (2002). Impact of Globalization on E-commerce 

Adoption and Firm Performance: A Cross-Country Investigation . 

Oudan, R. (2010) Strategic Decision-Making in the Emerging Field of E-Commerce. 

International Journal of Management and Information System. 



60 
 

 

Pinky et al. (2015). Analisis faktor yang mempengaruhi Adopsi E-Commerce dan pengaruhnya 

terhadap Kinerja UMKM 

Porter, Michael. (1994). Competitive Advantage: Creating and Sustaining Superior 

Performance. New York: The Free Press. 

Rahayu, Apristi., Musdholifah. (2017). Pengaruh Literasi Keuangan Terhadap Kinerja dan 

Keberlanjutan UMKM di Kota Surabaya. 

Religia, Yoga., Surachma., Fatchur Rohman., Nur Khusniyah Indrawati. (2020). E-Commerce 

Adoption in SMEs : A Literature Review 

Riyanto, S.., 2018. Analisis Pengaruh Lingkungan Internal Dan Eksternal Terhadap 

Keunggulan Bersaing Dan Kinerja Usaha Kecil Menengah (UKM) Di Madiun. 

Sedighi, A. & Sirang, B., 2018. The Effect of E-Commerce on SME Performance. International 

Journal of Applied Research in Management and Economics, 1(2), pp.71–81. 

Sugiyono. (2013). Metode Penelitian Manajemen. Bandung: Alfabeta. 

Suharto, R. dan Devie. (2021). Analisa Pengaruh Supply Chain Management terhadap 

Keunggulan Bersaing dan Kinerja Perusahaan. 

Xuhua, H., Chosniel Elikem, O. and Akaba, S. (2019). “Effects of business-to-business E-

commerce adoption on competitive advantage of small and medium-sized 

manufacturing enterprises”, Economics and Sociology, Vol. 12 No. 1 

Zbhu, Kevin., Kenneth Kraemer. (2005). Post Adoption Variations in Usage and Value of E-

Business by Organizations : Cross-Country Evidence from the Retail Industry, Vol 16 

No.1  

 

 

 

 

 

 


