DAFTAR ISI

0 16 L PP SS S [
HALAMAN PERSETUJUAN .....ooiiitiieieieiesie e i
HALAMAN PENGESAHAN ... s ii
HALAMAN PERNYATAAN ..ottt se et iv
HALAMAN MOTTO .ttt bbb %
HALAMAN PERSEMBAHAN .....ccoooiieecese st Vi
KATA PENGANTAR ..ottt vii
DN A = G 1 TS iX
DAFTAR GAMBAR ...t Xii
DAFTAR TABEL ..ottt Xiii
ABSTRAK s X1V
ABSTRACT .ottt e be e se e et e tenreereene e XV
BAB L.ttt 1
1.1 Latar BelaKang..... ..o 1
1.2 RUMUSAN MaSalah .........ccooiiiiiiece e s 8
1.3 Tujuan Penelitian.........ccccveiieii it 8
1.4 Manfaat Penelitian..........cccooveiiiiiieece e 8
1.4.1 Manfaat AKAAeMIS .......cccooeiiiiiiiinieiee e e 8
1.4.2 Manfaat PraktiS........ccccovoiiieiiie e 9
1.5 Kerangka TeOK T ......ccuviieiieiie ettt sbe e nas 9
1.5.1 Teori Paradigma Naratif .............cccooeiiiiiiniieee e 9
1.5.2 Teori Analisis Naratif...........ccccooviiiiiiei s 11
1.5.3 STOrYTEIHING ..o s 13
1.5.4 Destination Branding ............c.ccceevevveiiennen. Error! Bookmark not defined.

2 A = N S 16
2.1 Destination Branding..........ccccovvevieiiiieiecic et 16
2.1.1 Pengertian Destination Branding..........c.ccccoocevininiiniiienenene e 16
2.1.2 Proses Pembentukan Destination Branding ............ccccccoovevveiincinne, 17
2.2 STOFYTEIHIING oo s 19
2.2.1 Pengertian Storytelling .........ccocooiiiiiiieiiie e 19
2.2.2 7 Pilar StOrytelling......ccccviiiiiiie et 20



2.3 Paradigma Naratif.........ccccoiiiiiiiiiecee e 23

2.3.1 Pengertian Paradigma Naratif..............cccccoeveiieiiiieiicic e 23
2.3.2 Asumsi dalam Paradigma Naratif .............cccooriiiiiiine 24
2.3.3 Unsur dalam Paradigma Naratif .............cccccoovveviiiiieiecie e, 26
2.4 ANalisis Naratif ..o 28
2.4.1 Pengertian Analisis Naratif ...........ccccccooveieiiiiiccc e 28
2.4.2 Struktur Narasi Tzvetan TOdOr0V ........cccccevereereiieniene e 29
S AV A o =T OSSR 32
2.6 Penelitian TerdahulU ...........ccooooivoiiiii e 32
2 A = T 1 S 37
3.1.JeNiS PENEITIAN.....cc.iciiiice et 37
3.2 ODJeK PenelItIAN........ccoviiiieieii e 38
3.3 Sumber Data Penelitian .............ccccoeiieiiiie i 38
TR T/ o 1 T USRS 38
3.3.2 SEKUNAET .......oeiiicie et 39
3.4 Teknik Pengumpulan Data ............ccooiiiiiiiiiiiceseeeee e 39
3.5 Teknik ANalisiS Data ..........cccccveiieiiiiiciiee e 41
3.6 Keabhsahan Data............ccovveiiieiieie e 42
BAB TV .o ettt 44
4.1 Deskripsi Objek Penelitian ... 44
4.1.12 Wonderful INdONESIA..........ccoveiieiieiecccecce e 44
4.1.2 Visi dan Misi Wonderful INdonesia..........cccoocvvvevveienieeniese e 44
4.1.3 Logo Wonderful INdONESIA.........ccooeieieiiiiiiiieeeee e 45
4.2 Hasil PENEITIAN .....cceciiiiiecc e 47
4.2.1 Ringkasan Video Jiwa Jagad JAWI...........ccccovrerieieienene e 47
4.2.2 Analisis Rasionalitas Naratif Model Walter Fisher dalam Video Jiwa
Jagad Jawi Wonderful Indonesia pada Media Sosial YouTube................. 48

4.2.3 Analisis Naratif Model Tzvetan Todorov dalam Video Jiwa Jagad
Jawi Wonderful Indonesia pada Media Sosial YouTube. .............cccouveneee. 51

4.2.4 Peran Storytelling dalam Mengomunikasikan Pesan lIklan pada
Video Jiwa Jagad Jawi Wonderful Indonesia pada Media Sosial YouTube

.......................................................................................................................... 93
4.2.5 Tahapan Proses Pembentukan Destination Branding dalam Video
Jiwa Jagad Jawi Wonderful Indonesia pada Media Sosial YouTube..... 101
4.3 PEMDBDANGSAN.......cciiiiiiccic s 105



5.1 KESIMPUIAN.......oiiiiiee e ene e 111
D2 SANAN ...t a e 102
DAFTAR PUSTAKA ..ot 113
LAMPIRAN ..ottt sttt e et st snesreareenes 121

Xi



