
Analysis of Online Reviews on
Hotel Booking Intention: An
Empirical Study in Indonesia

by Dyah Sugandini

Submission date: 29-Apr-2023 01:17PM (UTC+0700)
Submission ID: 2079025494
File name: on_Hotel_Booking_Intention__An_Empirical_Study_in_Indonesia.pdf (494.72K)
Word count: 4487
Character count: 25618



1

1

1

1

2

2 3

4

8

14

22

24

26

27

35



1

3

3

7

7

8

8

9

13

15

21

29

33



1

2

3

3

5

9

9

10

11

11

12

15

16
19

31

37



1

17

20

28

32

36



1

18



1

2

2

5

5

5

5

6

6

7

10
19

21

23

25

30

34



1

3





23%
SIMILARITY INDEX

19%
INTERNET SOURCES

13%
PUBLICATIONS

7%
STUDENT PAPERS

1 4%

2 2%

3 2%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

Analysis of Online Reviews on Hotel Booking Intention: An
Empirical Study in Indonesia
ORIGINALITY REPORT

PRIMARY SOURCES

www.koreascience.kr
Internet Source

www.emeraldinsight.com
Internet Source

scidar.kg.ac.rs
Internet Source

repository.umi.ac.id
Internet Source

repository.bsi.ac.id
Internet Source

e-journal.unair.ac.id
Internet Source

Submitted to University of Leeds
Student Paper

coek.info
Internet Source

Elika Kordrostami, Yuping Liu-Thompkins,
Vahid Rahmani. "Investigating the influence of



10 1%

11 1%

12 1%

13 1%

14 1%

15 1%

regulatory focus on the efficacy of online
review volume versus valence", European
Journal of Marketing, 2020
Publication

ecosia.asia.ac.id
Internet Source

Submitted to University of Wollongong
Student Paper

Shuiqing Yang, Yusheng Zhou, Jianrong Yao,
Yuangao Chen, June Wei. "Understanding
online review helpfulness in omnichannel
retailing", Industrial Management & Data
Systems, 2019
Publication

Submitted to Gesthotel Sarl
Student Paper

Ismawati Purnamasari, Retno Tanding
Suryandari. "Effect of E-Service Quality on E-
Repurchase Intention in Indonesia Online
Shopping: E-Satisfaction and E-Trust as
Mediation Variables", European Journal of
Business and Management Research, 2023
Publication

Long Pham, Tim Klaus, Chuleeporn Changchit.
"Factors Influencing Intention to Use Online
Consumer Reviews", Journal of Global
Information Management, 2023
Publication



16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

repository.stiemahardhika.ac.id
Internet Source

Submitted to Catholic University of
Parahyangan
Student Paper

jurnal.yudharta.ac.id
Internet Source

gupea.ub.gu.se
Internet Source

ijesh.unri.ac.id
Internet Source

Osman El-Said, Sayed Elhoushy, Sara Al
Bulushi. "How do online review valence and
ratings interact with consumer-generated
visuals?", The Service Industries Journal, 2022
Publication

Submitted to University of Portsmouth
Student Paper

www.businessperspectives.org
Internet Source

Submitted to University College London
Student Paper

www.richtmann.org
Internet Source



26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

Nugroho Nugroho. "STUDENTS'
ENGAGEMENT IN ONLINE LEARNING USING
WHATSAPP GROUP DURING COVID-19
PANDEMIC", Linguistics and ELT Journal, 2022
Publication

journals.ums.ac.id
Internet Source

Yen-Liang Chen, Chia-Ling Chang, An-Qiao
Sung. "Predicting eWOM’s Influence on
Purchase Intention Based on Helpfulness,
Credibility, Information Quality and
Professionalism", Sustainability, 2021
Publication

bura.brunel.ac.uk
Internet Source

doi.nrct.go.th
Internet Source

ejournal.undiksha.ac.id
Internet Source

repository.bakrie.ac.id
Internet Source

www.e-journal.trisakti.ac.id
Internet Source

www.modul.ac.at
Internet Source



35 <1%

36 <1%

37 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 2 words

www.pitch.net.my
Internet Source

Patricia Baudier, Chantal Ammi, Matthieu
Deboeuf-Rouchon. "Smart home: Highly-
educated students' acceptance",
Technological Forecasting and Social Change,
2020
Publication

Uttam Chakraborty, Santosh Kumar Biswal.
"Are online reviews credible? The effects of
online reviews for the adoption of MOOCs for
E-learning", Journal of Decision Systems, 2022
Publication


