DAFTAR ISI

HALAMAN PERSETUJUAN.......ooiie et i
HALAMAN PENGESAHAN ......ooiiteeee et iii
HALAMAN PERNYATAAN . ...t \Y;
HALAMAN MOTTO ..ottt Vv
HALAMAN PERSEMBAHAN. ...ttt vi
KATA PENGANTAR L.ttt sttt snae e e snnae e vii
DAFTAR ISttt iX
DAFTAR TABEL.......oeeee ettt e e e e e e anes Xi
DAFTAR GAMBAR ...ttt saa e s snaae e Xii
ABSTRAK ettt ettt et r et Xiii
N = 1 T ¥ Y S Xiv
BAB | PENDAHULUAN ..ottt 1
1.1, Latar Belakang ........ccooviieieiiiiie e 1

1.2. Rumusan Masalah............cccoiiiiiiiiiine e 11

1.3. Tujuan Penelitian ........ceocieiiiiiie e 11

1.4. Manfaat Penelitian ...........ccoevveieiieieee e 11

1.5, KErangka TEOM .....ccveiueeieiieiieie ettt 12

1.5.1. Teori Perbedaan Individu (Individual Differences)................ 12

1.5.2. KONSEP PEISEPSI ..c.vvieiieiieieiienie sttt 13

1.5.3. Konsep Brand iMage .........ccceveeieiieieeie e 14

1.6. Kerangka BerpiKil........cccoiieiiiiiieiieie e 16

BAB 11 TINJAUAN PUSTAKA ...ttt 18
N A T £ o1 SR 18

2.1.1. ProSES PeISEPSI ..civviivieiiieiiiee e eiteeste et este st sre et sne e 18

2.1.2. JeNiS-JENIS PEISEPSH ..ccveieeiieiesieeiieeiiesieseesie e e e see e e nee s 21

2.2, Brand IMaAgE........coveiiiieiie ettt 22

2.2.1. FUNGSi Brand image .........ccocveieiieieee e seeses e seese e 23

2.2.2. Elemen Brand IMage........ccccvevieiiieiiie e 24

2.2.3. Faktor Pembentuk Brand image...........ccooevvevvevenenencnennennn, 26



2.3. Media SOSIAL ....oooeeeeeeeee 28

2.3.1. Karakteristik media S0Sial ...........cccocveviniiiiiniiie e 29

2.4, INSTAGIAIM L.eeiiiiiieiiee et e e nnnees 30

2.5. Penelitian Terdanulu...........ccoooeiiiiiiiiicc e 32

BAB 11l METODE PENELITIAN ..ottt 35
3.1. Metode Penelitian ..........cccoeviieiieecic e 35

3.2. ODJek Penelitian.......c.cccueiiiieiieiieie e 35

3.3. Subjek Penelitian .........c.cccveiiiiiiicc e 35

KR SN[ 1] o =] g D - SR 36

3.5. Teknik Pengumpulan Data..........cccoceieriiiiiiiniieiee e 36

3.6. Teknis ANaliSiS Data..........cccvvreririienieieiisesee s 38

3.7. Teknik Keabsahan Data..........cccocueverieiiniieiie e 40

BAB IV HASIL PENELITIAN DAN PEMBAHASAN.........cccooviiiiieieiene, 40
4.1. Deskripsi Objek Penelitian ... 40

4.1.1. Data INfOrmMan.........ccooeeiiieiicie e 40

4.2. HaSil PENEIITIAN ..ot s 43

4.2.1. Persepsi Konsumen Terhadap MS Glow Secara Umum........ 44

4.2.2. Persepsi Konsumen Terhadap Corporate Image MS Glow ... 46

4.2.3. Persepsi Konsumen Terhadap Product Image MS Glow....... 57

4.2.4. Persepsi Konsumen Terhadap User Image MS Glow.............. 70

4.2.5. Pemberitaan Kontroversi MS Glow Mengenai PFW 2022...... 73

4.2.6. Faktor yang Mempengaruhi Persepsi Konsumen MS Glow ... 84

4.2.6.1 Faktor Internal...........cccooveiiiiniiiiii e 84

4.2.6.2 Faktor EKsternal...........cccooviieiieiiii e 91

4.3. PEMDANGSAN ..ot s 98

BAB V SIMPULAN ...t 108
5.2, SIMPUIAN . 108

0.2, SAMAN ..t 109
DAFTAR PUSTAKA ..ottt 110
LAMPIRAN ..ottt ettt sttt nenre s 114



