DAFTAR ISI

LEMBAR PENGESAHAN........ct ittt i
PERNYATAAN ORISINALITAS SKRIPSI ......ooooieiieee e, I
MOTTO et n e e e n e nnn e e i
HALAMAN PERSEMBAHAN. ..ottt iv
ABSTRAKSIL...ccee e e et a e e aree e v
KATA PENGANTAR. ...ttt an s Vi
DAFTAR ISt e e e e nnrae e viii
DAFTAR TABEL ..ottt Xi
DAFTAR GAMBAR ..ottt ettt Xiii
B A B | e 1
PENDAHULUAN. ..ottt sttt be e 1
1.1 Latar Belakang.........c.coeoiiiiiiiiiii e 1
1.2 RumuSan Masalah ...........cccoooviiiiiii e 9
1.3 TUJUAN PeNEIITIAN ..o 10
1.4 Manfaat Penelitian..........ccccveiveiie e 11
1.4.1 MaNTaat TEOFITIS ...c.veveveiieieieieeeeie ettt 11
1.4.2 Manfaat PraktiS .........ccooiiiiiiiiiiieie e e 11

1.5 TiNjJauan PUSTAKA ........cccoviiieiieie e 11
1.5.1 Landasan TEOM .......eeiueeiiiieiieie ettt 11
1.5.2 Kajian EMPITTK ..c.ooiiiiee e 24

1.6 Hubungan Antar Variabel.............c.ccooriiiiiiec e 43
1.6.1 Pengaruh lklan (X1) terhadap Brand Awareness (Z) .......ccccceeveruvenenne 43
1.6.2 Pengaruh Electronic word of mouth (X2) terhadap Brand Awareness (Z)
.............................................................................................................. 44

1.6.3 Pengaruh Iklan (X1) Terhadap Minat beli (Y) ..cccooovvvniiiiiiiiicicens 45
1.6.4 Pengaruh Electronic Word of Mouth (X2) terhadap Minat beli (Y)...... 46
1.6.5 Pengaruh Brand Awareness (Z) terhadap Minat beli (Y) .c..ccoovevenee. 46

1.7 Kerangka PemIKIran ..........ccoooveiiiiiiieic e 47
L8 HIPOTESIS ...ttt et 54

viii



1.8.1 MOl HIPOTESIS ...ttt 56

1.9 Definisi Konseptual dan Definisi Operasional............ccccoccvvvieviiieeininenne. 57
1.9.1 DefiniSt KONSEP....c.veiiiiitiiiisiieiieie st 57
1.9.2 Definisi OPerasional ............ccccveieiiieiiiiii e 58

1.10 Metode Penelitian ..........coueiiiiiiieiieiieese e s 63
1.10.1 TIPE PENEIITIAN ..ot 63
1.10.2 Ruang Lingkup Penelitian.............cccoveveiiiieiii e 64
1.10.3 LoKaSi PeNEIILIAN .......ccuiiieiieieeie et 64
1.10.4 SUMDEE DALA......cceeiieeieiiesieerie et nee e 64
1.10.5 Teknik Pengumpulan Data...........cccvevveiiiieiiiiiece e 65
1.10. 6 Skala PengUKUIaN ..o 65
1.10.6 POPUIASE .....eevieeieiiiecieee st 66
1.10.7 Teknik SamMPING .....cooiiiiiieieee e 66
1.20.7 UjJi INSEFUMEN 1.ttt et 66
1.10.8 Teknik ANAlISIS Data.........ccceveriirieiieie e 68

BAB Ll 74
GAMBARAN UMUM OBJEK PENELITIAN.....cccoiiiiireiee e 74

2.1 Sejarah Perusanaan ...........coceoiieiiiiiiieie e 74

2.2 Jenis-Jenis ProdUK Garnier.........c.ccviiueieereiiesiieseese e e see e 75
2.3 L0Q0 PEerusanaan ...........ccccveiieiieieeie et 90
2.4 Layanan PeruSaNaan............cceoueueririerieniieieieseesie e 90

BAB Tttt ettt 94
HASIL DAN PEMBAHASAN........coo ittt 94

3.1 HaSH UjJi INSEIUMEN ... 95
LI UJiValIItaS ...c.vecveeieciecieece ettt 95
3.1.2. Uji RElIADTIIAS ..o 97

3.3 ANAISIS DALA ...vovvinveieciesie et 98
3.3.1 Analisis Statistik DesKriptif...........ccccooviiiiiiiiiiiiec e, 98
3.3.2 Analisis INferensial ............ccooveeiieeiiiiii e 121

3.4 PeMDANASAN ... 132
3.4.1 Pengaruh Iklan (X1) terhadap Brand Awareness (Z).........ccceeververnenne 132



3.4.2 Pengaruh Electronic Word of Mouth (X2) terhadap Brand Awareness

(Z) oo 133
3.4.3 Pengaruh Iklan (X1) terhadap Minat Beli (Y).....ccooviiiiiiiiiiiics 134
3.4.4 Pengaruh Electronic Word of Mouth (X2) terhadap Minat Beli (Y)... 135
3.4.5 Pengaruh Brand Awareness (Z) terhadap Minat Beli (Y) ........c......... 136

3.4.6 Pengaruh Iklan (X1) terhadap Minat Beli (Y) melalui Brand Awareness
(Z). oo s 137

3.4.7 Pengaruh Electronic Word of Mouth (X2) terhadap Minat Beli (Y)

melalui Brand AWAreNness (Z) .......cocevveiieeiiieiiieiieesie e esee s e 137
3.4.8 Pembahasan Model Secara Keseluruhan ............ccooviiiiiiiiiniiinnns 138
BAB 1V ettt 140
PENUTUP ...t e e s bree e e e 140
4.1 KESIMPUIAN ... 140
B2 SATAN ...ttt et b e p e nn e nnn e 142
DAFTAR PUSTAKA ettt e e 144
LAMPIRAN . ... oottt sttt ettt neeneene e 149
Lampiran 1. Kuesioner Penelitian ...........ccccooveiiinniiiee e 149
Lampiran 2. Kuesioner Online (Google FOrmulir)........cc.ccoovvvvienenencnnnnnn. 153
Lampiran 3. Data 30 ReSPONAEN .........ccvieiiieiieiiecciee e 155
Lampiran 4. Hasil Uji Validitas dan Reliabilitas............ccccoovvniiiiniiiinnne 157
Lampiran 5. Data 63 ReSPONAEN ......ccveivieiieiiiie e 162
Lampiran 6. Output Google FOrmMUIIT ........c..cooviiiiiiiice e 166
Lampiran 7. Outpu Pengisian KUESIONET ..........cccciveieeriesieeieeseesie e seesee e 172
Lampiran 8. Output SMartPLS.........cccccoeiieieic e 179



