DAFTAR PUSTAKA

Aral, Sinan, Chrysanthos Dellarocas, and David Godes. 2013. “Introduction to the
Special Issue: Social Media and Business Transformation: A Framework
for Research.” Information Systems Research 24 (1): 3-13.

Ardiansyah, Fajar, and Endi Sarwoko. 2020. “How Social Media Marketing
Influences Consumers Purchase Decision? A Mediation Analysis of Brand
Awareness.” JEMA: Jurnal Iimiah Bidang Akuntansi Dan Manajemen 17
(2): 156. https://doi.org/10.31106/jema.v17i2.6916.

Buzeta, Cristian, Patrick De Pelsmacker, and Nathalie Dens. 2020. “Motivations to
Use Different Social Media Types and Their Impact on Consumers’ Online
Brand-Related Activities (COBRAs).” Journal of Interactive Marketing 52
(November): 79-98. https://doi.org/10.1016/j.intmar.2020.04.004.

Chen, Shih-Chih, and Chieh-Peng Lin. 2019. “Understanding the Effect of Social
Media Marketing Activities: The Mediation of Social Identification,
Perceived Value, and Satisfaction.” Technological Forecasting and Social
Change 140 (March): 22-32.
https://doi.org/10.1016/j.techfore.2018.11.025.

Ghozali, Imam. 2014. Aplikasi analisis multivariate dengan program SPSS.
Semarang: Badan Penerbit Universitas Diponegoro.

Grewal, Harkiran K., Princy N. Kumar, Namrata Shah, and Joseph G. Timpone.
2018. “Verruconis Gallopava: Recurrent Infection in a Renal Transplant
Recipient.” Infectious Diseases in Clinical Practice 26 (4): el2.
https://doi.org/10.1097/1PC.0000000000000569.

Hamdi, Syuhaidah, Taufik Zamri, Zahira Aziz, Liyana Rohizad, and Business and
Philanthropy 1st International Conference on Islamic Ecnomics. 2017. 1st
International Conference on Islamic Economics, Business, and
Philanthropy.

Hidayatullah, Syarif, Abdul Waris, and Riezky Chris Devianti. 2018. “Perilaku
Generasi Milenial Dalam Menggunakan Aplikasi Go-Food.” Jurnal
Manajemen Dan Kewirausahaan 6 (2): 240.
https://doi.org/10.26905/jmdk.v6i2.2560.

Indriyani, Ratih, and Atita Suri. 2020. “Pengaruh Media Sosial Terhadap
Keputusan Pembelian Melalui Motivasi Konsumen Pada Produk Fast
Fashion” 14 (Media social; motivasi konsumen; keputusan pembelian.): 10.
https://doi.org/10.9744/pemasaran.14.1.25—34.

57



58

Jin, S. Venus, Aziz Mugaddam, and Ehri Ryu. 2019. “Instafamous and Social
Media Influencer Marketing.” Marketing Intelligence & Planning 37 (5):
567-79. https://doi.org/10.1108/MI1P-09-2018-0375.

Kotler, Philip, and Kevin Lane Keller. 2012. Marketing Management. 14th [ed.].
Upper Saddle River, N.J: Prentice Hall.

Kuncoro, Haryo. 2018. Statistika deskriptif untuk analisis ekonomi. 1st ed. 1 1.
Jakarta: Bumi Aksara.

Kompas, (2016). “Pengguna Internet di Indonesia Capai 132 Juta”
https://tekno.kompas.com/read/2016/10/24/15064727/2016.pengguna.int
ernet. di.indonesia.capai.132.juta.

Lai, Chun, Mingyue Gu, Fang Gao, and JoJo Wan Shan Yung. 2020. “Motivational
Mechanisms of Ethnic Minorities’ Social Media Engagement with
Mainstream Culture.” Journal of Multilingual and Multicultural
Development 0 (0): 1-17. https://doi.org/10.1080/01434632.2020.1738442.

Li, Eldon Yu-zen, ed. 2013. Organizations and Social Networking: Utilizing Social
Media to Engage Consumers. Advances in Electronic Business Series,
volume 5. Hershey, PA: Business Science Reference.

Melovi¢, Boban, Damir Sehovié, Vesna Karadzi¢, Marina Dabi¢, and Dragana
Cirovi¢. 2021. “Determinants of Millennials’ Behavior in Online Shopping
— Implications on Consumers’ Satisfaction and e-Business Development.”
Technology in Society 65 (May): 101561.
https://doi.org/10.1016/j.techsoc.2021.101561.

Pasaribu, Lidya Natalia, and Kuras Purba. 2020. “The Influence of Trust on the
Online Purchase Decisions with Buying Interest on the Social Networking
Site Instagram: Case Study of Online Shop Users on Instagram.” Research,
Society and Development 9 (10): €86691091109.
https://doi.org/10.33448/rsd-v9i10.91109.

Prasad, Shantanu, Arushi Garg, and Saroj Prasad. 2019. “Purchase Decision of
Generation Y in an Online Environment.” Marketing Intelligence &
Planning 37 (4): 372-85. https://doi.org/10.1108/MIP-02-2018-0070.

Reinhardt, Jonathon. 2019. “Social Media in Second and Foreign Language
Teaching and Learning: Blogs, Wikis, and Social Networking.” Language
Teaching. https://doi.org/10.1017/S0261444818000356.



59

Salim, Mubhartini, Lizar Alfansi, Effed Darta, Sularsih Anggarawati, and Armelly
Amin. 2019. “Indonesian Millenials Online Shopping Behavior.”
International Review of Management and Marketing 9 (3): 41-48.
https://doi.org/10.32479/irmm.7684.

Sekaran, Uma, and Roger Bougie. 2016. Research Methods for Business: A Skill-
Building Approach. Seventh edition. Chichester, West Sussex, United
Kingdom: John Wiley & Sons.

Sugiyono. 2013. Metode penelitian pendidikan: (pendekatan kuantitatif, kualitatif
dan R & D). Bandung: Alfabeta.

Wani, Sajid Nazir, and Sheeba Malik. 2013. “A Comparative Study of Online
Shopping” International Journal of Marketing and Business
Communication 2 (4): 15.



