DAFTAR ISl

HALAMAN PERSETUJUAN ... i
HALAMAN PENGESAHAN ... iii
HALAMAN PERNY ATAAN ..o, iv
HALAMAN MOTTO oot \Y;
HALAMAN PERSEMBAHAN ... Vi
KATA PENGANT AR et vii
DA R T AR IS oo ettt eaaees iX
DAFTAR GAMBAR. ...ttt Xiv
DAFTAR TABEL ..ot XV
A B S T R A e XVI
A B S T R A T ittt e et e e e e e e raeaes XVIi
B A B | oo 18
PENDAHULUAN ..ot 18
1.1 Latar Belakang Masalah............cccccccovveiiiiciic e, 18
1.2 Rumusan Masalah ...........eoeeeoooeieee e 31
1.3 Tujuan Penelitian .........ccoeeiviieiiiie e 31
1.4 Manfaat Penelitian .......ooveeeei oo 31

1.4.1 Manfaat TEOMIEIS «..evveeeeee e 31

1.4.2 Manfaat PraktiS ........eeeeeeeeeeeeeeeeee e 32



1.5 Kerangka Teori dan KONSEP .......ccovvvveriiiiieiiieniie e 32

1.5.1 Teori Perencanaan Komunikasi oleh Assifi dan French....... 32
1.5.2 Perencanaan Brand ACtivation ..........ooeeeeeeeeeeeeeeeeiieeeeeennn, 37
1.5.2.1 Menentukan Target AUJIENCE ..........ccovevveiiiieniieninenn 37

1.5.2.2 Analisis SWOT (Strengths, Weakness, Opportunities,

TAFEALS) ... 39

1.5.2.3 Menentukan Objektif Pemasaran Komunikasi ........... 44
1.5.2.4 Mengembangkan Strategi dan Taktik......................... 47
1.5.2.5 Menentukan ANgQaran...........ccceeveerveeneesneesineennens 49
1.5.2.6 Evaluasi dan Efektivitas ...........ccccccooeiviiiinncniinen 50
1.5.3 Brand Awareness (Kesadaran Merk)..........cccccccoeeviieeninnnnnn 52
1.5.3.1 Pengertian Brand AWAreness ..........ccceevvveerveeesvnnene 52
1.5.3.2 Nilai Brand AWareness............cccoevrvereeneenneneanennns 55

.................................................................................. 56

1.6 Kerangka PemiKiran............cccccovieiiiee i 58
BAB ..o 59
TINJAUAN PUSTAKA ..ottt 59
2.1 Brand (MEerek) .....c.oeoiiieiiiie e 59
2.2 Brand Activation ............cccceeeiiii i 61
2.2.1 Pengertian Brand Activation .............ccccceevvieeiiee e 61
2.2.2 Unsur- Unsur Brand Activation ...........ccccocvvvveeiiiiineeccivnnnn. 63



2.2.3 Aspek-Aspek Brand ACtivation............ccccovvveiieiiieiiiennns 64

2.2.4 Strategi Brand ACHIVALION..........cccooveiiiiiieniiere e 66
2.2.5 Tahapan Implementasi Brand Activation ..............ccccceenieen. 68
2.2.6 Proses Brand ACtiVation...........ccccooveeriieeniiieesiieesiie e 70
2.2.7 Bentuk-Bentuk Brand Activation.............ccccevvvveniieesiinnnn 71
2.2.8 Tujuan Brand ACLIVALION.............ccoveriiiiieiiieiie e 72
2.3 Media Baru (New Media) .........cervieriiiiieiiiesiieniec e 73
2.4 Media SOSIal ......cccvveiiie e 75
2.4.1 Pengertian Media Sosial ...........ccooveiiiiiiiiinc e 75
2.4.2 Fungsi Media SoSial ..........ccccoviiiiiniiiie e 77
2.4.3 Karakteristik Media Sosial............ccccceveieiiiieeiiiie e 79
2.4.4 Jenis-Jenis Media Sosial ..........ccccoovveeiiii e 80
2.5 INSEAGIAM....oiiiiiiiiiee e 83
2.5.1 Pengertian INnStagram.........ccccccoveeiiveeiineesieeesiieeesineesineens 83
2.5.2 Fitur-Fitur INStagram.........cccevcveeiieeeciie e see e siee e 84
2.6 Campaign (Kampanye) ........cccccueervurreiiieesiieessinessieeesneee s 90
2.6.1 Jenis-Jenis Campaigi .......ccceevvreeiireeiieeesieeesieeesieeeseaee s 91
2.7 Penelitian Terdahulu ..o 93
BAB T ..o 97
METODE PENELITIAN ....ooiiiiiiiiet e 97
3.1 JenisS Penelitian .......cocveiiiiiiiiiie e 97
3.2 Objek Penelitian..........ccccocvveiiiiiiciie e 98
3.3 Subjek Penelitian ........c.ccccovveeiiiieeiiie e 98
3.4 LoKasi Penelitian..........cccoveiiiiiiiiiieiie e 99
3.5 SUMDEr Data.....ccoveeiiieciiieiee s 100
3.5.1 Data PriMEr ....cccvieiieiiie e 100
3.5.2 Data SEKUNGET ......ccvviiiiiiiieiie et 101
3.6 Metode Pengumpulan Data ...........cccocoevveiiiieeiiiee e, 101

Xi



3.0.1 WWAWANCAIA....ce et e e e e e eees 102

3.6.2 StUdi PUSEAKA........cciveieiiiieiiii e 103
3.7  Teknik Analisis Data.........ccccecvuvreiiiieeniiie i 103
3.8 Teknik Keabsahan Data...........cccevvvveiiiieiiiiesiic e 104
BAB IV .o 107
HASIL DAN PEMBAHASAN. ...t 107
4.1 Gambaran Umum Objek Penelitian .............cccooveniiiiinnnnnne 107

4.1.1 Sejarah My Skin But Better (MSBB)..........cccccooviinivieninens 107

4.1.2 Visi, Misi dan Slogan Perusahaan............cccccccceeviieeninnnnns 108

4.1.2.1 Visi Perusahnaan ..........ccccccccveeviveeiineesiie e 108
4.1.2.2 Misi Perusahaan ............cccccveevvveeiiee i 108
4.1.2.3 Slogan Perusahaan...........cccceevvveeiieeeiieeesieeesieee e 109
4.1.3 Logo dan Makna Logo Perusahaan..............ccccceevivveeinnnnns 109
4.1.3.1 L0g0 Perusanaan ............ccccveervreenuneesineesienesineeanns 109
4.1.3.2 Makna Logo Perusahaan..............cccccovvvveeiineeiinnnenn, 109

4.1.4 Struktur Organisai Perusahaan...............cccceevvveeiinecsinnnnnn 110

4.1.5 Produk dari MSBB ..........cccooiiiiiiiiiiie e 110
4.2 Hasil Penelitian ..........cccooieiiiiiiii e 110

4.2.1 Menentukan Target AUIENCE .........cccvvvevvieeiiiie e, 111

4.2.2 ANalisiS SWOT ....oooviiiiiiiie e 114

4.2.2.1Srengths ....cooovveiiecce e 115
4.2.2.2 WEEKNESS......oiiieiiiieiieaiee e eeeiee e stee e 119
4.2.2.3 OPPOITUNILIES ....covieeeiiee e 120

Xii



L2248 TRECALS ...ttt 122

4.2.3 Menentukan Objektif Komunikasi Pemasaran................... 123
4.2.4 Mengembangkan Strategi dan TaktiK.............cccoceveriiennns 127
4.2.5 Menentukan ANQgaran...........ccoeoveereerieenneeneesieesnee e 136
4.2.6 Evaluasi dan Keefektifan ............ccccooviiiiniiiniiiiiciiccn 139
4.3 Pembahasan .........ccccooiiiiiieiie e 150
BAB V. 160
PENUTUP ... 160
5.1  KeSIMPUIAN ...coiiiiiiie s 160
5.2 SANAN....oiiiiii e 163
DAFTAR PUSTAKA ..ot 164
LAMPIRAN ... 1

Xiii



DAFTAR GAMBAR

GAMDAE L ..o e 18
GAMDAE 2 ...t 19
GAMDAE 3 ... s 21
GAMDAE 4 ... s 29
GAMDAL 5 ... e 30
GAMDAE B ... 53
GAMDAE 7 ..ttt 55
GAMDAE 8 ... s 58
GaAMDAT 9 .. 109
GAMDAT L0 ... 110
GaAMDAN 11 ..o 110
GAMDAN 12 ... 133
GaAMDAN 13 ... 142
GaAMDAN 14 ... 146

Xiv


file:///G:/Rev-SKRIPSI-Gladysia%20Ramadani-153150060.docx%23_Toc114907123
file:///G:/Rev-SKRIPSI-Gladysia%20Ramadani-153150060.docx%23_Toc114907124
file:///G:/Rev-SKRIPSI-Gladysia%20Ramadani-153150060.docx%23_Toc114907125
file:///G:/Rev-SKRIPSI-Gladysia%20Ramadani-153150060.docx%23_Toc114907126
file:///G:/Rev-SKRIPSI-Gladysia%20Ramadani-153150060.docx%23_Toc114907129

Tabel 1

DAFTAR TABEL

XV



	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL

