DAFTAR ISI

HALAMAN JUDUL ...t I
HALAMAN PERSETUJUAN ..ot I
HALAMAN PENGESAHAN ...t i
PERNYATAAN Lottt e e s e e e s snraeeeans iv
HALAMAN MOTTO ...ttt e e v
HALAMAN PERSEMBAHAN ...t vi
KATA PENGANTAR ..ottt vii
DAFTAR TABEL ..ottt Xii
DAFTAR GAMBAR ..ottt Xiii
ABSTRAK ...ttt XV
ABSTRACT .ottt XVi
BAB | PENDAHULUAN ..ottt 1
Ll Latar BelaKang ......cccoccveiieiiic e 1
1.1 RUMUSAN MaSAIAN .....cuiivieiieiee s 9
1.3 TUJUAN PENEIITIAN ....oecviiiicie e 9
1.4 Manfaat PENelitian ..........cccovviiiiiiiiceeeee e s 9
1.4.1 Manfaat Teoritis dan AKademik .........cccccovireiiiiiiiiiniineeee e 9
1.4.2 Manfaat PraktiS ..........ccoreiieiieecie e 10
1.5 KerangKa TEOM . .....ccuviieiieieieiie sttt 10
1.5.1 Teori Persamaan Media (Media Equation Theory).........ccccceeeeveninnnine 10
1.5.2. Personal Branding .........cccceiiiiiiiiiiiieie e 11
BAB I TINJAUAN PUSTAKA . ...t 15
2.1 Pengertian Personal Branding ..........ccccoovveiiiiiininiieiee e 15
2.1.1 Hal Dasar dalam Personal Branding ..........c.ccocovveviiniennnenencneseniens 16
2.1.2 Kriteria Personal Branding.........c.ccooeverenininienineeene e 16
2.1.3 Konsep Pembentukan Personal Branding ...........ccccoocvveiiieniiicninnnnns 19
2.1.4 Manfaat Memiliki Personal Branding..........cccccoeeviveveiinineiesieseenens 21
2.2 MEAIA SOSIAL......eviiiiiiieie s 22



2.2.1 Karakteristik Media SOSIAl..........uueeeeee e 23

2.2.2 Jenis-jenis Media SOSIal ..........cooveiiiiiei e 26
2.3 Penelitian Terdahulu ........cccoieiiii i 28
BAB 111 METODE PENELITIAN ....ooiii e 32
3.1.JeniS PENEIITIAN . ...c.viiiieiiei e s 32
3.2 ODbjek Penelitian .........ccooiviiiiiieee s 33
3.3 Populasi dan SAMPEL ......cc.ecoiiiiiiee e 33
3.4 Teknik Pengumpulan Data...........ccccoovveiiiieiieieece e 34
3.5 Unit Analisis dan KategoriSaSi..........ccccvverueiieeieeiieiiie e s seesve e 35
3.6 Definisi OPerasional............ccccueiveieiiieieeie e 37
3.7 Uji Reliabilitas .........c.cooveiiiiiiiccec e 45
3.8 TeKNiK ANAIISIS DAta........coveiveiriiiiiieiieieieie s e 46
3.9 Teknik ANAlISIS Data........ccueieiriiiiiiiiieieiene s e 48
BAB IV HASIL DAN PEMBAHASAN ..ottt 50
4.1 Gambaran Objek Penelitian ...........c.ccccovveiiiiiiiciecc e 50
4.2 HASIl ANALISIS .....vviveiiieiieieiece e 55
4.2.1 TEMA VIAEO .....eeiieieciie ettt enne e 56

4.2.2 Law of Specialization (SpesialiSasi)..........cccuvvririreieienenenencnenn 67

4.2.3 The Law of leadership (Kepemimpinan)...........ccoceeerenenenenennnnn 84

4.2.4 The Law of Personality (Kepribadian)...........ccccoovviiiniienninnnn. 88

4.2.5 The Law Distinctiveness (Perbedaan) ..........c.ccoovvvvreienenencncnnnn. 91

4.2.6 The Law of Visibility (Visibilitas) ..........ccocooroirniniiineiieneee 94

4.2.7 The Law of Unity (KeSatuan) .........cccocevererenenisiesieiene e 97

4.2.8 The Law of Persistence (Keteguhan) ..........ccoovvvviviinenciencnnnnns 100

4.2.9 The Law of Goodwill (Nama Baik) ..........ccccervvriniinieneiiieicncins 102

4.3 PEMDANASAN.........cciiiieiicc e 106
BAB V PENUTUP ...t 117
5.1 KeSIMPUIAN ..o 117
5.2 SANAN ...t 118
5.2.1.Saran PraKtiS.......cooviiiiiiiie i 118

5.2.2 Saran AKAOBMIS. .....ocieiiiieiieie et 118



