
124 
 

 
 

DAFTAR PUSTAKA 

Akpoyomare, O. B., Adeosun, L. P. K. and Ganiyu, R.A. 2012. The Influence of 

Product Attributes on Consumer Purchase Decision in the Nigerian Food 

and Beverages Industry: A Study of Lagos Metropolis. American Journal 

of Business and Management, 1(4), 196-201. 

Alma, B. 2002. Manajemen Pemasaran dan Pemasaran jasa. Bandung: Alfabeta. 

Brata, B. H., Husani, S., dan Ali, H. 2017. The Influence of Quality Products, Price, 

Promotion, and Location to Product Purchase Decision on Nitchi At PT. 

Jaya Swarasa Agung in Central Jakarta. Saudi Journal of Business and 

Management Studies, Vol-2, Iss-4B, April, 433-445. 

Brown, Timothy A. 2015. Confirmatory Factor Analysis For Applied Research. 

Second edition. New York: The Guilford Press. 

Ghozali dan Latan. 2015. Partial Least Square, Konsep, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0. Badan Penerbit: Universitas 

Diponegoro Semarang. 

Gunawan, A., dan Melinda, T. 2021. Analysis of Marketing Mix and Purchasing 

Decisions (a Study of Kene Kopi Products). KnE Social Sciences, 5(5), 

510–518. 

Hair, J.,  Black, W., Babin, B., and Anderson, R. 2019. Multivariate Data Analysis 

8th Edition. United Kingdom: Cengage Learning EMEA. 

Hair, J., Hult, T., Ringle, C., and Sarstedt, M. 2014. A. Primer on Partial Least 

Squares Structural Equation Modeling (PLS-SEM). USA: SAGE. 

Hatthawijitkul, M., and Jarinto, K. 2017. Factors Affecting Customers’Decision to 

Use Coworking Coffee Shops: A Case Study in Bangkok and Chon Buri 

Province. RMUTT Global Business Accounting and Finance Review 

(GBAFR), Vol. 1(3). 

Immanuel, D. M., dan Yuwono, S. B. 2020. Analisis Keputusan Pembelian Produk 

Hampers (Studi Empiris Pada Konsumen Produk Hampers Di Surabaya). 

Parsimonia, 7(1), Agustus, 16-36. 

Indrasari, M. 2019. Pemasaran Dan Kepuasan Pelanggan. Surabaya: Unitomo 

Press. 

Kotler, Philip and Armstrong, Gary. 2021. Principles of Marketing. 18e. United 

Kingdom: Pearson Education Limited. 

Kotler, Philip and Keller. 2016. Marketing Management. 15e. England: Perason 

Education Limited. 

Lovelock and Wirtz. 2016. Services Marketing: People, Technology, Strategy. 

Eighth editions, USA: World Scientific. 



125 
 

 
 

Lupiyoadi, Rambat. 2013. Manajemen Pemasaran Jasa. Edisi-3. Jakarta: Salemba 

Empat. 

Mamonto, F.W., Tumbuan, W. J. F. A., dan Rogi, M. H. 2021. Analisis Faktor-

Faktor Bauran Pemasaran (4P) Terhadap Keputusan Pembelian Pada 

Rumah Makan Podomoro Poigar Di Era Normal Baru. Jurnal EMBA, Vol. 

9(2), April, 110-121. 

Peter, J. Paul., and Olson, Jerry.C. 2014. Perilaku Konsumen dan Marketing 

Strategi. Jilid 2. Jakarta: Salemba Empat. 

Rahayu, I., Nurrochmat, D. R., dan Fachrodji. 2015. Marketing Mix Analysis Of 

Natural Tourism Area 'Kawah Putih’ And Its Effect On Visitors’ Decision. 

Indonesian Journal of Business and Entrepreneurship, 1(2), Mei. 

Sangadji, E.M., dan Sopiah. 2013. Perilaku Konsumen, Pendekatan Praktis 

Disertai Himpunan Jurnal Penelitian. Edisi-1. Yogyakarta: Andi Offset. 

Sari, D. A. P., Sudarmiatin, dan Dhewi, T. S. 2020. Factors Considered By 

Consumers In Taking Product Purchase Decisions In Korean Restaurant 

Kirin Kimbap Malang City. South East Asia Journal of Contemporary 

Business, Economic and Law, 21(5). 

Sari dan Utomo. 2021. Pengaruh Bauran Pemasaran Terhadap Keputusan 

Pembelian. Jurnal Ilmu dan Riset Manajemen, 10(4), April. 

Satriansyah, A. 2019. Faktor Bauran Pemasaran Yang Mempengaruhi Konsumen 

Terhadap Keputusan Pembelian Produk Pada Konsumen Starbucks Coffee. 

Widya Cipta, 3(1), 157–164. 

Setiadi, N. J. 2003. Perilaku Konsumen: Konsep dan Implikasi Untuk Strategi dan 

Penelitian Pemasaran. Jakarta: Prenada Media. 

Simamora, B. 2002. Panduan Riset Perilaku Konsumen. Gramedia Pustaka Utama: 

Jakarta. 

Sugiyono. 2017. Metode Penelitian Bisnis. Alfabeta: Bandung. 

Tjiptono, Fandy. 2019. Pemasaran Jasa, Prinsip Penerapan dan Penelitian. 

Yogyakarta: Andi Offset. 

Wibisono, D. 2003. Riset Bisnis, Panduan bagi Praktisi dan Akademisi. Jakarta: 

Gramedia Pustaka Utama. 

Internet: 

http://databoks.katadata.co.id/datapublish/2018/07/31/2021-konsumsi-kopi-

indonesia-diprediksi-mencapai-370-ribu-ton, tanggal akses 09112021, 

16.30. 

https://id.wikipedia.org/wiki/Kopi, tanggal akses 09112021, 08.10. 



126 
 

 
 

https://www.bps.go.id/publication/2020/12/02/de27ead7c1c7e29fd0aa950d/statisti

k-kopi-indonesia-2019.html, tanggal akses 09112021, 15.40. 

 

 

 

 

 

 

 

 


