DAFTAR PUSTAKA

Aaker, D. A., & Biel, A. L. (1993). Brand Equity and Advertising: An Overview.
Hillsdale, NJ: Lawrence Erlbaum Associates.

Aaker, D. A., & Biel, A. L. (2013). Brand Equity & Advertising: Advertising’s
Role in Building Strong Brands. Psychology Press.

Albano, J., Goodelman, J., Kunes, L., & O’Rourke, B. (2010). A Parfume
Purchase Behavior. 4 Gender Study.

As’ad, H. A.-R., & Alhadid, A. Y. (2014). The Impact of Social Media Marketing
on Brand Equity: An Empirical Study on Mobile Service Providers in Jordan.
Rev. Integr. Bus. Econ. Res, 3(1), 316. www.sibresearch.org

Assael, H. (2001). Consumer Behaviour (6th ed.). Thomson Learning.

Baird, C. H., & Parasnis, G. (2011). From Social Media to Social Customer
Relationship Management. Strategy and Leadership, 39(5), 30-37.
https://doi.org/10.1108/10878571111161507

Benowati, S. G., & Purba, T. (2020). Pengaruh Citra Merek Dan Electronic Word
of Mouth Terhadap Minat Beli Kosmetik Wardah Di Kota Batam. Journal Of
Management, Accounting, Economic and Business, 1(02), 15.

Chevalier, J. A., & Mayzlin, D. (2006). The Effect of Word of Mouth on Sales:
Online Book Reviews. Journal of Marketing Research, XLIII(August), 345—
354.

Chinomona, R., Okoumba, L., & Pooe, D. (2013). The Impact of Product Quality
on Perceived Value, Trust and Students’ Intention to Purchase Electronic
Gadgets. Mediterranean Journal of Social Sciences, 4(14), 463-472.
https://doi.org/10.5901/mjss.2013.v4n14p463

Cretua, A. E., & Brodie, R. J. (2007). The Influence of Brand Image and
Company Reputation Where Manufacturers Market to Small Firms: A
Customer Value Perspective. Industrial Marketing Management, 36(2), 230—
240. https://doi.org/10.1016/j.indmarman.2005.08.013

Darmadi, D., & Sugiarto, S. T. (2001). Strategi Menaklukkan Pasar Melalui Riset
Ekuitas dan Perilaku Merek. Jakarta: PT Gramedia Pustaka Utama.

Elliott, R. (1997). Existential Consumption and Irrational Desire. European
Journal of Marketing, 31(3/4), 285-296.
https://doi.org/10.1108/03090569710162371

Evans, D. (2008). Social Media Marketing An Hour a Day. Wiley Publishing, Inc.

Evans, D., & Mckee, J. (2010). Social Media Marketing: The Next Generation of
Business Engagement. http://www.amazon.com/dp/0470634030

86



87

Geometry.id. (2021). Jualan Aroma Lewat Online, Memang Bisa? Geometry.Id.
https://www.geometry.id/stories/menjual-parfum-hanya-lewat-online-
memang-bisa

Ghozali, 1. (2016). Aplikasi Analisis Multivariate dengan Program IBM SPSS.
Yogyakarta. In  Universitas Diponegoro  Yogyakarta. Universitas
Diponegoro.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.

Goyette, I., Ricard, L., Bergeron, J., & Marticotte, F. (2010). E-WOM scale:
Word-of-Mouth Measurement Scale for e-Services Context. Canadian
Journal of Administrative Sciences, 27(1), 5-23.
https://doi.org/10.1002/cjas.129

Griffin, J. (2005). Customer Loyalty: Menumbuhkan & Mempertahankan
Kesetiaan Pelanggan, Alih Bahasa: Dr. In Erlangga. Erlangga.

Gunelius, S. (2010). 30 Minute Social Media Marketing. McGraw-Hill Education.

Jalilvand, M. R., & Samiei, N. (2012). The Effect of Electronic Word of Mouth
on Brand Image and Purchase Intention: An Empirical Study in the

Automobile Industry in Iran. Marketing Intelligence and Planning, 30(4),
460—476. https://doi.org/10.1108/02634501211231946

Jefkins, F., & Yadin, D. (2003). Public Relations (5th ed.). Erlangga.

Kaplan, A. M., & Haenlein, M. (2010). Users of The World, Unite! The
Challenges and Opportunities of Social Media. Business Horizons, 53(1),
59-68. https://doi.org/10.1016/j.bushor.2009.09.003

Karman, M. A. (2015). The Impact of Social Media Marketing on Brand Equity
toward the Purchase Intention of Starbucks Indonesia. /Buss Management,
3(2), 77-88.

Kasali, R. (2003). Manajemen Public Relations: Konsep dan Aplikasinya di
Indonesia (Vol. 31, Issue 265p). Pustaka Utama Gravity.

Kotler, P., & Armstrong, G. (2012). Principle of Marketing. In Library of
Congress Catalogingin-Publication Data. Pgl-8 (14th ed.). Pearson
Education.

Kotler, P., & Keller, K. L. (2009). Marketing Management (13th ed.). Pearson
Education.

Kurniawan, A. W., & Puspitaningtyas, Z. (2016). Metode Penelitian Kuantitatif.
Pandiva Buku.

Lidyawatie. (2008). Manajemen Pemasaran dan Pemasaran Jasa. Alfabeta.

Liu, Y. (2006). Word of Mouth For Movies: Its Dynamics and Impact on Box
Office Revenue. Journal of Marketing, 70(3), 74-809.



88

localpriderevolution. (2021). Parfum Brand Lokal.
https://www.instagram.com/p/CPzn30ZB5se/

Monicha, D., & Ami, K. (2019). Analisis Pengaruh Pemasaran Media Sosial dan
Celebrity Endorser terhadap Electronic Word of Mouth Engagement pada
Minat Beli. Diponegoro Journal of Management, 8(3), 138—148.

Nasution, M. F. R. (2014). Pengaruh Promosi dan Harga Terhadap Minat Beli
Perumahan Obama PT. Nailah Adi Kurnia SEI Mencirim Medan. Jurnal
Ilmiah Manajemen Dan Bisnis, 14(2).

Park, D. H., & Kim, S. (2007). The Effects of Consumer Knowledge on Message
Processing of Electronic Word-of-Mouth Via Online Consumer Reviews.

Electronic  Commerce Research and Applications, 7(4), 399-410.
https://doi.org/10.1016/j.elerap.2007.12.001

Patel, D. (2015). Social Media Marketing Fundamentals-For Certifications. VDS
Developer.

Priyono, M. (2016). Metode Penelitian Kuantitatif. Zifatma Publishing.

Sari, R. D. K. (2012). Analisis Pengaruh Kualitas Produk, Persepsi Harga, Dan
Word Of Mouth Communication Terhadap Keputusan Pembelian Mebel
Pada CV. Mega Jaya Mebel Semarang. Doctoral Dissertation, Fakultas
Ekonomika Dan Bisnis.

Schiffman, L., & Kanuk, L. L. (2008). Perilaku Konsumen (7th ed.). Indeks.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill
Building Approach. John Wiley & Sons.

Sernovitz, A., Kawaski, G., & Godin, S. (2006). Word of mouth marketing.
Kaplan Publishing.

Similarweb. (2021). Top Sites Ranking for E-commerce and Shopping in
Indonesia. https://www.similarweb.com/top-websites/indonesia/category/e-
commerce-and-shopping/

Sugiyono. (2011). Metodologi Penelitian Kuantitatif Kualitatif dan R&D.
Alpabeta, Bandung.

Sugiyono. (2015). Metode Penelitian Pendidikan (Pendekatan Kuantitatif,
Kualitatif dan R&D). Alfabeta.

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Sugiyono. (2019). Metode Penelitian Pendidikan (Pendekatan Kuantitatif,
Kualitatif dan R&D). Alfabeta.

Sugiyono, P. D. (2013). Metode Penelitian Manajemen. Bandung: Alfabeta, CV.

Sutisna, S. E. (2002). Perilaku Konsumen dan Komunikasi Pemasaran. Remaja



89

Rosdakarya.
Suyono. (2018). Analisis Regresi untuk Penelitian. Deepublish.

Taprial, V., & Kanwar, P. (2012). Understanding Social Media. Ventus
Publishing ApS.

Umar, H. (2009). Metode Penelitian untuk Skripsi dan Tesis Bisnis. Rajawali
Persada.

Wibowo, A. (2015). Pengaruh Elektronik Word Of Mouth dan Brand Image
Terhadap Purchase Intention Pada Konsumen Smartphone Samsung Yang
Berbasis Android. Jurnal Ilmu Manajemen, 12(1), 71-88.



