
 

129 
 

DAFTAR PUSTAKA 

Akdeniz, Can, 2015, Viral marketing explained, Bussinesshacker.co, Germany. 

Budianto, Apri, 2015, Manajemen Pemasaran, Penerbit Ombak, Yogyakarta. 

BOUGIE, Roger; SEKARAN, Uma, 2016, Research Methods For Business: A Skill 

Building , . Seventh Edition, Wily, United Kingdom. 

Chen, Y., & Xie, J, 2008, Online consumer review: Word-of-mouth as a new 

element of marketing communication mix. Management science, 54(3), 

477-491. 

Firmansyah, M. Anang, 2020, Pengantar E-Marketing, Penerbit Qiara Media, 

Pasuruan, Jawa Timur. (ISBN: 978-623-7925-61-3) 

Fatihudin, Didin; Firmansyah, Anang, 2019, Pemasaran Jasa:(Strategi, Mengukur 

Kepuasan Dan Loyalitas Pelanggan). Deepublish,Sleman. 

Fitrah, Muh; Luthfiyah, 2017, Metodologi penelitian: penelitian kualitatif, tindakan 

kelas & studi kasus, CV Jejak (Jejak Publisher), Jawa Barat. 

Ghozali, Imam, 2018, Aplikasi Analisis Multivariate Dengan Program IBM SPSS 

25, Edisi Kesembilan. Semarang, Penerbit Undip. 



130 
 

 

Glaessner, Thomas, Tom Kellermann, and Valerie McNevin, 2002, Electronic 

Security: Risk Mitigation in Financial Transactions—Public Policy Issues, 

The World Bank, Washington DC. 

Goyette, I.; Ricard, L.; Bergeron, J.; Marticotte, F, 2010, e‐WOM Scale: word‐of‐

mouth measurement scale for e‐services context, Canadian Journal of 

Administrative Sciences/Revue Canadienne des Sciences de 

l'Administration, 27(1), 5-23. 

Ilmiyah, Khafidatul; Krishernawan, Indra, 2020, Pengaruh Ulasan Produk, 

Kemudahan, Kepercayaan, dan Harga Terhadap Keputusan Pembelian 

Pada Marketplace Shopee Di Mojokerto. Maker: Jurnal Manajemen, 

2020, 6.1: 31-42. 

Ismagilova, E., Dwivedi; Y. K., Slade, E.; Williams, M. D, 2017, Electronic word 

of mouth (eWOM) in the marketing context: A state of the art analysis and 

future directions, Springer, Switzeland. 

Kotler, Philip; Gary Armstong; Marc Oliver Opresnik, 2018, Principles Of 

Marketing, 17e Global Edition, Person Education Limited, United 

Kingdom. 

Kotler, Philip, Keller; Kevin Lane, 2016, Marketing Management, 15e Global 

Edition, Pearson Education Limited, Edinburgh Gate, England. 



131 
 

 

Laili hidayati, nur, 2018, Pengaruh Viral Marketing, Online Consumer Riviews 

Dan Harga Terhadap Keputusan Pembelian Shopee Di Surabaya. Jurnal 

Pendidikan Tata Niaga (JPTN), 2018, 6.3. 

Leonardi, Jean-Manuel, 2008, Viral Marketing im E-Business, Diplomica Verlag 

GmbH, Hamburg. 

Matsuura, Jeffrey H, 2001, Security, Rights, and Liabiities in E-Commerce, Artech 

House, London. 

Meithiana, Indrasari, 2019, Pemasaran dan Kepuasan Pelanggan, Unitomo Press, 

Jawa Timur, Indonesia. (ISBN:978-623-91788-2-6) 

Melati, Riska Sari, and Renny Dwijayanti, 2020, "pengaruh harga dan online 

consumer review terhadap keputusan pembelian case handphone pada 

marketplace shopee (studi pada mahasiswa surabaya)." Jurnal Pendidikan 

Tata Niaga (JPTN) 8.2 (2020). 

Parment, Anders; Kotler, Philip; Armstrong, Gary, 2016, Principles of marketing, 

Scandinavian edition, 2nd edition. Pearson Education Limited, United 

Kingdom. 

Petrescu, Maria, 2014, Viral marketing and social networks, Business Expert Press, 

United States of America. 



132 
 

 

Prasetyo, B. D.; Febriani, N. S.; Asmara, W. W.; Tamitiadini, D. D.; Destrity, N. 

A.; Avina, D. A. A.; Illahi, A. K, 2018, Komunikasi Pemasaran Terpadu: 

Pendekatan Tradisional Hingga Era Media Baru, Universitas Brawijaya 

Press, Malang. (ISBN: 978-602-432-598/ 978-602-432-599) 

Prilano, kelvin; sudarso, andriasan; fajrillah, Fajrillah, 2020, Pengaruh Harga, 

Keamanan dan Promosi Terhadap Keputusan Pembelian Toko Online 

Lazada. Journal of Business and Economics Research (JBE), 2020, 1.1: 1-

10. 

Purnomo, rochmat Aldy, 2016,  Analisis statistik ekonomi dan bisnis dengan SPSS, 

CV. WADE GROUP bekerjasama dengan UNMUH Ponorogo Press, 

Ponorogo. 

Purwati, vita dewi; hidayati, Luk Luk Atul. Pengaruh Relationship Marketing, 

Keamanan Transaksi, Kepercayaan Dan Kualitas Pelayanan Terhadap 

Keputusan Pembelian Online (Studi Empiris di Universitas 

Muhammadiyah Magelang). In: UMMagelang Conference Series. 2018. p. 

712-725. 

Rahayu, homami; sismanto, adi; arianto, tezar, 2020, He Effect of Prices, Product 

Reviews, Ease of Use, And Security of Transactions on Purchasing 

Decisions Online In Shopee. BIMA Journal (Business, Management, & 

Accounting Journal), 2020, 1.1: 34-48. 



133 
 

 

Ramdhani, D.; Hendrani, A, 2020). Akuntansi Biaya:(Konsep Dan Implementasi Di 

Industri Manufaktur), Cv Markumi, Yogyakarta. 

Riyanto, slamet; hatmawan, Aglis Andhita, 2020, Metode Riset Penelitian 

Kuantitatif Penelitian Di Bidang Manajemen, Teknik, Pendidikan Dan 

Eksperimen. Deepublish. 

Romindo, Romindo, et al. 2019, E-Commerce: Implementasi, Strategi dan 

Inovasinya. Yayasan Kita Menulis. 

Rumondang, Astri; Acai Sudirman; Samsider Sitorus; Aditya Halim Perdana 

Kusuma; Melda Manuhutu; Andriasan Sudarso, Janner Simarmata; Dian 

Hasdiana, Tasnim Tasnim; Nina Fapari Arif, 2020, Pemasaran Digital 

dan Perilaku Konsumen, Yayasan Kita Menulis. 

Skrob, John-Robert, 2005, Open source and viral marketing, The Viral Marketing 

Concept As A Model For Open Source Software To Reach The Critical 

Mass For Global Brand Awareness Based On The Example Of Type, 

Austria. (doi=10.1.1.494.8779) 

Sudaryono, 2016, Manajemen Pemasaran Teori dan Implementasi, edisi 1. Penerbit 

Andi, Yogyakarta. 

Sugiyono, 2015, Metode Penelitian Pendidikan (Pendekatan Kuantitatif, Kualitatif 

dan R&D), Alfabeta, Bandung. 



134 
 

 

----------, 2019, Metode Penelitian Pendidikan (Pendekatan Kuantitatif, Kualitatif 

dan R&D), Alfabeta, Bandung. 

Suryani, suryani; hendriyadi, Hendriyadi, 2016, Metode riset kuantitatif: Teori dan 

aplikasi pada penelitian bidang manajemen dan ekonomi Islam, 

Prenadamedia Group, Jakarta. (ISBN: 978-602-1186-42-8) 

Suyono, M. Si, 2018, Analisis Regresi untuk Penelitian. Deepublish, Yogyakarta. 

(ISBN: 978-602-453-823-1) 

Website (https://tirto.id/jumlah-pelanggan-e-commerce-tercatat-meningkat-383-

selama-pandemi-f1eP ) diakses 2 September 2020  

Website (https://www.wartaekonomi.co.id/read280988/di-tengah-covid-19-

pemasaran-online-dan-digital-branding-jadi-pilihan ) diakses 2 September 

2020 

Website (https://dailysocial.id/post/sederet-aplikasi-belanja-online-terpopuler-

selama-pandemi ) diakses 3 September 2020 

Website (https://shopee.co.id/docs/3612 ) diakses 3 September 2020 

Website (https://help.shopee.co.id/s/article/Metode-pembayaran-apa-saja-yang-

dapat-digunakan-di-Shopee ) diakses 3 September 2020 

Website (https://shopee.co.id/inspirasi-shopee/sudah-tahu-kelebihan-shopee-

dibanding-e-commerce-lainnya/ ) diakses 3 September 2020 

https://tirto.id/jumlah-pelanggan-e-commerce-tercatat-meningkat-383-selama-pandemi-f1eP
https://tirto.id/jumlah-pelanggan-e-commerce-tercatat-meningkat-383-selama-pandemi-f1eP
https://www.wartaekonomi.co.id/read280988/di-tengah-covid-19-pemasaran-online-dan-digital-branding-jadi-pilihan
https://www.wartaekonomi.co.id/read280988/di-tengah-covid-19-pemasaran-online-dan-digital-branding-jadi-pilihan
https://dailysocial.id/post/sederet-aplikasi-belanja-online-terpopuler-selama-pandemi
https://dailysocial.id/post/sederet-aplikasi-belanja-online-terpopuler-selama-pandemi
https://shopee.co.id/docs/3612
https://help.shopee.co.id/s/article/Metode-pembayaran-apa-saja-yang-dapat-digunakan-di-Shopee
https://help.shopee.co.id/s/article/Metode-pembayaran-apa-saja-yang-dapat-digunakan-di-Shopee
https://shopee.co.id/inspirasi-shopee/sudah-tahu-kelebihan-shopee-dibanding-e-commerce-lainnya/
https://shopee.co.id/inspirasi-shopee/sudah-tahu-kelebihan-shopee-dibanding-e-commerce-lainnya/


135 
 

 

Website ( https://wearesocial.com/digital-2020 ) diakses 3 September 2020 

Website (https://mediakonsumen.com/2019/07/29/surat-pembaca/transaksi-di-

shopee-tidak-aman-barang-tidak-diterima-dana-diteruskan-ke-penjual ) 12 

April 2021 

Website (https://lokadata.id/artikel/pasar-e-commerce-terbesar-indonesia-dari-

milenial ) 14 April 2021 

Website (https://jogya.com/sleman-dan-jogja-masuk-daftar-pembeli-online-

terbanyak/ ) 14 April 2021 

Widya, Cucu Andita; Riptiono, Sulis, 2019, Pengaruh Online Consumer Review 

dan Viral Marketing Terhadap Keputusan Pembelian dengan Consumer 

Trust Sebagai Intervening (Studi Pada Pengguna Instagram Di 1 

Kecamatan Kebumen). Jurnal Ilmiah Mahasiswa Manajemen, Bisnis dan 

Akuntansi (JIMMBA), 2019, 1.1: 76-84. 

Wiludjeng SP, Sri; Tresna Siti Nurlela, 2013, Pengaruh Viral Marketing Terhadap 

Keputusan Pembelian Pada PT" X”, ISBN: 978-979-636-147-2  

Yoyo Sudaryo, S. E., MM, A., Efi, N. A. S., R Adam Medidjati, S. E., & Hadiana, 

A. (2019). Metode Penelitian Survei Online dengan Google Forms. 

Penerbit Andi. 

https://wearesocial.com/digital-2020
https://mediakonsumen.com/2019/07/29/surat-pembaca/transaksi-di-shopee-tidak-aman-barang-tidak-diterima-dana-diteruskan-ke-penjual
https://mediakonsumen.com/2019/07/29/surat-pembaca/transaksi-di-shopee-tidak-aman-barang-tidak-diterima-dana-diteruskan-ke-penjual
https://lokadata.id/artikel/pasar-e-commerce-terbesar-indonesia-dari-milenial
https://lokadata.id/artikel/pasar-e-commerce-terbesar-indonesia-dari-milenial
https://jogya.com/sleman-dan-jogja-masuk-daftar-pembeli-online-terbanyak/
https://jogya.com/sleman-dan-jogja-masuk-daftar-pembeli-online-terbanyak/


136 
 

 

Yulianto, Nur Achmad; Maskan, Mohammad; Utaminingsih, Alifiulahtin, 2018, 

Metodologi Penelitian Bisnis, Polinema Press, Malang. (ISBN: 978-602-

6695-97-0) 

Zein, S. Z., Yasyifa, L. Y., Ghozi, R. G., Harahap, E., Badruzzaman, F. H., & 

Darmawan, D. (2019). Pengolahan dan Analisis Data Kuantitatif 

Menggunakan Aplikasi SPSS. TEKNOLOGI PEMBELAJARAN, 4(2). 


	DAFTAR PUSTAKA

