DAFTAR ISI

DAFTAR IST ettt b ettt e e bt e bt e se e e nbeesaneenneesnneas [

DAFTAR TABEL ...ttt sttt iv
DAFTAR GAMBAR ..t neas Vi
BAB 1 PENDAHULUAN ...ttt 1
1.1 Latar BEIAKANG .....ccveiiecieieee ettt ettt et e neenaenre s 1
1.2 RUMUSAN MASAIAN ... e 5
1.3 TUJUAN PENEIITIAN ...ttt 5
1.4 Manfaat PENEIITIAN ........oviiiiiiie s 6
1.4.1 MANTAAE TEOTTEES ....veviiteitiitiiiiee ettt b bbb ene s 6
1.4.2 MANTAAE PTaKLIS ......eiiiiieieiiceeeee bbbttt 6
1.5 TINJAUAN PUSTAKA .....cvviveiiiieiieisiesee ettt 6
1.5.1 TINJAUAN TEOTTEIK ..ovviiiiiiieieiiee bbb 7
1.5.1.1 Perilaku KONSUMEN ......ooiiiiiiiiiee ettt 7
1.5.1.3 Marketing COMMUNICATION ......ocuiiiiiiiiiiiiieieeeee e 11
1.5.1.4 BUYING DECISION ....oviiiitiiiiiiieieiee ettt bbb 13
1.5.2 Tinjauan EMPITIK ..o.vooiiiiicic et eaa e saa e beenneas 17
1.6 Pengaruh Antar Variabel ............ccooiiiiii 26
1.7 Kerangka PeMIKITAN ......c.coiiiiiieiie ettt e e 26
RS 1100 (=T [PPSR 29
1.9 Definisi konsep dan operasional ............cccooveieiiiieeieiie e 30
1.9.1 DEFINISI KONSEP .oecvviitieieeeie ettt sttt st et e este et e e neesbaeeeaneesneens 30
1.10 Metode PENEIILIAN ......c.ooviiiiieiiiiitecee s 33
1.10.1THPE PENEIITIAN ..ottt ettt e e e nne e nres 33
1.10.2 Objek PENEIITIAN .....cocvveiiciciiee et 33
1.10.3 Populasi dan SAMPEI ..........ooveiuiiiiie et 34
I 0 R 0 I o o - T SRS PS 34
1.00.3.2 SAMPEI .o 34

1.10.3.3 TeKNiK SAMPIING ...ovviiiiiiiiiiee e 36



1.10.4 SUMDBEE DALA .. .o 36

1.10.5 Teknik Pengumpulan Data ..........cccoiviiiieiii e 37
1.10.6 SKala PENQUKUIAN ........ccviiiieiiece et 37
1.10.7 Hasil Uji Instrumen Penelitian ...........ccoooveiieiiiiie e 38
1.20.7. 1 UJiE VAIAITAS ..ottt 38
1.10.7.2 Uji REHADIITAS ....c.veivviiieeieciece ettt 39
1.10.8 Teknik ANAliSIS DALa .........ccoveiiriiiiiiireeee e 39
1.10.8.1 Analisis Statistik DesKriptif ..........coceiiiiiiiieii e 39
1.10.8.2 Analisis Statistik INferensial .............cccooiiiiiiiii 40
BAB || GAMBARAN UMUM OBYEK PENELITIAN ..o 44
2.1 Sejarah PeruSaN@an ............couiiiiiiiieieieiee bbb 44
2.2 Alamat dan Waktu Operasional Perusahnaan .............ccocevvvininieienene s 45
2.3 DAftar PrOQUK ........ooviiiiiiiiieee bbb 45
2.4 L.ogo Heloobang Store YOgyakarta ..........ccccveeiieieiieneie e 45
2.5 Media Sosial dan KONTAK ..o 46

BAB I11 ANALISIS DATA DAN PEMBAHASAN ..o 47
3.1 HaSH UJiINSIIUMEN ..o 47
3.1.1 HaSH UjJi ValIdItas ..ocvvevieciiccie ettt 48
3.1.2  Hasil Uji Relabilitas ..........ccooiiiiiiiiccc s 49
3.2 Karakteristik RESPONUEN .......cccvviiiiiiieiiccee et 50
3.2.1  USIA RESPONAEN ...ttt st be e be e nn e nneeanes 47
3.2.2  Jenis Kelamin RESPONTEN .......ccccviiiiiieiiiecc et 52

3.2.3  Pekerjaan ReSPONTEN .........cccviiiiiieiie et sre e ne e 53

3.2.4 Pengeluaran Perbulan ReSPONUEN .......ccceevieiiiiiiiieccee e 54
3.2.5 Mengetahui Informasi HEloobang ...........ccccooveiieii i 56

3.3 Analisis Deskriptif Variabel Penelitian ............cccooveviiiiiicii e 57

3.3.1 Variabel Marketing ComMmMUNICALION .......cceevieiiirieie e 58

3.3.2 Variabel BUuying DECISION .......cccuviieiiieiecieseesie e ese e sae e 74
3.4 Analisis Statistik INTErensial ..o 95

3.4.2 Evaluasi Model Struktural (Inner Model) ... 100



3.5 Uji Hipotesis (Uji BOOSIraPPING) ...cccvveeiieiiiieiieeiieesie ettt sie e saeesiee e snee s 102

3.6 PEMDANASAN ...t 107
3.6.1 Pengaruh Marketing Communication terhadap Buying Decision .............c.......... 107
3.6.2 Pengaruh Marketing Communication terhadap Buying Decision responden laki laki
......................................................................................................................................... 107
3.6.3 Pengaruh Marketing Communication terhadap Buying Decision responden

[O1=T =T 1 0] 01U =T USSP PRPPRPPIN 108
BAB IV bttt ans 109
PENUTUP .ot ettt ettt bt ne bt eneans 109
Ot (- [ 4] 1] - g SR 109
4.2 SATAN ..ttt Rt h et nne e 109

DAFAr PUSTAKA ...ttt ettt e e e et e e e ettt e e e e e e e e e e e aeeeaans 112



