
PERCEIVED VALUE, EWORD-
OF-MOUTH, TRADITIONAL

WORDOF-MOUTH, AND
PERCEIVED QUALITY TO
DESTINATION IMAGE OF

VACATION TOURISTS
by Dyah Sugandini

Submission date: 30-May-2020 04:35PM (UTC+0700)
Submission ID: 1334671994
File name: Perceived_Value,_eWord-of-Mouth,_Traditional_Wordof-Mouth.pdf (188.38K)
Word count: 4263
Character count: 24914























6%
SIMILARITY INDEX

2%
INTERNET SOURCES

3%
PUBLICATIONS

2%
STUDENT PAPERS

1 2%

2 2%

3 1%

4 1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

PERCEIVED VALUE, EWORD- OF-MOUTH, TRADITIONAL
WORDOF-MOUTH, AND PERCEIVED QUALITY TO
DESTINATION IMAGE OF VACATION TOURISTS
ORIGINALITY REPORT

PRIMARY SOURCES

International Journal of Culture, Tourism and
Hospitality Research, Volume 8, Issue 1 (2014-
03-28)
Publication

Submitted to University of Surrey Roehampton
Student Paper

www.elsevier.es
Internet Source

www.cambridge.org
Internet Source


	PERCEIVED VALUE, EWORD- OF-MOUTH, TRADITIONAL WORDOF-MOUTH, AND PERCEIVED QUALITY TO DESTINATION IMAGE OF VACATION TOURISTS
	by Dyah Sugandini

	PERCEIVED VALUE, EWORD- OF-MOUTH, TRADITIONAL WORDOF-MOUTH, AND PERCEIVED QUALITY TO DESTINATION IMAGE OF VACATION TOURISTS
	ORIGINALITY REPORT
	PRIMARY SOURCES


